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State of the nation’s economy: 
Up 

INpustTRIAL OuTpuT—Level reached 
a new postwar record in Septem- 
ber. Federal Reserve Board’s ad- 
justed index rose to 211 (1935-39 
equals 100), compared with 174 in 
like 1949 week. 

Workers’ Pay—Average weekly 
earnings for production employes 
in manufacturing industries dur- 
ing September rose to $60.53, a 
new record. This was almost $5 
above year earlier. 

Srrikes— Prolonged disputes in 
September brought total idleness 
up to 3,500,000 man days, 20 per- 
cent above August. However, num- 
ber of new strikes dropped from 
560 in August to 525 in September. 

CuaIn Store, Mam Sares — Total 
amounted to $2,579,000,000 in Sep- 
tember, 12 percent above volume 
in comparable 1949 month but 5 
percent below August. 

Bank CLEARINGS — Amount to- 
taled $16,084,090,000 in 25 leading 
cities in week ended Oct. 25. That 
was an increase of 23.4 percent 
from year earlier, Dun & Brad- 
street reports. 

- . . 


Down 

Stree.—After five successive weeks 
of record production, operations 
last week were scheduled for a 
slight decline. Output was slated 

-at 102.4 percent of industry capac- 

ity, compared with 102.6 percent in 
previous week. That level would 
turn out 1,975,000 tons of ingots 
and castings. 

Crupe Ow—Output averaged 5,- 
819,225 barrels daily in week ended 
Oct. 28, a decrease of 2,300 barrels 
from previous week. 


Top Cars 


New-car registrations for eight 
months, plus 42 states for Sep- 
tember: 

1950 Pos. Make 
1—1,036,720 Chev. 
2— 863,171 Ford 
387,604 Buick 
341,716 Plym. 
$22,670 Pontiac 
269,705 Olds. 
232,825 Mercury 
214,363 Stude. 
200,249 Dodge 
133,741 Nash 
110,512 Hudson 
96,888 Chrysler 
72,692 DeSoto 
67,576 Cadillac 
61,717 Kaiser 
51,116 Packard 
26,294 Willys 
24,902 Lincoln 

11,011 Frazer 

5,209 Crosley 8,139—20 

4,289 Austin 2,154—22 

1,108 Ang.-Pref. 4,622—21 


Total All Makes 
4,542,333 3,417,817 
For further details see page 

384, today’s issue. 


1949 Pos 
7132,874— 1 
548,928— 2 
273,341— 4 
365,894— 3 
227,407— 5 
191,390— 6 
123,975— 9 
137,529— 8 
183,682— 7 

99,349—11 
107,999—10 
91,274—12 
71,778—14 
58,574—15 
47,526—16 
74,115—13 
21,493—18 
27,881—17 
14,079—19 
20— 
21— 
22— 









Dealer Couneil 
Move Gains 
Momentum 


Direct Election Set 
At Packard; DeSoto 


Starts Conference 


ESOTO and Packard dealers 

will gather in Detroit this 
week for two important meetings 
in the drive for closer factory- 
dealer relations. 

At the suggestion of factory of- 
ficials, a group of DeSoto dealers 
from across the nation will discuss 
at a two-day session, Nov. 9-10, the 
formation of a factory-dealer coun- 
cil. Other discussions are also on 
the agenda. 

Packard dealers will also meet 
Thursday, in a precedent-setting 
step taken by the factory, where- 

by members of the company’s 
Dealer Advisory Council will be 
directly elected by the dealers in 
their respective zones, 


Whether DeSoto’s dealers form a 
council to meet periodically with 
factory officials will be determined 
by the group of dealers invited to 
this week’s meeting. The delegates 
also will decide what form such a 
council will take, number of mem- 
bers, basis of selection, etc. 

* ” * 

ODGE, another division of 

Chrysler Corp., recently called 
a representative group of dealers 
to the factory for a similar discus- 
sion. The dealers selected a com- 
mittee to decide on the form of the 
proposed factory-dealer council, and 
a report is due by next month. It 
is expected that the dealer commit- 
tee will call for an elected council. 


Eleven of the 18 members at this 
week’s Packard council meeting 
will have been directly elected by 
the dealers in their zones. 

The elective systems in use for 
the Chevrolet, Ford and Lincoln- 
Mercury dealer councils provide 
for indirect representation, Deal- 
ers in the field vote for members 
of the zone or district councils, 
which in turn designate the re- 

gional and national councilmen. 
Members of the new Oldsmobile 
council are appointed by factory 
officials. Dealers who attend Pon- 
tiac’s monthly conference are 
appointed. 
a + . 
ITH the adoption of the direct- 
election basis, Packard Sales 
Chief Karl M. Greiner notes that 
the membership on the national 
council is being doubled. 

Under the new setup, he ex- 
plained, dealers in each Packard 
zone in the U. S. name one of their 
own number to the council, The 
factory’s Canadian dealers also 
elect one representative. 

Seven present members of the 
Packard council will carry over 
for the upcoming term commenc- 
ing with Thursday’s session. Elec- 

(Continued on Page 57, Col. 1) 
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Congress Probe Bolsters 
Hopes for Reg. 
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W Relief 


ay | Maybank Hearing 
Set for Noy. 13 


FRB Planning Early 
Review of Terms, 
Lawmaker Reports 


By Bob Gordon 
Associate Editor 


OPES for relief from the 15- 

month time payment limit of 
Regulation W brightened last week 
for two reasons: 

1. An announcement by Sen- 
ator Burnett R. Maybank, South 
Carolina Democrat and chairman 
of the Senate Banking and Cur- 
rency committee, that he will 
call a meeting during the week 


NADA Leaders Meet in Detroit— 


Members of the Industry Relations committee of NADA met in Detroit last week. Seated 
left to right: Raymond Pearson, Houston; Spencer T. Honig, Los Angeles; Roy Bridges, 
Birmingham, Ala.; Fred L. Haller, NADA president; George F. Ziesmer, chairman, Mankato, 
Minn.; Carl Fribley, Norwich, N. Y., and John P. Mooney, McKeesport, Pa. 

Standing left to right: H. W. Roberts, Portland, Ore.; J. K. McDonald, Augusta, Ga.; 
Fred M. Sutter, Columbus, Ind.; William Frame, Mineola, N. Y.; Robert Armacost sr., 
Kansas City; James A. Ayers, Chattanooga; Alton M. Costley, East Point, Ga., and E. E. 
Price, Miami. 

Absent from the picture are committee members E. S. Dowd, Cleveland, and Charles C. 


of Nov. 13 of the Senate-House 
“watch - dog” committee. The 
hearing will center on the auto- 
motive industry, and probably 
would have been called for this 
week, except for the Nov. 7 elec- 
tions. 

2. The possibility that the Fed- 
eral Reserve Board, seeking to side- 
step Congressional intervention, 
might relax the time - payment 


Freed, Salt Lake City. 


Broader Industry Plan 
Weighed by NADA 


By Pete Wemhoff 


Editor, Automotive News 


OSSIBLE expansion of NADA’s 
10-point factory-dealer relations 
program was discussed last week 
at a Detroit meeting of the asso- 
ciation’s Industry Relations com- 
mittee. 
The committee, composed of 
dealers handling each make, is 
headed by George Ziesmer, Ford 
dealer of Mankato, Minn., former 
NADA president. In attendance 
also at the Detroit meeting was 
Fred Haller, president of NADA. 
Considerable discussion was also 
devoted to Regulation W’s effects 
on the auto business and the pos- 
sibility of early relief. 
+ * * 
Te committee was cheered by 
reports of the spread of factory- 
dealer councils, one of the major 
points in the NADA program. It 
was revealed that DeSoto will 
launch a council this week, which 


follows recent action by Oldsmo-| of 1950 this week, leaving almost 


bile and Dodge. 

Several other factories are in 
the process of forming dealer 
councils, it was learned. The com- 
mittee was also elated over Pack- 


Tighter Curbs Spur NUCDA Parley 


ALLAS.—Tighter credit controls|a great mass of statistical data to 


have spurred registrations for 
the National Used Car Dealers 
Assn. convention which opens here 
Wednesday (Nov. 8). 
Meantime, NUCDA is sending 
a questionnaire to its members 
to obtain facts on the effects of 
Regulation W. These will be pre- 
sented at the hearing Nov. 13 be- 
fore the joint congressional com- 
mittee on defense production. 
NUCDA is urging its members 
to give all possible assistance in 
obtaining data since it is under- 
stood that FRB plans to present 





back up its stand. 
* * * 
NDUSTRY leaders see the aroused 
interest in the NUCDA conven- 
tion as an indication that more 
dealers are waking up to the dan- 
ger of unreasonable controls from 
Washington. 

Controls are due to be a major 
issue at the convention. 

Walter Wilson, Dallas, president 
of the Dallas Used Car Dealers 
Assn. and chairman of arrange- 
ments for the national conven- 
tion, said that immediately after 





the regulation became effective, 
the convention committee sent 
out its brochure on the sessions 
in which the credit controls ques- 
tion was “bannered.” 

On the outside cover the query, 
“Will there be an OPA?” was asked 
in boxcar size letters, Inside, this 

(Continued on Page 57, Col. 3) 
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period under Regulation W. 
* * * 
T= latter course is posSible. Sen- 
ator Homer Ferguson of Mich- 
igan informed the Detroit Auto 
Dealers Assn. that he had been 
assured by FRB Chairman Thomas 
B. McCabe that if the 15-month 
version of Regulation W “is too 
drastic, the FRB will act upon it 
within 24 hours to liberalize it.” 
The Connecticut Automotive 
Trades Assn. told Sen. Brien Mc- 
Mahon that “the public resented 
the action” of the FRB in clamp- 
ing down on credit. The senator 
said the FRB informed him that 
senators all over the country were 
sending in protests. He was also 
told the FRB “is going to review 
the situation soon,” the CATA said. 
How drastic the regulation has 
(Continued on Page 60, Col. 1) 


ard’s decision to make its dealer 
council a direct elective one, the 
first one in the industry. 
Ziesmer revealed that each mem- 
ber of his committee has been 
assigned one of the 10 points in 
NADA’s program for frank discus- 
sion at NADA’s forthcoming con- 
vention in Miami Jan. 7-10. Be- 
sides the expansion of elective fac- 
tory-dealer councils, these points 
include equitable selling agree- 
ments with emphasis on a con- 
(Continued on Page 58, Col. 1) 


7 Million in 10 Months 


Output Mark Due with Nearly 2 Months to Go; 
182,927 Vehicles Built in Week 


By Bernie Thomas 
Associate Editor 


Gomes U. S. automotive plant will 
turn out the 7,000,000th vehicle 





have U. S. plants produced cars 
and trucks at a higher daily rate. 


And at last week’s end, cars 
and trucks were still rolling 
from U. S. assembly lines in ex- 
ceptionally high volume, despite 
reports that car stecks at deal- 
ers are piling up in the wake of 
tighter credit controls. 

There was no indication of any 
(Continued on Page 62, Col. 1) 


two months for production of the 
8,000,000th before the year is out. 
U. S. plants were stepping up 
their production pace as they 
drew near the 7,000,000 total. 
Rolling from the nation’s assem- 
bly lines last week were 157,068 
cars and 25,859 trucks for a total 
of 182,927 units, according to Au- | 
tomotive News’ estimates, | 
Production in this country the} 
week before was made up of 153,-| 
850 cars and 25,375 trucks for a 
total of 179,225 vehicles. That ef- 
fort helped cement the industry’s 
hold on October as its third high- 
est production month of alltime. 

a * ” 
RELIMINARY tabulations show 
that U. S. plants during the 22 

working days available in October 
built 660,354 cars and 110,986 trucks 
—a total of 771,340 vehicles. Only 
in June and August of this year 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


9 as 
182,927 479,095 


108,552 


Last Prev. 1949 
Week Week Week 


For complete production totals 
by makes, see table, page 62. 
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DON’T LET THEM 
DO THIS TO YOU! 


YOU. if you are a wage earner, are the victim of the bureaucratic requ 
lation of the Federal Reserve Board that makes it almost impossible tor 
you to buy an automobile. 

ASK YOURSELF what kind of government you have in Washington that 
permits such an outrageous requlation to be forced on the public without 


hearings and without warning. 


Prior to September 18, 1950, Dealers Were Able to Arrange Terms to Meet the 
Individual Buyer’s Budget with Monthly Payments Ranging up to Thirty Months. On 
September 18, The Federal Reserve Board Decreed Terms of One-Third Down and a 
Maximum of Twenty-One Months to Pay the Balance. 

THEN ON OCTOBER 16, 1950, WITHOUT ANY HEARING AND WITH ONLY 55 HOURS NOTICE, THE 


FEDERAL RESERVE BOARD PUT INTO EFFECT CREDIT CONTROLS ON AUTOMOBILE PURCHASES 
WHICH REQUIRE A ONE-THIRD DOWN PAYMENT AND WHICH REDUCED THE TIME PAYMENT PERIOD 


FROM 21 MONTHS TO 15 MONTHS. 


UNDER THE TERMS of this order. the wage earner. the average 
citizen. YOU. cannot buy an automobile because payments have 
been raised 80 high it is impossible to budget them. 


AUTOMOBILES are not luxuries. if they were It would be different. 
Nowadays automobiles are as necessary to most people as food 
clothing and a house to live in 


AND THEY ARE just as necessary to the average wage earner as 
they are to the well-to.do few who are the only ones who can attord 
to purchase them now. under this unjust and arbitrary regulation 


THIS DISCRIMINATORY REGULATION was put into effect with 
out giving the buying public or automobile industry an oppor 
tunity to be heard. Even the vital transportation needs of easentic! 
detense workers were ignored. 


UNLESS THIS REGULATION is modified without delay, ite effect 
will be to cripple our entire economy. create widespread unem 


ployment and work hardship on large numbers of people. 


THERE IS NO NEED tor such an arbitrary edict which establishes 
payments beyond the reach of the average American wage 


UNLESS YOU PROTEST this NOW this will be only the forerunner 
of other government regulations that do not fairly distribute the 
sacritices of which we all are willing to bear our share. This requ. 
lation is bureaucracy at ite worst. But you can do something 


about it! 


LET YOUR ELECTED REPRESENTATIVES IN CONGRESS KNOW, IN NO 
UNCERTAIN TERMS, THAT YOU DON'T LIKE THIS HIGH-HANDED, 


ARBITRARY DISCRIMINATION 





THIS ADVERTISEMENT IS PUBLISHED ON BEHALF OF THE BUYING PUBLIC BY THE 


SIGNATURE OF SPONSORING GROUP 


Ad for Regulation W Fight— 


This is one of the three full-page newspaper ads prepared by NADA dealing with the 
“discriminatory effect of existing credit regulations upon automobile purchasers.’ NADA 


advises that the ads may be sponsored by 





Spark Plug 


individual dealers or by associations. 


Edict Hit 





Hudson, K-F, Nash, Packard and Willys Submit 


Protest to Federal 


WASHINGTON. — Hudson, Kai- 
ser-Frazer, Nash, Packard and 
Willys-Overland told the Federal 
Trade Commission last week that 
they might be forced out of busi- 
ness if their supply of spark plugs 
and various other parts at less 
than wholesale prices is stopped. 

A brief filed with the FTC on 
behalf of the five independent ve- 
hicle makers protested an FTC- 
recommended cease-and-desist or- 
der aimed at the functional pricing 
schedules of the three largest U. S 
manufacturers of spark plugs. 

Briefs have also been filed by 
both Electric Auto-Lite and A. C. 
Spark Plug Co. in reply to the pro- 
posed order. Both companies point 
out that the survival of countless 
thousands of “middlemen” in busi- 
ness is threatened by the recom- 
mended order by FTC. 


(Automotive News learned at 
presstime Thursday that Stude- 
baker was considering filing its 
own brief, which covers the issue 
as it particularly affects Stude- 
baker.) 

Ford Motor Co., while not for- 
mally filing a brief on the case, is 
considering ways and means of 
entering a strong protest against 
the threats of the order. 

An FTC trial examiner has al- 
ready recommended that Champion, 
Electric Auto-Lite and General Mo- 
tors’ AC Spark Plug division stop 
selling their products to automo- 
bile makers for installation in new 
cars at less than wholesale prices. 

The brief to the FTC pointed out 
that it was being filed by K-F, 
Packard, Hudson, Willys-Overland 
and Nash “because of the extreme 
seriousness of the situation that 





Parts Makers Mapping 


Counter Blows 


Counterattacks on the pro- 
posed Federal Trade Commis- 
sion’s distributing-discounts rul- 
ing will be planned at one and 
possibly two meetings of mid- 
western parts makers in the 
near future. 

Decision to hold the parleys 
was made at a meeting of east- 
ern parts manufacturers, who 
believe that the industry as a 
whole should fight to protect its 
distributing system which has 
been in effect for many years. 

(ne TTT, ARR 





Trade Commission 


would face them if the FTC trial 
examiner’s recommended decisions 
and orders are approved in the 
form proposed. 

“Such approval,” the brief stated, 
“would establish a principle which 
would make it very difficult, if not 
impossible, for the independent 
companies to continue in the au- 
tomobile business. 

“The continued existence of the 
independent automobile manu- 
facturers is threatened by the 
sudden and revolutionary pro- 
posal to outlaw a pricing system 
which has existed as long as the 
automobile industry, and which 
has been fully known to the Con- 
gress and the executive agencies 
for many years and has not here- 
tofore been deemed to be illegal.” 
The brief emphasized that out- 
lawing of functional pricing would 
favor the competitive positions of 
the larger automobile manufactur- 

ers. 

“They are in a position to ac- 
quire plants for the manufacture 
of parts which they do not now 
produce,” it was held, “thereby in 
large measure mitigating the effect 

(See SPARK PLUG, Page 59, Col. 4) 











In Dealer Week Parade at Ogden, Utah— 

This knockout blow by Regulation W to the car buyer and the dealer's plea for mercy 
were depicted in the Dealer Week parade in Ogdn, Utah, according to Elias J. Strong, 
secretary of the Utah Automobile Dealers Assn. 


Wilson Figures Stir Debate .. . 





U.S. Sold Short on Steel? 


HICAGO.—The lid was lifted last 
week on widespread, but under- 
cover, feeling in the auto industry 
that the steel industry had let the 
country down. 

C. E. Wilson, president of Gen- 
eral Motors, brought the subject 
into the open in an unscheduled 
exchange with Edward L. Ryerson, 
chairman of Inland Steel, at the 
convention of the National Society 
for Metals. 

“Mr. Ryerson and his friends in 
the steel business,” said Wilson, 
“should get that perfume and so 
forth out of their eyes, and go 
ahead with the country.” 


last 50 years the auto industrv has 
increased production 2,000 times 
the oil industry 30 times, the elec- 





Three in Chicago 
Listed as Dropped 
By Chevrolet 


CHICAGO. — Names of three of 
the several Chicago Chevrolet deal- 
ers reportedly due to lose their 
franchises were disclosed last week. 

Nelson Chevrolet, Shoreline Chev- 
rolet and Uptown Motors failed to 
obtain contract renewals effective 
Oct. 31. 

There have been reports for the 
last several months that certain 
other Chevrolet dealers would be 
dropped, but a checkup failed to 
secure confirmation direct from 
them. 

Meantime, Chevrolet headquar- 
ters in Detroit has maintained an 
official silence on the subject. 

A number of the dealers appealed 
to the General Motors appeals 
board following notification that 
their contracts would not be re- 
newed. 

The board, it is learned, upheld 
Chevrolet’s refusal to renew the 
franchises. 


British Hopeful 
For U.S. Market 


LONDON. — British auto manu- 
facturers anticipate that sales of 
their cars in the U.S. during 1951 
will be double the total for this 
year. 

At least that was the consensus 
of manufacturers who exhibited in 
the International Motor Show here 
sponsored by the Society of Motor 
Manufacturers and Traders of 
Great Britain. 

The forecast of American busi- 
ness in 1951 was based on orders 
taken at the show. Orders for 
British cars from the U.S. during 
the first four days of the show 
alone, it was said, were estimated 
at $35,250,000. Similar orders from 
Canada were put at $39,750,000. 

Meanwhile, the British trade 
group released a report showing 
that British firms had delivered 
approximately 11,600 cars to the 
U.S. during the first nine months 
of this year. 








Wilson pointed out that in the} 


establish itself as a steel customer 
even though it has been building 
cars for four years. It gets less 
than 10 percent of its steel needs 
through regular sources, and its 
chairman, Henry Kaiser, has been 
critical of the steel industry. 
* + * 

OME of the auto makers, how- 

ever, have expressed the view 
that the steel industry has done a 
relatively good job of expanding in 
the postwar period. 

It takes a lot of steel to make 
more steel, they point out, and 
if the steel industry had chan- 
nelled too much into its own 
expansion while other industries 
were unable to secure enough, the 





C. E. Wilson 
... battle on steel issue 


E. L. Ryerson 


trical industry 70 times and the 
steel industry only eight times.” 
* * * 








“= brought a rebuttal from the 
American Iron & Steel Institute. 
Among other points, the institute 
said that the auto industry was 
just being born in 1900, while steel- 
making was a lusty adult industry. 
“Some 37 years earlier,” the in- 
stitute said, “the steel industry 
was in a state of infancy com- 





parable to that of the auto indus- |. 


try in 1900 when 4,132 cars were 
made. 

“In 1863 the production of steel 
was 9,000 tons, and the increase in 
output this year to about 95,000,000 


tons will be a boost of 10,000 times.” 
+ * 


* 

| peewee] his point of view, Wilson 

said, the steel makers did not 

have enough confidence in the 
country and its growth. 

Although the war has been over 
for five years and the auto makers 
are still not able to get enough 
steel, there was no general rush 
of the auto men to openly back 
up Wilson on this move. 

Observers here feel that the 
other auto makers do not want 
to jeopardize present supplies of 
steel, even though they are inade- 
quate. 

An exception is Kaiser-Frazer 
Corp., which has not been able to 


Mercury Reports 
Discount Still 
Above Rivals 


DETROIT.—Percentagewise, Mer- 
cury dealers are still enjoying a 
higher discount than their com- 
petitors. 

Lincoln-Mercury made this state- 
ment last week in amplification of 
the action which lowered Mercury 
dealer discounts from 25.9 percent 
to 25.2 percent effective with most 
1951 models. 

The lone exception in the cutback 
was Mercury’s stripped-down Model 
72-A club coupe, whose discount of 
24.98 percent remained unchanged. 

“With this small adjustment,” an 
L-M spokesman said, “Mercury 
dealers’ percentage profit margin is 
still higher than that of Mercury’s 
principal competitors.” 

The discount slice has the effect 
of increasing wholesale prices on 
all Mercurys affected by an average 
of $13 a car. 

Base discounts of Mercury com- 
petitors are as follows: Buick, 25 
percent; Chrysler, 25 (on sixes) to 
28 (on Imperials); DeSoto, 24; 
Dodge, 24; Hudson, 23.6; Kaiser, 
24; Nash, 23 to 24; Oldsmobile, 24; 
Packard, 25 to 28 (Patrician); Pon- 
tiac, 24; Studebaker, 23 to 25, and 
Willys-Overland, 24. In addition, 
DeSoto, Dodge, Hudson, Kaiser, 
Nash, Oldsmobile, Pontiac and 
Studebaker have retroactive dis- 
counts. 

Dealer discount on the Lincoln, 
whose 1951 models will be publicly 
announced Nov. 14, is 26.1 percent. 


Detroit Tool Plant 
Purchased by GM 


DETROIT.—General Motors has 
announced purchase of the Chicago 





Pneumatic Tool Co. plant at Sec- 
ond Blvd. at Amsterdam, Detroit. 
The tool company’s Detroit opera- 





tions will be transferred to Utica; 
N. Y. 

The purchase makes available to 
General Motors 145,000 square feet 
of building space. The plot extends 
nearly 350 feet along Second Blvd. 
and 385 feet on Amsterdam. Lo- 
cated on it are a main building, a 
warehouse and heat treating build- 
ing adjoining the New York Cen- 
tral railroad tracks and two other 
buildings on Amsterdam Ave. 





steel industry would have been 
open to additional criticism. 
Wilson pointed out that 17 or 18 

years ago he had negotiated an 

option on a steel company for Gen- 
eral Motors. 

“We had a good deal of discus- 
sion about it,” he said. “We decided 
not to take it. 

“During the last five years, I 
have wondered a number of times 
whether we were so wise or not, 
because we have been short of 
steel.” 

Auto observers point out that 
steel makers have taken a rather 
(Continued on Page 59, Col, 2) 


Vehicle Exports 
Likely to Trail 
Last Year’s Sum 


DETROIT.—U. S. makers prob- 
ably won’t export as many vehicles 
this year as they did last year. 

Although the _ record - smashing 
1950 production rate far outstrips 
that of 1949, foreign shipments dur- 
ing the first three-quarters of 1949 
fell some 22,000 units below the 
nine-month total a year ago. 

Now, reports the Automobile 
Manufacturers Assn., only 3.6 per- 
cent of total U. S. output is being 
sold abroad. The 1949 rate was 4.9 
percent and the prewar rate, about 
10 percent. 

It’s the now familiar story of 
severe importing restrictions 
brought about by dollar scarcities, 
AMA spokesmen relate. The gates 
for cars and trucks are all but 
locked in most of America’s big 
prewar customers. 

There were 26,696 vehicles 
ported in September, exactly 200 
units below August but above the 
22,458 of September last year. 
Three-quarter totals were 215,216 
this year and 238,030 last year. 

Car exports alone this year to- 
taled 109,459 for nine months, 14,404 
in September and 13,232 in Aug- 
ust. Last year they were 128,478 
for nine months and 13,337 in Sep- 
tember. 

Truck exports in 1950 amounted 
to 105,059 for three querters, 12,214 
in September and 13,581 in August. 
A year previous they were 109,027 
for the three quarters and 9,097 
for September. 

Buses accounted for the remain- 
ing vehicle exports. 


Leaders Turn Out 


Ford Citation to Draw 


Auto Officials 


DETROIT. — The auto industry 
will be heavily represented when 
Benson Ford, general manager of 
Lincoln - Mercury, 
addresses the 
22nd anniversary 
dinner of the Na- 
tional Conference 
of Christians and 
Jews, Nov. 13, in 
Detroit’s Masonic 
Temple. Introduc- 
ing Ford will be 
George Mason, 
president of Nash- 
Kelvinator. Others 

Benson Ford who are expected 
to be at the speakers’ table are 
Hugh Ferry, Packard president; 
Fred M. Zeder, Chrysler Corp. vice- 
chairman; A. E. Barit, president of 
Hudson, and Thomas H. Keating, 
general manager of Chevrolet. 

Ford is the second member of 
his family to be honored by the 
conference. In 1948 his brother, 
Henry Ford II, president of Ford, 
was the recipient of a special cita- 
tion at a dinner in New York, 
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AST week I recommended that 
4 all dealers energetically  co- 


operate and get facts to NADA| quickly. 


regarding the impact of the new 
stringent credit regulation, I hope 
you will render this support so 
that evidence will be available for 
negotiation with the Federal Re- 
serve Board. 

The showings, of course, should 
emphasize the hardship the reg- 
ulation has created upon the 
lower income bracket people who 
critically need cars, but who are 
unable to comply with the new 
terms, Don’t emphasize the fact 
that sales are stopped or prices 
depreciated. To accomplish these 
two things is the express purpose 
of the regulation. 

You, yourself, have seen wages 
and prices leap-frogging. You know 
if this continues we are all lost. 
Only the government can check it. 
There is no other remedy. The first 
step to take in any program to 
control inflation is credit control. 
It is the easiest to administrate. It 
affects fewer people. 

* * o 


Hits Little Guy 


WE HAVE just gone through 
National Automobile Dealer 
Week. It has done the trade a lot 
of good, both internally and exter- 
nally. Now is no time to lose public 
sympathy. Most dealers have done 
exceedingly well the last five years. 
The public knows it. And from my 
personal observation there isn’t 
much sympathy when a_ dealer 
thinks too much of his personal 
interest and complains bitterly 
about this first control caused by 
our rearmament program. 

Used-car demand and prices 
would be depressed right now any- 
way because of seasonable influ- 
ences. They are sliding, too, be- 
cause new cars are becoming more 
readily available. They would con- 
tinue to be depressed, regulation or 
no regulation, until next spring. 
Then new-car output may be re- 
duced at least some percent, and 
used-car prices again would be 
pushed upward. 

Perhaps the imposition of this 
stringent regulation will have 
some advantages. I am sure it 
won’t last long, particularly if 
dealers will get together and 
prove it isn’t necessary under 

current conditions. 

Its most devastating result is to 
take from the market a lot of peo- 
ple who need automobile transpor- 
tation to take them to work and 
to pursue their business enter- 
prises. Shouldn’t we in the automo- 
bile trade give more recognition to 
the need of this class of buyers? 
Hasn't the advantage all these 
years been given to the new-car 
buyer? Perhaps the shock of this 
regulation will change our attitude 
towards the people who need low- 
cost transportation, and we will re- 
vise our plans accordingly. 

7 « * 


Service Possibilities 


IS a big and lucrative market. 
We need the people who buy 
and use low-priced automobiles, It 
is the foundation on which we sell 
new cars. In fact, if we didn’t have 
the base we would sell a lot fewer 
new cars. 

Perhaps we have been stepping 
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Dealers tell me 


By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


|these used-car buyers 


|priced beyond their means too|}with P & O Steamship Co. to trans-|for any similar period, the Chicago 
In used-car allowances,|port the dealers aboard the S. S.| Automobile Trade Assn. reported 
haven't we given all the advan-| Florida. last week. Totals for most makes 
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Cuba Bound | In Only Three Months . . . 


Dealers to Visit Havana 


After NADA Parley 
MIAMI.— Between 300 and 400 


members of the National Automo- 
bile Dealers Assn. are planning to A Add d 
visit Havana, Cuba, immediately re e 


after the close of the national con- 
vention here next Jan. 10, accord- 
ing to J. Saxton Lloyd of Daytona 
Beach, who is convention commit-|county to 535, a gain of 10 over 
tee chairman. the number three months earlier 

Arrangements have been made/and the largest increase in years 














CHICAGO.—New-car dealer out- 
lets, as of Oct. 1, rose in Cook 









up to cars 





tages to the new-car buyer? Don't 
we expect the used-car buyer to| 
make up these losses by charging | 
them, and not the new-car buyer, 
for the cost of changing models? 


fi New Dealer Officers 


|eorded as follows: 











As I said last week, doesn’t 
this regulation force us into a 
real opportunity? Instead of try- 
ing to sell a used car, should we 
not sell the customer on rebuild- 
ing his old one? There is a nor- 
mal profit on this rebuilding job, 
and ample financial arrange- 
ments are available for it. Repair 
job paper never ran over 15 
months anyway. 

Instead of trying to trade up a 
buyer who has a car as expensive 
as he can afford at present, why 
not sell him a new motor, a new 
set of tires, new battery and new 
paint job? All of these together 
would be less than the difference 
of the average used-car sale. 


Head Florida Association— 

Elected at the annual parley of the Florida Automobile Dealers Assn. in Palm Beach 
* * * were (seated, from left to right): Walter C. Mallory, general manager, Orlando; Charles 
T d oO S. Brooking, senior vice-president, Gainesville; Stanley Peeler, president, West Palm Beach; 

rate ftener Eugene R. Elkes, secretary-treasurer, Tampa. Standing (left to right): W. R. Bird, vice-presi- 
paare we can do something, | dent, district 4, Homestead; George L. Ellwood, vice-president, district 6, Hollywood; 

too, to get more used-car stocks | Byron H. King jr., vice-president, district 5, Orlando; Marion G. Nelson, vice-president, 
at a price which the families in| district 3, Panama City; William Catlin, vice-president, district 2, Jacksonville. Not shown 
the low-income bracket incomes can |is Hammond Jones, vice-president, district 1, Lakeland. 
liquidate in 15 months. Most deal- 
ers’ lots are now filled with ex- 
pensive used cars—1950s and 1949s. 
Even the low-priced makes sell for 
$1,600 or $1,700. To sell these late- 
model, high-priced used cars, it 
isn’t a question of cutting the price 
because even with the cut price a 
large share of the market that is 
affected by this regulation couldn't 
afford them anyway. 

To move these late-model used 
cars, it is necessary to locate 
buyers who can afford them. Such 
buyers can be located. The nor- 
mal, as well as the profitable cus- 
tomer for these late-model cars 
people who bought used cars of 
the same price class two years 
ago. In other words, people who 
are driving 1948 and 1947 models 

—and remember, people who 
bought these models as used cars. 

Used-car buyers trade much more 
frequently than new-car_ buyers. 
And the people who bought 1948 
and 1947 cars as used cars are now 
in the market for another one. 
They have sufficient equity in their 
present car and their income status 
is such that they are not troubled 
with the short terms. There are, 
it is estimated, more than four mil- 
lion owners of 1948 and 1947 used 
cars right now. That is more than 
the stock in franchised and inde- 
pendent dealers’ inventories at the ee 
present time. : 

The names and addresses of these 
owners are available in the state 
registration lists to any dealer. It 
is a list on which one should con- 
ae to move late-model cars. 

2 * . 








Leaders in Mississippi— 
These are the new officers of the Mississippi Automobile Dealers Assn. elected at the 
annual meeting in Biloxi. The car is a 1903 Cadillac. Left to right: V. M. Box, vice-president, 


northern district, Corinth; J. J. Harry, vice-president, southern district, Gulfport; Tom 
Garrot, president, Tunica; C. H. Hawkins, secretary, Kosciusko; Rodney Henderson, vice- 
president for the central district, Jackson, and George L. Sugg, Jackson, manager. 








Blessing in Disguise 
(TaENn in moving these late-model 
- cars, a dealer is automatically 


Named by Georgia Dealers— 
taking in 1948 and 1947 cars that 


Elected at the annual meeting of the Georgia Automobile Dealers Assn. in Savannah were 
can be reconditioned and sold at &| the following (left to right): W. W. Jolley, treasurer; Durward Watson, president; Hix H. 
price to meet the needs of some Green, first vice-president, and Max Marsh, second vice-president. 

three million owners of 1946 and os inna 


1945 models, most of which are al- 
ready in the hands of the second D. .. Proposes 
Regulations for 


or third owners. These tradeins 
* 
Auto Time Sales —[(fvajment of balance | 


will help balance a dealer’s stock 
he will have merchandise at- 

tractive to the low-income buyers 

under the present terms. 

lara oo eee ae WASHINGTON. — Regulations Violation of the regulation could 

external conditions a business |PTOPosed by the District of Co-|mean a $300 fine, 90 days in jail, 

may face, we ought to be re- |!umbia license board to govern the|revocation of the dealer's 

sourceful enough to meet it head- |Sale and purchase of automobiles/or all three penalties. 

on. Perhaps if this new regula- |0n time will be accorded a hearing/ 1, submitting the proposals to 

tion will start us on an explora- |by the D. C. commissioners on Nov.| 1, city heads, the license commit- 

tory tour to find out how we can |13, it was announced at municipal t “Bl ge Sarena c ee 

better serve the small-income | headquarters here last week. ee note at the D. C. superin- 

buyer, it will be a blessing in If they are approved, dealers|‘emdent of licenses has received 

disguise, would have to give purchasers the|™@ny complaints from buyers of 

Work through your association |following information in a written |"°W and used cars. 

to get the terms modified, but work| notarized statement before pay-| The proposals are due to come 
ment terms are signed: A descrip-|before the directors of the Wash- 
tion of the vehicle, its cash sale|ington Automotive Trade Assn. at 

price, amount of the down payment,|a meeting scheduled for today 

amount credited for a tradein, to-| (Nov. 6), according to WATA Man- 

tal cash price balance, reserve com-| ager Dick Murphy. 








mission or fee to be paid dealer, 


coverage, amount of finance 
charges, amount of other charges, | 
total time balance due, and terms| 


, | 
license | 


out your own individual organiza- 
tion to do the best you possibly can 
while it is in existence. Remember, 
the Lord (and the public) helps 
those who help themselves, 





10 New Dealerships 


to CATA 


were unchanged, the gains being re- 
Ford, from 60 
to 61 outlets; Hudson, 30 to 31; 
Kaiser-Frazer, 44 to 48; Lincoln- 
Mercury, 22 to 23; Nash, 22 to 23, 
and Studebaker, 27 to 29. 

Fifteen new appointments were 
made between July 1 and Oct. 1, 
while five outlets went out of the 
new-car business. 

Chicago accounted for 348 out- 
lets Oct. 1 and the remainder of 
the county for 187. 

The number of outlets Oct. 1 com- 
pared with 520, or 15 fewer, on the 
same date last year; 515 in 1948, 
and 467 in 1941. 


Ottawa Retailers 
Urged to Refuse 


Group Discounts 


OTTAWA.—Directors of the bet- 
ter business bureaus of Ottawa 
and Hull, Que., went on record last 
week as firmly opposed to the 
granting of discounts by retailers 
to special groups of buyers, 

A spokesman termed such dis- 
counts as “unfair business practice 
and decidedly not in the best in- 


terests of the economic system 
which our country has so long en- 
joyed.” 

The spokesman recalled _ that 


many unsuccessful attempts had 
een made by organized and pro- 


»|fessional promoters to launch dis- 


count schemes in Ottawa, 
“We believe,” he said, “that no 
retailer can afford to give a dis- 


‘|count to any organized group or 


to persons who have purchased a 


_|discount card if his merchandise is 


properly priced. * 

“Over a number of years it has 
been proven that fundamentally 
preferential discounts are mathe- 
matically unsound and compel the 
merchant, if he abides by his agree- 
ment, to discriminate against many 
of his rogular customers.” 


NADA Services 
Mailing Piece Describes 


Member Benefits 


WASHINGTON.—A mailing piece 
describing services of NADA has 
been published by the association 
in its drive to sign up new mem- 
bers. 

The folder relates that dealers in 
the lowest dues bracket receives 
NADA benefits for less than five 
cents a day. 

NADA represents dealers in pub- 
lic issues, in dealings with the gov- 
ernment and through legislative in- 
formation, says the folder. Mem- 
bers also receive the NADA Official 
Used Car Guide and the NADA 
Magazine every month. 

Special government rulings and 
business practice releases are given 
special mailings, the publication 
points out. 

For dealers selling up to 149 cars 
annually the dues are $18; 150-399 
cars, $37.50; 400 to 499 cars, $75, 
and for over 500 cars, $150. 

“|. . Next to your bank account, 


your association membership is 
your best asset .” the folder 
states. 


daiesene hom, to Hold 


Joint Board Meeting 
LITTLE ROCK, Ark.—Members 


cost of insurance and summary of |of the board of directors and of 


the legislative committee of the 
Arkansas Assn. of Automobile Deal- 
ers will hold a joint meeting here 
Nov, 17. 

R. D. McKay, NADA first vice- 
president, will speak to the group. 
R, J. Ross, newly elected Arkansas 
NADA director, will assist in con- 
ducting the sessions. A smorgas- 
bord and open house by several 
automobile finance companies will 
follow the meeting. 


U. S. Says Dealer Olson 


Evaded $119,613 Taxes 
FARGO, N. D.—A federal grand 
jury here has returned an indict- 
ment against Wanlo R. Olson, San- 
ish (N. D.) automobile and imple- 
ment dealer, charging him with 
evading $119,613 in income taxes, 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
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§ 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 





Capsule Comment 


Since imposition of the 15-month limit on auto credit, 
new-car sales have taken a nosedive of 50 percent while 
used-car sales have fallen nearly 70 percent, a survey of big 
cities shows. 


Is the Federal Reserve Board satisfied now? 
* * * 


GM President C. E. Wilson took off the gloves the other 
day and laced into the steel industry for “inadequate ex- 
pansion.” He asserted: “Steel executives should get the dust 
out of their eyes and go ahead with the rest of us.” 

In addition to lack of steel, stringent credit controls 


are another deterrent to the auto industry’s well-being. 
* * * 


While the federal government supposedly is driving to 
keep prices down, one of it branches—the Agriculture 
department—is getting ready to plop a floor under decreas- 
ing hog prices. 

Ain’t politics grand? 
* * * 

Although new and used cars have fallen under the Federal 
Reserve Board’s whip, dealers should not forget that trucks 
are still free, as far as credit controls are concerned. 

In other words, there’s still one vehicle avenue open 
for dealers to keep their heads above water. 
* * 7 

From all reports, National Automobile Dealer Week was 

a grand success wherever a concerted effort was made. 
And wide-awake dealers |.eep up their goodwill efforts 


during the other 51 weeks, ‘oo. 
& * * 


Metropolitan areas are at last stepping up their campaigns 
to relieve traffic congestion in downtown areas. 

Unless this problem is licked soon, the long-predicted | 

“saturation” point for autos may not be far away. 

* * * 

Despite the grave need for keeping America’s on-rubber 
transportation rolling, U. S. selective service officials con- 
tinue to ignore the auto mechanic on their draft-deferment 
lists. 

Dealers, meanwhile, are urged to form advisory 
boards to work with local draft boards on deferments. 
* - = 

VOTE TOMORROW—and give your employes time 
to vote, too! 
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F.| ganization will assert itself very 





Dealer 
Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations. 

By Bryan Roberts 
President, Wisconsin Dealers 

RESIDENT S. B. BABBIT, of the 

Vermont dealers, stressed some 
excellent reasons why the automo- 
bile dealers should 
maintain a strong 
and closely knit 
association in his 
Dealer Forum 
column_ under 
date of Oct. 9. I 
think that the 
subject is of vital 
importance and 
another article 
along this vein of 
thought is timely 
and not out of 
order. 
The urgent need of a strong or- 





Bryan Roberts 


prominently within the next few 
years. With the constantly chang- 
ing governmental controls, we must 
have a_ powerful representative 




























group to protect our interests. 
The coming year in many 
states is a legislative year and 
the members of the various legis- 
latures are constantly alerting 
themselves for sources to raise 
additional revenues. The automo- 
bile dealers need intensive lobby- 
ists to protect themselves against 
laws detrimental to the best in- 
terests of the automotive group. 
Wisconsin is indeed fortunate in 
having an efficient and vigorous or- 
ganization. The Wisconsin Auto- 
motive Trades Assn. has 1,800 mem- 
bers out of a possible potential of 
2,100 new-car and truck dealers. 
- a a 
OWEVER, we in Wisconsin do 
not feel that the 300 dealers 
who do not pay dues should get a 
free ride while enjoying the privi- 
leges and security that the WATA 
has procured for them. Perhaps if 
they knew how the association 
members felt towards the “free rid- 
ers,” they would be a little cha- 


Editor’s Note: Beginning with 
next week’s issue, Automotive 
News will start publishing a se- 
ries of Forum articles written 
by the general sales managers 
of the various car factories. 
Their articles will be directed 
to dealers and their problems. 


grined and join the state associa- 
tion. The non-members lose many 
benefits, which are sent out period- 
ically from state headquarters, be- 
sides the contact with fellow dealers 
through association meetings. Non- 
members also fail to realize that 
association dues are deductible from 
an income tax standpoint. 

Association officers and direc- 
tors give freely of their time and 
expenses incurred, but I feel that 
they are amply repaid by the 
betterment of trade conditions 
and the invaluable acquaintances 
they establish through association 
with dealers of all the automo- 
tive industry. Outside association 
activities, the average dealer sel- 
dom comes in contact with his 
fellow competitor, I am of the 
opinion that regardless of how 
large or small a dealer is, he can 
always secure some good ideas 
in his contacts with other deal- 
ers. 

A dealer should belong to three 
associations — local, state and na- 
tional. Local — because he should 
know his direct competitor better, 
and I am sure you will find that 

(See FORUM, Page 49, Col. 1) 
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Car ‘Loading’ 

After reading your article “Hud- 
son Denies Dealer Charges of Car 
‘Loading’,” I feel it my duty to 
come to the aid of these dealers, 
since they have come out in the 
open with this charge of car “load- 
ing.” 

I attended a meeting at Detroit, 
on Sept. 25, at which time we were 
told in our body that the Hudson 
Car Co. was in accessory business, 
that they were going to put them 
on the cars and it was our job to 
sell them. 

When my zone representative, 
John Offitt, took my order in Aug- 
ust for 1951 models, I was required 
to sign a blank order for six cars. 
I had no choice in this matter. 

I received my first car on Oct. 
11, equipped with accessories in 
the amount of $369.04 at my whole- 
sale price, which made the cost of 
this car to me the same price that 
I delivered our 1950 models at 
retail. 

I received my second car on Oct. 
18 equipped with accessories in 
the amount of $324.44, with part of 
these accessories packed in the 
trunk of the car. 

In September, my field repre- 
sentative called for my second al- 
lotment for November and Decem- 


The Big Story 


The automobile didn’t gain official recognition in Utah unti] 1925 
when a survey showed that the state’s 80,000 cars exceeded in value 


the livestock in the Mormon State. 


Following the survey the automobile was removed from its old 
classification on the state books which was “machinery, tools, per- 


sonal] property and the like.” 


—From the files of Automotive News. 









‘A Dealer Complains . . . 


This is an open forum for the discussion of any subject of interest to our 
and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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ber cars, stating “that this time he 
had a job to do and I would have 
no selection in ordering cars with- 
out accessories as they would be 
equipped with accessories from the 
factory, at which time I did not 


place any order. I feel that with 
the cars equipped like the factory 
is equipping them, we are entirely 
out of the competitive market. 


I wish to state that I am a Huda- 
son dealer under the Cincinnati 
zone, and have been a dealer in 
Hudson cars since 1934. Never be- 
fore, as a Hudson dealer, has the 
pressure been put on us as it has 
been in the past year, more so in- 
creasing in the past few months. 
As a dealer, I think it is time that 
the public should know what is 
going on behind the “closed doors,” 
as we dealers have been taking the 
blame for some time for “loading 
and increasing price’ of automo- 
biles. 

You are free to use this letter 
or any part thereof, for it may 
help bring about a change in fac- 
tory policy that will enable all Hud- 
son dealers to share in the com- 
petitive field of car sales and would 
grant the car buyer the privilege of 
ordering a car equipped as he so 
desires.—C. E. CoNNeR, manager, 
Conner Sales & Service, Stollings, 
W. Va. 


+ * o 


Ad Bulletin 


In your Oct. 23 issue, Mr. Levin 
of Boston asked for the name of 
a company that furnishes a bulle- 
tin compiled from the best news- 
paper ads over the country. 


Harrison M. MacDonald, 210 Wal- 
lace Bldg., Lafayette, Ind., puts out 
a monthly bulletin of this type. I 
believe it can be purchased from 
Publishers Syndicate, 30 N. LaSalle 
St., Chicago.—Vircu B. Wotrr 
Ward Motors, Inc., Steubenville, O 
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Do your car finishing profits play 
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t It takes a pretty sharp eye to spot these partridges. Like many Sharp as a needle, out in the open, and “‘good shooting” . . . they’re 
car dealer finishing department profits, ‘‘Now you see them .. . the kind of profits BLUE CORAL builds for you. Your customers are 
now you don’t’. And no wonder. Because how are you going to happy. They come back not once, twice, but many times. And best 
bring your customers back again and again if they‘re dissatisfied? of all, they bring you exfra business by telling their friends! 


CAPITALIZE ON YEAR-ROUND MAINTENANCE SERVICE WITH BLUE CORAL 
TREATMENTS AND BUILD TODAY’S SALES . . . TOMORROW’S REPUTATION 
AND FUTURE GOOD WILL! 


Are you getting your share of BLUE CORAL's generous profits .. . or are your customers 
taking their business elsewhere? Thousands of car dealers throughout the country have 
learned that year-round BLUE CORAL MAINTENANCE SERVICE has been an unexpec- 


ted source of extra revenue, new customers, prestige. 


For two decades America’s finest motor car manufacturers have endorsed BLUE CORAL 
TREATMENTS because only BLUE CORAL safely dissolves grime and traffic film in min- 
utes . . . burnishes the lustre to a hard, mirror-like surface . .. and preserves that ''show- 
room-finish" for years to come. Remember, your best advertisement is a satisfied customer 


a BLUE CORAL customer! 


—_ e Finishing 
Thad for 
Any Fo” 


H. D. T. COMPANY FACTORS, INC. 
White Plains, N. Y. 





Every Pi isa P. atient for a Blue Cid Tiiitea 











Hudson at London Show— 


Hudson occupied the center stand on the main floor at the Earl's Court auto show in 


London recently. W. H. Thoreson, 


Hudson export director, 


reports the exhibit attracted 


43,000 visitors despite the fact that British manufacturers quoted delivery dates of from 
three to eight years. Thirty-three British, 17 American, eight French and three Italian autos 


as well as specially built cars and trucks were on display. 


Autocar Strike Ends... 


Labor Unrest Fanned 
By B-O-P Threat 


By Mac Gordon 
Associate Editor 


Aveo employes ended a 

three-week strike last week but 
not far to the south, a new walk- 
out threat arose at the Buick-Olds- 
mobile-Pontiac assembly plant in 
Wilmington, Del. 

The B-O-P threat kept alive a 
mild flareup of restlessness in UAW- 
CIO ranks at scattered plants 
throughout the country. 

Still strikebound as of press time 
Thursday were the International 
Harvester plant system, the Lin- 
coln-Mercury plant in Los Angeles 
and eight smaller victims of Tole- 
do’s revived area-pension fracas. 

Nov. 29 is the strike deadline for 
Genetal Motors Wilmington work- 
ers, who charge a production speed- 
up and insufficient relief time. Ne- 
gotiations are expected to continue 
at least until the deadline, accord- 
ing to officers of UAW Local 435. 

+ * * 

N PHILADELPHIA, members of 

Autocar Local 131 accepted a 
cost-of-living bonus contract whose 
estimated cost to the truck-build- 


Klingler Hails 
Monthly Parleys 
With Dealers 


PONTIAC.—Harry J. Klingler is 
proud of the monthly conferences 
he and other factory officials hold 
with Pontiac dealers. 


They are “the ideal way of build- 
ing and holding mutual confidence 
and understanding,” the division 
general manager stated after the 
October session. 

“For two days each month,” he 
continued, “we sit around together 
and talk openly and freely, we dine 
together, we get to know each 
other. Anything can be questioned 

. and is. 

“Usually there is at least one 
dealer from each sales zone and 
that gives us a cross-section, 
economically and geographically. 
Nothing is cut and dried, we have 
no fixed opinions — we listen and 
learn.” 

Four Pontiac dealers spoke at 
length at the October conference. 
They were: H. T. Grandy, Skan- 
eateles, N. Y., who suggested im- 
provements in factory-dealer-cus- 
tomer relations; John D. Anderson, 
Akron, who told how he controlled 
gross profits and expenses; Rich- 
ard E. Means, Fort Wayne, Ind., 
who detailed his compensation 
scheme, and Cown Rodgers jr., 
Knoxville, Tenn., whose subject 
was his plan for training salesmen. 

Approximately 30 dealers are in- 
vited to Pontiac each month by 
General Sales Manager L. W. Ward. 


ing company will be $280,000 a year. 
An annual four-cent earned incre- 
ment is also provided. 


The deadlock over economic is- 
Sues dragged on in the I-H dispute. 
The company was forced to close 
some tractor plants, where now- 
dead back-to-work movements had 
allowed limited production. 


A new attempt was made last 
week to settle the strike at Tole- 
do’s Bunting Brass & Bronze 
Co., largest of the companies 
struck by UAW Boss Richard 
Gosser in his drive for an area- 
Pension pool. Bunting employs 
400 workers. 


A three-cornered Congressional 
race Was drawing attention at To- 
ledo as a possible barometer of 
Gosser’s power. The UAW vice- 
president is supporting the incum- 
bent Fair Deal Democrat in the 
race for U. S. representative from 
the Toledo district. 


The Democrats opponents are a 
former Republican Congressman 
from the same district and a To- 
ledo attorney running as an inde- 
pendent. The latter has the support 
of Toledo Blade, ardent foe of the 
area-pension campaign. 

* a + 


= OTHER developments, UAW 
Secretary-Treasurer Emil Mazey 
said stiffer Regulation W curbs 
served as a rebuff to the 45-hour 
work week proposal of General 
Motors President C. E. Wilson. 


“Mr. Wilson,” Mazey said, “speaks 
of a manpower shortage on the 
same day that the Detroit Auto 
Dealers Assn. reported a drop in 
new-car sales of 51 percent. Credit 
restrictions, steel and other ma- 
terial shortages and lack of de- 
fense orders to replace the declin- 
ing sales all point to layoffs and 
unemployment, and not to a man- 
power shortage—for at least a con- 
siderable time yet.” 
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Three Are Due 
To Get Posts on 
Wage Board 


WASHINGTON.—Appointment of 
the three industry and business 
representatives to the nine-mem- 
ber Wage Stabilization Board was 
expected to be announced at the 
White House late last week. 

Reports are that the men who 
probably will be named to the 
posts are Henry B. Arthur of Chi- 
cago, an official of Swift & Co.; 


Ward Keener, vice-president of B. | 


F. Goodrich and Reuben Robertson 
jr., president of the Champion 
Paper Co. of North Carolina. 


Commerce Secretary Sawyer is 
said to have selected the three 
prospective appointees and to have 
submitted their names to the 
White House. 


Appointment of the three indus- 
try members of the tri-partite wage 
control board will bring the ad- 
ministration’s stabilization setup 
one step nearer completion. Re- 
maining to be selected will be two 
public members of the wage board 
and a price director. 

The White House is said to be 
encountering unusual difficulties in 
filling the three posts. A number 
of prospective candidates have re- 
fused to serve. 

Cyrus S. Ching, federal mediation 
chief, already has been named 
chairman and one of the three pub- 
lic members of the board. The 
three labor representatives also 
have been named. They are Harry 
C. Bates, president of the AFL 
Bricklayers Union; Emil Rieve, 
president of the CIO Textile Work- 
ers and Elmer E. Walker, vice- 
president of the International Assn. 
of Machinists. 











— Coming Events== 





Dealer Conventions 


Nov. 8-12— National Used Car Dealers 
Assn. convention, Baker hotel, Dallas, 
Tex. 

Nov. 13-15—Automotive Trade Assn. of 


Virginia, John Marshall hotel, Richmond. 


Nov. 15-16—Oklahoma Automobile Deal 
ers Assn., I7th annual meeting, Tulse 
hotel, Tulsa. 

Nov. 27-28—Arizona Automobile Dealers 

| Assn., Phoenix, Ariz. 

Dec. .1-2—Montana Auto Dealers Assn., 
Rainbow hotel, Great Falls, Mont. 
Dec. 45—Idaho Automobile Dealers 

Assn., Hotel Boise, Boise, Ida. 

Dec. 7—Utah Automobile Dealers Assn., 
Newhouse hotel, Salt Lake City. 

Dec. 8-9— Kansas Motor Car Dealers 
Assn., Wichita, Kans. 

Jan. 7-10, 1951 — National Auto Dealers 


Assn. convention and exhibition, Miami. 

May 14-15, 1951 — Missouri Automobile 

Dealers Assn., Hotel Jefferson, St. Louis. 

May 3l-June 2—Washington State Auto 

Dealers Assn., Winthrop hotel, Tacoma. 
* 


Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. 

Feb. 4-10, 1951—Greater St. Louis Auto 
motive Assn., Arena, St. Louis. 

Feb. 15-22, 1951—Philadelphia Automotive 
Trade Assn., Commercial Museum, Phil- 
adelphia. 

Feb. 17-25, 1951— Chicago Automobile 
Trade Assn., International Amphitheater, 
Chicago. 

March 2-8, 1951—Greater Kansas City Mo- 
tor Car Dealers Assn., Municipal audi- 
torium, Kansas City. 





Mar. 10-18, 1951 — Seattle Auto Dealers 
Assn., Field Artillery armory, Seattle, 
Wash. 


Mar. 17-25, 1951—Indianapolis Automobile 
Trade Assn., Cattle Exposition Bidg., 
State Fair Grounds. 

* + * 


Aftermarket Shows 


Dec. 4-8— Automotive Service Industries 
show, Navy Pier, Chicago. 


Mar. 21-24, 1951—Pacific Automotive show, 
Civic Auditorium, Seattle, Wash. 
Apr. 26-29, 1951 — Southwest Automotive 
show, Oklahoma City. 
* * * 


Allied Industries 


Nov. 13-16—American Petroleum Institute 
30th annual meeting, Los Angeles. 
Jan. 22-24, 1951—Truck-Trailer Manufactur 
ers Assn. annual convention, Edgewater 

Gulf hotel, Edgewater, Miss. 

Feb. 1-2, 1951—National Council of Pri 
vate Motor Truck Owners, Inc., annual 
meeting, Hotel Statler, Washington, 

Feb. 4-6, 1951—National Truck Leasing 
System annual convention, Sheraton ho- 
tel, Chicago. 

+ +. . 


General 


Nov. 15-17—American Finance Conference 
17th annual convention, Palmer House, 


Chicago. 

Apr. 1-2, 1951 — Canadian Automotive 
Wholesalers and Manufacturers Assn. 
convention, King Edward hotel, To 


ronto, Ont. 

Apr. 4-15, 1951—33rd International Motor 
Show, Turin, Italy. 

Apr. 30-May 21, 1951—U. S. Chamber of 
Commerce 39th annual meeting, Wash 
ington, D 

May 30-Sept. 9, 1951—World Transpor- 
tation Fair, Santa Anita Park, Arcadia, 


Calif. 
* . . 
Engineering 
Nov. 9-10— Society of Automotive En- 
gineers fuels and lubricant meeting, 
Mayo hotel, Tulsa, Okla, 
Nov. 26-Dec. | — American Society of 
Mechanical Engineers, Hotel Statler, 
New York. 


Jan. 8-12, 1951 — Society of Automotive 
Engineers annual meeting and display, 
Hotel Book-Cadillac, Detroit. 

Mar. 6-8, 1951—Society of Automotive En- 
gineers passenger car, body and ma- 
terials meeting, Hotel Book-Cadillac, 
Detroit. 





Body Engineers Hear Prejudices Are Ebbing . . . 
Smaller Cars Coming Into Own 


By Mac Gordon 
Associate Editor 
TS PITFALLS and prejudices 
against smaller U. S. cars are 
gradually crumbling, members of 
the American Society of Body En- 
gineers were told last week. 


Support for “smaller” or “per- 
sonal” cars, rather than “small” 
cars, abounded in talks by George 
Romney, Nash vice-president, and 
Richard H. Arbib, New York in- 
dustrial stylist. 

Romney pointed to the Nash 
Rambler as a fast-selling car that 
no one could call “tiny,” yet is 
nearly 590 pounds lighter and two 
feet shorter than present Big 
Three models. 

Arbib agreed 
that U. S. design- , 
ers Were aban- © 
doning' previous 
notions that 
should be cheap- 
ly finished or par- 
rot big-car de- 
signs. He called 
on stylists to con- 
centrate on four- 


seaters blending 
‘continental rak- G. W. Romney 
ishness and _ fla- 


vor plus down-to-earth American 
design.” 
* + e 
HAT he called “a true love of 
cars” is the one quality that 
Separates good automotive stylists 


Pontiac Dealers Meet with Factory— 


A long-established custom at Pontiac is the factory-dealer conference—established 16 years ago and continued during the war years. 
At the October meeting were: Dudley Talbot, Brookline, Mass.; R. M. Burke, 
Kupersmidt, Washington; Henry T. Grandy, Skaneateles, N. Y.; James 


Stewart, Uniontown, Pa.; Richard E. Means, 


Belleville, N. J.; N. E. Perry, Oaklyn, N. J.; E. M. 
E. Attaway, Cincinnati; John D. Anderson, Akron; James P. 
Fort Wayne; John W. Gordon and Floyd M. Neel, Wayne, Mich.; Raymond E. Herren, 





|from other people, Gene Bordinat 
told the panel on styling. Bordinat 
jis assistant manager of Ford’s 
| styling department. 

Another Ford stylist, Gordon M. 
Buehrig, called for lower-priced 
multi-purpose vehicle bodies. 

Noting that the 1929 Model A 
Ford station wagon was priced 
just 4 percent above the four- 
door sedan, he warned that ex- 
pansion of the utility-car market 
depends on pricing at “only a 


NADA Enrolls 
2,203 Members 
In GAD Drive 


WASHINGTON.—A total of 2,203 
new members enrolled against a 
3,166 quota, NADA announced last 
week in reporting results of its 
GAD program. The percentage of 
the quota achieved in this second 
report is 69.5, with returns yet to 
come from many area chairmen, 
it was stated. 

The latest report shows 17 areas 
as having exceeded their quotas. 

These were northern California, 
Connecticut, Delaware, Florida, 
Georgia, Indiana, Kansas, Louisi- 
ana, Maine, Montana, New Jersey, 
New Mexico, North Carolina, met- 
ropolitan Cleveland, Rhode Island, 
Tennessee and Virginia. 








Traverse City, Mich.; Cowan Rodgers jr., Knoxville, Tenn.; William P. Davis, Orangeburg, $. C.; C. L. Owens, Osceola, Ark. 


Edgar B. Fitzpatrick, Chicago; Floyd Jones, 
Horner, Crawfordsville, Ind.; Eben Carsen, Greenville, Tex.; L. W. Alke, 
Kottwitz, Great Bend, Kans.; B. O. Cooper, Plainview, Tex,; W. A. Iverson, San Pedro, Calif.; A. Z. Dean, Medford, Ore., and B. S. 


Pease jr., Chico, Calif, 


Menasha, Wis.; Walter F. Stock, 
Helena, 


Cloquet, 
Mont-.: 


Creston, la.; 
Laredo, Tex.; 


Minn.; Ray A. Davis, 
Adolph Barrera jr., 





R. M. 
Harold 


small markup above the price of 
a four-door sedan.” 

Buehrig quoted an AUTOMOTIVE 
News price comparison of station 
wagons and four-door sedans 
showing that on various makes the 
all-wood wagon was 52 percent 
higher; real wood on steel, 36 per- 
cent higher; steel finished to re- 
semble wood, 31 percent higher, 
and steel finished to look like steel, 
only 18 percent up. 

+ +” * 
REPORT on U. S. Rubber’s 
new Luvon elastic upholstery 
fabric was given by Howard 
Young, Luvon sales manager. As 
part of the same discussion, new 
developments in Fiberglas for auto 
bodies were described by Games 
Slayter, Owens - Corning - Fiberglas 

research vice-president. 

Participating in a symposium on 
ventilation of auto bodies were J. 
W. Dunn, Chrysler Corp. engineer, 
and F. W. Edwards, Eaton Mfg. 
heater sales manager. 

Methods for developing body 
engineers were explained by Ed- 
gard C. DeSmet, Willys-Overland 
director of body engineering, and 
A. A, Alderman, of Fisher Body. 

The president of the National 
Assn. of Manufacturers, Dr. Allen 
A. Stockdale, addressed an open 
meeting of the society. 

Romney alluded to the growth of 
the auto market generally and the 
expansion of the suburban market 
specifically as supporting the Nash 
decision to bring out the Rambler 
line. 

+ * > 
4 E BELIEVE,” Romney said, 
“it is possible to build and 
price cars so that some two-car 
families might even be sold three 
cars, some one-car families might 
(Continued on Page 61, Col. 1) 





Freed Reelected Director 


To NADA from Utah 


SALT LAKE CITY.—The Utah 
Automobile Dealers Assn. reports 
reelection of Charles Freed as 


NADA director from Utah. Freed 
is currently serving as NADA sec- 
retary. 

Freed’s election means another 
three-year term as NADA director, 
commencing with the second ses- 
sion of the meeting of the NADA 
board of directors, which will be 
held in conjunction with the 1951 
convention. 
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Can you name these Famous Brothers ? 


Don’t be embarrassed if you don’t know them all. 


They’ve made contributions to aeronautics, entertainment, and Ameri- 
can culture... but it is difficult to remember faces, isn’t it? Even when 
you've seen them in magazines, newspapers, and newsreels. 


So don’t blame yourself for not recognizing the famous Wright brothers, 
Orville and Wilbur; the equally renowned Gershwins, George and Ira; 
and popular Jimmy and Tommy Dorsey. 


But isn’t it surprising how well you knew the other pair of brothers? 


For the only place you have seen the mischief-making Katzenjammer 
Kids is in the comics. 


Is there any more graphic way of demonstrating the tremendous edi- 
torial impact of PUCK, the only national comic weekly? Doesn’t it show 
how PUCK’s all-star cast of characters has woven itself into America’s 
life... Jiggs, who “sold” corned beef and cabbage; Popeye, who made 
spinach a top favorite; Dagwood, who helped the U. S. Atomic Energy 
Commission explain nuclear energy? 


PUCK, The Comic Weekly, distributed with 14 great Sunday news- 
papers from coast to coast (plus its three advertising affiliates), reaches 
more than 18,000,000 adults (and their youngsters) in 7400 communities 
where 83% of all retail sales are made. 


Do you wonder that such companies as Thomas J. Lipton, Inc., National 
Carbon Co., Ford Motor Co., and many others spend millions of adver- 
tising dollars in PUCK, The Comic Weekly? 


Educators speak of comics as “a social force” that constantly helps shape 
our manners, morals and thinking. But shrewd business men speak of the 
comics as a tremendous “sales force”! 


Perhaps you'll want to see readership reports which show that PUCK 
delivers 3 to 5 times more readers per advertising dollar than top weekly 
magazines. The booklet “Getting More Out of the Dollar” explains 
PUCK’s fabulous reader-attraction and tremendous sales impact. Send 
for it, today, on your letterhead. 





THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bldg., San Francisco 
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More Reports of Dealer Observances . 











Promotions Spark ‘Week’ 


a associations took great 

pains in their promotions of 
National Automobile Dealer week, 
reports which are still rolling in 
prove. 

Following is a review of dealer 
activities in South Bend, Manches- 
ter, N. H., Raleigh, N. C., Chatta- 
nooga, Tenn., and Springfield, Mo. 

The Manchester Automobile Deal- 
ers’ Assn. observed the week by 
staging a contest which attracted 
much attention and resulted in 


hundreds of persons visiting various | « 


showrooms throughout the city. 


Boxes were placed in sales- 
rooms and visitors were permitted 
to drop in their names and ad- 
dresses for the drawing of a free 
radio under direction of the Man- 
chester chamber of commerce. 

The association also issued a 
statement stating that its members 
employ more than 400 workers with 
an annual payroll exceeding $1,200,- 
000. It was also pointed out that 


gross sales of automobiles among 











its members amount to $12,500,000 
yearly. 

Participants in the event included 
Antonen-Garfield, Inc., Armory Ga- 
rage, N. H. Auto Co., Fitch Motor 
Co., Hanover Hill Garage, Leo 
Cavanaugh, Inc., C. A. Smith Ga- 
rage, Queen City Motors, Charles 
Morse Motors, L. E. Whitten, Inc., 
State Motors, Manchester Buick 
Co., Merrimack Street Garage, Gale 
Motors Co., Roy Prince Motor Co., 
Morse-Batchelder, Inc., and Cava- 
naugh Bros. Motors. 

+ + > 
UY Your Used Car From a 

New Car Dealer!” sparked the 
advertising promotion of 22 St. 
Joseph county (South Bend) deal- 
ers. Two adjoining half-pages in 
The South Bend Tribune were 
used. The ads showed pictures of 
the dealerships and presented the 
reminder that these firms average 
more than 25 years each of busi- 
ness service, 

Sponsoring dealers aoe ee 
Newman-Altman (Packard), 
Feferman Motor Sales (Cadlllon. 





*, 


ae 


Oldsmobile), L. O. Gates Chevro- 
let Corp., Romy Hammes Co. 
(Ford), Moulder Motor (Chrys- 
ler-Plymouth), Hoes Motors, Inc. 
(Nash), Ben Medow, Inc. (Dodge- 
Plymouth), Bill Nichols, Inc. 
(Hudson), Yeager Motor Co, (Bu- 
ick), Scherman-Schaus-Freeman 
Co, (Studebaker), Nelson-Pontiac, 
Inc., Willys - Overland (Willys, 
Kaiser-Frazer), Modern Motors 
(DeSoto - Plymouth), and Nye- 
Fulton Motor Co, (Lincoln-Mer- 
cury), all of South Bend. 

Others were Dillon-Fry Motors 
(Ford), L. O. Gates, Chevrolet, 
Inc., Gilman & Drover, Inc. (Olds- 
mobile), Jordan Motors (Dodge- 
Plymouth), Miller & Anderson 
(Chrysler-Plymouth), and Grady 
Motor Co. (Buick), all of Misha- 
waka; Miller Motor Sales (Chrys- 
ler-Plymouth), Lakeville, and Wil- 
liams Supply Co., Inc. (Studebak- 
er), Walkerton. 

* * 7 
—— safety inspections of auto- 
mobiles highlighted the Talla- 


ah 


ler 
| 


a 
Cincinnati Dealer Week— 


Here are the members of the Cincinnati Automobile Dealers Assn. committee in charge 
of National Automobile Dealer Week promotion. Left to right: Babe Relsing, John ‘Babe’ 


Reising, Inc. (Nash); Clifford Jacobs, 
Thomson, Thomson Bros., 


Avenue Pontiac. 


Clifford Jacobs 
Inc. (Dodge), and Walter Hallerman, NADA area chairman, Gilbert 
C. A. Cronin (Ford) was absent when photo was taken. 





Motors, Inc. (DeSoto); C. Dabney 


hassee (Fla.) Automobile Dealers | become acquainted with the servic- 


Assn.’s observance. 
Dealers invited Tallahassee resi- 
dents to visit their showrooms to 


CADILLAC OWNER: “T use New Blue Sunoco exclusively. It’s by far the 


best high-test gasoline for the money, and I find it gives me smoother 
power than any other gasoline I’ve ever tried.” MRS. WILLIAM TAYLOR 


Satisfied Customers...Reason Why 
More Car Dealers Recommend 





INE iEW | 


ALL CARS: “In top-notch motor tune-ups, the gasoline 


used is of prime importance. That’s why, after a motor 
tune-up job, we recommend New Blue Sunoco to all our 
Geo. A. ROBINSON III, Delray Ignition Service 


” 
customers. 





DODGE OWNER: “New Blue Sunoco has the snap and go 
that modern cars need. It’s great on mileage. You can feel 
the difference on hills. To me, New Biue Sunoco equals 
any premium-priced gasoline—and saves me money, too.” 


JOSEPH R, GALLANT 


formance.. 


BLUE SUNOCO 


New high anti-knock power... outstanding high-test per- 
.quick starting...long mileage...no wonder 





so many motorists are enthusiastic about sensational New 
BLUE SunNoco—high-test at regular gas price. 





BUSINESS-BUILDING TIP TO CAR DEALERS 


Demonstrate your cars on New BLUE SUNOCO to show their performance 
at its best. Recommend New BLUE SUNOCO to new car purchasers. 


They'll appreciate your performance-giving, money-saving suggestions. 


es and operations of the business. 

Particular emphasis was placed 
on mechanical safety of vehicles 
which were checked without cost 
or obligation during the week. 

Auto dealers offered inspections 
in the interest of better highway 
safety, the association said. 

= 


HATTANOOGA duster threw 

open their buildings to the pub- 
lic during the event. 

“Everyone, including even those 
who do not drive, benefit in many 
ways from the vehicles that have 
made America mobile,” said Dick 
Jones, Chattanooga chairman. 

The 13 new-car dealers’ in 
Springfield sponsored a full-page 
ad in the Springfield Leader and 
Press to tell the public that the 
dealer is the “local link in the 
automotive industry.” 

Dealers who backed the adver- 
tisement were: Blankenship Motor 
Co., Central Motor Sales Co., Fay- 
ette Lampe Motor Sales, Fellini- 
Dukewits, Herrick Motor Co., Otto 
Herrick Motor Co., M. Jess Auto 
Shops, Martin Motor Co., H. Azell 
Morris, Inc., McKnolly Buick, Rich- 
ardson Motor Sales, Thompson 
Sales Co. and Terrill-Phelps Chev- 
rolet Co. 

Raleigh dealers banded together 
to sponsor two full pages in the 
News and Observer. 


A-| Promotion 
The ‘Week’ Is Big Affair 
In N. J. County 


HACKENSACK, N. J.—A special! 
24-page section in the Bergen coun- 
ty daily paper highlighted the ob- 
servance of “dealer week” here and 
in the surrounding territory. 

Devoted exclusively to news of 
dealers and automobiles, the spe- 
cial section was the climax of sev- 
eral days of heavy newspaper cov- 
erage of dealer week activities in 
the area. 

Individual open houses were held 
by all dealers and general celebra- 
tions were sponsored by dealer 
|groups throughout the county, in- 
| cluding the Bergen County Auto- 
motive Trade Assn., Hackensack 
Authorized New Car Dealers Assn. 
|Ridgewood Automobile Dealers 
|Assn., Englewood Authorized New 
|Car Dealers, North Bergen County 
New Car Dealers Assn. and the 
South Bergen County Dealers Assn 


‘Don’t Let Them 
Do This to You!’ 


SEATTLE.—In a move to gain 
public support of a plan to 
amend Regulation W, at least as 
it applies to the Pacific Coast, 
full-page newspaper ads have 
appeared here over the signature 
“West Coast Automobile Deal- 
ers” and under the headline 
“Don’t let Them Do This to 
You!” 

The ads attacked Regulation 
W as “discriminatory” against 
West Coast car purchasers, 
pointing out that down payments 
are $85 higher and monthly 
payments $17.50 higher than in 
the central U. S., because freight 
rates are greater. The ads asked 
public support of a plan which 
would allow one additional 
month of time payment for ev- 
ery $75 of additional freight 
costs, 

(LTT 
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There’s a World of PROFIT... and Customer Enthusiasm 







An area of only 10 ft. by 23 ft. can be the 


most profitable space on your service floor. 






PORCELAINIZE: 


Complete Package Insures 
Your Complete Success 


@ Finest of materials @ Dominant National 
Advertising to keep 
customers coming 


No other area in your service department 
can produce more profit per square foot. 
The business you build can equal 10% of 


@ Exclusive New Car Dealer 
Policy 


your gross service revenues. Since Porcel- 


: ainize is an exclusive New Car Dealer 
@ Complete Specially 


Designed Equipment 


@ National Field Force for 
operator training, 
merchandising and @ Complete Dealer-Designed 
advertising aid Merchandising Program 


Service, the business you build and the 


profits you enjoy can be yours to have and 
to hold. 


NATIONALLY ADVERTISED...EXCLUSIVE NEW CAR DEALER SERVICE 


% 
Since 1955 Porcelainize has earned its dominant position in the automobile appearance field because: 


1. It has given millions of automobile owners the ultimate in beauty and protection. 





2. It has provided thousands upon thousands of New Car Dealers with a new source of service profits and customer enthusiasm, 


3. It has received the official approval of major automobile manufacturers who have proclaimed it “An Approved Service.’’* 


*Names furnished on request. 


FREEMAN & FREEMAN, Inc., Denver 3, Colorado 


Mea Ld eet 


Trade Mark Reg. US. Pat. Off 
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jalso said that the shortage of 
|needed workers has jumped from 
| 13,000 just before the Korean war 
|to 35,000, with more than half of 
|the required men in the _ skilled 


Manpower Pinch Felt = [2 


Goodwin added that the impact 





AUTOMOTIVE WASHINGTON 





| of the nation’s huge defense | 


But No Controls Seen | tests cals tas, 


By William Ullman ment men. 
Mf He expressed the hope that Selec 


: tive Service, which has deferred 
ee to reporters last week, Robert C. Goodwin, 13,000 workers, would use the La- 


director of manpower, asserted that the government |>°r department's list of 80 “critical 
| occupations” as a guide for occupa- 


would have to take steps very soon to alleviate the man-|iijna) draft deferment. This list is 
power pinch in vital industries, but that manpower controls ajready used by the Department of 
were not necessary at this time. The country’s prime man-| Defense, he said, in the deferment 
power problem just now is* |of members of the organized re- 
providing sufficient technical | skilled workers to the vital plants |Serves and National Guard. 


. that need them, Men in these jobs, he said, ought | 
personnel for the expanding | , id | e ee 
aviation industry, Goodwin said. 4 Goodwin said./not be called into active service 


The manpower shortage is also be- 
ing felt in the electronics, ship- 
building, tank manufacturing and 
textile industries, he added. 

At the moment, the government | 
is leaving the problems of recruit- | 
ing sufficient manpower to the | 
employers, but Uncle Sam is al- 
ready thinking about the possibility 


Washington Correspondent 


pointed out, would | ized in the armed forces. 
have to be nego- * * & 


tiated with labor | ‘ 
and management | Lame Ducks? 


would have to} nouncement that he was con-| 


iority, pensions 
and other rights 
of the transferred 








of voluntary transfers of highly-| William Uliman workers. Goodwin' The President said, since he had|the legislators back to work 


the best you can sell 


Motorol; 


CO uslom- built Anca 


Tops in CUSTOM-BUILT auto radios, —sS = 
Motorola matches the quality of the 
car you sell with custom quality 
all its own. Motorists everywhere 
rate Motorola best for dependable 
performance ... for mile after 
mile of trouble-free service. 
You'll rate Motorola best for 
record sales and profits that 


build up and up. No car sale 









is really complete without a 


Motorola Custom-Built Auto Radio! 


Custom-built for 
me these fine cars and trucks 


your lig. ills, allay, ila. 
ICTY om — Ga oe 


today i: lie. ells, Ulla: esa. 


HUDSON KAISER-FRAZER OLOSMOBILE GMC TRUCK CHEVROLET TRUCK 





Motorola INC. sas west AUGUSTA BOULEVARD + CHICAGO Si, ILLINOIS 













Such transfers, he | unless their special skills are util- The wooden-wheeled Orient 


buckboard which came on the 
scene in 1900 featured five speeds 
forward, three in reverse. Motor 


organizations and | RESIDENT TRUMAN’s an- was rated at four horsepower. 





days or two weeks ahead of the 
|time agreed to before the recess. 

Some of the things the Chief 
Executive said he has on his list 
were enactment of an excess 
profits tax, statehood for Alaska 
and Hawaii and extension of the 
rent-contro] law. 

The President pointed out that 
the Nov. 27 reconvening date al- 
lows the legislators only about 2: 
weeks of actual working time be- 
fore the 81st Congress adjourns. 

The GOP high command reacted 
immediately to the Truman state- 
ment. 

Guy G. Gabrielson, chairman of 
the Republican National Commit- 
tee, issued a statement in which 
he said the President “shows he is 
aware of the approaching Repub- 
lican victory by his admission that 
he is considering calling a special 





—|session of the lame-duck 81st Con- 


| gress.” 

“The reasons are obvious,” he 
|added. “He hopes to jam through 
as much of his socialistic program 
;as possible before the new 82nd 


|Congress convenes. 
| * * . 


protect the sen-/|sidering calling Congress back into|a whole list of legislative propos- | Sout Basis 
special session before the set date|als he wanted Congress to enact | ike ‘ 
of Nov. 27 caught most of his con-| before the end of the second ses-|[N THE opinion of Emil Schram, 


ressional leaders by surprise. sion, he was thinking of bringi 
g 7 P | s s "e | Exchange, American industry must 


|#* president of the New York Stock 


|not be allowed to become govern- 
;}ment owned. 
| “Industry must be owned by the 
| People and not by the government,” 
jhe told 170 investment bankers, 
|brokers and corporation officials 
attending a regional conference. 
Reporting that business today 
was On a sounder basis than ever 
before, the exchange president 
said that the investment field was 
an “important segment in the 
| economy in this country,” and 
remarked that “we represent the 
market place” for industry. 
Thomas S. Nichols, president of 
|the Mathieson Chemical Corp., told 
| the investment men that “it was 
|venture capital with profit incent- 
ive which you and your predeces- 
sors provided or obtained” that re- 
sulted in the growth of the chem- 
|ical industry in the last quarter of 
a century. 
* oa 


|Controls Stalled 


a strong demands in cer- 
tain quarters for sleeping on 
complete economic controls, it ap- 
| pears that they are not making any 
|great amount of headway at the 
moment. 

| Only recently, both the present 
jand former chairman of the Pres- 
ident’s Council of Economic Ad- 
| visors warned against premature or 
unnecessary controls while NSRB 
Chairman Stuart Symington urged 
that price ceilings not be imposed 
to curb inflation until indirect con- 
|trols are given a chance. 

Leon Keyserling, economic ad- 
viser head, declared that every 
effort should be made to keep the 
country’s industry free so that 
it can build up strength for the 
mobilization effort. 

Dr. Edwin Nourse predicted a 
10-year rearmament program. He 
declared that it should be carried 
|through with as little impact as 
| possible on the civilian economy. 

Economic Stabilization Director 
Alan Valentine told a press confer- 
ence that the country cannot have 
'a stable economy if it has _ infla- 
|tion beyond a danger point. If 
|price and wage controls are _ in- 
| voked it will be, he said, because 
| move basic adjustments have not 
| 





been made in the economy. 

| » as 

| 

| Aluminum Scarce 

|] AST week National Production 
Authority officials met with 
representatives of the aluminum 
industry to discuss distribution of 
defense orders among producers, 
fabricators, distributors and job 
bers. 

Military consumption of alumi- 
num has been increasing at such 
a rate, it was pointed out, that 
methods of reducing civilian con- 
sumption must be put into effect 
quickly. 

The government indicated that 
either an across-the-board reduc- 
tion of the quantity of alumi- 
num that can be allocated to each 
manufacturer will be necessary 
or else that the use of aluminum 
for certain nonessential purposes 
will have to be banned. 

Aluminum officials, it was stated 
by the NPR, are against either 
method, and the industry askec 
that it be allowed to institute it: 
own voluntary controls to cur! 
civilian consumption. 
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Welcome home! 


Every day Dad, and the World-Telegram and Sun, the World-Telegram and Sun on the buying habits 


- get a big welcome home —because they’re both very of these families is shown by its linage gains. In 
: important members of the family! As a matter of one issue, October 11, the World-Telegram and Sun 
“ fact, the World-Telegram and Sun is a very im- published 80 pages, containing 141,000 lines of 
, portant member of more than 600,000 families in advertising—the largest regular edition of a week 


New York City and its suburbs. The influence of day newspaper in the history of New York! 





: 125 BARCLAY ST., NEW YORK 15, N. Y. 
Or Scripps- Howard General Advtg. Offices +» 230 Park Avenue, New York City + Chicago + San Francisco « Detroit + Cincinnati + Philadelphia + Dallas 
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lis believed. Orders totaling $10,- 
| 000,000 from the U., S. have already 
been received, the firm said. 
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New Models in London 


Jaguar, Ford, Austin, 


Triumph Unveil Cars 


At Annual British Show 


LONDON.—Several new car mod- 
els were unveiled at the annual 
London Motor show, which ran for 
11 days and closed Saturday (Oct. 
28). 

The most noteworthy new model 
was the Jaguar sports sedan. It 
maintains its British characteris- 
tics of conservative lines and fine 
exterior and interior finish, but also 
provides more seating and luggage 
space. 

Next to the Jaguar, two new 
British Fords received the most 
attention. They are the Consul 
and the Zephyr VI. Both resem- 


|cars this year at an annual rate 
of over 500,000. Exports have been 
}running at the level of 117,500,000 
|pounds, compared with 273,330 
pounds in 1938, 

The show was formally opened 
| by Princess Margaret, who ex- 
pressed her gratitude to the auto 
industry for its part in the re- 
covery of British trade. 

Production of the new Jaguar 
will begin next February and de- 
liveries will begin in the U. S, and 
Canada soon after. The price in 
New York will be about $4,000, it 





ble their American counterparts 

but are not as large. | 

Austin showed a new sedan, the 
Hereford, to replace the Hamp- 

shire. 

The racy Triumph roadster fea- 
tured a sleeker body and hydraulic | 
controls for its seats and head-| 
light covers. 

Most of the other British models | 
on display did not show any great | 
changes. 

The export picture for British 
autos is bright now and is still 
adding more luster, Sir William 
Welsh, North American repre- 
sentative of the British Society 
of Motor Manufacturers and 
Traders, pointed out at the show. 

He said British cars shipped to 
the U. S. in the first eight months 
of this year increased nearly 200 
percent over the like 1949 period. 

“Shipments to Canada and the 
U. S. combined, which totaled 63,- | 
344 cars during the first eight 
months of 1950, brought in over) 
$54,500,000, nearly as much as the | 
combined dollar equivalent record- | 
ed against exports of whiskey, cot- 
ton yarn, manufactures and pot- | 
tery,” Welsh said. 

The U. S. took 9,824 autos, cost- | 
ing more than $8,000,000. 

Britain has been turning out} 


Turin Auto Show 
Scheduled for 
Apr. 4-15, 1951 


TURIN, Italy.—The 33rd Interna- 
tional Motor Show will be held here 
Apr. 4-15, according to the National 
Assn. of the Motor and Allied In- 
dustries. 

The show has been approved by 
the Ministry of Industry and Com- 
merce, and internationally, by the 
Bureau Permanent International 
des Constructeurs d’Automobiles. 

Closing date for entries is Nov. 30. 

Advance information concerning 
the show may be obtained from 
Comitato Organizzatore del Salone 
XXXIII Internazionale dell’Automo- | 
bile, Via S. Teresa 23, Torino, Italy. | 


K-F E mphasizes 
Monthly Report 


WILLOW RUN.—A dealer's} 
monthly financial statement re-| 
flects his management, or misman- 
agement, his policies, or lack of 
them, and his aggressiveness, or | 
lack of it, as accurately as a pho- 
tograph,” according to S. O, Olson, 
manager of the Kaiser-Frazer busi- 
ness management department, who 
has just completed supervising the | 
60th business management study | 
session for groups of dealers and| 
their bookkeepers and accountants | 
from all parts of the country. 

Olson and his assistant, E. J.| 
Newmeyer, emphasize that an ef- 
fective statement can provide a| 
dealer with vital “live facts” about 
his business that cannot be dis-| 
covered in any other way. The)| 
short course covers the principles | 
of dealer financial statement prep- 
aration and analysis, and ways 
and means of correcting operation- 
al faults which the statement 
pinpoints. 








U. S. Rubber in New Orleans 


NEW ORLEANS.—To provide 
better distribution service for cus- 
tomers, a new building housing 
both offices and warehouse is be- 
ing erected here for U. S. Rubber 
Co. Located at 900 S. Jefferson 
Davis parkway, it will be head- 
quarters for the distribution of 
products for all of Louisiana as 





well as parts of Alabama, Florida 
and Mississippi. 


STR RSE rmeg yy, 


The two new Fords are the first 
developed here since the war. They 
were designed to give buyers in the 
low-price field more room and 
power. 

However, since about 80 percent 
of the industry’s output must be 
exported, deliveries on the home 
market will still be slow. 

In all, there were 520 exhibitors, 





including 52 auto makers. All 


American makes were shown. Ital- 
ian and French manufacturers also 
were represented. 

It was expected that the show 
attendance would exceed that of 
last year, when the average daily 
figure amounted to 35,000. 
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The New Bristol— 


Ltd., exhibits Type 401 model at Eari's Court n 


Bristol, 


England, 


Bristol Aeroplane Co., 


The body design is basically unchanged. Redesigned bumpers, counter-balanced hinge to n 
boot lid, improved locking for spare wheel tray, new head lamps and polished wood facia t 
q' 


panels are features 





~ 


- @ Among the outstanding SCA. lows 
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bound to stay out of the black | 
market in our own country, but 
that doesn’t stop us from trying to 
get what we so desperately need in 
jany other country.” 

The industry may be headed 
|\right back toward 1941 when the 
jlast critical part determined the 
last car that 
would roll off the 
assembly line — 
and to the time| 
when the needs 
of the millions of 
ear and truck| 









Automotive 
Ramblings 


by Jack Weed 


i: all the scare heads about steel being the limiting 
factor in automobile production, those in the know con- 
tend that the metals in real short supply right now are zinc, 


nickel and copper. 

In fact, the shortage of these metals is so critical right 
now that automotive vehicle relief for the | filled the quota were awarded the trip. 
> makers have men _ scouring | price—except in the dear old United building of serv-|————— 


: the world to pick up any /States of America. As one top fac- Jack Weed ice parts from | 


quantity available at almost any | tory offcial puts it, “We are honor- the government. Some service e parts and, if they contain any of — | vehic supply until something cuts 
= ———— ~|vehicle production drastically. 


* * * 


| Another ‘Ersatz’ Era? 


| WITH some 48,000,000 vehicles on 
the road at the end of this 
|year (Bureau of Public Roads esti- 
|mate), it is going to take a whole 
jlot more parts to keep our “on- 
|rubber” transportation rolling than 
it did in 1942. And many of us 


know how short some repair parts 
|; were then—and the “ersatz” ma- 
|terials that came into being. 

We may be headed fast for 
another “ersatz” era on parts 
that require zinc, nickel or 


copper. 











Dealer's Used-Truck Contest— 
owners were, >) A used-truck contest was sponsored by C. T. Foxworthy, Indianapolis Ford dealer, during 


an extent, left up | August. Winners were given a three-day trip by airplane to Detroit, entertained and intro- 
to the ability of | duced to several Ford company officials. In the contest, each of Foxworthy's salesmen, 


the makers to get new-car, used-car and truck, was given a special quota of used trucks to sell, Those who 











are in very short supply ih now | above critical metals, may stay in 





| We also may be seeing the phe- 
/nomenon of our “facelifted” 1951 
|cars being denuded before they get 
|far into production. “Art and 
|style” have done a great job of 
|making new creations out of the 
|1950 jobs—but what will they look 
|l*ke if much of the material in the 


| chrome and nickel trim has to be 
| relegated to essential parts? 
| * ” + 


| Red-Faced 


S; OrVES the |W WAS nearly caught off base a 
week ago in my “mystery” story 

jon the new machine (then being 

|Shown factory men) to test the 


|balance of the cars and trucks as 


|thev came off the line. 

| The makers of the machine 
x | (Stewart-Warner) weren't sure how 

| the factory officials would take this 

new invention and so would not 


let me tell you readers who made 
|the machine. But the reception to 
the idea, they tell me, was far 


| beyond their expectations and, so 
|late last week, they fell over them- 
‘selves to tell the world that they 
|are the proud parents. 

I can readily understand that 


tire men are not going to be too 
happy about this machine going 


| on the end of many production 
| lines. One brand new car that 
had been selected by the engi- 
neers of a high-priced make as 


perfect, had three well-balanced 

Ge wheels but the front right needed 

17 ounces of lead to bring it into 

es ; : : : balance. And were those engi- 
_ Now, Dodge Dealers are hacked and only one of its kind in the industry: | neers red-faced? 

| What the public is up against 


8 orted b 
upport y the greatest show on 1. 80% of all new car buyers are | was also demonstrated during the 
y, television—“SHOWTIME...U.S.A.” clinic. The engineers for a well- 
Dodge or Plymouth prospects! known truck company had bought 
Poa ANTA (American National |a set of so-called deluxe tires for 
a 4 ’ : |his new car. One of these tires 
Theatre & Academy), “SHOWTIME 2. 100% of all buyers’ hauling needs was out of balance over 20 ounces. 


| * * 
! 


| Additions Needed 


| ANOTHER brought his brand new 
4 car in to have it run over the 


are satisfied with Dodge “‘Job- 
Rated” trucks! 


... U.S.A.” brings to TV America’s 


top stars from Broadway, Hollywood, 


“ famous night clubs, opera and radio. 3. Almost one in every five registered tester, ard they pointed out that 
: Po ae his front right wheel bearing was 

rd vehicles carries the Dodge or oo tal that tay cane Gee 

HIS giant television blockbuster is Plymouth name plate —a ready- he had gotten down to the clinic 

a . 7 without having trouble. A number 
just another boost to the Dodge made service business! of “whipping” driveshafts were also 
Triple-Profit Agreement enjoyed only : sali 7 ee ae ee ee ee 
ly Boden dealecs. You are invited to write and find out eek ensteese eases, tink 
F about the unique and worthwhile ad- ever, that the machine needs the 
addition of a camber, caster check 

Here are three reasons why the Dodge vantages of the Dodge Triple-Profit to catch most of their trouble. 
a ‘ Most production cars came 
Triple-Profit Dealer Agreement is the Dealer Agreement. through with flying colors. It was 


only the occasional car _ that 
showed up bad. But some of 
these were “beauts” and would 
have caused a lot of grief for 
the dealer and illwill on the part 


P oe M O U T H e D O D G E F ‘Jo b ? R a f e d re T R U C K S ae ae ethos into tires, with 


; es : Ss a z : a : a E x - more and more synthetic rubber, 
DODGE DIVISION OF CHRYSLER CORPORATION + 7900 Jos. Campau, Detroit 11, Michigan and manpower shortages do not 
permit even our present standard 

of quality and inspection, engi- 

ace: opt remeron tng sage neers can easily see where it is 
; : going to be more necessary to 





* Helen Hayes 


4 


check cars more closely at the 


ho will ear on SHOWTIME ...U S.A.” pee 
WY We CZ, TA. Oe eee e e AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest. least expensive 
i method of reaching the men who want 


; what you have or have what you want! 
See the back pages of this issue 
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with 
Ned 
Jordan 














Epitor’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
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day as were “burning them up” | 


| then. 
Maybe my old pal, Charlie Jeff- 
ery was right when he said to 


Prince Wells, pioneer dealer cf 
Louisville: 
“Well, Prince, you say the 


clutches are slipping. Life seems 
to be just one damn thing after 
another. But you’re doing a good 
business and you’re a leading 
citizen of Louisville. Will Brad- 
ley’s horse win the Derby this 
| year?” 

“O.K.,” laughed Prince, “I'll for- 
get the clutches if you and Jordan 
will come down to the Derby.” 

We went down, had lunch at the} 
|Pendennis Club with Mr. Bradley, 
an honest man, who, when he ap- 
| peared before a- congressional com- 
mittee of investigation answered 
the question, “What is your busi- 
ness?” with the statement: “I am 


Prince Wells when Mr. Bradley 
said to me ... a hick from Ke- 
nosha ... “When did you and 
Mr. Jeffery get in?” 


“This morning,” I replied. 


“Sup- | 


pose you brought your ‘BAG AND} 


BAGGAGE’ ?” 


“Oh, yes,” I answered innocently. | 


Prince Wells nearly fell off his 
chair. 

Charlie Jeffery and I scon pooled 
our expense money, wrote a couple 
of checks . . 
THE DAY that Earle Sande “boot- 
ed that baby, Bag and Baggage, 
in,” as historically recorded by the 
late Damon Runyon. 

* + * 


No Gambler 

I NEVER had a flair for gambling 
... certainly not a moral aver- 

sion. Fact is, I never could shuffle 

a pack of cards neatly. Probably | 

escaped a debtor's prison because) 

I never could talk to the dice. 
When the late Ray Owen, the} 


. AND THAT WAS| 


| carliest automobile dealer to make | 





Alabama Dealers Frolic— 


Scene at harvest ball, an entertainment highlight of the I5th annual convention of the 
Automobile Dealers Assn. of Alabama, at Biloxi, Miss. 








on 44th Street where anyone 
could get in if he had a tuxedo, 
a fat wallet and didn’t gorman- 
dize the champagne and fancy 


|}a gambler.” 
industry for the car he built | S .« *« & 
(1916-19381) and the words he Hot One 
rere avout Wt. NO ONE had ever known Brad- 
SOME day I'd like to hop into ley to give even his best friend 


\” my helicopter and fly back 30 
Or even 40 years to make sure 


the 





bothering dealers and salesmen to- | 


a tip on the horse that might win 
Derby. The name of every 
thoroughbred he owned began with 


whether the same problems are not /the letter “B.” 





a million, and I were coming back | 
from Europe on the old Caronia, | 
he was almost constantly engaged | periodically, but wound up with a} 7 : 
in the card room, usually winning.| palatial home on Fifth Avenue in| 4 old friend who was running a 

One day he told me a story | 
about the great gambler, Richard | Whistler’s nocturnes for the edifi- 
Imagine the amazement of | Canfield. Canfield ran a place |cation of the curators of such in- 


food, which was free. 


which he kept a 








THIS SELLING PLAN P/us BRAKE SHOE EQUIPMENT 


Twice the job turnover! Twice the job 
work! Twice the job profit! That's 
the bona fide record of the Brake Shoe 
Turnover Plan. Brake Shoe can help 
you double your body business in six 
short months with this three-step pro- 
gram. Here’s how it works: 

1. Brake Shoe gives you a brand new 
service to offer your community. An 
exclusive refinishing service that du- 
plicates the showroom finish that the 
manufacturer originally put on the car. 
2. Brake Shoe cuts your job costs, 
hikes your job profit and doubles your 
job turnover by converting your shop 


to a factory method production line 
operation. 


3. Brake Shoe shows you how to bring 
in double the business with a proven 
program that creates consumer de- 
mand such as you have never known 
or experienced before. 

These results are being achieved now. 
Our customers are turning out as 
many as 65 to 100 repaint jobs per day. 
Write for your copy of this sales plan 
and the names of organizations that 
have doubled their business through 
illustrated Sales 


its use. Write for 


Plan to: 





CAN DOUBLE YOUR BUSINESS 


BRAKE SHOE BUILDS 198 DIFFERENT MODEL SPRAY 
BOOTHS TO MEET YOUR SHOP REQUIREMENTS 


BRAKE SHOE 
AUTO BAKE 
DRIES CAR 
eee | 
30 MINUTES 


le! 


NO OTHER SPRAY GUN 
PRODUCES AS SMOOTH A 
FINISH AS MICRO-SPRAY 





collection of 





Canfield made and lost a million | 


|Art Institute. 





stitutions as the Metropolitan Mu- 
seum of Art. 
* * * 


| Advice 
| (NE day, Ray told me, Canfield 
went over to Brooklyn to visit 


factory where they didn’t have any 
| roulette wheels, bird cages or 
|“chuck-a-luck” games. Returning 
on the subway, Canfield had a 
| stroke. 

They carried him to his Fifth 
Avenue home and sent for his son. 
|'When the boy came in he said: 


“Well, father, you’re going to be 
all right. They can’t fade a Can- 
field.” 


“No, my boy. I’m going to die, 
and I’m not going to give you 
any parting advice. But I can 
tell you something. Never try to 
beat your own game. You know 
there’s a good percentage in fa- 
vor of the house. BUT... for 
God’s sake, never try to beat 
the other fellow’s game. 

“For example, if a man ever 
walks in the door with a pack of 
cards in his hand and he says, ‘I'll 
bet you a thousand dollars that I 
can make the Jack of Hearts jump 
out of this deck and squirt some- 
thing in your ear’... BOY... 
don’t you bet him, because the Jack 

|of Hearts will not only jump out of 
that deck, but you'll find your ear 
plumb full of something very wet.” 

“Those,” said Ray Owen, “were 
the last words of the greatest gam- 
bler New York ever knew.” 

* + . 


Attractions 
NE lazy summer day in Cleve- 
land, Charlie Otis, investment 
banker extraordinary, called me up 
and said: “Hey! Ned, my wife and 
a flock of hens are over at the 
rich Mrs. So-and-So’s. They are 
| organizing an Italian street fair to 
sell all the junk that’s in our attics 
to raise money to landscape the 
My wife had some 
screwy idea about a hen that could 
lay a golden egg. I told her you 
were the only rooster in Cleveland 
that could outdo any hen. Go on 
over there, boy, and tell the girls 
how to do it.” 
An air of breathless expectancy 
filled that drawing room as _ the 
Messiah entered. “You want mon- 


|ey,” I said. “Two magnets are most 


| First, 


|Cleveland ... 


effective in attracting dollars .. . 
good looking women 
second, a gamble for something you 
think you might get for nothing. 
Everyone write down all the names 
of all the good-looking women in 
regardless of social 
position . . . I'll list them all to- 
morrow morning on a page in the 
Plain Dealer as belonging to your 
set. 

Then print 30,000 tickets for a 
drawing on a Jordan Playboy, 
which I will give you in ex- 
change for having every good- 
looking woman in Cleveland rav- 
ing about the Playboy. 

“Because of the lottery law, have 
the good-looking women peddle the 
tickets for one dollar each, but 
each buyer will be expected to sub- 
mit a slogan for that big Jordan 

| billboard down on University Circle. 

A few days later, the girls count- 
ed up $30,000 in ticket sales .. . 
then sent for me to help them 

|read the bushel baskets full of 
| Slogans. 
| Shortly . . emblazoned on the 
|billboard were the words .. . 
| DASHING ... DARING... DEB- 
|ONAIR ... THE JORDAN PLAY- 
|Boy.” 
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BRuseness 
a complélé line of 


a 
\ 
\Saay, 


MERCURY 48/750 






Re: Budd Barr Gas Door Guards 





The Honorable Arthur A. Koscinski, United 
States District Judge for the District Court of 
the United States at Detroit, Michigan, on 
October 19, 1950, entered the following decree 
in the patent suit brought against Budd Barr 
who manufactures and sells gas door guards: 


“IT IS HEREBY ORDERED, AD- 
JUDGED AND DECREED, that. 


LIST PRICE 


$96 


NOT FAIR we 

















(1) 


“The scuff pad or gasoline door guard 
with a crowned body, manufactured by de- 
fendant Budd Barr or Budd Barr Industries, 
does not infringe upon the patented device 
of Allen patent No. 2,467,001. 








NOW BUILDING 


a new plant with 
40,000 sq. ft. of 
floor space to serve 






(2) 


“Allen Patent No, 2,467,001 is invalid for 
want of invention over the prior art. 







you better, 





(3) 


“Allen Patent No. 2,467,001 is invalid for 
want of patentability.” 







Budd Barr Industries 


I552 HOLBROOK e DETROIT II, MICHIGAN 
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143.1 a Gallon 


But It’s Below Record 


In Annual Test 

WOOD RIVER, Ill.— Getting a 
1947 Studebaker to go 143.1 miles 
on one gallon of gasoline won first 
place for R. J. Greenshields in 
Shell Oil’s annual mileage mara- 
thon here. 

Greenshields failed to equal his 
record of last year when he won 
by getting 149 miles on a gallon 
of premium gas. A director at 
Shell’s Wood River laboratory, 
Greenshields thought a new cylin- 
der was responsible for the drop 
in performance this year. 

D. L. Berry and F. J. Schuette, 
who entered as a team, won second 
place with a 1924 Chevrolet which 
they managed to operate for 118.5 
miles on a gallon. 

The mileage marathon, described 
by the company as “just a stunt” 
is held on a 14-mile course Over a 
highway, country roads and city 
streets near the plant. 

Mileage figures obtained in this 
marathon have no relation to nor- 
mal results. Skilled drivers use 
every trick they know, including 
coasting where possible. 





__ AUTOMOTIVE 


NEWS, NOVEMBER 6. 1950 





ganized. 





TYPE- MBC 
192325 


eon 


approximately 3! months of operation. 
keys to St. Louis District Sales Manager R. H. Neely. 
officials, union officers and workers. 


Oklahoma Old Timers 


Elect Hale President 
ARDMORE, Okla.—The Old Time 
Automobile Dealers of Oklahoma 
has elected Sam P. Hale president 
of the state council, now being or- 
Vice-presidents are 
Bartlesville; Joe H. Edwards, Alva; |; 


| Milestone at L-M's St. Louis Plant— 
Lincoln-Mercury's assembly plant at St. Louis produced its 200,000th car Oct. 4, 
Plant Manager Paul S. Mabie presents the car's 
Gathered around are other company 


lahoma City. Tom 
secretary 


in May, 1951, at 


lodge. 


Guy Belt,| AUTOMOTIVE NEwWs, 


America's No. 


No other gun in the entire history 
of spray painting has seen serv- 
ice in so many fields, in so many 
hands and with so many different 
materials as the DeVilbiss Type 
MBC. Such popularity and ex- 
tensive use can be attributed to 
one basic fact — Performance! 


Painters everywhere find it easy 
to handle—faithful in its fine per- 
formance—extremely rugged 
when it comes to withstanding 
the hard knocks and tough serv- 


loy, Wewoka, and C. L, Severin, Ok- | 


homa City and Ardmore, was named 
treasurer. 
will hold its first annual meeting 


after 


Cooper, Okla- | 


The group 





Lake Murray! 


the Newspaper of | 


the Industry, read by everyone who counts | 
1 Industry . 


an esti- | 


Ted Holcomb, Duncan; G. D. Mal-| mated more than 100,000 readers weekly! | 












CORONADO, Calif.—What should 
advertising be like in “mobilized 
economy ?” 

In answer to this question, Fred- 
eric R. Gamble, president of the 
American Assn. of Advertising 
Agencies, says it seems likely that, 
barring unforeseen developments, 
advertising to find customers will 
continue to be needed—especially 





250 Blue Buicks Sent 


To Air Force Depots 

FLINT. — Buick last week 
shipped the last of the 250 auto- 
mobiles ordered by the Air 
Force. 

All were painted “strato blue 
Duco” to match the color scheme 
of the new air force uniforms. 
The cars were shipped at the 
rate of four a day to air force 
depots in the U, S. 





The Gun 
that MADE Spray Painting 


ice generally required. Your own 
men will do their best work with 


DeVilbiss 


guns —and further- 


more the added speed and ma- 
terial savings brought about by 
their use will mean extra profits 


to you—complete satisfaction to 


your Customers. 


Leading dealers, jobbers and 


supply houses are at hand every- 


where to fill your every spray 


equipment 


need from the com- 


plete DeVilbiss line. 


THE DEVILBISS COMPANY 


WINDSOR, ONTARIO * TOLEDO 1, OHIO * LONDON, ENGLAND 
SANTA CLARA, CALIFORNIA 
Sales Offices in 22 Principal Cities 


D E Vi L & i 8 S means Quality in all four.. 


SPRAY EQUIPMENT 


. 


EXHAUST SYSTEMS 
AIR COMPRESSORS 
HOSE & CONNECTIONS 


Ads in ‘Mobilized Economy’ 


Advertising to Find Buyers Will Still Be Needed. 
Says Agency Assn. President 








j 





after the first spurt of defense 
preparation. 

Speaking before the annual 
meeting of AAAA’s Pacific coun- 
cil, Gamble said advertising to 
preserve customers for the fu- 
ture will be needed throughout 
the defense period. 

“Those (companies) that have 
shortages may have special prob- 
lems relating to them that they 
need to tell their customers,” he 
said, 

Like the country’s war effort, the 
advertising industry, Gamble said, 
is better prepared than it was in 
1941-42. 

“Then we were struggling to find 
a way to mobilize the forces of 
advertising to help win the war,” 
he said. “We found it in the ad- 
vertising council. 

“When the war ended, many 
thought that the council should 
be disbanded. Fortunately this 
was not done and the council 
became a peacetime organization 
devoted to public service... 
| “Already, the council is working 
|with departments and agencies of 
| the government on new national 
problems. It is considering what 
can be done to combat inflation .. . 
and what can be done about the 
|bond campaign, in view of the 
|heavy decline in sales during the 
last few months and the heavy 
conversions coming up in 1951 and 
1952.” 

Gamble said there are four great 
|uses of advertising. They are: sell- 
jing a product, advancing our na- 
|tional economy, public service ad- 
vertising and telling people of other 
countries about our products and 
way of life. 


New Wage Round 
Called Threat to 


[Business Tenor 


CORONADO, Calif.—‘“It is obvi- 
ous that the administration is con- 
niving with labor leaders to rush 
through another quick round of 
wage increases before’ seriously 
considering the need for price and 
wage controls,” Clarence B. Gos- 
horn declared here last week. 

Goshorn, chairman of the board 
of Benton & Bowles, Inc., spoke 
at the closing session of the Pacific 
Council, American Assn. of Adver- 
| tising Agencies. Four hundred dele- 
gates from all parts of the nation 
|held their 50th annual convention 
here. 

“They don’t like the provision in 
the law that links wage and price 
controls together,” Goshorn said, 
“so they are out to nullify it by 
|shoving wages up before controls 
are put into effect. 
| “There are other threats to the 
stability and soundness of our busi- 
ness under the pressures ahead: 
|yet, on the whole, they seem no 
more crushing than conditions we 
have faced before and lived through 
'without disaster,” he added. 

In his address, entitled “What's 
Ahead for Advertising,’ Goshorn 
said: “If we are on the brink of 
war which can end only in the 
mastery of the world by one power, 
the prospect for advertising is so 
dismal that any forecast could be 
made with impunity, because none 
of us would be around to chide 
the bad prophets. 

“At the other extreme, it is pos- 
sible that Korea is a non-repeating 
incident, which will teach everyone 
the lesson that Armageddon is a 
civilized impossibility. After a flex- 
ing of muscles, expensive in treas- 
ure and blood, we may find some 
way to make a truce with the bear 
that walks like a man, and go back 
to the cold war and appeasement.” 

The Pacific Council elected fou: 
new members to its board of gov- 
ernors, including Gene Duckwall, of 
Foote, Cone & Belding, Los An- 
geles; Charles R. Devine, Devine 
& Brassard, Inc., Spokane; Carl K 
Tester, Philip J. Meany Co., Los 
Angeles, and L. C. Cole, L. C. Cole 
Co., San Francisco. 








(co Motors Incorporated 

Go Motors, Inc., has been incor- 
porated in Minneapolis by James 
E. Gottlieb, Martha Collins and 
Samuel P. Halpern with offices at 
| 2009 Nicollet Ave. 
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mean more 
business 


_for you! 





rs 


Record-breaking sales of Genuine Ford Parts reflect the steadily 





growing demand by Ford owners for the replacement parts that 
are made right to fit right and last longer in Fords. So for extra 
profit with satisfied, loyal customers, be sure your Ford owners get 


Genuine Ford Parts. 


THESE PROFIT FEATURES HELP YOU SELL: 


ee 


Customer Satisfaction —with the right parts that 
save Ford owners time, money and assure top per- 
formance. 


National Advertising —Through- 
out the year, consistent national ad- 
vertising urges Ford owners to see you 
for Genuine Ford Parts and Service. ~~ 





ary} 
fo: Trade Advertising —Widely read automotive trade magazines 
each month tell independent garagemen, service station operators 
to see you for Genuine Ford Parts. 


Timely news bulletins—designed to keep the trade 
informed of latest service techniques... parts data... 
product information. Be sure your wholesale customers are 
on the mailing list. 





FORD Division of FORD MOTOR COMPANY 














Pontiac Parts Sales Soar— 

Parts sales records are being set at Pontiac, which recently completed the largest parts | 
sales month in its history, with 226 carloads shipped to replenish inventory in the division's 
42 warehouses across the country, the firm states. This was in addition to shipments by 
truck (shown in picture) express and air freight. A. L. Drury is parts sales manager. 


for the first nine months of 1950 
to $2,645,327 and sales to $36,919,722, 
George M. Bunker, president, stated 
last week. These profits were the 
equivalent of $2.30 per common 
share for the third quarter and 
$5.69 for the nine months. 


co 


Trailmobile Net Income 
Reaches $2,645,327 


Net profits of $1,063,861 earned by 
Trailmobile during the third quar- 
ter of 1950, on sales of $15,149,693, 
increased the company’s net profits 











* LOOK OUTSIDE 


Note the smart, clean styling... 
The rich-bodied Top-Grain Cowhide 
. « « The crisp, durable stitching. 











For the BIG Man 


The BIG Bag... 26” 3-Switer 
... Ideally proportioned with 
extra packing space. 


Luggage always has been a standout 
holiday gift item. And handsomely made 
luggage like Contempo, fashioned from 
finest quality leathers, is especially wel- 
come. Designed for the automobile trade, 
Contempo Luggage is sold by leading 
dealers from coast-to-coast. This holiday 
season, provide your customers with an 
extra service and yourself with extra 
profits. Order early for Christmas. 





224 —24” 2-Suiter 


223-21” 1-Suiter 221-21” Overnight 220 —20” Club Bag 


The HADLEIGH . . . Matched Luggage for Men. 


i 
o | 
3 I 
Handsome, new-styled TOP-GRAIN COWHIDE Luggage. Note its com 
rugged, manly styling; the polished bootmaker-finish edges add e | 
good looks and longer wear; double leather handles and saddle ra 
stitching. Each extra-roomy, lightweight bag designed for quick, el 
easy packing. Lined in soft, rich gabardine with large zipper pocket. » 
Solid brass locks. Y 
List Price 3s i 
Style No. Item Dealer’s Cost Inci. Fed. Tox r.} i 
221 21” Overnight $30.00 $58.00 B FIRM NAME. 
223 21” 1-Suiter 34.50 65.00 v 
224 24” 2-Sviter 37.50 70.00 OO I isis 
226 26” 3-Sviter 42.50 81.00 i 
220 20” Club Bag 21.50 40.00 ia eres a 
COLORS: Smooth Suntan or Ginger Top-Grain Cowhide i 





pally 


LUGGAGE 


INSIDE OR OUTSIDE, CONTEMPO LUGGAGE IS TOPS IN QUALITY, 
DESIGN AND DURABILITY... AND YOU CAN'T BEAT THE PRICE. 
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On the Financial Front... . 


GM Report Explains 
Impact of New Tax 


By George Deery 
Associate Editor 

OW DEEP the tax bite can be 

is driven home in the state- 
ment by Chairman Alfred P. Sloan 
jr. and President Charles E. Wilson 
in their comments on General Mo- 
tors’ earnings. 

The net income for the first 
nine months reflects the effect of 
the increase to 42 percent from 
38 percent in the federal corpor- 
ate income tax applicable to this 
year’s earnings. Provision for in- 
come taxes in the third quarter 
was increased to bring the total 
provision for the nine months to 
the 42 percent rate. 

As a result, according to the third 
quarter report, earnings in that 
period are about 35 cents per share 
lower on the new common stock 
than they would have been if the 


MPO 


LOOK INSIDE 


Note the exquisite details, the 
elegant linings, the spacious 
shirred pockets — all the essentials 
of easy-to-pack luggage. 


| 


increase in the tax rate had not 
been made retroactive to the first 
of the year. 
s * - 
~]SERE is still the possibility of 
a further increase in taxes on 
1950 profits,” the officials said, “but 





Auto Stocks 
Oct. 30 Oct. 23 





Chrysler 15% 19% 
Crosley ast 3% 3% 
General Motors ... 50% 51% 
Hudson ............. 16% 17% 
Kaiser-Frazer . 6% 1% 
Nash-Kelvinator 19% 19% 
IE veseeiscsseecesens 38% 
Studebaker ............. 31% 33% 
eae -05 05 
Willys-Overland 8% 8% 

Average for aa 

10 Stocks ............ 21.56 22.45 























COLORS: 


Smooth Suntan or Ginger Cowhide 
. .. Brown Alligator grain Cowhide 














The CROYDON. . . Matched Set Of Ladies’ Luggage. 
This graceful set available in beautiful matched pieces. The sturdy Plywood 
boxes are covered in finest quality aniline Top-Grain Cowhide. Each piece 
has spacious shirred pockets, lined in rich rayon. Solid brass hardware. 


list Price 
Style No. Item Dealer’s Cost incl. Fed. Tax 
950 14” Train Case $25.00 $47.50 
952 21” Weekend 25.00 47.50 
953 26” Pullman 34.50 65.00 
954 18” Hat & Shoe 38.50 75.00 
955 21” Wardrobe 38.50 75.00 ENs 
” Pull A /LE 
958 29” Pullman 39.50 600 (GY 


eam ee eee ee eee ee ee ee eee ee eee eee eee ee Ct C=. 


| 
CONTEMPO Luggage Co., 170 Filth Ave., New York 10, N. Y. i 


Gentlemen: Please ship the following numbers . 


) (lam enclosing check) 


D Ship coo. “ 


(] (Ship Open Account. Bank and credit references attached) i 





Quantity 





|no definite basis exists as yet for 
| calculating its impact.” 

On sales of $5,598,769,322 for the 
first nine months of this year, the 
corporation made $702,655,156, or 
$7.89 per new share. 

Sales during the same period a 
year ago were $4,458,079,585 and net 
income was $505,414,029, equivalent 
to $5.60 a share. 

Net income for the third quar- 
ter of 1950 amounted to $217,377,- 
767. The amount earned on the 
new common stock outstanding 
after the two-for-one split effec- 
tive Oct. 2 was equivalent to $2.44 
per share. 

For the third quarter of 1949 
total sales amounted to $1,580,4065,- 
459 and net income was $198,735,386 
equivalent after dividends on the 
preferred stocks to $2.22 per share 
of the new common stock. 

. o oa 
( SaeAL MOTORS provided for 
U. S. and foreign income taxes 
a total of $604,601,000 for the first 
nine months, 

“This figure is the largest amount 
ever provided by GM in a nine- 
month period for U. S. and foreign 
income taxes, even including the 
war years when higher tax rates 
were in effect,” the report declared 

Net working capital at Sept. 
30, 1950, amounted to $1,758,390,- 
340, compared with $1,265,916,125 
at Dec, 31, 1949, and $1,515,012,293 
at Sept. 30, 1949. 

Inventories at Sept. 30, 1950, to- 
taled $768,678,404, compared with 
$721,525,796 at Dec. 31, 1949, and 
$738,009,565 at Sept. 30, 1949. 

* . > 


Bears Raise Ante 

HE two-for-one split in Genera! 

Motors common stock played a 
big part in the increase in short 
holdings for the month ended Oct. 
13 to the highest level in three 
months to 2,044,272 shares. This 
compares with 1,876,261 shares Sept. 
15, according to the New York 
stock exchange. There were 1,474 
issues listed on the Big Board on 
the date of the latest compilation, 
with a short interest in shares of 
96 corporations. 

Except for the rise in GM to 
82,224 shares Oct. 13 from 40,891 
shares Sept. 13, the increase or 
drop in the other automotive and 
rubber stocks was at a more mod- 
erate pace. 

* + * 
UDD was listed for 5,280 shares 
against 5,240 in the previous re- 
port; Chrysler, 31,740 against 30,064; 
Goodrich, 5,195 against 6,380; Good- 
year, 5,294 against 6,348. 

The bears in Hudson had tagged 
33,231 shares against 30,021; Nash, 
11,565 against 10,735; Studebaker, 
54,466 against 57,493; Willys-Over- 
land, 6,935 against 10,491, and Gar 
Wood, 8,000 against 8,900. 

a & 


Sitkebaher Ups 
Net for 9 Months 
To $19,372,573 


Studebaker and its subsidiaries 
in the nine months ended Sept. 30, 
earned a consolidated net income of 
$19,372,573, after all charges. This 
is equivalent to $8.22 a share, com- 
pared with a net income for the 
nine months ended Sept. 30, 1949 
of $17,242,245 after all charges. 

In the quarter ended Sept. 30 
the company earned a consolidated 
net income of $4,948,191, after all 
charges, equivalent to $2.10 a share 
This compares with a net income 
of $5,517,314 after all charges, for 
the quarter ended Sept. 30, 1949. In 
the quarter ended June 30, net in- 
come was $7,500,671, or $3.19 a 
share. 

Net sales in the first nine months 
of 1950 totaled $381,721,876, as com- 
pared with $353,403,879 in the cor- 
responding period of last year. 

Sales in the quarter ended Sept 
30, totaled $125,710,729, as com 
pared with $115,186,221 in the cor 
responding period of last year, anc 
$133,638,264 in the quarter ended 
June 30. 


Rasta Case 
Is $1,449,799; 
In Black Now 


Reporting profitable operation: 
since 1951 model output resumec 
Aug. 30 after a two-week strike 
Packard last week listed a loss o! 
$1,449,799 for the first nine month: 
of 1950. The loss is after incom 

(Continued on Page 27, Col. 1) 
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For travel the Davises, Oklahoma Country Gentle- 
man family, have 2 cars; for farm operations, 4 
tractors, 2 trucks, a combine and other equipment. 
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The Andersons, California Country Gentleman 
subscribers, have 2 automobiles, with a pick-up 
truck, 2 tractors and other farm machinery. 


7 trucks and 8 tractors are part of the $25,000 worth 
of farming equipment that helps the Boysens, Michigan 
Country Gentleman family, in their truck farming. 





Your best rural customers 


These prosperous farm people are Country Gentleman readers — typical of hundreds 


of other families right in your own trading area—good customers to cultivate. 


Country Gentleman’s 2,300,000 circulation is concentrated in the Top Half group 


that gets 9 out of 10 farm dollars! And families like this... 


see your best-selling lines in 


(Country Gentleman 


Fast-moving lines are advertised in Country Gentleman, No. | farm magazine in advertis- 


ing revenue! So display and push these Country Gentleman advertised brands . . . 


AC Fuel Pumps 

AC Oil Filters 

AC Spark Plugs 

Alemite Greasing Equipment & 
Fittings 

Anthony Truck Hoists 

Arvin Car Heaters 

Atlas Batteries 

Atlas Oil Filters 

Atlas Seat Covers 

Atlas Tires 

Auto-Lite Batteries 

Auto-Lite Spark Plugs 

Baldwin Hydro-Electric Truck 
Bed Hoists 

Behlen Gear Box for Tractors 


IN NEW NATIONWIDE SURVEY, AUTOMOBILE 
DEALERS GAVE COUNTRY GENTLEMAN NEARLY 
A 2 to 1 LEAD over the No. 2 magazine, with 
more votes than the other four magazines combined! 


Break-A-Way Couplers 

Buick Cars 

Carter Carburetors & Fuel Pumps 
Casite Motor Tune-Up 
Champion Spark Plugs 
Chevrolet Cars 

Chevrolet Trucks 

Chrysler Cars 

Coffing Hoist-Jacks 
Continental Red Seal Engines 
Continental Tractor Pumps 
Crosley Cars 

Cushman Motor Scooters 
Delco Batteries 

Deico-Remy Tractor Ignition 
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Dodge Cars 

Dodge Trucks 

DoMor Hydraulic Equipment 

duPont Zerone & Zerex 
Anti-Freeze 

Eagle Farm & Truck Tarps 

Ethyl! Gasoline 

Federal-Mogul Bearings 

Firestone Tractor Tires 

Fisher Bodies 

Ford Cars 

Ford Industrial Engines 

Ford Trucks 

Fram Filters 

General Motors Trucks 

B. F. Goodrich Tires 


BF. Goodrich Tractor tires 
Goodyear Tires 

Goodyear Tractor Tires 
Grey-Rock Brake Linings 
Harley-Davidson Motorcycles 
Hastings Piston Rings 

Heil Hydraulic Conversion Hoists 
Heisler Tractor Equipment 
Holley Carburetors 

Hudson Cars 

International Trucks 

Kaiser Cars 

Lloyd Tractor Chains 

Marvel Inverse Oiler No. 1 
Marvel Mystery Oil 








Mercury Cars 

Mobil Farm Lubrication 
Mobiloil & Mobilgas 

Motorola Car Radios 

Motul Oils & Grease 
Oldsmobile Cars 
Pennsylvania Grade Crude Oil 
Pennzoil 

Perfect Circle Piston Rings 
Perma-Guard Antifreeze 
Plymouth Cars 

Pontiac Cars 

Prest-O-Lite Batteries 
Purolator Oil Filters 

Rebat Batteries 

Rust-Oleum Rust Preventative 


Sealed Power Piston Rings 

Seiberling Tires 

Seiberling Tractor Tires 

Simoniz 

South Wind Car Heaters 

StudeSaker Cars 

Studebaker Trucks 

Texaco Farm Products 

Texaco Marfak 

Timken Bearings 

U. S. Royal Tractor Tires 

Weed Tire Chains 

Willard Storage Batteries 

Willys Jeep Cars, Trucks 
& Station Wagons 

Wix Oil Filters 








Steel Shortage 
Brings Aluminum 


Plates in Wis. 


MADISON, Wis.—New auto li- 
cense plates being issued by the 
motor vehicle department are fab- 
ricated out of aluminum because 
steel producers have declined the 
state prison’s orders for replace- 
ment of its steel supplies, it was 
learned here last week. 


State officials regard it as un- 
likely, moreover, that with the 
present drift of international af- 
fairs and national military prep- 
arations, they will be able to ob- 
tain steel for plates in the imme- 
diate future. They are assuming 
that the higher-priced aluminum 
will be used indefinitely. 

The aluminum plates cost about 
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six cents more per set than the | 
standard steel registration markers, | 
|it was explained, but the lighter | 
|material saves approximately six 
cents for each package in postage) 
required to distribute them to) 
| users. 

It was the shortage in steel sup-| 
plies that was the principal factor 
in the delays by the prison in fill- 
ing recent orders for plate replace- 
ments. 

Another reason is the fact that 
motorists are asking for replace- 
ments in increasing numbers, as 
the plates are defaced and worn 
through use. Currently the state 
is receiving about 25,000 applica- 
tions for such replacements each 
month, or more than 20 percent of 
the total. 

Replacement experience thus far 
has suggested that the “permanent” 
plate probably has an average life 


| 








of about three years. 





August volume of retail 





restrictions were not revived in any | 
form until Sept. 
companies have 
Federal Reserve Board that their 
purchases of installment paper 
arising from retail automotive sales 


reported to the 


Auto Financing Off 


August Report Shows Car Credit Volume 
Had Started Downward Trend 


WASHINGTON.—Although credit , ,tive paper acquired showed a 9 


18, sales finance | 


percent decline. 

Said the FRB’s own report: 

“All components of the automo- 
tive segment were reported to have 
decreased, although purchases of 
used commercial car paper were 


were down in August for the first|only slightly less in August than 


time in four months. 


The FRB presumably was in 
possession of that information 
when it ordered tighter credit 
rules put into effect Oct, 16. 


In contrast to increases for the} 


preceding three months, sales fi- 
nance firms told the FRB that their 
automo- 


of all the people who 
bought the new Plymouth in 1949 
were LIFE readers 


‘ 
ee 
a ume 


Ideal for transporting war plant workers, 
industrial personnel and farm labor 


Dixie Tallyho fits any half ton pick-up truck snugly. It’s 
rugged and durable. Has heavy canvas sides that zipper 







from weather. 


URE RIT Me TC 


Here's the answer to converting an open 
pick-up truck into a low cost “panel delivery” 
truck. Fits any % ton model. Weatherproof 
and safe. Protects equipment, provisions, etc., 


(see page 54) 














comfortable means of transporting labor. 





MAKES LOWEST COST 
STATION WAGON 


plastic windows which won’t crack or break. 


|in July. Despite record sales of new 
passenger cars in August, sales fi- 
nance companies reported a de- 
crease in acquisitions of retail 
| paper for new passenger cars dur- 
jing the month.” 

Outstanding balances of retail 
automotive paper continued to 
increase during August, the FRB 
report said, “but at a somewhat 
lower rate than during July.” 
| Meanwhile, purchases of paper 
| representing the sales of other con- 
sumer goods were higher in August 
than in July. A very large increase, 
82 percent, was recorded for fur- 


increase and substantial increases 
in two other categories were coun- 
terbalanced to a great extent by a 
|13 percent decline in the financing | 


|of refrigerators and other — | 


hold appliances. 


The latter category is said to| 


|make up the largest part of sales | 
| finance company operations other 


than automobiles. 

As was the case with retail 
automotive paper, said the re- 
port, outstanding balances on 
other consumer goods also showed 
a slight increase. 

Although a record 683,995 new 
cars were sold throughout the U. S. 
during August, the 119 finance 
firms who furnished data for the 
FRB’s August report said they fi- 








close for weather tightness and top reinforced with hard- 


wood slats. Comfortable spring action seats. Sides have 


Ideal for contractors, lumbermen, farmers, mining 


operators and all industries which need a low cost, safe, 


DEALERS WRITE FOR FRANCHISE — YOUR TERRITORY TODAY. 
DIXIE TALLYHO IS IN GREAT DEMAND EVERYWHERE. 


}/nanced only 102,810 of them at the 
| retail level during the month. 


Dublin Opens Lot 
Dublin Motors has opened a used- 
car lot at 1101 Moosic St., Scran- | 
ton, Pa. 













RU TU 







| niture, radios and musical instru- 
ments. } 
The FRB said that this large 





Sales Scoreboard— 


McGraw Chevrolet Co., 2011 
Wheeling, W. Va., 


Main St., 
uses this sign to show 
how many cars the firm has sold since 1910 
This one is located on a billboard and an- 


other graces the showroom window, Every 
|time a car is sold the total is changed. 





Halt of Space Sold 
‘For Pacific Show 


SEATTLE.—Almost 50 percent of 
the 521 booth spaces available to 
exhibitors at the 1951 Pacific Auto- 
motive Show have been “sold” and 
the tempo of incoming applications 
is accelerating daily, according to 
A. J. Thompson, Seattle automotive 
wholesaler and show president. 

Booth locations for the show, to 
be held in Seattle’s Civic auditorium 
|next March 21-24, will be deter- 
|mined by drawing, Thompson an- 
| nounced. This drawing, he added, 
will take place about the end of 
the year. 
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\merican Finance Conference Reports +a 


Credit Controls in 15 States 


CHICAGO.—Thomas W. Rogers, | 
executive vice-president of the 
American Finance Conference, re- 
ported at a National Consumer 
Credit meeting here that 15 states 
have statutes which “touch or con- 
trol” installment selling. 

“Ten of these are general stat- | 
utes and five have limited appli- | 
cation,” Rogers said. “Some of 
these statutes control rates of 
charge. All control contractual 
relations at some point, 

“Interest in the subject of legis- 
lative control of installment selling 
continues, although there are wide 
differences of opinion as to the 
need for and nature of such con- 
trol.” 

“Legal and legislative controls of 
consumer credit have been almost 
wholly at the state level. All states 
have general statutes (usury laws) 
governing cash lending. Forty-four 
states and the federal government | 
have laws which permit the organ- 
ization and operation of credit 
unions.” 

The uniform conditional sales 
contract pertaining to _ install- 
ment sales, Rogers said, has been 
adopted thus far in 10 states, 
namely, Arizona, Delaware, Indi- 
ana, New Hampshire, New Jersey, | 
New York, Pennsylvania, South | 
Dakota, West Virginia and Wis- | 
consin. 

“There is little uniformity among 
the provisions of the various in- 
stallment sales laws,” Rogers point- | 
ed out. 

“The laws of California, Michi- 
gan, Pennsylvania and Wisconsin 
pertain only to motor vehicles, 
while the laws in Connecticut, In- 
diana, Maryland, New Jersey, New 
York and Ohio cover all chattels 
personal, other than those sold for 
business use,” he said. 

“The law in Maine likewise 
pertains only to motor vehicles. 
The law in Massachusetts per- 
tains to personal property (with 
many exceptions), and the Utah 
law covers ‘goods, wares, and 
merchandise.’ 

“The provisions in Nebraska and 
Virginia law touch motor vehicles 
only and are to be found in the 
automobile dealers licensing act in 
those states. 

“The laws in seven states—Con- | 
necticut, Indiana, Maine, Michigan, 
New Jersey, Pennsylvania and Wis- 
consin—require the licensing of in- 
stallment sellers and/or sales fi- 
nancing companies, while the laws 
of California, Maryland, New York 
and Ohio do not provide for such 
licensing. 

“Some of the laws cover 





| 
| 








Canada Reported 
Planning Rules 
On Truck Loads 


MONTREAL.—Premier Maurice 
Duplessis indicated that the pro- 
vincial government plans to regu- 
late the loads of trucks using pro- 
vincial highways. | 

The premier said at his press 
conference that trucks have be- 
come “elephantine” and their loads 
“exorbitant” and that the Quebec} 
government will act on the prob- 
lem soon. The legislature is due} 
in session early next month. 

Duplessis said, Quebec’s bridges, | 
in some rural areas, were built 
years ago at a time when their 


heaviest loads were horse-drawn 
vehicles. He added that Quebec’s| 
development had brought heavy} 


and intense traffic to all parts of 
the province and that the govern- 
ment has had to help local admin- | 
istrations with their bridge-building 
ind repair. 

“Tt is not fair that truckers 
should carry over our public roads 
ind bridges exaggerated loads,” he 
said. “For some time now, some 
truck owners have been increasing | 
heavily the loads of trucks, which | 
they have enlarged and widened.” | 








Canada Steel Output Up 
MONTREAL. Production of | 
steel ingots in Canada in Septem-| 
er amounted to 266,997 tons, an| 
increase of 14 percent over last} 
‘rear’s September total of 232,882 
tons. During the first nine months 
of this year, 2,451,186 tons were pro- 
duced, compared with 2,325,307 in| 
the same period of 1949. \ 


stallment sales involving only 
sums up to a specified amount. 
Examples are: Connecticut 
($3,000), Indiana ($2,500), Mary- 
land ($2,000), New Jersey ($3,000) 
and New York ($1,500). 


“Some of the laws control charg- 


|es, as in California, Wisconsin, In- 


diana, Ohio, Pennsylvania and 


Michigan, while others simply re- 
quire the disclosure of the ele- 
ments making up the charges added 
to the cash price to establish the 
time or installment sale price. 


“Statutes in Wisconsin, Indiana, 
Ohio and Michigan control the 


amount of the retail dealer’s par- 
ticipation in the finance charge. 

“Practically all of the statutes 
| have provisions with reference to 
| the refunding of finance charges in 
the event of prepayment of the 
contract obligations, 

“Substantially all statutes pro- 
vide for a disclosure of the ele- 
ments going to make up the total 
time price differential, or the dif- 
ference between the cash price and 
the total contract price. 

“Some of the statutes have pro- 


visions governing repossession 
practices and delinquent charges.” 
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Olds' Chief and Dealers Chat— 


S. E. Skinner (second from left), Oldsmobile general manager, talks with a group of 
Oldsmobile dealers in St. Louis. Skinner recently completed a tour of five southern cities 
that took him as far as New Orleans. Left to right are: Forrist Nebel, Jefferson City, Mo.; 
Skinner; Fred F. Vincel, St. Louis; C. E. Cooper, Decatur, Ill., and Walter Grebe, St. Louis. 


William Ullman, Washington correspondent, keeps AUTOMOTIVE NEWS readers up 
to date on political and economic trends in the nation’s capital every week, 






getting rid of “the straw 


that might break 


PRODUCTION 


CMTC ee a ae 


28 pounds of dead weight may seem 


“like a straw” in importance, but during 
nu the life expectancy of a heavy duty truck, 


Pm amy 


it means 7,000 ton-miles of dead weight, 
hauled needlessly and adding its bit 


to truck operating costs. 


* Mechanics Universal Joints are 34% 
lighter because of B-W Engineering. 


* Save 28 pounds of dead weight 
on this heavy duty truck. 


It was the “last straw that broke the camel's back”’. It’s sometimes 
the last 28 pounds that runs the gross load over legal limits. 
B-W Engineering is always at work increasing working efficiency 
and lowering operating costs for products of the automotive industry. 
B-W Production is geared to meet the industry's maximum requirements. 


BN geese may eee a 
Bl gguceeceaemtes eae aaa 
BORG- WARNER 


THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: sorc & Beck 
BORG-WARNER INTERNATIONAL © BORG-WARNER SERVICE PARTS © CALUMET STEEL © DETROIT GEAR © DETROIT 
VAPOR STOVE © FRANKLIN STEEL © INGERSOLL STEEL * LONG MANUFACTURING * LONG MANUFACTURING 


| ENGINEERING 


PRODUCTION | 


Almost 


Day from the 


Ct el 
lTD 


co., tTo 
MORSE CHAIN CO., 





Every American Benefits Every 
oe ae ee 


MARVEL -SCHEBLER CARBURETER © 
* NORGE ¢ NORGE-HEAT ee PESCO PRODUCTS ¢ 
DIVISION « WARNER AUTOMOTIVE PARTS © WARNER GEAR @¢ WARNER GEAR CO 


nk ke 


MECHANICS UNIVERSAL JOINT © MORSE CHAIN 
ROCKFORD CLUTCH e¢ SPRING 
LTO 
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SAE Prepares 


Technical Aid A 


For Military 


NEW YORK.—The Society of Au- 
tomotive Engineers has been asked 
to assist the U.S. armed forces 
with technical 
consulting service 
as it did during 
World Wars I 
and II, SAE Pres- 
ident James C. 
Zeder reported 
last week. 

Zeder is also 
director of engi- 
neering and re- 
search for Chrys- 
ler Corp. 

A recent meet- 





James ©. Zeder 
ing with top officials of the armed 
forces, Zeder said, resulted in ex- 
changes on specific project possi- 


bilities by which the “SAE will 
shortly be given new opportunities 
to provide aid and counsel.” 


“As in earlier crises,” said Zeder, | 





“the SAE technical board will 
reach out through all of its con- | 
tacts in the supply industries and | 
obtain voluntary help from every | 
technical area in the country.” 
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Head Texas Wholesalers— 


Automotive Wholesalers of Texas in the annua! session at Dallas elected the following 
officers (left to right): Dean A. Johnson, Dallas, executive secretary; T. C. (Buddy) Garrett, 
Dallas, retiring president; J. T. Davis, Corpus Christi, president; R. L. Hodges, Paris, 
secretary, and Carl L. King, Amarillo, treasurer The Dallas parts and equipment jobbers, 
meeting jointly with the state association, also elected officers for the coming year as 
follows: Ray C. Ricke, president: A. L. Barnett, first vice-president; John D. Harvey, second 
vice-president: J. W. McGavock secretary; Ben Abbott, treasurer, and Baron Creaher, 
reelected editor of the Dallas organization's monthly organ. Frank Brogan is retiring 
president 


Wheaton Expands | pleted by Wheaton Auto, Wheaton, 
5 : |Minn. Installed was equipment to 
Expansion of its parts depart-| need the firm’s wheel balancing, 

ment, addition of new _ service| alignment, motor tuneup, brake re- 

equipment and redecoration of the | aligning, headlight adjustment and 
service department has been com-| body and fender work. 


Oldsmobile 


Dealers in New York pick 

The New York Times 

by more than 3-1 as the 
“best” advertising medium 


DEALERS OF OTHER CARS 


ALSO PICK 
THE NEW YORK 
AS “BEST” 





By J. B. Van Tassel 


the delivery of a new car in 
|their private office. More and more 
dealers are be- 
ginning to realize 
the importance of 
knowing their 
customers and 
having their cus- 
tomers know 
them better. 
After all, there 
is no better way 
to accomplish this 
“new owner and 
dealer relation” 
than to start de- 
veloping it at the time of the new- 
car delivery. At the time the new 
owner is in the dealer’s private 
office he is informed all about the 
operation of the new car, the back- 
ground of the dealer’s organization 





al 


Van Tassel 





Yes, The New York Times is the “pick” of Oldsmobile dealers, 
too, in the independent and impartial survey made this year by John 
Felix Associates, Inc., among new car dealers in New York. 


Dealers were asked, “Which three New York newspapers do 
you consider the best for new car advertising?” 


TIMES 


ADVERTISING MEDIUM 


itable sales — to more sales. 


More than 700 new car 


dealers in New York City 
and its suburbs participated 
in this survey. By more than 
2-to-| they pick The New 
York Times over any other 


newspaper as th 


medium for new car adver- 
tising in this market. 





e “best” 


Automotive advertisers know it, too — also from profitable ex- 
perience. That’s why they put more advertising in The New York 
Times than in any other New York newspaper. 


In reply, Oldsmobile dealers picked The New York Times for 
“first choice” by more than 3-to-1 over any other newspaper. 


These dealers, of course, have plenty of sales experience to go 
on when they put The New York Times “first.” They know for a 
fact that The Times paves the way to smoother, speedier, more prof- 


And that’s why, for extra sales and extra profits in the world’s 
biggest market for automobiles, you ought to put extra new car 
advertising in The New York Times..Get all the facts from our Detroit 
office in the General Motors Building, TRinity 3-3800. 


Che New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 


NEW YORK. 229 WEST 43rd STREET - BOSTON: 140 FEDERAL STREET - 


CHICAGO: 333 NORTH MICHIGAN AVENUE 


DETROIT: GENERAL MOTORS BUILDING - LOS ANGELES: SAWYER-FERGUSON-WALKER CO., 
612 SOUTH FLOWER STREET - SAN FRANCISCO: SAWYER-FERGUSON-WALKER CO., RUSS BUILDING 


Dealer Business Counsel 


Time to Start Building Owner Goodwill 
Is When Buyer Takes Delivery 


ANY dealers are now starting 





(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


and the terms of the warranty on 
the new car. 

After this has been completed, 
the dealer accompanies the new 
owner on a tour of the dealer's 
place of business, pointing out 
all of the facilities for servicing 
and the proper maintenance of 
the new car. 

Also at this time the new owner 
is introduced to the various depart- 
ment managers and made to fee} 
like everyone in the organization 
is interested in the successful op- 


eration of his new car. 
+ * * 


Long! you consider the fact that 
the purchase price of a new 
car is probably only second to the 
purchase price of a home in size 
of investment to the average new- 
car purchaser, then you realize the 
importance of this investment to 
the new owner. 

Also, when a customer takes de- 
livery of a new car, he expects 
perfect performance at least to 
Start, so the preparation of the 
new car for delivery is very im- 
portant. In this connection it 
would be my suggestion that a pre- 
determined schedule be made up 
on all the work that should be done 
on a new car prior to delivery, so 
that your new-car delivery depart- 
ment will know exactly what work 
|they should do on each new car. 
Then, if they find where more 
| work in addition to the sched- 
| uled work has to be done on the 
car, this additional required work 
should receive management ap- 
proval before the work is done. 
Also, in this way you have a 
much better control over the cost 
of getting a new car ready for de- 
livery. During the first three 
months or for the duration of the 
| warranty period at the least, the 
owner generally keeps the car well 
| polished, lubricated and well oiled. 
+ + * 

HE TAKES great pride in its 
ownership and tells everybody 
| what a swell car it is and where 
|he purchased it. Right here is 
| where the goodwill of the dealer 
|who sold the car is made or not 
made, depending largely on the 
care with which the new car was 
|made ready for delivery. 

| Again, this is the time when you 
and your service and stockroom 
|departments have a swell oppor- 
|tunity to retain him as a perma- 
|nent customer of yours for repeat 
|service work, lubrication and sale 
|}of parts and for repeat new-car 
business. The importance of devel- 
oping a constant flow of service 
and stockroom volume and income 
can best be justified when you con- 
sider it was this class of income 
that kept dealers in business dur- 
ing the war years when there was 
no new-car production. 

This condition could happ:n 
again. I sincerely hope that it 
doesn’t, but if it does you will 
need every dime you can get in 
this class of income to keep you 
| in business. The new-car dealer 
| has the first opportunity to get 
the new-car owner to buy his 
service and parts. 
| Why not do everything possibl 
to hold him right from the start 
He is your customer as long as you 
make him feel he is the most im 
|portant person to the success of 
your business. Again the customer 
is always right. 

Eprror’s Note: 








Any questions 


| on business management will be 
answered gladly by J. B. Van 


Tassel, care of Automotive News 


British Makers 
Stalled in Mexico 


MEXICO CITY.—Production of 
Austin and Hillman cars in Mexico 
will be delayed because of difficu! 
ties being experienced in obtainin;: 
replacement parts, it is learned. 

Although plants to build the car 
are in final stages of completion 
neither Austin nor Hillman officials 
think it would be advisable to pu 
their cars on the Mexican marke 
unless an abundant supply of spar 
parts is assured. 

Such parts must come from Eng- 
land, and freighting from Grea 
Britain to Mexico is currently fa 
below desired volume. 











omer 
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EXT time you have a Buick body job in your 
N shop, remember there’s an easy way to do it 
faster—and make two profits instead of one. 


Why spend a lot of time bumping out, straightening, 
soldering, filing, grinding and lining up—then bill 
for your labor alone? 


Instead, you can remove the damaged part, put a 
new one on—and make a profit on both labor and 
parts. It’s quicker. It gives the owner a better job. 
It lets you handle more jobs per day in the same 


Do a quicker 
better job— 


space. And you’ve made two sales instead of one! 


Ger your Buick sheet metal or body parts from 
your Buick dealer—his prices are right at the com- 
petitive level, and there’s a full discount to the trade. 


Matter of fact—you’ll do better every time if you 
make the Buick dealer your first point of call for 
all Buick parts, every time. You'll find— 


Low competitive prices e Full trade discount 
e Complete line of parts e Helpful information 
e Handy one-stop service 


NYT mae LO CLO 


TAL ea parts 





24 ‘ AUTOMOTIVE NEWS, NOVEMBER 6, 1950 








Finish Pontiac Course— 
Graduation ceremonies for the I5th Pontiac class enrolled in the GM Institute course in 
dealer management included a tour of the Pontiac plants with Assistant General Sales 
Manager Dan O'Madigan jr. (right). Graduates, mostly the sons of Pontiac dealers, 
included: Leonard Arnold, Chicago; John R. Barnes, Kingsport, Tenn.; Edward Bateman, 
Wills Point, Tex.; R. E. Brumbaugh, Lansdowne, Pa.; C. P. Di Guilio, Niles, Calif.; Gustav 
Glasrud, Stillwater, Minn.; R. G. Hansen, Roseburg, Ore.; J. E. Myers, Hawthorne, N. Y.; 
R. H. Petersen, New Haven, Conn.; Stuart Strickler, York, Pa.; R. J. Waldron, St. Peters- 
burg, Fla., and Kenneth Zandow, Burlington, Vt. 





of all the people who 
bought the new Chevrolet in 1949 
were LIFE readers 


(see page 54) 






PROVED SALES RECORD 

Over 100,000 Calrod engine heaters sold in Canada last 
year against a production figure of only 195,471 new 
passenger cars. Now available in the United States for 
the first time and what a market! Every anti-freeze custom- 
er is a prospect and the margin is good. 


FITS ALL CARS 


It is quickly and easily installed in the lower radiator 
hose of any make car. Plugs into any 115-volt outlet to 
prewarm engines for mid-summer starts in midwinter. 
Lessens starting drain on the battery, reduces engine 
wear and speeds warm-up of the car heater, too. 






Many of the pioneers were among 





28 ‘Oldest Dealers’ 


Auto Old Timers Compile List of Veterans; 
Koller, Who Sold ’98 Wintons, Heads It 


NEW YORK.—A list of the old-|the 1,100 AOT members and guests 
est franchised dealers in point of | who attended the dinner here. 
continuous service in 28 states has} An inscribed Steuben glass bowl 


been compiled by the Automobile|wWas given to William E. Holler, 
Old Timers. retired Chevrolet sales manager. 
The roster, authenticated by Holler has enrolled 328 AOT mem- 


- bers in the past three years. 
state dealer associations, was an- Reports at the annual mecting 
nounced at the 11th anniversary | showed that the organization has 
dinner of the old timers. It cred- 


grown to 3,700 members and that 
its H, O. Koller of Reading, Pa., | four new councils — Michigan, 
with the title “oldest dealer in| North Carolina, Wisconsin, Okla- 
the U. S.” He began selling Win- | homa—have been established. 
ton cars in his home town in 


1898. 








est dealer” list are: 
Hubert A. Drennen, 


ously since Apr. 1, 1908. 


Haven, Conn. Cadillac dealer 
since 1904, 
A. F. Fader, Newark, Del. 


dealer since Dec. 28, 1912. 


dled the Reo in 1907. 

Jay F. Grantham, Gary, Ind. 
Authorized dealer for Federal 
Trucks in 1912, 


franchise Regal car, Aug., 1907. 
Car Co., Hutchinson, Kans. Started 


1909. 

Turner A, Summers, Summers- 
Herrmann, Inc., Louisville. Ford 
dealer since Aug. 1, 1916, 

George D. Wray, Wray-Dickin- 
son Co., Shreveport, La, Held dis- 
tributorship for Hudson in 1911. 

Sidney S. Zell, Baltimore. Dis- 
tributor of Peerless cars in 1907. 

Edward O. Proctor, Ayer, Mass. 
Handled Waltham and Stanley 
Steamers, 1899-1904. 

Wm. B. Mitchell, Bay City Auto 


— 
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A WINTERIZATION “NATURAL” 

‘*Heated-garage protection’ for automobile engines for 
a few cents a day! Customers will snap it up. Better 
order your stock of this fast-selling profit builder from 
your jobber today. 

~ For Free Descriptive sheet, GEA-5370, write to Sect. 
720-34, Apparatus Department, General Electric Company, 
Schenectady 5, N. Y. 


*Reg. Trademark of General Electric Company 


GENERAL ELECTRIC 


720-34 


Included with Koller on the “old- 


Birming- 
ham, Ala. Selling Buicks continu- 


William L. Hughson, San Fran- 


cisco. Ford dealer since Jan. 15, 
1903. 

Harry H. Brown, Brown & 
Thomas Automobile Co., New 


Ford 
John E. Smith, Atlanta, Ga. Han- 


with Stoddard Dayton car, Feb. 1, 


Co., Bay City, Mich. Cadillac fran- 
chise since Oct, 21, 1904. 

Harry S. Jonas, Auto Sales Co. 
Kirksville, Mo. Handled RCH in 
1911. 

C. A. Sweet jr., Palmyra Au- 
| tomobile Co., Palmyra, Nebr. 
Ford dealer since Oct. 7, 1912. 

Frank F. Wentworth, Dover, 
N. H. Took agency for Thomas 
|Flyer after turn of the century. 

H. L. Galles, Albuquerque, N. M. 
In 1910 handled EMF, Cadillac, 
Carter, Buick. 

John Van Benschoten, Pough- 
keepsie, N. Y. Handled Mobile 
Steamer in 1900. 

G. C. Thomas, Charlotte, N. C 
Cadillac dealer since Feb. 1, 1908 

Clyde L. Bishop, Bowling Green 
|O. Continuous dealer since 1910. 

W. D. Watts, Kingfisher, Okla. 
Dodge dealer since 1917, 

Edward E. Cohen, Cohen-Ander- 
son Motor Co., Portland, Ore. Agen- 
cy for Mitchell car in 1906. 

A. L. Breeden, Bennettsville, S. C. 
Held franchise for Carter car in 
1910. 

Putnam T. Spaulding, Aberdeen, 
S. D. Ford dealer since Oct. 9, 
1909. 

W. E. Gaither, Rockdale, 
Ford dealer since Apr, 4, 1912. 

G. H. Miller, White River Junc- 
tion, Vt. Cadillac contract since 
1906. 

Albert F. Franklin, Richmond, 
Va. Obtained Ford franchise in 
Jan., 1908. 





Tex. 


Julian A, Peverill, Hudson Jones ASME to Meet 


Automobile Co., Des Moines. First 
A. E. Kirk, Hutchinson Motor Nov. 27-Dec. 1 


In New York 


NEW YORK.—The 1950 annual 
meeting of the American Society 
of Mechanical Engineers will be 
held Nov. 27-Dec. 1 in the Hotel 
Statler here. More than 200 papers 
will be delivered during 83 sessions. 

The scope of the meeting encom- 
passes the three major props of a 
technological civilization: the de- 
velopment of power, the design of 
machines and the management of 
men for the exploitation of both. 
More than 7,500 engineers are ex: 
pected to attend. 

The ASME has chosen “The En- 
gineer and His Civic Responsibil- 
ity” as the theme of the meeting. 
This theme will be sounded by A. 
W. Robertson, chairman of the 
board of Westinghouse Electric 
Corp., in the keynote address at 
the president’s luncheon on the 
parley’s opening day. 

Fields to be covered at the ses- 
sions which will be sponsored by 
more than 20 professional divisions 
and committees of the society, are: 
power, aviation, applied mechanics, 
fuels, gas turbines, heat transfer, 
hydraulics, industrial instruments 
and regulators, machine design, 
management, materials handling, 
|metals engineering, oil and gas 
| power, process industries, produc- 
tion engineering, railroad, rubber 
and plastics, textile, wood indus- 
tries, petroleum, 

The significance of the General 
Motors-UAW five-year contract 
will be discussed by Harry Ander- 
son, vice-president of GM. 


'U. S. Rubber Offers 
| Mew Bus Plastic 


MISHAWAKA, Ind.— United 
States Rubber is producing a vinyl] 
plastic Naugahyde covering for use 

jas a facing for hard surfaces in 
buses, airplanes, boats and trains, 
at its plant here. The covering has 
a tough special backing which 
igives it stability in hanging, the 
|company states. It can be applied 
|with conventional adhesives on 
|most hard surfaces. It has a 
smooth, fine textured grain and is 
|highly resistant to abrasion, scuff- 
ing and gouging. It will not be- 
come brittle or chip, retains its 
color and texture, and can _ be 
washed with soap and water, it 
| adds. 
This covering has been used for 
|the last two years by a large bus 
manufacturer for head lining, side 
wall panels and luggage rack cov- 
| ering. It is being sold in 12 colors, 
including seven pastel shades and 
|five deep tones. Special grains and 
colors are available on a made-to- 
order basis, 


SSS 
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Holz Buick Formed 


Holz Buick Co., Winona, Minn., 
has been incorporated. Officers 


are Ruby K. Holz, E. J. Holz and 
H. K. Brehmer, 
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Lawsuits Affecting Dealers ... 


| Court D 


By Leo T, Parker 
Attorney at Law 
oe a recent survey of serv-| 
ice stations and garages the} 
writer listed an important legal 
question uppermost in the minds of | 
garage operators, as follows: 

“If a wife or other person brings | 
an automobile into a garage for 
repairs can the garage owner have 
a valid lien to secure payment of 
his repair bill on the car whose 
certificate of title is in the hus- 
band’s or other person’s name?” 

The answer to this question is 
found in a recent higher court 
decision which held, yes, if the 
garage owner proves that the 
automobile owner authorized the 
repairs or knew that the repairs 
were being made and did not 
make any Objections to the ga- 
rage owner. 

For example, in Andress Motor 
Co., Inc., v. Butler, 43 So. (2d) 913, 
it was shown that one Butler owned 
a 1928 Ford roadster. Butler’s wife 
took the car to the Andress Motor 
Co.’s garage for extensive repairs. 
When Butler refused to pay the 
repair bill the Andress Motor Co. | 
filed a mechanic’s lien to secure| 
payment. 

Butler denied that he had au- 
thorized the repairs on the automo- 
bile since he had lived separate and 
apart from his wife for months 
and a suit for divorce was pending 


between them in the court. 
* o * 


Butler’s Visit 
URING the trial the Andress) 
Motor Co. proved that while} 
the work was in progress Butler! 
came to the shop of the Andress | 
Motor Co, and asked if his car| 
was there. 
Upon being informed that it was 
and that work was being done 
upon it, he asked to see the car) 
and, after looking it over, he} 
thanked the shop foreman and | 
left the premises, making no com- 
ment as to whether or not the au- 
thorization for repairs had been) 
made with or without his knowl-| 
edge, and without giving any in- 
structions to discontinue or com-| 
plete the repairs then in progress. | 
In view of this testimony the high- | 
er court held that the Andress) 
Motor Co. had a valid lien on the | 
automobile to secure payment of | 
the amount of the repair bill. The| 
court said: | 
“The record before us discloses 
that Gordon Butler knew that 
the automobile was in his wife’s 
possession and was being used 
by her for her purposes. Plaintiff, | 
the Andress Motor Co., Inc., in | 
| 
| 


making the repairs, acted in 
good faith and began the repairs | 
in the normal course of business. | 
“Butler himself, during the course | 
of the repair work, inspected the| 
automobile as it stood in plain-) 
tiff’s repair shop and made no com- | 
plaint that the repairs were with- | 
out his authorization. 
“Under these circumstances, we| 
hold that the Andress Motor Co. 
is entitled to the enforcement of its 

lien and privilege.” 
t * cB 


Pa. Vehicle Inspector 


Neglects Own Trucks 

PHILADELPHIA. — A local ga- 
rageman’s license to inspect motor 
vehicles has been revoked by the 
Venango county common pleas 
court because his own _ vehicles 
carried “approved” stickers when 
they were in need of extensive | 
repairs. | 

The garage owner, David W.| 
Gilmore, contended the _ stickers 
were placed on the trucks by an) 
employe who should have inspected 
the vehicles. The court held that 
the employe acted under the ex- 
press directions of Gilmore. 

+. * * 


More Litigation Delaying 


Kansas City Parking Plan 

KANSAS CITY.—Although Mis- 
souri’s supreme court has upheld 
Kansas City’s right to use public 
funds for provision of off-street 
parking facilities, it has been an- 
nounced that further litigation will 
be necessary before the city can 
proceed with plans for a $2,500,000 
underground parking garage north 
of the Municipal auditorium. 

In financing the project, the city 





ecisions 


had planned to use $1,250,000 of 
general obligation bond funds ap- 
proved in a 1947 city bond elec- 
tion, and an equal fund obtained 
by issuing revenue bonds. It is now 
reported, however, that the city 
finds it is questionable whether it 
can issue revenue bonds for such 
purpose as off-street parking with- 
out another ruling by the state su- 
preme court. 
* * * 


Greyhound Wins Suit 


Against Ky. Fuel Tax 

FRANKFORT, Ky. — Kentucky 
eannot collect its motor fuel tax 
on fuel used in other states, even 
if it was purchased in this state, 
according to a ruling handed down 
by Circuit Court Judge W. B. 
Ardery. 

Judge Ardery’s ruling was given 
in a suit by the Great Lakes Grey- 
hound Lines, Detroit, against the 
state revenue department. The com- 





Ford Honors.Charleston (W. 
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Va.) Salesman— 


J. F. Greene (center), of Valley Motor Sales, receives his membership certificate in Ford's 


500 club from M. L. Hill, district sales manager of Cincinnati. 


district used car and truck manager. 





pany’s suit set forth it purchases 
“great quantities” of diesel oil in 
Kentucky and declared it should 
pay taxes only on the amount its 
buses use in Kentucky, The com- 
pany asked for a refund on the 
taxes already paid. 

Judge Ardery, upholding Grey- 
hound’s claim, said that Kentucky’s 
seven-cent-a-gallon gasoline tax 


At right is W. H. Beckner, 


law, which includes diesel oil, could 
not cover such fuel used outside 
Kentucky. Explaining that view, he 
asserted: 

“The legislature is without juris- 
diction to pass an act taxing in 
Kentucky fuel used on the high- 
ways of Indiana, or on the high- 
ways of any other state except 
Kentucky.” 
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(WASHABLE)! 
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NO MORE DISCOMFORT for 
front seat driving. 


Just like sitting in your easy 
armchair at home. 


HEAVY STEEL FRAME! 


WIDE ENOUGH AND FIRM ENOUGH TO 
BE USED BY BOTH DRIVER AND 


FOAM RUBBER PADDING! 
COVERED WITH HEAVY PLASTIC 


GOOD COLORS—GREY, BLUE, 
MAROON, GREEN! 


ZIPPER ON SIDE PROVIDES GLOVE 
COMPARTMENT! 


UNIVERSAL FOR ALL CARS! 


R. W. Shreiner Sales Company 


BRAND NEW! 


sell because it’s IN DEMAND! 


25 


Firestone Urges 


Peak Output of 


Synthetic Rubber 


NEW YORK.—Just back from 
Europe, Harvey S. Firestone jr., 
president of Firestone Tire & Rub- 
ber Co., last week urged the pro- 
duction of “maximum quantities” 
of synthetic rubber. 

Firestone said that increased 
synthetic output was vital to the 
national defense program and “to 
those who are associated with us in 


| preserving freedom throughout the 
, world.” 


Last month, prior to his depart- 
ure for Europe, Firestone suggested 
that German synthetic plants be 
reopened. Talks are going on 
among western European nations 
about a possible go-ahead for such 
production. 

Last week, Firestone said: 

“It seems to me particularly un- 
fortunate that the German syn- 
thetic rubber plant in the Russian 
zone has been producing at full 
capacity since the end of the war, 
while the synthetic plants in other 
zones are still idle.” 
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For front seat! 


Manufacturer 


CAMERON ST. 








HARRISBURG, 


ARM REST 


Patented! Only one of its kind! 
For rear seat! 
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showroom are of glass. 


By George E, Toles 
Staff Correspondent 


New-car 





Timossi Motors, Dale City, Calif.— 


This new Chrysler-Plymouth dealership is almost a ‘glass house’ 


of all the people who 
bought the new Ford in 1949 
were LIFE readers 


(see page 54) 
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SEALTIGHT 


Ls 


ignition 


Amazing “Raincoats” 
Seal Out Moisture, Rain, 
Snow, Fog, Smog, Oil, 
and Dirt from Spark 
Plugs, Distributors, 
Coils, and Magneto. 
























SEALTIGHT 


Ignition apeengresiorl 
for every Cal ver 
tractor, gaS engin 
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It's easy to convince unbelievers by turning 
the hose on a Sealtight insulated motor, 
and hear it hum ! 





SEALTIGHT PN2 








SEALTIGHT oe Insulator for 
dis- . 28 af 
Insulator for spark plugs pend SEALTIGHTS BAe eens 
jbutors provides = tects from mo 
ir ; seit, Give your customers complete ignition 
smooth even oP insulation, for better, safer motoring. 
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II NRilc tee for Replacements 


A tremendous market for Sealtights. 
The public wants and needs them! 


IF \eslejseee for Best Profits 


National advertising back of this FIRST 
and ORIGINAL Equipment line makes 
it FIRST in public acceptance. 


FALTI GHT 
M100 
lator 
Marine Insu 
tor Outboard 


Motors. 









SR 4) 
One-Piece Insul- 
or straight 







ator ! 





terminals. 


Counter Demonstrator lets customer SEE Sealtight insulated spark 
plugs fire under water. Ask your jobber or write us. 


SEALTIGHT corp. 


registrations in 
;county (Buffalo) during September 
showed a sharp increase over the 
for three sides of its|corresponding 1949 month but fell 

below the August tctals, according 


insulators <=> 
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Auto Market Page... 


Sales Still Sliding 
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CEDAR RAPIDS, IOWA 


Erie 





Assn. 

Reg‘strations for September to- 
taled 4,123 units, compared with 
2,856 in September, 1949, and 
4,807 in August, 1950, Registra- 
tions during the first nine months 
of this year totaled 35,583 com- 
pared with 27,376 in the first nine 
| months of 1949 and 21,137 in the 
first nine months of 1948. 


|makes were: Austin, 4; Buick, 331; 
Cadillac, 77; Chevrolet, 864; Chrys- 
ler, 115; Crosley, 2; DeSoto, 97; 
|Dodge, 320; Ford, 820; Frazer, 1; 
Hudson, 49; Kaiser, 82; Lincoln, 
12; Mercury, 161; Nash, 98; Olds- 
|mobile, 194; Packard, 17; Plym- 
| outh, 461; Pontiac, 267; Studebaker, 
130, and Willys, 19. 
e * + 


North Carolina 


| The three top cars in North Caro- 
jlina’s new-car sales race for Sep- 
|tember were Chevrolet, Ford and 
|Plymouth, the North Carolina de- 
|partment of motor vehicles re- 
| ported. 
| Chevrolet led with 2,236. Ford 
| followed with 2,116, then Plymouth 
with 1,009. Total new-car sales in 
the first nine months of the year 
jreached 87,460 units. During Sep- 
tember of last year, Chevrolet sold 
/2,061 new cars, Ford, 1,953, and 
| Plymouth, 1,009. 


Chevrolet also led in new-truck 
| sales for September with 1,027 

sold. Ford followed with 918, To- 

tal new-truck sales for the first 
| nine months of 1950 amounted to 

23,418 units. 

Mecklenburg led the counties in 
Sales of new cars with 785. Guil- 
| ford was second with 588 and Wake 
| third with 552. 


| Wake was first in new-truck sales 
with 264, then Mecklenburg with 





to the Buffalo Automobile Dealers| accessories in 


Registrations for September by 


selling mew cars 
Practically immediate deliveries on 
new cars seems to be the order of 
the day now.—(John E. Hubel.) 


* * * 


Youngstown-Warren 


September new-car sales in both 
Trumbull (Warren) and Mahoning 
(Youngstown) counties, O., declined 
below August figures, but the drop 
was a small one. 

New-car sales in Trumbull county 
amounted to 678 units in Septem- 
ber, against 717 in August. In 
Mahoning county, there were 1,087 
new cars sold in September, com- 
pared with 1,107 in August. Used- 
car sales in the latter county to- 
taled 1,299 in September, against 
1,429 in August. 

New-truck sales in Mahoning 
county increased, however, with 
165 sold in September to 124 sold 
in August. New-truck sales in 
Trumbull county fell to 55 in Sep- 
tember from 64 in August, 


New-car sales by makes in Ma- 
honing county during September 
|were: Buick, 78; Cadillac, 16; 
|Chevrolet, 274; Chrysler, 21; Cros- 
ley, 2; DeSoto, 39; Dodge, 88; Ford, 
195; Frazer, 1; Hudson, 10; Kaiser, 
21; Lincoln, 5; Mercury, 33; Nash, 
8; Oldsmobile, 40; Packard, 7; 
Plymouth, 145; Pontiac, 55; Stude- 
baker, 46, and Willys, 3. 

Sales in Trumbull county were: 
Buick, 55; Cadillac, 10; Chevrolet, 


163; Chrysler, 20; Crosley, 1; De- 
Soto, 25; Dodge, 54; Ford, 126; 
Frazer, 1; Hudson, 9; Kaiser, 17; 


Lincoln, 3; Mercury, 22; Nash, 6; 
Oldsmobile, 27; Packard, 1; Plym- 
outh, 70; Pontiac, 44; Studebaker, 
21, and Willys, 3. 


* * 1” 


Pittsburgh 


| The value of both newspaper 
|advertising and a good sales talk 


|140 and Guilford with 130.—(A. M.|is being demonstrated currently by 


| Fountain), 


* * * | 


Washington 


New-car sales in the District of 
Columbia totaled 3,743 units in Sep- 
|tember, a gain of 134 units over 
the previous record of 3,609 set in 
August and 1,345 more than in the 
same month of 1949. The figures 
| were reported by the Washington 
| Automotive Trade Assn. 


In detail, new-car sales were: 
| Buick, 325; Cadillac, 96; Chevro- 
| let, 687; Chrysler, 117; DeSoto, 

58; Dodge, 321; Ford, 578; Hud- 
| sOn, 71; Kaiser, 52; Lincoln, 23; 
| Mercury, 118; Nash, 50; Oldsmo- 
| bile, 235; Packard, 12; Plymouth, 
545; Pontiac, 321; Studebaker, 
| 102; Willys, 14; Austin, 6, and 
miscellaneous, 12, 
| Commercial vehicle sales totaled 
|300, highest since April. Sales by 
makes were: Autocar, 3; Chevrolet, 
|120; Diveo, 7; Dodge, 21; Federal, 
|1; Ford, 65; GMC, 39; International, 
|25; Mack, 1; Reo, 4; Studebaker, 
2; White, 10, and Willys, 2. 

Total new-car sales for the first 
nine months of 1950 amounted to 
24,979. Commercial vehicles for the 
same period, 2,223. Both totals were 
slightly ahead of sales in the same 
period last year, which were: cars, 
23,027; trucks, 2,179.—(William UII- 
man). | 

* * * | 


Milwaukee 

Milwaukee dealers report used 
cars in the higher-priced bracket 
hard to move, due to the larger 
downpayment, some of the pay- 
ments being almost as high as 
required for new cars before the 
restrictions were put on. 

Some dealers have cut prices | 
on the better used cars from 10 | 
to 25 percent, as sales were re- 

| ported to be about 50 percent off 
in the last week of October. Busi- 
ness was reported to be better 
for the older used cars, even back 
to late prewar models. 

Sales of new cars were listed as 
being off from 20 to 50 percent, with 
cancellations coming in since down- 
payments were raised. Some deal- 
ers report that backlogs are dis- 
appearing. 

Now salesmen must go out and 
drum up business for new cars, one 
dealer declared, and it is no longer 
possible to work off any unwanted 











two Pittsburgh used-car operators, 
| who normally rely heavily on news- 
|paper advertising. 
The lots have been without 
adequate means of informing or 
enticing used-car prospects since 
a strike of mailers and drivers 
stopped publication of all three 
of this city’s major daily news- 
papers since Oct. 1. 

Despite the fact that very few 
prospects have visited used-car lots 
since the newspaper strike began, 
one lot reported that its percentage 
of sales compared with the number 
of available prospects had increased 
markedly. 


The reason for the increase is 
ascribed to the industrious sales 
talks that salesmen have been giv- 
ing each and every prospect. The 
results of the added effort are en- 
couraging. 

Bob Campbell, sales manager of 
Allegheny County Auto Mart, said 
his firm cut prices drastically in 
an effort to bring in prospects. 
He does not believe, however, 
that the price cuts were effective 
in bringing in many people. 

Campbell listed his reduced prices 

in the Pittsburgh Daily Reporter, a 
paper published by union employes 
during the strike as a_ public 
service. 

The ad listed various models with 
both their old and new prices. Re- 
ductions ranged from a low of $200 
to a top of $500. The ad failed to 
pull much traffic, a fact which 
Campbell blamed on “lack of our 
usual newspaper advertising.” 

Further showing the fallacy of 
drastic price-cutting, Campbell 
said, is the fact that today’s 
average used-car prospect has 
been in the market only for about 
two weeks, and doesn’t appreciate 
what the price of used cars was 
two or three months ago. 


And, Campbell found, it is very 
difficult to demonstrate successfully 
to the prospect that the lot’s adver- 
tised price slashes are not false. 


Added to all of this, Campbell 
said, was the complication of Regu- 
lation W. Today’s avid used-car 
prospect, he said, wants to buy a 
used 1950 model, but Regulation W 
makes his downpayment so high he 
almost has to have a 1948 model to 
trade in. “That,” says Campbell, “is 
selecting the market pretty fine.”— 
(Leon M. Leffingwell.) 
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J. W. Hallowell & Sons, Federalsburg, Md.— 
& Sons has opened these new headquarters in 
Federalsburg, Md. Special emphasis was placed by the owners on the installation of latest 


The Chevrolet dealership of Hallowell 


type service equipment 


Financial 


(Continued from Page 18) 


tax carryback refund of $885,000. 
In the like 1949 period, Packard 
had net income of $9,111,568, or 61 
cents a share, after income tax pro- 
vision of $6,061,000. 


President Hugh said, 


J. Ferry 


“Based on foreseeable output and | 


barring government allocations or 
production cuts beyond our control, 
we anticipate not only profitable 
results for the fourth quarter but 
a net profit for the year.” 

He assured share owners that 
“the possibility of a dividend pay- 
ment will be considered” 
fourth quarter results can be 
“more accurately ascertained and 
the availability of materials seems 


favorable.” 


Auto Fibers Net 


Shows Decline 
J. R. Millar, president of Na- 


tional Automotive Fibres, last week 
reported the company’s consolidat- | 
ed net profit for the nine months | 
ended Sept. 30, 1950, amounted to! 
ision of $2,-| 
taxes, 


$3,350,562 after prov 
346,724 for federal income 


equal to $3.36 per share. 


This compares with a net profit | 


of $3,680,999 after tax provision of 
$2,396,975, equal to $3.69 per share 
for the nine months ended Sept. 30, 


1949. Consolidated net sales for the | 


nine months ended Sept. 30 totaled | 

$53,263,588, as compared with $50,- 

382,516 in the like period last year. 
* + * 


Reo Turns Loss 


To $595,952 Profit 


A 65 percent increase in sales 
with a net profit after taxes of| 
$595,952, equal to $1.22 per share, | 
is reported by Reo for the first) 
nine months of 1950. Joseph S.| 
Sherer jr., president, said these 
earnings compare with a loss of| 
$1,118,079, after refund of federal 
income taxes, for the comparable | 
period of 1949. 

Sales for the first nine months} 
of 1950 amounted to $29,440,203 as| 
compared with $17,771,587 in 1949. | 
For the three-month period end-| 
—_—_—_—_— 

Boardrooms Buzz 

. . with reports that Auto-Lite 
may net about $10 a share this 
year, and hopeful thinking for a 
higher dividend. Its average an- 
nual earnings since V-J day have 
been $6.40. ... Another candidate 
for an extra dividend, they say, 
is General Finance, whose pre- 
dicted profit is about $2 a share. 
... The leadership in trading vol- 
ume by two motor stocks, in the 
week ended Oct. 21, were General 
Motors on the Big Board with 
144,200 shares, up %, and Ford 
Motor of France on the Curb with 
171,800 shares, up %. 

. . . With the opinion of some 
that Twin Coach will wipe out 
the arrears on its preferred be- 
fore long. ... The conclusion of a 
leading investment analysis firm 
that Tide Water Associated Oil 
“appears to us to be of better- 
than-average attraction in the oil 
group.” ... Studebaker Chairman 
H. S. Vance’s statement that the 
firm has paid a year-end dividend 
in past years greater than the 
quarterly rate, and “we have 
every reason to believe this will 
be true again.” 
(a LE ee 


when | 
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Libbey-Owens-Ford Boosts 
Profit to $22,057,172 
Libbey-Owens-Ford Glass has re- 
ported net earnings of $22,057,172, 
equal to $4.30 a share, for the nine 
months ended Sept. 30. Earnings 
compare with $15,208,999, equal to 
$2.98 a share, in the corresponding 
period last year. 
Directors are 
sider the December 


scheduled to 
dividend 


con- 
at 


their meeting on Nov. 21. 


$3 M illion N et 


a 


At Stewart-W arner 


Stewart-Warner had net earnings 
carried to surplus of $3,030,694, or 


$2.35 per share, for the first nine | 


months of 1950, James S. Knowl- 
son, chairman and pres‘dent, re- 
ported last week. The statement 
was unaudited and subject to year- 
end adjustments. In 1949, net earn- 
ings were $1,296,284, or $1 per share 
for the first three quarters. 

Sales for the first nine 
of 1950 were $54,739,447. In the 
same period of 1949 sales were $40,- 
445,152. Sales for the third quarter 
of 1950 were $21,090,408, as com- 
pared to $12,569,195 in the 1949 


ing Scpt. 30, earnings before taxes 
were $403,157. Profit after taxes 
amounted to $205,157. Sales for the 
third quarter of 1950 were $15,569,- 
165 as against $5,468,225 in 1949. 


ee 


Perr) Tre 

STEP UP PROFITS 
——-WITH THIS QUALITY 

meres 1 Cee te ti 4 


ALL-PURPOSE 
GEAR LUBRICANT 











ee 
SOLD THROUGH 


months | 


Dee eee en ee ee 


6, 1950 27 
third quarter. Net profit in the| 
third quarter of 1950 amounted to 
$1,279,715 or 99 cents per share, Be- 
cause of increased corporate in- corresponding period of the year 
come taxes, the previously reported | pofore 5 

six months’ profit was reduced from o~.. 


$1,884,833 to $1,750,979, leaving a 
DuPont Stockholders 


net profit carried to surplus for the 
nine months of $3,030,694. Increase to 122.386 
BE. I. du Pont de Nemours & Co. 


* * * 
Mack’s Profit was = by 122,386 stockholders 
as of Sept. 30, 1950, an increase of 
Is $198,948 


5,654 over the number of holders 
Mack Truck earnings for the 


recorded at the close of the first 
half-year, June 30, 1950, and an 

first nine months were $198,948, the 

company announced last’ week. 


increase of 17,938 over the number 
This compares with a loss of $2,- 


as of Sept. 30, 1949. 
355,093 in the corresponding period 


There were 105,485 holders of 
re common stock, and 23,586 holders 
of 1949, after giving effect to a 
tax carryback credit of $1,600,000. 


of preferred stock as the third- 
quarter period of 1950 ended. These 
Net sales for the first three-quar- | figures include 6,685 holders of more 
ters this year totaled $85,098,288. 
* * * 


chairman, announced. Earnings 
are equal to $7.65 per share, com- 
pared with $6.50 per share in the 


than one kind of stock. Every state 
in the union continued to be repre- 
6 sented. 
Associates Ups soe 8 
s . ° 

9 Months’ Profit : oe 
Monroe Auto Equipment — Year 

Consolidated net income of As-/to June 30: Net income $475,198, 
sociates Investment and all its sub- | equal to $1.04 a common share on 
|sidiaries for the nine months ended| net sales of $12,272,206, compared 
|Sept. 30, 1950, was $8,004,095, as|with $914,552, or $2.16 a share on 
jcompared with $6,774,198 in the|sales cf $18,039,733 in the previous 
|same period of 1949, E. M. Morris, | fiscal year. 
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Meets S.A.E. 80, 90, and 140. 


Fortified against Rusting and 
Foaming. 


Qualified under U. S. Army 
Specification 2-105B. 


Meets Timken Specifications 


OMey Melite OFT oroe 


EPENDENT REFINER... 
Daas eB 


DEALERS 
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"Doe als-le on!” 


.. THEY GAVE US PUSH-BUTTON STARTING 













When they threw away the starting crank, the ladies 
scored a triumph. They were the ones most insistent in 
demanding a push-button world —a development in 


which Auto-Lite played a most important role. 
[ was 1912 when Auto-Lite gave the world the first than 400 products in 28 great Auto- 
Lite plants from coast to coast. 


6-volt electric starting system in which the starter and 


generator were separate units. As standard equipment on Today . . . Auto-Lite products, 








the Abbot-Detroit in that year, this A\; backed by world-wide service facili- 


new starter pioneered the principle ties, are original equipment on many makes of America’s 


now in common use for all cars. ) finest cars, trucks, tractors, airplanes and boats. Their 


From those early days Auto-Lite has record of dependable performance earned by these prod- 


grown to be the world’s largest inde- ucts during 39 years of use is sum- 
pendent manufacturer of automotive med up in the phrase. . . “Youre 
electrical equipment . . . producing more Always Right with Auto-Lite.” 





BATTERIES « BUMPERS e CASTINGS e FUEL PUMPS e HORNS 


GENERATORS e LIGHTING UNITS e SWITCHES e« MOTORS 


INSTRUMENTS & GAUGES e« WINDSHIELD WIPERS e WIRE 


& CABLE e SPARK PLUGS e METAL FABRICATED ASSEMBLIES 


IGNITION UNITS e¢ PLASTICS 
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Appointment of A. H. Engstrom 
as acting engineering manager for 
American Hammered Piston Rings 
manufactured by the Metal Prod- 
ucts division of Koppers Co., Inc., 
is announced by Walter F. Per- 
kins, general manager of the divi- 
sion. 


McPeak Heads Ford Fund 
William W. McPeak has been 
appointed executive director of the 
Ford Motor Co, Fund. Previously 
assistant study director for 


Auto Personnel 
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eral sales manager. In his new po- 
sition, Quillian will assist in the 
|organization of the Ferguson com- 
|pany’s expanded sales program to 
meet the increasing demand for 
|Ferguson tractors and farm imple- 
|/ments throughout the country. 


* * * 


Burnham Heads Purchasing 
|For Standard Products 
Promotion of R. G. Burnham to 


Ford Foundation Study Committce, | products Co. is’: announced by Har- 


McPeak has had wide experience 
as a planning and organizing con- 
sultant to non-profit institutions, | 
including the American Heart | 
Assn., the Assn. for the Aid cf} 
Crippled Children in New York} 
and the Hoover Commission. 
* * * 


Quillian Joins Ferguson 
Claude B. Quillian has been ap- 
pointed staff assistant in the sales 
division of Harry Ferguson, Inc., 
Detroit farm machinery company, | 


| 
| 





new Lincoln Lubrication 


customers that we are equipped to render expert lubrication 
service, and has increased the number of lube jobs we handle. 


ry D. Myers, pres- 
ident. Burnham 
will  cvordinate 
purchases and 
purchasing _ poli- 
cies of the com- 
pany’s six manu- 
facturing divi- 
sions. 

Burnham is a 
former director of 
purchases for Na- 
tional Screw & 
Mfg. Co., and lat- 





R. G. Burnham 
according to Curry W. Stoup, gen-|er was vice-president of American | vice-president is announced by Ed-'A, Graney as industrial relations 


“ 
W. have received many compliments on the appearance of our 


Equipment. It immediately convinces 


With this increase in lube jobs, our over-all service sales 
have shown an increase. 


“As to the Lincoln Service Merchandisers — we have been users of 
this equipment for several years, but the six new units we recently 
added harmonize perfectly with the previous models and our new 
Service Department is now completely equipped with Lincoln Service 
Merchandisers. The mechanics like them and we think they are a 


‘must’ for good housekeeping in the Service Department." 


LINCOLN EQUIPMENT IS GUARANTEED by over 25 years of de- 


pendable service. Service outlets stocked with genuine Lincoln 
parts and staffed with factory-trained lubrication experts, are 


L. L. Linehan, Pres., Linehan Oldsmobile, Inc 


New Rochelle, N. Y. 


strategically located to serve every Lincoln user. 


FOR MORE INFORMATION on Lincoln Busi- 


+ © @ PIONEER BUILDERS 


NEVEN 


ness Building Lubricating Equipment, ask your 


Lincoln Wholesaler or write 
“StylEngineered Lubrication 


for brochure 
Departments.” 


LINCOLN ENGINEERING 


5709 Natural Bridge Ave. 






LUBRICATING EQUIPMENT @ « + 


St. Louis 20, Mo. 


which he 
board 


Rivet & Mfg. Co., 
serves as a member of the 
of directors. 

* * * 


Willard Picks Campbell 


Appointment of William H. Camp- 
bell as assistant comptroller of Wil- 
\lard Storage Battery Co. has been 
announced. 
| * * * 








|4 New Area Managers 
|Named by Universal C. I. T. 
New district and branch manag- 
ers have been appointed by Uni- 
versal C. I. T. Credit Corp. Jack 
S. Bew is now district manager of 


the | director of purchases for Standard |the Monroe, La., office and Ellis G. 


[Snipes holds a similar position in 
| Alexandria, La. Both were for- 
merly branch managers. 

Vernon L. Northcraft has been 
;named branch manager of the Cum- 
|berland, Md., office and Russell H. 
|Seudder heads the Muncie, Ind., 
| branch. 


* * +. 
‘Monahan Named to Manage 


|K-F’s Industrial Relations 


The appointment of William W. 
{Monahan as_ industrial relations 


COMPANY 


still | 





IAT Nf: 


Touring Ford's K. C. Plant— 


Representatives from [20 supply and transportation companies—quests of the Ford divisior 


Later they saw the new company film 
sales manager, and 


assembly plant at Kansas City—start plant tour. 
"6.000 Partners."’ At teft are Ira B. Groves, southwestern 
Plant Manager Roger N. Cocks. 


regional 


gar F. Kaiser, president of Kaiser-| vice-president, who will open his 
Frazer Corp. |own industrial relations consulting 
Monahan, a graduate of the Uni-|#8ency in Pasadena, Calif., and 
versity of California schoo! of com- | Said Graney will be retained by 
er . K-F in that capacity. 
merce, has for the last five years * . 
been vice-president of American | White Names Wright 
Factors, Ltd. Kaiser also an-| J. C. Wright h b 8 ; 
nounced the resignation of Robert| ,.?° .“* right has been named 
|district manager for the Brooklyn, 


|Bronx and Long Island City 
branches of White Motor Co., as 
well as in Nassau, Suffolk and 


Westchester counties. 
¥ a + 


Representing Weaver 


| Earl C. Henning, domestic sales 
manager for Weaver Mfg. Co., 
| Springfield, Ill., has announced the 
jassignment of Dan C. Ball as 
|Weaver’s territorial representative 
vin Nebraska, Iowa and northern 
Illinois. 


* * * 
Cadillac Ups Voight 
William A. Voight has been ap- 
|pointed Chicago district manager 
of Cadillac, announces James M. 
Roche, general sales manager. He 
jsucceeds Ellis C. Smith, now as- 
|Signed to the Cadillac engine plant 
jin Cleveland. 
* * * 


Chrysler Names Wilke 


To Handle India Sales 


C. B, Thomas, president of Chrys- 
ler Export Corp., has announced 
appointment of J. A, C. Wilke as 
sales representa- 
itive for India 
with headquar- 
ters in Bombay. 

Chrysler-b uilt 
automobiles and 
trucks are assem- 
|bled by Premier 
Automobiles, Ltd., 
at Bombay and 
distributed by 
|that organization 
jthrough dealers 
|throughout India. 
| Wilke will cooperate with Premier 
jin both distribution and sales ac- 
tivities, 





J. A. C, Wilke 


« a7 


McCaffrey Named to Head 


I-H Sales in Des Moines 


R. L. McCaffrey has been ap- 
pointed manager of International 
Harvester Co.’s newly established 
motor truck district sales office in 
Des Mo’'nes, it is announced by 
|W. K. Perkins, sales manager of 
the motor truck division. 

McCaffrey formerly was assistant 
manager of the company’s Des 
Moines sales office, The new dis- 
|trict office will serve International 
jtruck dealers located in the Des 
|Moines and Fort Dodge territories 

* + + 


Bliss Announces Election 
|Of Rockwell as Director 


E. W. Bliss Co, has announced 
the election of Col. Willard F. Rock- 
well, board chairman of Rockwell 
Mfg. Co., to its board of directors 
and to membership on the execu 
tive committee. 

Rockwell is also board chairman 
of Timken-Detroit Axle., board 
chairman of Standard Steel Spring 
Co. and a director of more than 
20 other corporations, banks and 
insurance companies. 

* + 7 


Warner Appoints Brown 
Eastern Sales Manager 


Warner’ Electric Brake and 
Clutch Co., Beloit, Wis., has ap- 
pointed Roger H. Brown, Union, 


N. J., as eastern sales manager for 
the Industrial Clutch and Brake 
division. 
Brown formerly handled 
(Continued on Page 31, Col, 1) 


engi 








¥ 


_—— see 
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|Co., Irvington, N. J., has appointed 
|L. V. Henderson, Atlanta, southern 
states representative. Henderson 
will handle Irvington products for 


- Rae Florida, Alabama, Georgia and most 
(Continued from Page 30) 50 -_ of Tennessee. 
neering sales of the division in the| assistant zone manager in Denver | ,.000:, Fn oe 


New York area, New York sales |for Nash, according to A. H. Clark, | Watson in for Hourihan 


2 i 4 
will henceforth be handled by R, Cc. zone manager. He succeeds H. A. | : "ROCKET * ENGINE Clarence R. Watson has been ap- 
Wiard and W. E, Gregg, who will Lotz, who retired because of ill} : pointed manager of the Flint 
have headquarters at 101 S. Main health. Fogg joined Nash in 1947. | branch of General Motors Accept- 
St., Middletown, Conn. * * * ance Corp., succeeding W. J. Houri- 
a * * han, who is retiring after serving 


| ’ . 7 7 . 
High Court Admits Reed | Gramm Trailer Ups Ellis the corporation 28 years. 
J. Howard Reed, the Motor &|To Executive Vice-President 2 Ss 
Equipment i pide ag nern ed Assn.’s| Gramm Trailer Corp., Delphos, | Fennelly on Board 
management an egislative coun-|0., announces the election of Dan| John F. Fennelly 
See ; fect , : : ° y, partner, Glore, 
sel, oe ee to practice |S, Ellis as executive vice-president. | Forgan and Co. oe been dae 
¥ before the — a — |Until Oct. 1, Ellis was president | to the board of Stewart-Warner 
and a director of the Lima-Hamil- Milestone for Oldsmobile— | Corp. His election fills the vacancy 











; Bear Names Davis t i ; : 
: Gordon A Davie has been named | yg orgs aan, ©. _ | Jack F. Wolfram (left), chief engineer, and T. C. Downey, works manager, mark the caused by the death of Charles F. 
ed district re resentative for Califor- | il ok on formerly engaged in| 500,000th Oldsmobile Rocket engine produced at Lansing. The half-million engines were| Glore on Oct. 6. 

, aia and Nevada by the Bear Mfg \Chier aaa aie “ "the| manufactured since the plant went into production in late 1948. * * * 

wwe r 4 ° > > e - : | . ° 

Co, of Rock Island, Ill. Davis will|Chesapeake & Ohio, Nickel Plate | General Ups Carr 
is have headquarters in Oakland|/and Pere Marquette railroads. | dent of Asbestos Mfg. Co., Hunting- | Shoe Co. and vice-president of the| General Tire and Rubber Co. has 
eg Calif. — a * * &* | ton, Ind., manufacturer of automo-| parent company. promoted A, Ray Carr to manager 
d = Asbe: |tive and industrial friction mate- >. 8 * of Kraft service and accessory 
y Ohio Savings Bond Board 2 orgy Mfg. Ups Blume ‘rials. Blume formerly was vice-| j,.jngton Names Henderson |5!&s: Vice-President L. A. McQueen 

Names Collyer Chairman William A, Blume has been ap-| president of American Brakebloc . 8 ag % |/announces. Carr formerly was sales 

I s U pointed administrative vice-presi-'division of the American Brake| Irvington Varnish & Insulator| promotion manager. 


John L. Collyer, board chairman | - 
of B. F. Goodrich Co., has been 
d named chairman of the payroll sav- 
n, ings advisory committee for Ohio, 
y says Vernon L. Clark, national d’- 
8 rector of the Savings Bonds divi- \ 


d sion, U. S. Treasury department. 
Clark, assistant to Treasury Sec- 
retary John W. Snyder, paid tri- = 
bute to Collyer as “one of the na- 


5 tion’s most capable business lead- 
| gee Berit cena te FULTON SIDE SHIELDS 
post by Collyer “is ample indica- 6 
tion that the savings bonds pro- 
gram is recognized by top-level | 
business as necessary to a stable 

American economy.” 

ok * 


2oe 


~ o> 


* 


GE Names Heater Jobber 


- Winkenweder and Ladd, Inc., of 
r Chicago, manufacturers’ represen- 
[. tatives in the automotive field, havc 
e been appointed to establish further 
- distribution for General Electric 
t automobile engine heaters and bat- 

tery Vitalizers, GE has announced 

* * & 


GM’s Fisher Elected 
Western Union Director 


- Lawrence P. Fisher, a director of 
d General Motors s'nce 1924, has been 
elected a director of Western Union 
Telegraph Co. 

7 4 * 


Adams Heads Purchasing 
And Planning at White 


Joseph E. Adams has been named 
director of purchasing and plan- 
ning for White Motor Co., accord- 
ing to Vollmer 
F. Fries, produc- 
tion vice - presi- 
dent. Adams 
joined White in 
1944, and shortly 
after was named 
director of mate- 
rial control. 


1938 he was with ee MEET A NEED...MAKE A SALE! 


the Gartand Co. equipment to sell with 
of Cleveland as the famous 





’ 


Here’s your answer for that “stuffy car” trouble in rainy, 


Joseph E. Adams 


assistant to the 


l ide Fulton Sun Shit id 
president. He then became asso- vun 3s s ; : ; 

: ciated with International Molded sleety, snowy weather. Fulton Side Shields permit lowering 
; he bg coon teaniies ten windows even in a driving rain storm — let fresh air in, avoid 

4 S onere ana ntl . 
the U. S. entered World War II. stuffiness and fogging glass. 

rom 1941 to 1944 he served with é ae : : 
the War Production Board as a DECORATIVE, PRACTICAL! Easily attached, securely held by stainless steel spring 


materials and scheduling officer. 
* + * 


clips. Weather-tight rubber seal strips. Made of aluminum — 
Pearl Gray Lustre finish. Can be painted to match car. List, 
$7.95 per pair. 





L-O-F Ups Weter 

Richard M. Weter, who has been 
with Libbey-Owens-Ford Glass Co. NO. J-51 JET AERIAL BOOSTER 
for 15 years and in charge of its , lity +h of color 
tax department for the last two A snappy, quality touch of color THIS IS SIDE SHIELD SEASON ... ORDER FROM YOUR JOBBER TODAY 
years, has been appointed an as- to match the finest car. Also 
sistant treasurer of the company, it helps bring = those hard-to- 
| was announced by F. E, Cazayoux, get radio stations. Made of THE FULTON COMPANY 


comptroller and treasurer. aluminum 4 brilliant colors 
 e “Jet Flash” plastic ribbons. 1912 SOUTH 82ND STREET ° MILWAUKEE 14, WISCONSIN 
Quickly attached to car aerial. 


§ Ley | 


——— 


Reinke Named 


Toledo Steel Products Co. has 
appointed Howard L., Reinke as dis 
trict manager of its Twin Cities 

territory including Minnesota, Wis- 
consin and parts of North and 
South Dakota. His headquarters 





with Toledo will be in Minneapol's. NO. 317. | 
* * * | 
. . "7 STEERING i | 
Olen Gets FWD Post ween | NO. 36 DELUXE TRAILER 
Appointment of Donald B. Olen SPINNER ' TRAFFIC LIGHT FINDER 
| to the newly created position of Se ce a NO. 25 BUMPER CLAMP COUPLING 
works manager for Four Wheel Large size, instantly ad- | ; 
Drive Auto Co. is announced by Sparkling, jewel-like knob justable to suit any | Rugged, safe, adjustable The coupling of top pref- 
} R. A. Olen, general manager F of clear and colored lucite. driver. Mounts securely | anchor for any size load | erence everywhere can be 
* * * 7 Lustrous, streamlined to windshield molding. the bumper can carry. All i bolted or welded to trailer 
Fo Succeeds L chrome base and bearing No. 34, smaller lens, at- | steel. Rubber cushion tongue. Hand wheel with 
8 Lots pin. Assorted colors. Twin tached to windshield by protects bumper. Fits positive safety latch 


George Fogg has been appointed band mounting. vacuum cup. nearly all late-model cars. makes attaching easy. 








J 


MOST MODERN WAY ON EARI 





oder I) is the word 


Nash Dealers are selling “The World’s Mos 
This poster tells the forceful story. Motorisis | 
reminded of it everywhere they go. 








I 





xr Nash Airflyte 


ost Modern Car.” 
isis are 





THE AMBASSADOR + THE STATESMAN + THE RAMBLER 


The World’s Most Modern Cars 


ash Motors, Division Nosh-Kelvinator Corporation, Detroit, Michigan 


| There’s Much of Tomorrow in all Nash does Today 
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Australian 


But Reaching of 
H. Bowden Fletcher 


Staff Correspondent 

“YDNEY. (UTPS) — Australia 

will require 400,000 new motor 
vehicles of all types within the 
next two years, according to the 
Federal Chamber of Automobile | 
Industries. 

But the goal is not likely to 
be met si since imports from Brit- 


By 


400,000 Vehicles Seen Needed Within Two Years, 
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Auto News 





Goal Is Unlikely 


ain have dropped sharply during 
the past two months. 

Therefore, the chamber believes 
the deficiency over the two years 
might be as _ as 40,000 vehicles. 





* a 
| Steel, Parts Scarce 
HE spare parts position has 


been rendered more acute by 
\the shortage of steel, brought about 


working at only 60 percent of ca- 
pacity. 

This is due to a continued short- 
age of coal and a scarcity of suit- 
able labor. 

It is claimed by authoritative 
sources that the Communists are 
using the coal miners to deliber- 
ately starve the steel industry and 
thus keep its production down. The 
coal industry tribunal has _ sug-| 
gested that a supreme court judge 


|for the persistent stoppages at steel 
industry coal mines. 

Spare parts for motor vehicles | 
made from imported steel 





because Australia’s steel mills are) 


be appointed to sift the reasons | 


twice as much as those made from | 
|local steel. 

Parts manufacturers already 
employ 4,500 men and they are 
expanding with the addition of 
several overseas Organizations 


which are establishing plants 
here. 
Main shortages evident at the 


|/moment are gear boxes, universal 
|joints and propeller shafts. Gears 
and axle shafts for diffcrentials | 
lalso are in short supply. 

The existing shortage of forg- 
ling capacity in Australia is ex- 
| pected to be overcome shortly 
when new plants now in course of | 





it is not expected that the short- 
age of steel will be overcome for 
|Several years. 


Plastics Society to Meet 


Jan. 18-20 in New York 


| ATHENS, O. — The Society of 
|Plastics Engineers will hold its 
|seventh annual national technical 
conference Jan. 18-20, 1951, at the 
Hotel Statler in New York city, it 
|is announced. 


Theme of the conference will be 
“Plastics Shape the Future.” Tech- 
nical papers will review achieve- 
ments in plastics over the past 50 





cost | erection come into production, but | years. 


New Passenger Car Registrations, 42 States for September, 1950-1949 


Car registrations by states are re- 


leased here weekly, as completed 
by R. L. Polk representatives in 
state capitals. 








Oldsmobile 






































31 States Previously "50, 7o¥d, 5548) 18411) 36790, 68447; 53592; 1369, 12930) 67891; 24029, 5428| 67293, 16814) 20822; 134386, 163, 7043) 7206, 91; 110; 282; 4891| 4026) 1594| 12589, 1532; 438) 303483 
Reported for September 49} 6321| 4804) 15054) 27138) 53317) 38186 1541, 8839, 48566) 20638| 3395) 57055) 13295) 16574) 110957; 419| 2545/2964) 109_—*101|_—-30¥) 5203) 5547, 4865) 10016) 1351/41, 243446 
Alabama 50) ~-89,~=S70)-=«297,~=«SN5, 971) «NIST; = 39, 324,514, 461, 73,1473, 306, 399, 2712 3 82,85 5 6 “4, 56) O17), 222, 24 2 5658 
49 94, 48! «259, +362) 763) 666, 26,164) 856, 207|_— 54,983,173, 2071626 2! 22; 2} 8 4164 54174 19 2 363 

areanses ‘50, -'129,~«d#'N0,,=s«329, = 724, «1292)—=«d94,——s23, 204, 1421 460s 7) 1388) 242, 381, 2542 6 109, 115 5 67; 8, Ss«s13) «239,38 1, 583! 
os 49 58 40/195, 399) 692) 618) 4 89; 72i|_—17 53, 766, 137, S169 ——*1:302 9 26; 35} —S 2 6 46 62} 47] _(122| ~—«230 8 3073 

lowa ; "50, «205, ««163.~=S«S«675| (1263, 2366, 2312, 35, 468, 2815 790 157, 2403, 553, 658 456! 6 201' 207 5 9) 181, 62, 410—s 30 3 1073! 
49 245 159 737, 1057' 2198 1765 ‘5! 412) 2228 678 103) _ 233! 482 520 4114 13 130) 143 3 12 231 175 156 494) 47 980) 

Kentucky "50 142 78. 356 810 1386 1572. #9 23) (812 491, 10 1789 344, 453 3187 2 10810 1 8 5110448290 33 7030 
49 170 77-380 646Ss1283'—=—«1:139 33172, ——«1344, 445) 67|_—s1531) 294, 324) 266 7| 344 9 10 110-104 312 66 6039 

Louisiana “50; «137,14, 425, B78, «1581 tbtN 2i «330-1862, 482,)—=«s«'34)~=«2127, Ss 325, 419, 3487 3 137,140 13 54 64ti«CS IL as 87,—t—«*SSB 5 7689 
49 jaa 24 = 450 = 67013481294 55 291 «1640484 98, 1639 337,407, 2965 6 72, 78 128 s8 94,350 48 1 6752 

Minnesota 50,441. 340—=S«d''74,—=s2266, «4221, «3815 87 866 4768 1311, 209, 3568 1001, 1044, 7133 46; 475 6521 8 12 397-329, s«142,—s«783 67 5 18386 
49 344 120 630 116! 2315 1746 69 414 2229 742 106 2409 495-630 4382 2! 187 208 4 2 8 308 180 260, 592 25 2 =10515 

Montana "50 26 43, 160. «247, «506 472 i7 86 575 244 48 6il 128176 1207 2 5! 53 I 64 34 14 144s 1 2620 
'49 4? 34 136 155 374 286 14 86 386 140 37 564 16 137 994 2} 22 24 3 70 44 51105 2! 2072 

Ohio 50, 1/0 +~+«824+~«- 2387 «6593 «8574 «6702,—s—«d:3B®)Ss1642, «8482, 3015. 41, «9 9400,«s«1971:= 2557 —s:17584 26 «827'—s« 853 I 5 57 547 450 262 1342) 267 33 38857 
49 0? §93' 1931 3°07) 6573) 4654 189 987 5830 2501! 410) 7465) +1547) 2036 ‘13959 41; 334) 375 7 4 58 647 658 644) 1139190 5 30109 

Oklahoma "50, 165, 136 394 1008 170s 1702 39. 443,-s«2185) 580) s«155, «2156, 9433, 539 3863 7 95 ~—*102 I 5 gi 9% 30, 299. 54 T8419 
49 147 109 42) 830 1807126! 43 312 1616; 584) = 103)_— 2016) 328) 430! 3461 10 30 40 7 9 03 163, 110 210 83 7309 

Oregon 50 312, 252 448 817: 1789 1240 48 376 «= 1664) 595. sd 10|,—s«*'721)—s~=s«284) 466) S318 21, 269; +290 I 58 9 59 280 53, 364 68 38 7969 
‘49 St 140 329 557; 1177) ~=680' 49 238 967; 411; 631278) 305) 340 2397 | 9 53; 62 25 | 9 13 107 121) 276 29 | 5286 

Wyoming "50 64 26 «+123 (186 399 275 i 87 373; 183 26 402 81; 140 832 1 20 2I 20 27 15) 70, +33 2 —~*1802 
‘49 29 17 : 71 3 103 __ 220 169 8 62; 239) 88 se ee 261 _ 59] _74\ ‘50! 6 we 9 ; 15 ; ee Fee 1 , 4) 27 35 43 13 1135 

~ 42 States Reported "50 10668, 7691; 25179, 50097, 93635, 75539 1836 17987, 95362) 32641, 7162, 94331; 22482) 28054, 184670| 286 9417, 9703 99° 183 «402, «6476, «5744, 2301| 17131; 2240 529° 418475 
to Date for September 49° 8614 6285. 20603| 36285) 71787 52464) 2092 12066) 66622) 27095| 4508) 78298' 17568| 21850' 149319, 544 3463| 4007) 159?_—109' 444.7040) 7225) 6541! 13833! 1922) 160) 329168 
— "50, 96888) 72692 |200249|341716| 711545 863171 24902| 232825 1120898387604 67576 1036720 269705 322670 2084275) 11011) 61717\ 72728 1103 4289, 5209 110512/133741, 51116\214363| 26294) 6260/ 4542333 
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Truck registrations by states are 


released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 





33 States Previously ‘50 
Reported for September 49 
Alabama ‘50 
‘49 

Florida 50 
‘49 

lowa 50 
= ‘49 
Kentucky ‘50 
49 

Louisiana ‘50 
149 

| 50 
49 

Oklahoma ‘50 
49 

Oregon ‘50 
‘49 

Wyoming ‘50 
| ‘49 
42 States Reported "50 
to Date for Sentember '49 
Year ‘50 
__to Date 49 


The following advertised-delivered prices 
are based on factory retail prices at the 
factories. They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 
optional equipment. 


AUSTIN—A40—4-dr. sed. (Devon), $1.- 
539; stat. wag. (countryman), $1,649. 
A90—Atlantic conv., manual top, $2,460 
(hydraulic top. $2,634); sports sed., $2,865. 
(Delivered in New York.) 


BUICK—Special Series 40——4-dr. 
back sed., $1.941 (deluxe, $1.983); 
jJetback sed., $1,909 (deluxe, $1,952); sed. 
cpe., $1,856 (deluxe, $1,899): bus, cpe., 
$1,803. Super Series 50—4-dr. tourback 
sed., $2,139: 4-dr. Riviera sed., $2,212; 
sed. cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed.. $2.764; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,633 (deluxe, 
$2,854); stat. wag., $3,433. (Dynafiow 
standard on Roadmaster, optional on Spe- 
cial and Super models at $169.20.) 

OADILLAO—Series 61—4-dr. sed., $2,- 
866; club cpe., $2,761. Series 62—-4-dr. sed., 
$3,234; club cpe., $3,150; conv., $3.654; 
Coupe DeVille, $3,523. Series 60 Special— 
4-dr. sed., $3,797. Series 75—4-dr. 7-pass. 
sed., $4,770; 4-dr 7-pass. Imperial sed., 
$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 

CHEVROLET — Styleline Special—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr. sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. wag., $1,994. Fleetline Spe- 
clal—4-dr. sed., $1,450; sed. cpe., $1,403. 

Deluxe—4-dr. sed., $1,529; sed. 
cpe., $1,482. (Powerglide optional on De- 
luxe models at $158.50.) 

CHRYSLER — Royal — 4-dr. sed., $2,- 


tour- 
4-dr. 


153.75; 8-pass. 4-dr. sed., $2,875; club cpe., 
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stat. wag., $3,183.75. 
—4-dr. sed., $2,348.50; 8-pass. 4-dr. sed., 
$3,069.75; club cpe., $2,327.50; conv., $2,- 
761; Newport, $2,656.50; Traveler, $2,- 
579.75; lim., $3,196. Saratoga—4-dr. sed.. 
$2,667.25; club cpe., $2,641. New Yorker 
—4-dr. sed., $2,783; club cpe., $2,756.75; 
conv., $3,263; Newport, $3,157.75. Town 
& Country—Newport, $4,027.75; stat. wag., 
$2,759.50. Imperial 4-dr. sed., $3,080 
(deluxe, $3,201). Crown Imperial — 4-dr. 
sed., $5,278.75; lim., $5,383.75. (Presto- 
matic optional on Royal at $120.90, stand- 
ard on other series.) 

CROSLEY—2-dr. sed., $882; conv., $882; 
stat. wag., $915.50; roadster (Hotshot), 
$872. Super 2-dr. sed., $951; conv., 
$953.50; stat. wag., $984; roadster (Super 
Sports), $925. 

DeSOTO— Deluxe 
8-pass. 4-dr. sed., 


$2,133.75; Windsor 


4-dr. sed., $2,008.75; 
$2,698.75; club cpe., 
$1,998.75; Carry-All, $2,213. Custom—4-dr. 
sed., $2,196.25; 8-pass. 4-dr. sed., §$2,- 
885.25; club cpe., $2,178.25; conv., §2,- 
600.50; Sportsman, $2,511.25; stat. wag., 
$3,115.25 (all-steel, $2,739.25); Suburban, 
$3,201.25. (Tip-Toe Hydraulic Shift stand- 
ard on Custom, optional on Deluxe at 
$120.90.) 


DODGE—Wapyfarer—2-dr. 
roadster, $1,744.50; bus. cpe., $1,628.75. 
Meadowbrook—4-dr. sed., $1,865.75. Coro- 
net—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
sed., $2,634.25; club cpe., $1,931; conv., 
$2,346; Diplomat, $2,240.75; stat. wag., 
$2,882.50. (Gyro-Matic optional on Coronet 
models at $94.60.) 

FORD—Deluxe Six—-4-dr. sed., $1,471.50; 





sed., $1,755; 


2-dr. sed., $1,424; bus. cpe., $1,332.50. 
Deluxe Eight — 4-dr. sed., $1,545; 2-dr. 
sed., $1,497.50; bus. cpe., $1,419. Custom 


Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., 
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$1,511; club cpe., $1,511; stat. wag., $2,- 
027.50. Custom Deluxe Eight—4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 


$1,595; conv., $1,948; Crestliner, $1,710.50; 
stat. wag., $2,106.50. 

FORD OF BRITAIN 
cloth), $1,122; 2-dr. sed. 
(Delivered in New York.) 


FRAZER—4-dr. sed., $2,359; Vagabond, 
$2,399. Manhattan —conv., $3,075; Vir- 
ginian, $3,075. (Hydra-Matic optional on 
Frazer models at $158.61, standard on 
Manhattan models. ) 


HENRY J—Four 
Deluxe—2-dr. sed., 


HILLMAN MINX 
conv., $1,745; stat. 
ered in New York.) 


HUDSON—Pacemaker Custom 
2,088.50; 2-dr. sed., $2,046. am 
$2,088.50; bus. cpe., $1, 912.50. Super Six— 
4-dr. sed., $2,227.50; 2-dr. ‘sed., $2,180; 
club cpe., $2,227.50. Commodore Six—4-dr. 
sed., $2,415.50; club cpe., $2,391.25. Hor- 
net Six—4-dr. sed., $2,501.50; club cpe., 
$2,477.25. Commodore Eight — 4-dr. sed., 
$2,501.50; club cpe., $2,477.25. (Hydra- 
Matic optional on Commodore and Hornet 
models at $158.50, Super-Matic optional on 


-4-dr. sed. (Prefect, 
(Anglia), $1,004. 


2-dr. Six 


$1,429 
4-dr. sed., 
wag., $1,797. 


sed., $1,299. 


$1,495; 
(Deliv- 


4-dr. sed., 
club cpe., 


Pacemaker and Super Six models at 
$199.31.) 

KAISER — Special — 4-dr. sed., $2,109; 
2-dr. sedan, $2,059; club cpe., $2,039; 4-dr. 
utility, $2,209; 2-dr. utility, $2,159; bus. 
cpe., $1,899. Deluxe—4-dr. sed., $2,219; 
2-dr. sed., $2,169; club cpe., $2,189; 4-dr. 
utility, $2,319; 2-dr. utility, $2,269; bus. 
pe., $2,059. (Hydra-Matic optional on all 
models at $158.61.) 

LINCOLN — 4-dr. sed., $2,575.50; club 


on New Automobiles 


$2,528.50; Lido, $2,721 

4-dr. sed., $3,239.50; club cpe., $3,187; 
conv., $3,949.50; Capri, $3,405. (Hydra- 
Matic optional on all models at $174.25.) 


MERCURY — 4-dr. sed., $2,061; Model 
2-B club cpe., $2,008 (Model 72-A, $1,- 
894); conv., $2,446; Monterey, $2,176; stat. 
wag., $2,589. (Mere-O-Matic optional on 
all models at $168.50.) 


NASH—Rambler Custom—conv., $1,837; 
stat. wag., $1.837. Statesman Super—4-dr. 
sed., $1,815; 2-dr. sed., $1.790; club cpe., 
$1,812; bus. cpe., $1,710. Statesman Cus- 
tom—4-dr. sed., $1,974; 2-dr. sed., §$1,- 
949; club cpe., $1,971. Ambassador Super 

4-dr. sed., $2,162; 2-dr. sed., $2,137; 
club cpe., $2,158. Ambassador Custom— 
4-dr. sed., $2,321; 2-dr. sed., $2,296; club 
cpe., $2,317 (Hydra-Matic optional on 
Ambassador and Statesman models at 
$158.50.) 


OLDSMOBILE — Series 88 — 4-dr. sed., 
$1,978 (deluxe, $2,056); 2-dr. sed., $1,920 
(deluxe, $1,998); sed. cpe., $1,904 (deluxe, 
$1,982); club cpe., $1,878 (deluxe, $1,956); 
conv., $2,294; Holiday, $2,162 (deluxe, $2,- 
267); stat. wag., $2,520 (deluxe, $2,662). 
Series 98—4-dr. sed., $2,299 (deluxe, $2,- 
393); 4-dr. town sed., $2,267 (deluxe, 
$2,361); sed. cpe., $2,225 (deluxe, $2,319); 
conv., $2,772; Holiday, $2,383 (deluxe, 
$2,641). (Hydra-Matic optional on all mod- 
els at $158.50.) 


PACKARD—200—4-dr. sed., $2,355; 2-dr. 


cpe., Cosmopolitan 





sed., $2,305; bus. cpe., $2,195. 200 Deluxe 
—4-dr. sed., $2,495; 2-dr. sed., $2,445. 300 
—4-dr. sed., $2,795. Patrician 400—4-dr. 
sed., $3,385. (Ultramatic standard on Pa- 
tricilan 400, optional on other models at 
$185.) 





PLYMOUTH — Deluxe P19 — 2-dr. sed.. 
$1.507; Suburban, $1,855 (Special, §$1,- 
960. 75); bus. cpe., $1,385.75. Deluxe P20 
4-dr. sed., $1,566; club cpe., $1,534.25 
Special Deluxe P20—4-dr. sed., $1,644; 
club cpe., $1,617.50; conv., $1,997: stat 
wag., $2,387. 


PONTIAC—Chieftain Six—4-dr. sed., $1,- 
745 (deluxe, $1,840); 2-dr. sed., $1, 694 
(deluxe, $1,789); club’ cpe., $1,694 ' (deluxe, 
$1,789); conv, deluxe, $2,122; Catalina de- 
luxe, $2,000 (super deluxe, $2,058): stat 
wag., $2,264 (deluxe, $2,343); bus. cpe., 
$1,571. Chieftain Eight—4-dr. sed., $1,813 
(deluxe, $1,908); 2-dr. sed., $1,763 (de- 
luxe, $1,858); club cpe., $1,763 (deluxe, 
$1,858); conv. deluxe, $2,190; Catalina de- 
luxe, $2,069 (super deluxe, $2,127): stat 
wag., $2,332 (deluxe, $2,411); bus. cpe., 
$1,640. Streamliner Six—4-dr. sed., $1,724 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe 
$1,768). Streamliner Eight — 4-dr. sed 
$1,792 (deluxe, $1,887); sed. cpe., $1,742 
(deluxe, $1,837). (Hydra-Matic optional on 
all models at $158.50.) 


RENAULT 4-dr. 
ered in New York.) 


STUDEBAKER—Champion Custom—4-dr 
sed., $1,571.50; 2-dr. sed., $1,539.75; club 
cpe., $1,566; bus. cpe., $1,471.25. Cham- 
pion Deluxe — 4-dr. sed., $1,649.50; 2-dr. 
sed., $1,617.75; 
cpe., $1,549.25. 
sed., $1,728.50; 2-dr. 
epe., $1,723.25; bus. cpe., $1,628.50; conv., 
$2,033.75. Commander Regal—4-dr. sed., 
$1,838.75; 2-dr. sed., $1,807.25; club cpe., 
$1,833.50. Commander State — 4-dr. sed., 
$1,939; 2-dr. sed., $1,907.25; club cpe., 
$1,933.50; conv., $2,244.25. Commander 
Land Cruiser—4-dr. sed., $2,071. (Auto- 
matic optional on all models at $201.25.) 


WILLYS-OVERLAND—Four — Jeep, $1,- 
368.24; Jeepster, $1,492.78; stat. wag., 
$1,703.59 (four-wheel-drive, $2,107.69), Six 
—Jeepster, $1,597.70; stat. wag., $1,782.58. 


sed., $1,035. (Deliv- 


$1,697; club 
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One of the most concerted efforts | aren't getting any state aid at pres- 
ver made to defeat a Massachu-|ent. Their proposals for a share of 


tts referendum question is being /|the 


State gasoline tax have been 


irried on by the committee for| bitterly opposed by cities. 


ommunity automobile rates. Or- 
vanized to defeat the flat rate com- 
sulsory automobile insurance refer- 
ndum, the committee is intensify- 
ing its efforts as the campaign en- 
ters the final weeks. 

Self-seeking politicians from 
high-rate cities forced the question 
yn the ballot in an obvious move 
to gain political favor with their 
constituents, the committee charges. 
The objective, it is pointed out, is 
to force car owners outside cities 
like Boston, Chelsea and Revere 
to help pay the cost of accidents 
caused by drivers in these high- 


* * * 
Wis. Jobless Law Aimed 


At Small Businessmen 


A campaign to bring hundreds 
of smaller garages and other serv- 
ice establishments of Wisconsin 
under the terms of the unemploy- 
ment compensation act and its pay- 
roll tax is taking shape. 

Organized labor and industry are 
preparing for another campaign to 
persuade the Wisconsin legislature 
to bring the “little businessman” 
}under the law. The plan was dis- 
|closed at a conference between a 


rate cities. Rates now in effect un- | legislative council sub-committee on 


der the community merit rating|labor and management problems 
plan range from $16.20 in com-|and the unemployment compensa- 
munities whose car owners have|tion advisory committee of the 
established a record for safe driv-|State industrial commission. 

ing to $56.30 in Revere. The rate . 

in Chelsea is $53.70 and in Boston | Earle Opens Lot 

$50.10. = * | Earle Chevrolet Co., Citronelle, 

| 


V. Jersey Municipal League | 


Advocates Higher Taxes 
Enactment of legislation which 
would permit New Jersey munici- 
palities to tax things nct already | 
taxed by the state is suggested by | 
the New Jersey state league of | 
municipalities. | 
Declaring that a changing econ- | 
omy has made it necessary for the 
state and its municipalities to have | 
higher revenue, the league asserted | 
that new taxes must be authorized 
by the next New Jersey legislature. 
+ . + 


Okla. Supreme Court Upholds 
Sales Tax Hike Proposal ‘ 


Sufficiency of an initiative peti- 
tion to increase Oklahoma’s sales 
tax from 2 to 3 percent has been 
upheld by the Oklahoma supreme 
court. However, whether the pro- 
posal would be permitted to ap- 
pear on the Nov. 7 general elec- 
tion ballot remained in doubt. 

Harry T. Hudson jr., attorney 
for the state chamber of com- 
merce, said a petition for rehear- 
ing would be filed. 

If this is denied, the next step 
would be for the attorney general 
to prepare a ballot title. Oppon- 
ents then would have a right to 
protest the title and appeal again 
to the court. 

* * * 


Illinois Governor Suggests 


Farmers Forget Gas Rebates 

A suggestion has been made by 
Gov. Stevenson that Illinois might 
be able to get revenue to distrib- 
ute to townships for local rural 
roads by abolishing gasoline tax re- 
funds to farmers. 

Although not advccating such a 
move, the governor said it was a 
possibility that might be considered. 
Illinois townships got $7,500,000 in 
state general revenue funds each 
year from 1945 through 1948, but 


Olds Dealers Sell 
8.870 Cars in 
10-Day Period 


LANSING. Oldsmobile dealers 
sold 8,870 cars the second 10 days 
of October, it was announced last 
week by S. E. Skinner, general 
manager of Oldsmobile. 

Sales during the October 10-20 
period were greater than for the 
same 10 days of 1949, when cus- 
tomer deliveries totaled 8,409 new 





cars. First 10 days of October saw 
8,377 Oldsmobiles sold. 

The latest 10-day figure brought 
Oldsmobile’s sales total for the 
year to 314,245 new cars. This 
marks an increase of 39 percent 


over the comparable 1949 period. 


N. J. Plans 5-Year Plates 

TRENTON, N. J.—State Vehicle 
Director Martin J. Ferber has an- 
nounced plans for three-year dri, 
ers’ licenses and five-year regis- 
tration plates, beginning in 1952. 
Ferber said that the state admin- 
istration intends to replace the 
present system of annual licensing 
and registration. He contended 
that the new system will save New 
Jersey $300,000 yearly. 


Ala., has announced the opening of 
a used-car lot on highway 45. 
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Hailed by truck m 
s the $ 


tire servicing men ° 
As tire is inflated the 
assembly even tighte 
convenience in tire 


and tube insertion! 


Available in all popular s 


leading makes of trucks . . 
increase tire mileage 20% to 50%! 


oa 


PRODUCTS: Wheels—Hub 
Buses—Electric Brakes for 


PLANTS: Kelsey-Hayes Plants 
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38% 


of all the people who 
bought the new Nash in 1949 
were LIFE readers 







(see page 54) 
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DETROIT 32, MICHIGAN 


and Drum Assemblies—Brakes—Vacuum Brake Power Units—for Passenger Cars, Trucks, 
House Trailers and Light Commercial Trailers —Wheels, Hubs. Axles, Parts for Farm Implements. 


in Michigan (4); McKeesport, Pa.; Los Angeles, Calif.; Davenport, lowa; Windsor, Ontario, Canada. 
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It’s driven first...off 
! the pages of the Post! 
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Before they ever step into your showroom, your best prospects have been 


favorably impressed with your car. Most of them have already seen the 
factory’s ads in the Post. 


These Post ads have given them an “armchair demonstration.” For Post 
readers sit back and relax with their favorite magazine. They let them- 
selves go. When they see your car in front of them in realistic full color... 
it’s natural for them to imagine themselves behind the wheel. 

And they’re people you’d like to give a real demonstration to. They have 
good incomes—they’re able to buy new cars. This is true for the nation and 
it is true in your town. The Post gets to the heart of America—to the heart 
of the new-car market. 





How do these top prospects react to an “armchair demonstration”? Ads 
in the Post influence them to go to you for a real demonstration. And 
that’s the ideal set-up for you to make a sale! 


2 


1 tne heart of America 
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singled out for maintaining a high 
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AAA Check Finds’ 
Dirty Restrooms 
Dotting Nation | 


WASHINGTON.—A majority of | 
restrooms in service stations along | 
the nation’s highways are unfit for 
public use and constitute a near- 
menace to the health of motorists, 
declares the American Automobile 
Assn., following a survey by its 
field reporters during the peak 
travel month of July. 

The AAA road men spot-checked 
service stations in scattered sec- 
tions of the country—New England, 
New York, Michigan, Wisconsin, 
Colorado, Oregon and Washington. 
Of restrooms inspected, they found 
these overall averages: 

Very clean, 12 percent; passable, 
32 percent; unclean, 37 percent, 
and filthy, 19 percent. 

Typical deficiencies noted by the 
reporters include: stopped-up 


plumbing, broken water faucets, 
dirty wash bowls, soapless soap 
dispensers, lack of paper towels 


and need of fumigation and scrub- 
bing. 

Stations operated and franchised 
by major oil companies were 





Le J 


> 


Topeka, Kans. 


level of cleanliness. 


reporter noted: “Some of the oil 


companies are really stressing sani- 
tation by making periodic inspec- 








tions and threatening to disenfran- 





Car Suggestions Bring Prizes— 


Herbert W. Anderson, manager, Tom Smith Kaiser-Frazer, Kansas City, presented a tele- 
vision set to V. L. Pickens, director of industrial arts in the Kansas City schools, for his | 
suggesiion for improving the Henry J. A set also was given to R. B. Stevenson, winner at | 


rooms get filthy.” 


| caieatla 


| AUTOMOTIVE NEWS production and 
| registration figures tell the story of output 
and sales every week. 
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As one AAA |\chise dealers who let their rest-| 





News i 





n Brief 





Tourists Like Mexico | 
MEXICO CITY.—New highs in| 
the number of American passenger | 
cars entering Mexico and the num-| 
ber of tourists they bring were fore- 
cast for this year by the Ministry 
of the Interior. From Jan. 1 through 
Aug. 31, 67,806 cars with a total 
of 253,448 passengers entered Mex- 
ico from the U. S. 
* * * 
Hotel for Autos 


TULSA, Okla.—A building per- 
mit for construction of a $240,- 
000 auto hotel at 416 S. Cheyenne 
Ave., has been issued to Mayo 
Hotel Co. John Mayo, president 
of the company, said construc- 
tion on the three-story auto stor- 
age unit will be started in the 
near future. 

* * * 


Fairchild Shares Process 


FARMINGDALE, N. Y.—Rights 
in Germany for the use of the Al- 
Fin process of molecularly bonding 
aluminum to ferrous metals have 
been granted to Metallgesellschaft, 
A. G., of Frankfurt am/Main, by 


Fairchild Engine and Airplane 


|Corp., it was announced last week 
* 


+ * 


Mich. Gas Take Up 


LANSING.—Fred M. Alger, Michi- 
gan secretary of state, reports that 
gasoline tax collections for the first 
nine months of this year in the 
state totaled $38,811,238, or $2,700,000 
more than for the same period last 
year. Alger said that unless there 


| was a drastic change in the motor- 
jing trend this year, gross collec- 


tions would reach $50,000,000—an 
ulltime high. 
* + o 


Canada Ups Rubber Output 


OTTAWA.—Canada is increas- 
ing its synthetic rubber capacity 
and could swap its surplus for 
natural rubber from the U.S., 
says Max MacKenzie, deputy 
trade minister. By not stockpil- 
ing, Canada avoids putting an- 
other buyer into an already tight 


crude rubber market, he said. 
* * * 


New DuPont Plant 


WILMINGTON, Del.—Plans for 
the construction of a chemical plant 
in Memphis at an estimated cost 








' 

of $7,500,000, have been announced . 

by E. I. du Pont de Nemours & 

Co. The plant will be built about | 

CZ 10 miles north of the business dis- 

‘ = itrict on a 225-acre site purchased 

@ a . last May and will be operated by 

|the company’s Electrochemicals de- 

|partment, it was said. James J. 
|McIntyre will be manager. 

* * 
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Standards Data 


| 


WASHINGTON.—A summary of 
scientific investigations carried on 
jat the National Bureau of Stand- 
ards during the fiscal year 1949 is 
| contained in a 101-page illustrated 
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Tacoma Automotive Sales | booklet published by the bureau I 
j}and now available from the U. S. V 
. Government Printing Office, Wash- t 
e . ington 25. It is designated NBS s 
Top $50 Million Publication 198. 
| * * * k 
Polar-ized Motor Oil { E 
OTTAWA. —A_ new lubricant, 
21 9 % : 1 9 39 which is suitable for use even at I 
nen | 50- below - zero temperatures, has 
up oO ove been developed here by scien- ] 
| tists of the National Research p 
Council of Canada, t! 
| * * * 
TACOMA-PIERCE COUNTY — Washington's Second Mar- | GE Expands Jet Plant a 
s ; | LYNN, Mass.—General Electric fi 
ket — is a good market for things automotive (and for Co. is expanding its jet engine g 
— : : manufacturing facilities at Lock- 
many another merchandise item, too!). It's a compact ‘land, O. C. W. LaPierre, manager ' 
of the Aircraft Gas Turbine divi- ‘ 
metropolitan market — one you can reach only through sions, said the company plans to { 
—a procure additional factory space i 
the dominant Tacoma News Tribune! there and will move its executive : 
and engineering staffs from Lynn ) 
to Lockland. LaPierre said the 1 
transfer would extend over a period 
of many months. w 
+ * + 
Aluminum Output Process a 
2 . LOUISVILLE. — A booklet de- w 
Only The News Tribune Covers Growing Tacoma ee ee, eee A w 
pig by the Hall electrolytic reduc- pe 
; |tion process at its Jones Mill (Ar- cc 
te the rich Vecome market, |kansas) plant has been published ti 
the News Tribune's 70,500 by Reynolds Metals Co., 2500 S. it: 
; ‘ : Third St., Louisville. 
metropolitan circulation * * * 
overshadows all other daily Top Missouri Driver : 
‘a wages a JEFFERSON CITY, Mo.—Edward 
; | ‘ - : d 
paper, “Comite” Geis |H. Milbratz, St. Louis, driver for v 
deliver less than half the |Columbia Terminals Co., has been g 
y oe |selected the August “driver of the 
recognized bare minimum /month” in the Missouri Bus and m 
coveragel Truck Assn.’s monthly contest. Mil- to 
bratz has a 23-year no-accident ws 
record. to 
; of 
; Sa 
in 
The 1% lo} 
) eae ee 
°C 
a INAME PLATES N 
News Tribune QW" rscson exe... | ai 
ELIMINATING ALL DIE COSTS Ne 
80,141 Circulation, Ati, Quantities as low as 100 may be mc 
ordered with original design for every the 
job! Proof of design submitted for mc 
Let Sawyer-Ferguson-Walker give approval. Heavily chrome plated. wh 
you the complete facts about | Write for details. de 
your Tacoma opportunity. Ti 
I 
| I 
ma 
29th & McKean Sts. on 
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Merchandising 


Memos to Dealers 





UITE a study is being made of 


shup by Dan Beck, veteran auto 
sales executive who now runs a 
sales training organization. 

Beck points out that it is difficult 
to give emphasis to a particular 
point in handling people. Some say 
the first 10 seconds are the most 
important. Others claim the last 
10 seconds count most. 

The story of the golfers arguing 
over the most important stroke 
comes in handy here. Is it the 
drive? Approach? Putt? The 
pro says the most important 
stroke “is the one you are about 
to make.” 


In the discussion, the question 
arose as to what can be done about 


the morning service rush which | 


overwhelms reception facilities. This 
is always a problem, and the more 
popular the dealer's service is, the 
bigger the lineup. 

Temptation is to rush through 
the customers—but the most im- 
portant guy is “the one you are 
talking with,” and if he gets the 
idea he is getting the quick brush- 
off, a customer is in the process of 
being lost. 

Beck advises good organization 
of the dealer’s facilities for re- 
ception, with “acknowledgment 
of the men waiting in line.” 

In some cases, dealers themselves 
like to walk down the line, chatting 
with the waiting customers, 


soon be tended to. 

“A customer who has been ac- 
knowledged rarely drives away,” 
Beck says. 

* * * 
For Loyalty 
RNEST INGOLD (Chevrolet), 
San Francisco, sent this thought- 
provoking letter to its office staff 
the other day: 

“Beginning on Oct. 15, and in-| 
cluded in your next check, you will | 
find added remuneration. We are)! 
glad to say this. 

“This added compensation 
should not only offset the in- 
crease in the withholding tax but 
the addition to the Social Secur- 
ity tax as well, and still leave 
something over. It will also keep 
you in line with other depart- 
ments in our plant. 

“A great deal could be said and 
written about taxes, about the) 
wastefulness of our present gov-| 
ernment in spending the money | 
which all of us have to work for, | 
and the unsoundness of the fiscal | 
policies of the government. The} 
continuing deficit even in good) 
times and the failure to live within | 
its income is a tragic situation. 

“If we cannot live within our 
income when times are good and 
if we cannot pay off part of our 
debt when times are good, where 
will we be when times are not 
good? 

“These are matters which all of 
us should be cognizant of and alert 
to, and which even in a very small 
way we can help correct from time 
to time by a more careful choice 
of our representatives, not only in 
San Francisco and the state, but 
in the national picture as well. 


“We appreciate your work and 
loyalty.” 
+ oo 4 

‘Confidence in Action’ 

MIKE PERSIA and his sales 
1 manager, Dick Monroe, of | 
Mike Persia Chevrolet Co., Inc., 
New Orleans, get together every| 


month and coin a phrase to put on} 
the salesmen’s bulletin board. This | 
month they came up with a dandy 
which reads “Enthusiasm is confi | 
dence in action.” 
* + * 

Tied with Progress | 
[* A special section of the Albany | 

(N. Y.) Knickerbocker News 
marking a half century of progress 
on Central Ave., the Albany Auto- 
mobile Dealers Assn. took a full| 


page institutional ad to tell the| 


| public 
dealer public relations in the} 





and | 
telling them that their needs will | 


By Bob Finlay 


of its contribution to that 
progress. 

Copy read: “For almost half a 
century, Albany automobile deal- 
ers have been associated with 
Central Ave. And though not all 
dealers are located there, it, 
nevertheless, has been known 
down through the years as ‘Au- 
tomobile Row.’ 

“The automobile dealers have 
been quick to respond to each step 
in the progress of *this prominent 
Albany business thoroughfare and 


always have been identified closely | 


with it. 


“Dealers from time to time, 


] 
| 


| Clinic Theme 


car specials are listed. 





as | 


circumstances permitted, built new | 


and larger quarters and improved | plates at no extra "cost to go with anybody coming to Jordan's to see 


RE STEEP 


Making It Easy 





and modernized their premises, 
thereby enhancing the appearance 
of the street generally. 

“The Albany Automobile Dealers 
Assn. has been proud to contribute 
its full share with its neighbors on 
Central Ave. and now rejoices with 
them upon the completion of the 
widening, repavement and relight- 
ing of the street. And we rejoice 
at this opportunity to join with 
them in celebrating the completion | 
of this new milestone in the prog- | 
ress of the Central Ave. business | 
district.” 





N MINNEAPOLIS, Hansord’s 


does an interesting job on the 
car-clinic theme. 
It’s ad asks: “Does your car have 


St. Vitus? Do you have Usedcari- 
tus?” 


These are among the symptoms 
listed: “Hard startus, clutch pox, 
motor measles, tireberculosis.” 
Then the ad advises: “Get vacci- | 
nated at Hansord’s.” 


* * * 





ORDAN MOTORS 
Mishawaka, Ind., 


(Dodge), 


aR * 


antly surrounded by movie actresses, 
| dealership in connection with the motion picture, 
| Janis Carter, Barbara Freking, Mona Knox, Shirley Mallard and Dorothy Abbott. 


Several used- pees purchase of a truck in a get- 
jacquainted offer, 


|Mishawaka area and also from the| 
twin city of South Bend, the firm 
offered license |Offers to pay the taxi costs for|car manager of DeFoe Motor Co., 


Play it safe! Give 
your customers ac- 
curacy and value; 
yourself that confi- 
dent feeling. 





Thomas, You Lucky Man!— 


Lots of beauty in this picture showing William L. Thomas, 


Cleveland Ford dealer, pleas- 
who made a personal appearance at the Thomas 
“The Petty Girl.'' From left to right are 


the display of new and used trucks, 
whether the person buys or not. 


Kuhn Joins DeFoe 


Al Kuhn has been named used- 


To draw from all parts of the} 


Baltimore. 


Inc., 










L & H Series 900 for 
Wheel Assemblies 






















Only two L & H models “ihe 
(as pictured above) for ies 
all cars. Low inventory 
means more profits. The 
clip won't slip. Every 
L & H weight is pressure- 
cast to assure proper size 
and weight. Quickly, Nee 
easily applied ...L&H a 
weights give you every- 

thing you'd expect from 

THE LEADER. 


Ask your L & H distrib- ; 
utor for L & H sales aids. 


Use... 


WHEEL WEIGHTS, INC. 


(Former Manufacturers for 
Harley C. Loney Co.) 


DETROIT 34, MICHIGAN 
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Dealer 


Lloydminster Motors, Lloydmin- 
ster, Sask., has been adjudged 
bankrupt. Marvin Stewart McKay 
is the owner. The Canadian Credit 
Men’s Trust Assn., Ltd., has been 


named trustee of the estate. 
* + cm 


_ Vet Conscious 
| Harms-Rofinot Honored 


By American Legion 
Harms -Rofinot Chevrolet Co., 
Spokane, has been awarded the 





Loop Motor Co., Minneapolis— 

Without increasing the size of the Packard firm's building, A. J. Adias, general manager, 
said floor space was carefully utilized to expand the showroom to accommodate four cars 
instead of two, with ample room for new offices, a new parts department and expanded 
service facilities. The exterior was also refaced. 





of all the people who 
bought the new Packard in 1949 
were LIFE readers 


(see page 54) 








Only ONE can bear this name! 


Copying the appearance of Wash- This is WASHMOBILE’S Electric 
mobile Units is easy enough. But Model. Press a button and WASH- 
duplicating their car-washing superi- MOBILE automatically moves across 
ority is something else. Only WASH- the car and back in ten seconds— 
MOBILE can put into washing equip- spraying either water or detergent. 
ment the priceless combination of Here's a speed wash that does an 
years of operational know-how, and unexcelled washing job with no 
tested, fully proved apparatus. waste and at little cost! 

No other washing equipment can = wasHMOBILE manufactures twenty- 
duplicate the vee! WASHMOBILE four various models to serve practi- 
exclusive features without infringing cally any requirement. WRITE FOR 


on WASHMOBILE patents. No other COMPLETE CATALOG TODAY! 
engineering staff is so generously 


manned with competent washing 
equipment engineers . . . no plant 
better equipped. 

With so many washing equipment 
features that can not be duplicated, 
is it any wonder that WASHMOBILE 
is the ‘Standard of the Industry?"’ 


WASHITIOBILE 








NOTICE: WASHMOBILE UNITS are manufac- 
tured and sold under one or more Letters 
Patents Nos. 2,057,388, 2,221,876 and 2,465,- 
562. Infringements of these patents will be 
vigorously prosecuted. 


ORP, 350 N. Foothill Rd., Beverly Hills, Calif. 
REGIONAL OFFICES in New York @ Penn- 
sylvania @ Florida © Wisconsin @ Illinois 
Michigan @ New Jersey @ Indiana ® Wash- 
ington @ Mexico @ Canada. 


TELEPHONE WALLBROOK 5-1400 


FACTORY: 2350 WEST 58th STREET, CHICAGO 36, ILLINOIS 
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Doings 


American Legion’s national award 
of merit for employing veterans, 
particularly handicapped veterans. 

The firm is the first in the state, 
east of the mountains, to be award- 
ed the citation. It was presented 





at a ceremony in the company’s 
service department during ‘“Na- 
tional Employ the Handicapped 
Week.” 


Civic and labor leaders and rep- 
resentatives of veterans organiza- 
tions attended. Vice - commander 
Marian Seibert, in presenting the 
award, said: 

“Spokane can well be proud of 
the recognition which comes today 
to Roy Rofinot and Arthur Harms. 
We Legionnaires in Spokane have 
been aware that Harms - Rofinot 
was definitely veteran-conscious in 
its hiring policies. Our townspeople 
who saw the publicity given last 
year during ‘employ the handi- 
capped week’ to your firm and to 
one of your veteran employes, who 
lost both legs in the service, knew 
that you were also disabled veteran 
conscious.” 

* * * 


Illinois Takes $688 Tax 


Out of Penewitt Estate 


The $54,431 estate of the late Paul 
S. Penewitt, general manager of 
Penewitt Buick Co., Springfield, 
Ill, was taxed $688 by the state. 
Sole beneficiary is A. H. Penewitt, 
father of the former dealer. 

Mr. Penewitt and his wife were 
killed Aug. 7, 1949, when the car 
they were riding in collided with 
a train. 

* + * 


From Medicine to Autos 

Bill Greer, a graduate of Stan- 
ford university medical school, has 
opened a dealership in Los An- 
geles. While in college he was light 
heavyweight intercollegiate cham- 
pion of the Pacific Coast. Asso- 
ciated with him in the dealership 
are Harold Larsen, business man- 
ager, and Clyde Baker, new-car 
manager and formerly a Kaiser- 
Frazer dealer. 

+ + * 


Horan Heads Ad Association 
For K-F Dealers in Buffalo 


Al J. Horan, partner in Horan 
and Paul, Jamestown (N. Y.) Kais- 
er-Frazer dealer, has been named 
president of the Buffalo Kaiser- 
Frazer Dealers Assn. The associa- 
tion will handle advertising in the 
Buffalo area. 

= o * 


Hosking on Trade Board 


Henry A. Hosking, Guelph (Ont.) 
dealer, has been named chairman 
of the city’s board of trade. 

. £ & 


Mooer’s Safe Looted 

Officials of Mooers Motor Co. 
(Packard), Richmond, Va., report 
that thieves looted the company 
safe of more than $2,000 cash on 
the night of Oct. 14, They gained 
entrance to the building by prying 
open a window in the service de- 
partment, it was said. 


Next Question 
Dealer Solves Employes 


Housing Problems 


Oklahoma City dealer Wade Wat- 
son is a man who knows the cor- 
rect answers. 

For instance: What should he do 
when faced with the problem of 
losing valuable employes because 
they could not find houses? 

Answer: Build houses. He did. 

Eight attractive residences have 
been completed and occupied on a 
tract of land that Watson pur- 
chased last spring. Two more are 
nearing completion. 

a + * 


Webster Motors, 
86 Others Mark 
N. Y. Birthdays 


Eighty-seven New York dealers 
marked business anniversaries dur- 
ing October. 

Celebrating its 34th anniversary 
is Webster Motor Sales Co., Inc., 
Schenectady; 29th—Central Garage, 
Gouverneur; 28th—H. C. T. Motor 





Plymouth Service Managers 
Hold Parley in Spokane 


Service and parts managers em- 
ployed by Plymouth dealers in 
Oregon and Washington assem- 
bled in Spokane, Wash., for the 
annual meeting of the Northwest 
Automobile Dealers Service and 
Parts Managers Assn. W. B. Rice 
of Detroit, director of service for 
Plymouth, spoke on “Customer 
Relations.” As a pre-meeting fea- 
ture, the association members in- 
spected the establishments of 
Spokane area Plymouth dealer- 
ships. 





Co., Ithaca; 27th—Leon G. Tyon & 
Son, Massena; 24th—O. M. Haw- 
kins, Inc., Rockville Center; 23rd- 
F. M. Stooks Motors, Inc., Rome; 
22nd—-John Chevrolet Co., Massena; 
20th—J. Sturtz Sales & Service, 
Lowville; Dodds Motor Co., Gou- 
verneur; 19th—-Hudson Buick Co., 
Inc., Hudson; Everson-Wick Motor 
Co., Cooperstown; 18th—-Snyder 
Chevrolet Co., Inc., Canton; 17th 
A. W. Pickett, Inc., New York; 16th 
—Hudson River Sales Corp., Pough- 
keepsie; Foster Beacon Motor Co., 
Beacon; Portlyn Motors, Inc., Port 
Washington. 

Fifteenth—Yonkers Motors Corp., 
Yonkers; 14th—Hupp Motors, Inc., 
Fairport; Harry E. Lawrence, Caze- 
novia; Mell A. Gooch, Inc., Utica; 
C. M. Bassett & Son, Valley Falls; 
Jones Motors, Inc., Jamestown; 13th 
—Pedro Motors, Ransomville; Kast- 
ner Motor Sales, Rockville Center; 
Graves Nash Co., Inc., Oneonta; 
Alton R. Adams, Tupper Lake; 
12th—Vic Hyde Sales & Service, 
Johnstown; Jewett Motors, Penn 
Yan; 11th—Arlon Motors, Hemp- 
stead; K. G. Richmond, Dansville; 
Lake Region Garage, Monroe; Chel- 
sea Chevrolet, Inc., Ossining. 

10th—Jay Madsen, Bath; Parker 
Pontiac, Inc., Cortland; Everett 
Van Kleeck & Co., Inc., Kingston; 
Dorp Motors, Inc., Schenectady; 
ninth—Saul’s Auto Sales, Buffalo; 
MacGrotty Chevrolet Co., Flush- 
ing; Montana Motors, Inc., Buffalo; 
eighth — Howland’s Garage, Au- 
burn; seventh — Fowler Motors, 
Inc., Spencerport; Rauch Motor 
Sales, E. Aurora; sixth—Packard & 
Brinker, Tonawanda; Howard Mil- 
lis Garage, Amenia; Tiffany Motors, 
Oswego; Fox Motor Sales & Serv- 
ice, Gowanda, 

Fifth—S & R Motors, Inc., New- 
burgh; Dailey Motor Co., Inc., Al- 
bion; Walters Chevrolet Sales, 
Camden; Fredonia Motor Corp., 
Fredonia; Hugh T. Beckwith, 
Owego; Chapman Motors Co., Ba- 
tavia; Willys-Brewster, Inc., Brew- 
ster; Silver Creek Motors, Inc., Sil- 
ver Creek; Stout-Craft Motors, 
Margaretville; Wise & Phillips, 
Spencerport; Vanderzee Motors, 
Ine., Newburgh; Wiltwyck Motors, 
Kingston; Mid-State Motors, Sher- 
burne; Greene County Motor Co., 
Catskill; Leland Motors, Canton; 
Webster N. Smith, Ofdensburg. 

Fourth—Main Motors, Sheridan; 
Mifflin Motor Co., Inc., Water- 
town; N. L. Hoffower Co., Silver 
Creek; Henry Carroll, Inc., Bing- 
hamton; Brooks Motor, Inc., Lock- 
port; Sleeth Motors, Syracuse; Lud- 
wig Motor Sales, Buffalo; Phil 
Rush Motor Sales, Inc., Ozone Park; 
Ross’ Garage, Granville; Nelson 
Motor Co., Endwell; Scotia Mo- 
tors, Inc., Scotia; Bailey’s Auto 
Service, Dannemora; third—Jones 
Motor Car Co., Hamilton; Norm 
Snyder Sales & Service, Oneida. 

Second—Hamilton Motors, One- 
onta; Sheehan Motor Sales, Buffalo; 
Port Jervis Lincoln-Mercury, Port 
Jervis; Steffan Motors, Hamburg; 
Kirchner Chevrolet Corp., Roscoe; 
Village Sales, Fayetteville; Malt- 
bie’s Garage Co., Inc., Warrens- 
burg; Cain Motor Sales, Inc., Ho- 
mer; first—Schumann Buick, Inc., 
Birmingham; Central Auto Sales, 
Owego; Matty’s Tower Service, 
Massena; Jenkins - Neely Buick 
Corp., Canandaigua; Mambulo Mo- 
tor Sales, Deposit. 

* + * 


Number of Dealers Climbs 


In Greater Miami 


High auto production and the ex- 
panding auto market in greater 
Miami, Fla. has encouraged a 
group of comparatively new auto- 
mobile dealerships to be _ estab- 
lished in that area. 

Those opened in the last two 
years include: Al Hotard, Inc., Kai- 
ser-Frazer distributor; Sunshine 
Motors, Inc., Willys distributor; 
Miami Beach Motors, Inc., Chrys- 
ler-Plymouth; Tom Caldwell Mo- 

(Continued on Page 41, Col. 1) 
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(Continued from Page 40) 


tors, Studebaker; L. P. Evans, K-F, 
Inc., and Kahn-Salomon, Inc., De- 
Sv. to-Plymouth. 

* * * 


Emporia (Kans.) Dealers 


Elect Miller President 


F. W. Miller (Kaiser-Frazer) | 
has been elected president of the | 
Emporia (Kans.) Motor Car Deal- | 
ers Assn. 

Every Emporia dealer is a 
member of the association. Pres- 
ent at the election meeting were 
Dick Hereford, M. T. Coolidge, 
Robert Moore, Walter Sanders, 
Richard Sanders, Floyd Powell, 
George Elliott, Frank Toms, J. 
A. Lawrence, Ed Schulenberg and 
M. F. Arney. 


* * * 


| 
e e + | 
Wisconsin Lists | 


Dealer Changes | 


New dealers reported by the Wis- | 
consin motor vehicle department | 
are: Millikins, Inc. (Chrysler-Plym- | 
outh-IHC), Rice Lake; Johnson | 
Pontiac, Darlington; Sullivan Bu- | 
ick, Ine., West Allis, and Arnold | 
Chevrolet Co., Brodhead. 

New used-car dealerships are: | 
Spencer’s Trading Post, Tipler; | 
Drew’s Auto Sales, Milwaukee; | 
Henry Motor Co., Fond du Lac; 
Ellingson Auto Parts, Superior; Ko- | 
pan Auto Body Shop, Madison, and | 
Bud Rogers, Milwaukee. 

Gone out of business are: Volck 
Sales & Service, which was sold to 
Millikins in Rice Lake; A. C. Poole, 
who sold to Johnson Pontiac in 
Darlington, and Mason Chevrolet 
Sales Co., which was sold to Arnold | 
Chevrolet in Brodhead. 

Four used-car firms closed up. 
They are Service Garage in Mer- 
rill; Beldenville Garage, Belden- 
ville; Reeseville Motor Sales, Reese- 
ville, and Anger & Steinhaus Motor | 
Service, Sheboygan. 

Feragen Motor Co., Inc., Wau-| 
paca, added Mercury to its Ford 
line and Thompson Service, Neils- | 
ville, formerly used cars, became 
a Kaiser-Frazer dealer. 

* * * 


Perkins Heads C. of C. 


Joseph A. Perkins, president of | 
Perkins Motors, Ltd., is president 
of the chamber of commerce of | 
Perth, Ont., for this year. He is 
also head of Taggart Service, Ltd., 
one of the major transport firms 
in eastern Ontario and Quebec, | 
and is a provincial director of the 
Garage Operators Assn. 

* + * 


Hilmer Estate’s Value 


Is Put at $148,469 


An estate valued at $148,469 
was left by the late Charles H. 
Hilmer, president and treasurer 
of Hilmer-Placke Chevrolet Co., 
according to an inventory filed 
in the St. Louis probate court. 
The estate consists principally of 
shares of stock in the Hilmer In- 
vestment Co. and the Hilmer- 
Placke Chevrolet Co. 

Hilmer, who died at his St. 
Louis county home last Sept. 9 | 
at the age of 61, divided his es- 
tate between his widow and their 
daughter. Mrs. Hilmer’s portion 
is held in trust. 


Private ERP 
Italy Awards Citation 


To Bozzani 


Amerigo Bozzani, Los Angeles 
Dodge-Plymouth dealer, has been | 
given a special citation and a| 
bronze medal by the Italian govern- 
ment. 

Dr. Mario Ungara, Italian vice- 
consul, paid tribute to Bozzani for | 
the help that he has given his for- 
mer countrymen in Italy. The 
award was made by the Federated 
Italo-Americans of Southern Cali- 
fornia. 

Bozzani gave a talk on Ameri- 
canism and what the U. S. has 
meant to him throughout his 40 
years in this country. 

. * » 


Sanders Sells to Albrecht 


McClusky Motor Co. (Chevro- | 
let), McClusky, N. D., has been | 
sold to W. OC. Albrecht by J. A. 
Sanders, who has owned the 
company since 1945. Albrecht has 
been a Chevrolet dealer in Shey- 











enne, N. D., for the past 14 years. 
Sanders will continue in the auto- 
mobile business in Watertown, 
S. D. 


* * * 


Miner Is Commander 


Sperry W. Miner, president of S. 


W. Miner Motor Corp. and presi- 


dent of the Buffalo Automobile 


Dealers Assn., has been appointed 
commander of 


of air raid wardens for Buffalo. 

Paul B. Davis, general manager of 

Montana Motors, Buffalo, has been 

named an auxiliary police inspec- 

tor under the civilian defense setup. 
* * * 


Apprentice School Grads 
Honored in North Carolina 


Robert G. Butler jr.. McElroy 
Grimmer and Ed Lovelace Pitt- 
man were honored at a barbecue 
dinner at the Tarboro, N. C., com- 


munity house on the state’s first 





auxiliary police 
forces in Erie county by the di- 
rector of civilian defense. During 
World War II, Miner was chief 


} 
| 
| 
| 
| 
| 
| 






Dealer Hoak Drives Queen— 
The homecoming queen and her attendants at Huron, O., are in a Chrysler Windsor with | 
Neil K. Hoak, head of Hoak Motor Sales (Chrysier-Plymouth), at the wheel. 


of Ohio rode in a Chevrolet. 


graduation for apprentice train- 
ing as automobile mechanics. A 
four-year course was completed 
at the Edgecombe Motor Co. 
This first public recognition 
was given by company officials 
and representatives of the North 





| 


| 


The governor 


Carolina department of labor. The 
young journeymen were awarded 
certificates of completion of ap- 
prenticeship training. State La- 
bor Commissioner Forest H. Shu- 
ford made the awards. He said: 


AN ASSOCIATE 


YOURE 


OF 





“The well-trained worker is the | are being set up. 
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man who carries most of the 

load in either war industry or in 

peacetime expansion of industry.” 
* * + 


Dallas Palaces 
Dealers’ New Buildings 
Cost $5,335,000 


The swank new glass and brick 
structures and the enlarged, re- 
modeled older buildings which 
house the new-car dealerships of 
Dallas represent $5,335,000 spent by 
dealers on construction since the 
war, a Dallas News survey reveals. 

Twenty-one dealers reported con- 
struction completed or nearly so 
with $750,000 representing the top 
investment in new quarters, the 
survey showed. 

* 7 a 


Soeby Remodels 


A complete remodeling job is be- 
ing done in the service section of 


'|the Soeby Motor Co., Walhalla, N. 


D. The rear of the shop has been 
renovated to handle most of the 
new car and truck repair work. 
Additional windows have been in- 
stalled in the front portion of the 
service area and more work benches 





What do you look for in a business 


associate ? Financial strength ? Stability? 


Reputation ? Good performance record? 


TE oes 


When you call on Associates to 


handle your customers’ time payment 


financing, you identify yourself with one 


of the largest and strongest institutions 


of its kind in America. 


Associates owns total assets in excess 


of $372,000,000. Its annual finance vol- 


ume surpasses $600,000,000. Associates 


serves you through 110 branch 


offices in 


28 states and the District of Columbia ~— 


in the area where you'll find 80 per cent 


of the entire U. S. population. And for 


32 straight years Associates has special- 


ized in automobile financing, in building 


the kind of service and helpfulness 


every automotive dealer needs in these 


days of fast-paced competition 


You'll be proud to be identified with 


Associates. Call on us. 





Associates Investment Company 


SOUTH 


BEND, 


Associates Discount Corporation 


INDIANA 








AS SIENA 


By George Deery 
Associate Editor 


Automotive advertising in news- 
papers since the first of the year 
through September still shows the 
greatest gain for any classification 
—14 percent—but dropped to second 
place in percentage gained in Sep- 
tember over the same month a year 





Safety Film Cited 

“And Then There Were Four,” 
General Petroleum’s new traffic 
safety film, has received a spe- 
cial award from the Southern 
California Motion Picture Coun- 
cil as a picture “of outstanding 
merit.” 

The film, which will be shown 
to an estimated 5,000,000 people 
during the next year, was made 
by General Petroluem as a part 
of its continuing effort to pro- 
mote traffic safety. It is being 
distributed by General Petroleum 
in the West, Socony-Vacuum Oil 
Co., Inc., in the East, and Mag- 


nolia Petroleum Co. in the South. framework 10 feet above ground, | day afternoon radio broadcasts 


Affecting Factories and Dealers... 
Auto Advertising 
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ago, according to Media Records. 

The September automotive total 
was up 6.9 percent. All advertis- 

ing, according to the report based 
on a survey in 52 cities, regis- 
tered a gain of 4.8 percent. Only 
retail, including department 
stores, showed a decline in space 
of .2 percent. 

Others on the upside were: de- 
partment stores, 2.1 percent; gen- 
eral, 9.9 percent; financial, 19.4 
percent; total display, 2.3 percent, 
and classified, 14.6 percent. 

* * * 


Civic-Minded 

Henry T. Ewald, president of 
Campbell-Ewald ad agency, decid- 
ed that the best way to advertise 
the company, after it recently had 
built a large illuminated painted 
bulletin board in the heart of De- 
troit, was to use it to back various 
civic and philanthropic activities. 

The large spectacular outdoor 
board is 79 feet wide by 19 feet 
deep, raised on structural steel 


at a parking lot at Monroe and 

Randolph. 

The first painting backs Detroit’s 
Torch Drive. Other paintings will 
plug the Detroit Civic Light Opera, 
the Red Cross drive next March, 
the Salvation Army, the Michigan 
Chapter of the Arthritis & Rheum- 
atism Foundation. 

Besides the special message back- 
ing a civic or philanthropic organ- 
ization or drive, each painting will 
carry the Campbell-Ewald name 
and the company target-and-quill 
trademark and slogan, “Advertising 
Well Directed.” 

+ . > 


Redbook Boosts Rate 

The announcement by Redbook 
that it is raising its ad space cost 
to advertisers, effective with the 
March issue also presents charts 
showing how publishing expenses 
have soared since 1942, 

For example, hourly labor costs 
for pressmen have hiked 71 per- 
cent, compositors, 81 percent; 
bindery workers, 84 percent, and 
mailing room help, 104 percent. 
Paper costs have climbed 78 per- 
cent, ..% 

* 


Texaco Sponsors Met 


For the 11th consecutive year, 
Texas Co. will sponsor the Satur- 





Me Ss: 


Ready Ads for K-F 


a st 


Dealers— 





The advertising board of the newly formed Los Angeles Metropolitan Kaiser-Frazer Dealers 


Assn. discusses its plans. 


Left to right, first row, are: John Fisher, Alhambra; Committee 


Chairman Ross Gilbert, Culver City, and Frank McSweeney, Long Beach. Back row: Harry 
Baker, Beverly Hills, and Robert McRae, Huntington Park. 


of the Metropolitan opera per- 
formances direct from the Metro- 
politan stage, beginning with the 
broadcast of Nov. 11, when the 
opera “Don Carlo” will be given. 


> * * 
Nudges for Shop Work 
The craftsmanship of artisans of 
an earlier age is linked with the 


DESOTO smecune 


you drive without shifting! DeSoto Tip-Toe 


Hydraulic Shift with Fluid Drive 1s still 


another reason why DeSoto owners say, 


1? 


‘“‘Regardless of price... best car I ever owned! 





Don’t miss GROUCHO MARX in “You Bet Your Life” on both radio and television (NBC networks) 
presented by De Soto-Plymouth Dealers. DESOTO DIVISION, CHRYSLER CORPORATION 








skilled workmanship of the mod- 
ern auto dealer’s service depart- 
ment in a new direct mail cam- 
paign for Chrysler-Plymouth deal- 
ers. Designed for monthly mailings 
starting in November, the series 
of 12 portrays the parallel between 
the painstaking craftsmanship of 
the ancients with specific automo- 
tive service functions of today. 


The first folder of the _ series, 
titled “Carving Out a Reputation,” 
carries the theme that customer 
satisfaction is the basis for the 
dealer’s reputation, as surely as it 
founded the reputation of the mas- 
ter wood carver of old. The Chrys- 
ler service slogan, “We Aim to 
Take Care of Our Own,” is carried 
throughout the series together with 
a new slogan, “Chrysler-care fore- 
stalls wear.” 

* * * 


N. Y. Agencies Merge 


J. M. Hickerson, Inc., and Albert 
Frank-Guenther-Law, two ad agen- 
cies with headquarters in New 
York, have been 
consolidated. 
Hickerson has 
been named pres- 
ident and a direc- 
tor of the new 
setup, and Frank 
J. Reynolds, pres- 
ident since 1942, 
is vice-chairman. 
Hickerson has 
spent his entire 
business career in 
advertising and 
sales. After nine years with Gen- 
eral Electric Co., he joined Lord 
& Thomas in 1930. When he left 
that firm in 1939, he started the 
J. M. Hickerson, Inc., agency. 

* * * 


Dealers See Ford Plans 


Seventeen field representatives of 
J. Walter Thompson Co., ad agen- 
cy, who cooperate directly with 
the Ford dealer associations 
throughout the U. S., met recently 
in the agency’s Detroit office to re- 
view plans for marketing next 
year’s cars and trucks. 


At the final session this group 
joined with Ford officials and the 
presidents of the 33 Ford dealer 
associations to see a presentation 
of the 1951 ad and merchandising 
campaigns. 





J. M. Hickerson 


* * * 


Antifreeze Drive On 

A broad-scale advertising cam- 
paign has been launched by U. S. 
Industrial Chemicals to promote its 
new U. S. I. Permanent and Super 
Pyro antifreeze products in the 
company’s 35-state sales area. The 
drive promoting U. S. I. Permanent 
antifreeze calls for the regular use 
of insertions in the Saturday Eve- 
ning Post, Collier’s and Look. 

An intensive radio spot announce- 
ment campaign and an extensive 
outdoor advertising program wil! 
form the backbone of the com- 
pany’s promotional efforts for Su- 
per Pyro. Mats are available to 
dealers for local dealer advertising 
and outdoor boards are being used. 
Geyer, Newell & Ganger is the 
agency. 

* * * 


Lists Auto Accounts 

The Edwards Agency, Los An 
geles, featured its automotive ac 
counts in the recent issue of A: 
Words, its house organ. 

Edward L. Koblitz, owner of th 
firm, which was founded in March 
1949, listed accounts served ani! 
the fact that placements have bee 
made in 13 trade papers. 
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Many Advances Seen 
In Automatic Shifts 


Aglaia nag age transmissions 


are here to stay as replace- 


ments for manual shifts and are destined to take their 
place on all cars, but many improvements along lines of 
greater economy, quietness and reduction in the number of 


parts will be made in the future. These were the views of 
two specialists who addressed oO  —_ 


meetings in Chicago in as 
many weeks. 

Speaking before the Chicago 
section, Society of Automotive 
Engineers, David T. Sicklesteel, 
vice-president of the Detroit 
Gear division of Borg-Warner 
Corp., said that automatic trans- 
mission design is “in its infancy 
at the present time.” 

He forecast greater economy in 
gasoline consumption, but pointed 
out that designers must keep in| 
mind every type of driving condi-| 
tions encountered by motorists, in- 





cluding mountainous and flat coun- 
try. 


> 7 * 
——— torque converter may prove | 
to give as great economy as! 
was possible before the era of} 
automatic transmissions,” Sickle- | 
steel] said. “Trial of three and four | 
speeds has convinced designers | 
that four speeds are preferable.” | 
R. J. Gorsky, transmission en- | 
gineer for Buick, told a meeting 
of the Western Society of Engi- 
neers last week that the torque 
converter “seems to be the com- 
ing thing.” 
He also advocated four speeds, 
and warned against reducing the 
number of parts at a sacrifice “in| 


other directions.” 
* * * | 


New Baker Fork Trucks | 


Handle Three-Ton Loads | 


CLEVELAND.—Baker Industrial | 
Truck division of the Baker-Rau- 
lang Co., here, has announced its 
type FT center-control fork truck. 

Designed to handle 5,000 to 6,000- 
pound loads, the company claims 
the new trucks work efficiently, 
economically and safely. 

+ + * 


New Book Explains | 
Production Illustrating 


A book which explains techniques 
of production illustrating has been | 
published by Macmillan Co., 60} 
Fifth Ave., New York. 

The 200-page volume shows how | 
to make a perspective drawing 
from an orthographic drawing, how 
to make a _ true-scale exploded 
drawing, and how to make free- 
hand drawings using mechanical 
construction principles. 

Various types of drawings are 
explained and illustrated step-by- 
step. A separate section is devoted 
to aircraft illustrating. 

Authors are J. Harold Farmer, 


PROVEN FORMS 


Thousands of Successful | 
Dealers Use Them! | 




















NEW CAR ORDER PADS 
“LETS TRADE" PROPOSALS 


SALESMAN'S DAILY 
WORK REPORT 


USED CAR ORDER PADS FOR 
"50-50" AND "AS IS" SELLING 











MASTER CONTROL USED CAR 
INVENTORY RECORD SHEETS 





“MY DAILY WORK" 
Salesman's Pocket Prospect 
Book 


USED CAR STOCK REPORTS 
FOR SALES DEPARTMENT 





Send Today for Free Samples 


MODERN SELLING 
METHODS 
P.O. Box 666 





Louisville 1, Ky. 


professor of drawing and industrial 
art at North Texas teachers col- 
lege; Abbott J. Hoecker, director of 
the creative department of Staf- 
ford-Lowdon Co., Fort Worth, Tex., 
and Francis F. Vavrin, a free-lance 
artist. 


M mortal H andling 
Parley Planned 


CHICAGO.—An extensive discus-| 4 
| be held at the International Amphi- 


sion of materials handling prob- 
lems has been announced for the 


New Lube Method— 


Alemite's Oil Mist is designed for constant 


and automatic delivery to all types of 
machine bearings in air-borne, microscopic 
particles through tubing, according to Stew- 
art-Warner Corp., Chicago. In one machine 
tool application, an automatic drilling ma- 
chine, one unit lubricates 20 points, including 
cam, quill, worm and gear, reduction gear, 
gear and rack, gear train, plain and ball 
| bearings. This machine, in a test extending 
lover several months, used but one ounce of 
| oil for each eight hours of operation, draw- 
| ing less than one cubic foot of air per minute 
at 10 psi, the company states. 





Materials Handling Conference, to|theater here. The conference will 
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distributing only through 





|of sharp fillets 


e¢¢ Unity protects the car dealer’s retail sales—by 


be held during three of the five | 
days of the fourth National Materi- 
als Handling exposition, Apr. 30 to 
May 4. 

Morning sessions of the confer- 
ence will be devoted to general 
problems, while afternoon meetings 
will consider special problems of 
separate industries. The conference 
is being sponsored by the American 
Material Handling society, and the 
exposition by the Material Hand- 
ling Institute. 


* * * 


SAE Report Discusses 


Metals at Sub-Zero 


Stopping of embrittlement failure 
in iron and steel at sub-zero tem- 
peratures is close to realization, 
according to a report of the Society 
of Automotive Engineers. 

“Low-Temperature Properties of 
Ferrous Materials” evaluates the 
effect of metallurgy, heat-treatment 
and design on low-temperature be- 
havior of ferrous materials. 

Another chapter deals with meth- 
ods of reducing stress concentra- 
tions and selection of steels for 
low-temperature service. It warns 
that cold aggravates the hazards 
in ferritic steel 
parts. Large steel masses are more 
prone to brittle fracture with little 


ey ake 


UNITY SPOTLIGHT 


CALLED 


‘THE CAR DEALER’S 
SPOTLIGHT”? 


legitimate wholesalers— 


never through chain stores or other cut-price channels, 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 


The corner post is stronger after the Unity Spotlight is installed. 

There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 

You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 





Die-Cast Grille— 


Another example of large die castings is 


this new automobile grille, designed by 
Doehler-Jarvis Corp. engineers in collobora- 
tion with Packard. Made of zinc, it meas- 
ures 60 inches in width and is said to be the 
largest auto grille in overall area ever die 
cast. 


warning. So high-strength thin sec- 
tions are recommended instead of 
lower-strength heavy sections for 
parts with good low-temperature 
toughness. 

This 97-page treatise includes 62 
charts, graphs and photographs 
plus 22 tables. Copies may be pur- 
chased from the SAE Special Pub- 
lications department, 29 W. 39th St., 
New York. 


Joliffe to LaFollette 
Paul LaFollette has purchased 
Bertha Motor Co., Bertha, Minn., 
from Earl Joliffe. 
























UNITY MANUFACTURING COMPANY 


2909 SOUT 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS - 
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Market Trend CHRYSLER—'49 NY = oon sa? al ad me Nov. 1950 Oct. Sept. i 
Statistical evidence of the effect of 15-month credit terms on en Se ge — eee — nae 
wholesale used-car prices is apparent in this week’s index. The | DeSOTO—'48 Custom 4-dr., $1,210. $881 MOO ssecisee $1,673 $1,809 $1,938 

overall average price of used cars dropped $46 to a figure of $881, |DOPGE—'49 Coronet, 4-dr.. $1,485. 45 1949........ 1,265 1,361 1,443 

> Custom 4-dr., $1,100, $980. ‘47 Custom 1948 1,002 1,048 1,094 

But look what happened to the price of ’50s—down $136 to an aver- 4-dr., $930. °46 conv., $785. #££||) go  ~ FB fo gett rrccees y ’ ’ 

age of $1,673. FORD’50 Deluxe (8) 2-dr., $1,340, $1,- 1947........ 811 849 912 

am 4 7 310, $1,290; CD (6) 2-dr., $1,230. ‘49 TOSG........ 689 757 797 
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41s down $16 to $343. er as 49 —— 4-dr., $1,570 (to date) Average... $ 881 $ 927 $ 990 
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The new price level seems to have helped the movement of cars | MERCURY—'49 4-dr., $1,465, $1,410, $1,- 

t ri P ti how At 10 eae I 400, $1,310. (The above figures are averages of used-car auction prices, all 

at various auctions, however. auctions last week, sales OLDSMOBILE—'47 (78) 4-ar., $900, $850: | ke F dole, d laste in Automotive Nowe) 

amounted to 802 units, or 56 percent, of the 1,436 offerings. This (66) conv., $875. '46 (78) 4-dr.. $730. | WRERCS ONG THO carried regularly : 

topped the preceding week’s mark of 810 sales, or 53 percent, of "41 (98) 4-dr., $465. 
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i ren Praay, Prem ere tr ton] Se (6) 4-dr., $960"; (8) 4-dr., | PONTIAC—'48 conv., $1,110*. ‘47 Stream-| 975%, $1,500; FL Deluxe 2-dr., $1,835°.| (Lebanon Auto Auction. Sale ever; 
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sedan, $960, $880, $980; half-ton pickup, .DSMOBILE— "50 , (98) 4- dr., $2,050*; | Wednesday. Prices are for sale of Oct. 25.) Custom 4-dr., $960, $1,160. ‘47 half-ton | CHEVROLET—’'50 FL Deluxe sedan, $1, 
$650. ‘47 SM sedan, $525, $760, $690, ¢ ) 4-dr., $2,305°. 49 (88) 2-dr., $1,- (Prices seem to be stabilized. Price pickup, $525. 520, 2 at $1,500. '49 SL Deluxe conv 
$715, $725; FM sedan, $735, $790, $825; 85. '48 (76) 2-dr., $910*. '46 (76) 2-dr., | increases appear possible from now on. | FORD—'50 CD (8) 4-dr., $1,585, $1,550*;| $1,370; sedan, $1,165, $1,150; SL Spe 

FL aerosedan, $925. ‘41 sedan, $360, piema D Sold 103 units out of 169 offerings.) CD (6) 2-dr., $1,480%. ‘49 Custom (8) cial sedan, $1,130, $1,110. ‘48 FM conv 

$250, $415, $355, $425, $340, $435, $460, PLi nen  %, a Fae BUICK—'50 Special 4-dr., $1,640°, °49| 2-dr., $1,120; 4-dr., $990, $1,075; conv.,| $990; club coupe, $885. ‘47 FL aero- 

$300; half-ton pickup, $265. '40 sedan, | §¢, 4 "50 SD 4-dr., 2 at $1,600,| Super 2-dr., §$1,440°, $1,455*, §$1,480°;| $1,075; Standard (8) 2-dr., $1,085; Cus-| sedan, $885. '41 SD sedan, $475, $400 
$325, $300, $285, $250. 39 sedan, $305, | $1,005, $1,610. '49 SD 2-dr., $1,100,| Ry 4-dr., '$1,490°. : | fom (6) 2-dr., $1,000. '47'SD (8) 4-dr.,| $385. 

$280, $130. 38 ‘sedan, $155, $110, $100,| $1, —— oe, $795. "46 SD | caDILLAG_’'49 (62) 2-dr., $2,605*. °48| $675, $700; business coupe, $660, $500. | CHRYSLER—'46 Windsor sedan, $850°. 

$130. F rowniage "49 (B > (6) 4-dr., $2,010 '46 SD (8) 2-dr., $750; Deluxe (8) club| DODGE—’48 Custom sedan, $1,100. 
CHRYSLER—'49 Royal sedon, $1,405. '41 | ™QoUNN( 46S) gf dr, $1,235°, $1,400°. | CHEVROLET—'50 FL Deluxe 2-dr., $1,-| coupe, $710. '42 Deluxe (8) 2-dr., $230. | FORD—'50 CD (8) conv., $1,760*; sedan 

sedan, $100, $170. : $715." 42 we $1,100, "47 (8) 2-dr.,| “445 $1,510, $1,680*; SL Deluxe '2-dr., |HUDSON—'50 (6) club coupe, $1,490. '49] $1,480. ‘49 Custom (8) sedan, $1,145. 
DODGE—'47 Power Wagon, $600. 42 STUDEBAKER. ae * $350. $1,465, $1,510. '49 SL Special 2-dr., Super (6) club coupe, $1,150. ‘48 Com-| $1,120, $1,090, $1,075. ‘41 SD sedan. 

half-ton pickup, $115. ual @1658. "6 ~'50 Land Cruiser 4-dr.,| 195’ $1'115, $1,140. '48 FL aero.| modore (6) club coupe, $980; Super (6)| $445; conv., $390. °39 (60) sedan, $240 
FORD—'49 sedan, $990, $1,065, $1,030. '47 ch 9 Champion = dr., $1,130°. 48 sedan 2-dr., $1,105, $1,080, $970. °47 4-dr., 2 at $920. ‘46 Super (6) 4-dr., '36 sedan, $145. 

sedan, $700, $675, $715. '46 sedan, $585,| $1 eee 2-dr., $905*, ‘47 Champion| FL, aerosedan 2-dr., $910, $890; SL 2-dr.,| $450. FRAZER—'49 sedan, $710. 

$545, $660, $500, $640. '42 sedan, $550, r, 9086 $720. '41 2-dr., $305. KAISER—'50 Custom 4-dr., $1,070. '49|HUDSON -—— ‘48 Commodore (8) sedan, 

$320. ‘41 sedan, $245, $310, $315, $335, ™ DODGE—'49 Coronet 4-dr., $1,395*. Special 4-dr., $635. $1,175". 

$265. '40 sedan, $310, $200, $100, $240, EBENSBURG, PA. FORD—'50 CD (8) 2-dr., "$1,490, $1,515; | LINCOLN —'49 Cosmopolitan 4-dr., $1,800*; | LINCOLN—’49 Cosmopolitan sedan, $1,560* 

$160. ‘39 sedan, $335, $195, $215. ‘38 (Ebensb 4-dr., $1,305, $1,360, $1,480, ' $1,500*. conv., $1,29 MERCURY—’49 conv., $1,360; sedan, $1,- 

sedan, $185, $100, $170. Thursdae Saute Auction Co. Sale every} +49 ‘Custom (8) ‘4-dr., $1,040, $1,085, MERCURY.'49. 4-dr., $1,210*. 320, $1,250. '46 club coupe, $770. 
FRAZER—'48 sedan, $650, $715. : jursday. Prices are for sale of Oct. 26.)| $1 990, $1,140*; conv., $1,015*: Custom | NASH—'46 (600) 4-dr., $640. NASH—'47 (600) sedan, $585. 
NASH—'46 Ambassador sedan, $465. 40 (Prices even with those of last month (6) 2-dr., $985*. ‘47 Deluxe 2-dr., $750, | OLDSMOBILE—’'49 (88) club sedan, $1,-| OLDSMOBILE—’48 (78) sedan, $1,000* 

sedan, $185. at same time, Sold 86 units out of 141 $770. '46 Deluxe 2-dr., $530, $575, $595. 590; (98) 4-dr., $1,530. ‘47 (78) 4-dr., '47 (76) sedan, $760*. °'46 (66) sedan 
OLDSMOBILE—'47 sedan, $925. ‘41 se-| offerings.) $600. $850. '46 (78) 4-dr., $620*; (66) sedan-| $790. 

dan, $225, $260. ‘40 sedan, $550, $165. | BUICK—'50 Special sedanet, $1,500*; 4-dr,. | HUDSON ‘48 Commodore (6) 4-dr., et, $840*. PLYMOUTH-—'50 Deluxe sedan, $1,480. ‘49 
PLYMOUTH—'49 sedan, $1,200. '48 sedan. $1,575, $1,560. ‘48 Super conv., $1,145. $1,065. PLYMOUTH—'50 Deluxe 4-dr., $1,520; club SD sedan, $1,280, $1,220, $1,200. ‘46 

$570, $890. ‘47 sedan, $710, $775. ‘42) '47 RM sedanet, $915. °37 Special 4-dr.. | KAISER—'51 Deluxe 4-dr., $1,750*, $1,-| coupe, $1,510; SD club coupe, $1,630.| SD club coupe, $770. ‘41 SD sedan, 

sedan, $150. : $100, $60. 880°, ‘49 4-dr., $975, $1,000*. ‘47 4-dr., '49 SD 4-dr., $1,320. '48 SD 4-dr., $990,| $400. ‘40 SD sedan, $310. 
PONTIAC—'47 sedan, $750. 42 sedan, | CHEVROLET—’50 SL Special 2-dr., $1,400. $635. 2 at $850; 2-dr., $860. PONTIAC—’47 Torpedo (6) sedan, $885 
$325, $300. ; ‘49: SL Special 2-dr., $1,275, $1,270, | NASH—’'46 (600) 4-dr., $605. PONTIAC—’'50 (8) 2-dr., $1,535; conv., ‘41 SL sedan, $350. ‘40 Deluxe sedan, 
STUDEBAKER—'47 Champion sedan, $600, $1,250, $1,180; SL Deluxe club coupe. | OLDSMOBILE—'49 (98) 4-dr., $1,740, $1,- $1,850*. °48 SL (8) 4-dr., $1,100; Tor-| $240. 
$730. ge $1,250; FL Special 2-dr., $1,205, $1,200.| 810*. ‘47 (78) Deluxe 4-dr., $750. pedo (8) sedan coupe, $980; conv., $1,- 
WILLYS—'50 Jeepster, $1,055. "48 Jeep.| "48 FM 4-dr., $1,090, $1,040, $985; SM|PLYMOUTH—'50 SD 4-dr., $1,640, $1,415, | 100. '47 Torpedo (8) sport coupe, "$520. | VALDOSTA, GA 
$445. 2-dr., $1,075; FL aerosedan 2-dr., $1,- $1,425, $1,430, $1,465. ‘46 Deluxe 4-dr., ‘46 Torpedo (8) 4-dr., $750. ‘42 SL (6) - 9 ° 
150, $1,125. ‘47 FM 2-dr., $850, 2 at $605. ‘41 2-dr., $305. 2-dr., $300. °39 (8) 4-dr., $125. (Tom Hewitt Auto Auction. Sale every 
DENVER $810, $745; SM business coupe, $665. ‘46 | PONTIAC—'50 Chieftain (8) 4-dr., $1,905*, |STUDEBAKER — ‘48 Commander conv.,| Friday. Prices are for sale of Oct. 20.) 
_| SM 4-dr., $620. ‘41 Deluxe 4-dr., $425.] $1,890". ‘47 (6) 4-dr., $860. $900*. (Sold 105 units out of 195 offerings.) 

(Denver Auto Auction, Inc. Sale every| '40 2-dr., $275. °39 2-dr., $85: 4-dr.. | STUDEBAKER—’49 half-ton pickup, $805. BUICK—'50 Super 2-dr., $2,375*. ‘47 Su- 
Tuesday at Littleton, Colo. Prices are for| $160, $110, $85. WILLYS—’48 station wagon, $510. ‘46/ CONCORD. MASS per 4-dr., $920. '46 RM 2-dr., $760. '40 
sale of Oct. 24.) d CHRYSLER—'50 Royal 4-dr., $1,825*. '40 Jeep, $350. 5 = aes — Special 4-dr., $260; Super 4-dr., $150. 

, (Prices continued down on '49s and Traveler 4-dr., $500. (Concord Auto Auction, Inc. Sales every |CHEVROLET—’50 FL Deluxe 2-dr., $1,- 
$50s. Clean, older units held about | DesOTO—'48 Custom club coupe, $1,195. DETROIT Monday and Friday. Prices are for sales} 350; SL Deluxe 4-dr., $1,900*%, $1,730: 
even.) ‘47 Custom 4-dr., $990. ‘42 Custom - of Oct. 20-23.) club coupe, $1,600; % -ton pickup, $1,- 
BUICK—’49 RM sedan, $1,290*, $1,295", club coupe, $460. (Aptco Auto Auction. Sale every Wednes- (Sold 137 units out of 266 offerings.) 150. '49 FL Special 2-dr., $1,300; half- 
$1,300. ‘48 RM sedan, $1,060*, ‘'46|DODGE-—'50 Coronet 4-dr., $1,725. ‘49|day. Prices are for sale of Oct. 25.) BUICK—'50 Super conv., $2,450*. ‘49 RM ton panel, $725; SL Deluxe club coupe, 

RM ———. $610, $780. ‘40 Special se- Meadowbrook 4-dr., $1,105. ‘47 Custom (Market looks better. More life in conv., $1,550*. '47 Special sedanet, $950. $1,290. ‘47 FM 4-dr., $875, $850. ‘46 

dan, $150 4-dr., $835. ‘42 4-dr., $430. ‘41 4-dr.,| sale. Sold 59 units out of 92 offerings.) 46 RM sedan, $715. ‘41 Special sedanet, SM 4-dr., $525. °41 Deluxe 2-dr., $700: 
CADILLAC "50 (62) conv., $4,200*; se- $175. BUICK—'49 Super 4-dr., $1,370. ‘48 - $555, $240. MD 4-dr., $400, $480, $440, $380, $375; 

dan, $3,800*%; (61) sedan, $3,580*, ‘49 FORD—'50 (6) 4-dr., $1,310. ‘49 Custom cial 4-dr., $850. ‘47 Special 4-dr., $670, | CADILLAC—'46 (62) sedan, $1,000°. SD 4-dr., $480, $490. '40 SD 4-dr., $500 

(62) sedan, $2,630*. ‘47 (61) sedan, (8) conv., $970; 4-dr., $1,095; (8) busi- $580. CHEVROLET—'50 SL Deluxe conv., $1,-| CHRYSLER—’46 Royal club coupe, $730. 

$1,315*. °'46 (61) sedan, $1,235*. ness coupe, $910. ‘48 (8) club coupe, | CHEVROLET—'50 Bel-Air, $2,060*, $1,- 600; sedan, $1,575; FL Deluxe sedan, | DeSOTO—'47 Custom club coupe, $770. °'46 
CHEVROLET—’50 Bel-Air, $1,970; Carry- $980, $910, $890. ‘46 SD (8) 2-dr.. 960°. °48 FL 4-dr., $1,000; FM conv., $1,485, $1,605. ‘49 FL Deluxe sedan, Custom 4-dr., $815. 

all Suburban, $1,510; half-ton pickup, $710, $700. $825. '47 club coupe, $750. $1,290; SL Special sedan, $1,210. '48| DODGE—’49 Custom 4-dr., $1,300. '48 De- 

$1,025, $1,245, $1,250, $1,255. ‘49 SL | FRAZER—'49 4-dr., $1,000. CHRYSLER—'48 Windsor 4-dr., $1,100*. FM sedan, $1,000, $700, $935; conv., luxe 4-dr., $810; Custom 4-dr., $870 

Deluxe sedan, $1,220, $1,275, $1,400; | HUDSON—'48 Super (6) 4-dr., $825. ‘47 Royal 4-dr., $875. $880; FL aerosedan, $935, $1,050; sedan, "42 4-dr., $375. ‘41 2-dr., $325. °40 De- 

%-ton pickup, $1,035; half-ton pickup, | MERCURY—'49 2-dr., $1,225. ‘48 club | DeSOTO—'49 2-dr., $1,340*%. ‘41 2-dr., $1,000; SM sedan, $925, $962, $700. ‘47 luxe 4-dr., $325. 

$885. ‘48 FL aerosedan, $955, $1,200; coupe, $835. $160. FM station wagon, $625; club coupe, | FORD—’50 Crestliner 2-dr., $1,900, $1,860; 

%-ton pickup, $855. °47 FL aerosedan, | NASH—’'49 (600) 2-dr., $1,175, $1,050. '48 | FORD—'50 4-dr., $1,470, $1,335. °49 (8) $845; SM sedan, $725. ‘46 FL aerosedan, Deluxe (8) club coupe, $1,650; 4-dr., 

$920. °46 SM sedan, $655. ‘42 sedan, Ambassador 4-dr., $935°. 2-dr., $1,105, $1,095, $1,090, $1,060, $705; FM club coupe, $785; half-ton $1,530, $1,500; CD (8) 2-dr., $1,670; (8) 

$390. °41 coupe, $205. OLDSMOBILE — ‘49 (76) 4-dr., $1,400*; $1,010; (6) 2-dr., $995, $990, 2 at $950. panel, $390. ‘42 MD sedan, $515. ‘41 half-ton pickup, $1,300. ‘49 Custom (8) 
CHRYSLER—'50 Windsor Newport, §$2,- sedanet, $1,405*. ‘48 (66) conv., $1,110*. ‘48 2-dr., $655, $775. ‘47 2-dr., $645. SD club coupe, $425, $520, $460; sedan, club coupe, $925, $1,080; 2-dr., $1,090, 

600*; sedan, $1,760*%. ‘49 NY sedan, 47 (68) club coupe, $895*. '46 (78) 4- "46 4-dr., $595. $435, $475, $465, $500; MD sedan, $400, $1,100. ‘48 SD club coupe, $960, $1,025. 

$1,625*. dr., $715. '40 (6) 4-dr., $300, $155. FRAZER—'47 4-dr., $420. $370, $380, $460, $470. ‘40 FL sedan, ‘47 Deluxe club coupe, $825. ‘46 SD 
CROSLEY —'48 station wagon, $220. PACKARD—'46 (6) 4-dr., $765. HUDSON -—— ‘49 4-dr., $1,050. ‘47 4-dr., $315; SD sedan, $595, $330; conv., $100; 4-dr., $780. '42 SD 2-dr., $375; Deluxe 
DODGE—’50 Coronet sedan, $1,705*. °49| PLYMOUTH—’'50 Deluxe 2-dr., $1,400. °49 $550. ‘46 4-dr., $460. MD sedan, $375, $105, $205, $200, ‘39 2-dr., $410; Jeep, $210. °41 Deluxe 2-dr., 

Wayfarer roadster, $1,015. ‘47 sedan, SD_ club coupe, $1,215; 4-dr., $1,210, | MERCURY—'50 2-dr., $1,600. °49 2-dr., 2 MD sedan, $270. $460, $395. °'40 Deluxe club coupe, $350, 

$875. $1,200. '48 Deluxe 4-dr., $915, $650. '47 at $1,175, $1,145. °'46 4-dr., $635. DODGE—’49 Coronet sedan, $1,400". ‘48 $425, $400. °39 Deluxe 2-dr., $475, $500, 
FORD—'50 CD (8) sedan, $1,410. '49| Deluxe 4-dr., $795. '42'2-dr.,’ $185. '41|NASH—’48' (600) 4-dr., $885, $710. '47| Custom sedan, $940, $970. ‘41 sedan,| $280, $220. 

Custom (8) conv., $1,135; sedan, $1,030, coupe, $210. ’38 4-dr., $185. Ambassador 4-dr., $975, $550. °46 (600) $265. HUDSON—'47 Super (6) 2-dr., $610, $640. 

$1,100, $1,110, $1,120, $1,125, $1,135; | PONTIAC—’50 (8) Catalina, $2,200*, '48 4-dr., $425. DODGE—’50 CD sedan, $1,425. ‘49 Cus-| KAISER—’48 Deluxe 4-dr., $650. '47 Cus- 

Standard (6) sedan, $920, $960. '47 (8) (6) 2-dr., $1,290. '41 (8) 4-dr., $220. OLDSMOBILE—’49 (98) 2-dr., $1,500*. '42 tom (8) sedan, $1,175, $1,140, $1,110; tom 4-dr., $575. 

sedan, $525, $605, $715*; (6) half-ton|— 40 (6) club coupe, $150. 2-dr., $300. conv., $1,080. ‘46 SD (8) conv., $785; | MERCURY—’50 club coupe, $1,610, ‘49 

pickup, $650. ‘46 (8) sedan, $725; busi- STUDEBAKER— ‘49 half-ton pickup, $900. | PAC KARD—’ 48 4-dr., $920. club coupe, $735; SD (6) sedan, $635. sport sedan, $1,400; 4-dr., $1,300. °46 

ness coupe, $555. 41 Skyway 4-dr., $425. PLYMOUTH 46 club coupe, $665. *41/ ‘41 sedan, $450, $355, $115. ‘40 half-ton 4-dr., $835. ‘'40 4-dr., $416. 
HUDSON—’46 Commodore sedan, $460. | 4-dr., $275. pickup, $110, $130; business coupe, $220,| NASH—'50 Rambler conv., $1,400. 
KAISER—’49 sedan, $900. ‘48 sedan, $715. | AKRON PONTIAC—'50 4-dr., $1,375, $1,300. ‘48 $100; sedan, $345, 2 at $300, $290, $250. | OLDSMOBILE—’50 (88) 4-dr., $1,850. ‘46 
LINCOLN—'49 sedan, $1,265; Cosmopol- | . 2-dr., $1,130. '47 2-dr., $820; 4-dr.,| LINCOLN—’'49 club coupe, $1,075; sedan, (78) 4-dr., $700. ‘40 2-dr., $380. ‘34 
itan sedan, $1,250*. (H. C. Turney Auto Auction. Sale every $775. ‘46 2-dr., $795, $720; 4-dr., $720. $1,225. 4-dr., $200. 
MERCURY — ‘50 Monterey, $2,100*. ‘46! Thursday, Prices are for sale of Oct. 26.) "42 2-dr., $245 | MERCURY — ‘47 conv., $755. ‘46 club) PLYMOUTH—’'49 SD 4-dr., $1,250, $1.100 
sedan, $600. ‘40 sedan, $185. | (Sold 45 units out of 97 offerings.) coupe, $780, $720. ‘47 SD 4-dr., $950; Deluxe 2-dr., $815 
NASH-—’'47 Ambassador sedan, $510*. | BUICK—"46 Super 4-dr., $850. ‘41 club ALBANY N 7 NASH—'47 (600) sedan, $675, $705. ‘41 "46 station wagon, $650. ‘40 Deluxe 
OLDSMOBILE—’49 (98) conv., $1,555", coupe, $315. ‘39 Special 4-dr., $150; 2 ee 7 Ambassador sedan, $115. 4-dr., $375, $265. ‘39 Deluxe 4-dr., $215 
$1,.660*; (88) sedan, $1,455*, $1,500°. 2-dr., $180. | (Tim Anspach’s Dealers Auto Auction. | OLDSMOBILE—'48 (66) sedanet, $900*. '41 | PONTIAC—'50 Chieftain (8) conv., $2, 

"48 (76) sedan, $830. CHEVROLET—'50 SL Deluxe club coupe, | Sale every Monday. Prices are for sale of (66) club coupe, $455; sedan, $150, $300. 050°; 4-dr., $1,675. °49 SL sedan coupe, 
PACKARD—’40 sedan, $135. | $1,685". ‘49 SL Deluxe club coupe, $1,- | Oct. 23.) PLYMOUTH—'49 SD club coupe, $1,365; $1.510*. ‘40 4-dr., $240. 
PLYMOUTH—'49 SD sedan, $1,145, , 18 255; 2-dr., $1,125. ‘48 SM 4-dr., $850; (Prices are even with those of October, sedan, $1,325. ‘47 Deluxe sedan, $780; | STUDEBAKER—'50 Champion conv., $1 
Deluxe sedan, $690. ‘47 sedan, $745,/ 2-dr., $955; FM club coupe, $1,000. °'46| 1949. Gains of the past 12 months have SD station wagon, $925, $800. ‘46 SD 510. ‘46 half-ton pickup, $400. 
$925. ‘46 sedan, $705. ‘40 sedan, $240.| FM 2-dr., $765. ‘42 FM 2-dr. $415.| been wiped out. Market appears steady club coupe, $770; Deluxe sedan, $700. '41 | WILLYS—’50 station wagon, $1,480. 
PONTIAC—'50 Catalina, $2,280*; sedan, ‘41 4-dr., $200; 2-dr., $335. $300; club] now. Sold 88 units out of 110 offerings.) business coupe, $340. '39 sedan, $325, $55. 
$1,750; SL (6) sedan, $1,475. ‘49 SL! coupe, $425, $395, $365. '40 club coupe, | BUICK—'49 RM 4-dr., $1,525; Super 2-dr., | PONTIAC—'48 Torpedo (6) Deluxe sedan- MANHEIM., PA 

(8) sedan, $1,385". | $220. $1,600". ‘48 RM 2-dr., $1,090*; 4-dr., et, $1,200. ‘47 (6) conv., $875. ‘41 (6) + 4ELVEs . 
STUDEBAKER — ‘50 Commander sedan, |CHRYSLER—’'50 Royal 4-dr., $1,860*, ‘48 (Manheim Auto Sales & Auction, Inc 
$1,570*. °49 Commander sedan, $1,140*.| NY club coupe, $1,075*. ‘47 Windsor | Sale every Friday. Prices are for sale of 
*47 Champion sedan, $795. 42 Com- 4-dr., $1,050*. ‘46 Royal 4-dr., $750*°. | ‘aE = * 7 | Oct. 20.) 
mander sedan, $350*. DeSOTO—'41 2-dr., $285*. | + gy. -e* itt , (Market is poor. Sold 53 units out 

DODGE = 48 2-ée., $365. ‘41 4-dr., $315°. | > i: , , ® of 161 offerings.) 
~ "40 4-dr., 30 : i . ‘ , BUICK—'50 Special 4-dr., $1,860*; Specia 
AMARILLO, TEX. FORD—-'50 Crestliner, $1,825*, $1,765; CD | , o> +. . ma es sedanet, $1,660, $1,645. ‘49 Super se 

(Amarillo Auto Auction. Sale every Fri- (6) 2-dr., $1,345, $1,330. ‘47 SD (8) | O-* ' danet, $1,595. ‘48 RM sedanet, $1,100 
day. Prices are for sale of Oct. 27.) club coupe, $725. ‘42 2-dr., $275. °41 Super, conv., $990. ‘46 RM 4-dr., $850 

(Best sale since credit was tightened, 2-dr., $175, $330. '41 4-dr., $480. 
but the market still reflects some pres- | MERCURY—’'50 Monterey, $2,000* & | CHEVROLET—'50 FL Deluxe 2-dr., $1 
sure. Sold 174 units out of 278 offer- | PLYMOUTH—'49 Deluxe 4-dr., $1,150. '47 600*, $1,450; SL Deluxe 4-dr., $1,585 
ings.) SD 2-dr., $705. °'42 SD club coupe, $250. | club coupe, $1,550. ‘48 FM 4-dr., $960 
BUICK—’'49 Super 2-dr., $1,445; 4-dr.,|_ ‘41 2-dr., $295. ‘40 2-dr., $255. conv., $935. ‘47 FL 4-dr., $1,050. ’40 
$1,460*. °46 RM 2-dr., $655. °41 Super | PONTIAC—'42 2-dr., $350. ‘41 2-dr., $310 2-dr., $420 
sedanet, $300. '37 Special 4-dr., $250. | STUDEBAKER ‘48 Commander 4-dr. CHRYSLER—'48 NY 4-dr., $1,210 
CADILLAC—’50 (61) club coupe, $3,450. | $950. DODGE—’50 Coronet 4-dr., $1,950. ‘4° 
"49 (62) 4-dr., $2,650. $ P ee ao 4-dr., $1,395; Wayfarer 
CHEVROLET—’50 FL Deluxe 2-dr., $1,525, -dr., $1,315. ‘48 Custom 4-dr., $1,150 
$1,580, $1,605, $1,630, $1,800*; 4-dr., 3 HILADELPHIA | ‘47 Custom 4-dr., $870. 
$1,590*, $1,665, $1,785. °49 4-dr., $1,115, (Gilbert-Robinson Auto Auction. Sales FORD—'50 Crestliner, $1,700; CD (8) 2 
$1,170, 3 at $1,300; 2-dr., $1,250. bad by 4 Tuesday and Thursday. Prices are r., $1,540. ‘49 Custom (8) 2-dr., $1,090 
2-dr., $775, $780, $815; 4-dr., $845 | for sales of Oct. 24-26.) '48 SD club coupe, $825. ‘47 4-dr., $715 
CHRYSLER—’50 Windsor 4-dr., $2,210*; (Prices steady on most models. Sold ‘46 conv., $725. 

NY 4-dr., $2,300*. ‘47 Windsor 4-dr.,| about 38 percent of offerings.) HUDSON—'46 (6) 4-dr., $570 
$880. BUICK—'49 RM 2-dr., $1,585*, '47 Super KAISER—'51 2-dr., $1,620. 
DeSOTO—'49 4-dr., $1,190. '42 2-dr., $155. 4-dr., $965. ‘46 Super 4-dr., $940; 2-dr., MERCURY-—'49 2-dr., $1,410; 4-dr., 2 at 
DODGE—'49 4-dr., $910, $1,205. ‘48 club $920. ‘40 Special 4-dr., $455. $1,310. $1,150. ‘46 4-dr., $725. 
naan. $875. °46 tar. is oer ar wa A = 2-dr., $2,520. '48 NASE—'S0 Statesman 2-dr., $1,300. ‘49 
‘ORD—'50 CD (8) 2-dr., ’ . ’ ’ ~ar., , . mbassador 4-dr., $1,290; (600) 4-dr 
$1,700. ‘49 Standard (6) 4-dr., $880, CHE VRSERE-—60 conv... $1,9250:, FL De- Pullen Chevrolet Modernized— 151.145. ’47 Ambassador 4-dr., $625. 
$895. ‘48 4-dr., $825. ‘47 club coupe, uxe 2-dr., , , ’ , , , * A 1! i. P ; ized. ; OLDSMOBILE—’'49 (98) conv., $1,665* 
$735. '46 2-dr.’ $510, $600, $650, $675. 360. °49 FL Deluxe 2-dr.. 2-at $1,285, ” Go! — ., — Chevrolet _ — rebuilt and modernized. Krotty panelling was (88) 4-dr., $1,175. '48 (78) d-dr, $810 
40 4-dr., $180, $280. $1,260; FL Special 4-dr., $1,350, $1,255; | used aroun the parts and accessories and office counters. '46 (66) 4-dr., $840*; (78) 4-dr.. $750 





sf - c 





e® @ eee & es & on 


rs re 2A Ee HH HK SK me 


ee 


t 


—™ A» sa o nt — oo Wo 


MoaOrs os 


fi wel <“a5uuft ro 








fer 


k. 
“dd. 


49 
lan 
45 


$1 
nv 
pe 
rv 
ro 
100 


an 
45 
an 
40 


an 


o* 
‘1, - 


su - 
40 





AUTOMOTIVE NEWS, NOVEMBER 6, 1950 








Thugs Steal Auto, $300 


From Ottawa Dealer 


OTTAWA.—Three thugs tied up, 
gagged and robbed Lorne Hall, 
owner of Hall Motors here, of $300 
in cash and made their escape in 
a sedan stolen from the used-car 
lot. They covered him with a blan- 
ket, turned off the office lights and, 
after tearing out the wires of his 
telephone, fled from the scene. 

The holdup victim’s muffled cries 
for help were heard by two youths 
who were passing. Aided by three 
others, they forced open the door 
of the office and cut the ropes that 
bound the dealer to the chair. Po- 
lice have recovered the stolen car, 
which was abandoned by the rob- 
bers a short distance from the lot. 

. * - 


Duluth Auto Thief Steals 


Key to Business Success 


DULUTH, Minn. — Someone in 
this vicinity has the key to all the 
business of MacDonald Motor Co. 

An unknown intruder took keys 
to all the used cars on the Mac- 
Donald lot and stole a 1950 car 
for a getaway. r 

* * 


Bankrupt in Toronto 


Of St. Petersburg Group 


ST. PETERSBURG.—Jack Zum- 
bahlen was elected first president 
of the St. Petersburg Used Car 
Dealers Assn., organized Sept. 27. 
Other officers elected were R. J. 
O’Brien, vice-president, and Ralph 
B. Hill, secretary-treasurer. 

Board of governors is made up 
of Sam Hicks, Burt Dale, Harry N. 
Davis and Frank Crump. A policy 
and membership committee is com- 
posed of Wilson W. Overturf, chair- 
man; Ward Kah, Charles Luke and 
William Besson. 

* * * 


Drive on Jalopies 


Opened in Miami 


MIAMI. — Cooperating with the 
police department and traffic safety 
bureau, the Miami Used Automo- 
bile Dealers Assn, has opened a 
campaign to eliminate jalopies from | 
the city’s streets and to junk them | 
as menaces to traffic. 

Recently-elected directors of the | 
association have chosen the follow- | 


Working Capital 
Of Corporations — 
Tops $73 Billion | 


WASHINGTON. — Net working 
capital of U. S. corporations reached 
a new record level of $73,800,000,000 
at the end of June, 1950, an increase 
of $2,300,000,000 over the preceding 
quarter, the Securities & Exchange 
Commission reported last week. 

Current assets rose by $4,900,000,- 
000, it was pointed out, being off- 
set in part by a $2,600,000,000 rise 
in current liabilities. 

Corporate liquidity, as measured 
by the ratio of cash and govern- 
ment securities to current liabili- 
ties, remained at the high level 
reached at the end of 1949. Cash| 
and government securities totaled 
over $44,000,000,000 at the end of 
June, 1950, and amounted to about 
73 percent of current liabilities as 
compared with 61 percent at the 
end of 1948 and about 45 percent 
in prewar years, according to the 
report. 

In addition to the $2,300,000,000 
increase in working capital of cor- 
porations in the second quarter of 
1950, corporations invested about 
$3,900,000,000 in plant and equip- 
ment during the quarter. To finance 
this $6,200,000,000 expansion, cor- 
porations secured about $1,700,000,- 
000 or a little over one-fourth from 
ext:rnal sources. | 








Used-Car Notes 


jing new. officers: Stacy I. Rowell, 
president; Tommy Rinehart, vice- 


president; Raymond E. Turner, 
secretary-treasurer. 
* * * 


McDow and Gibson Open 


Auction at Albuquerque 

ALBUQUERQUE, N. M.—The AIl- 
buquerque Wholesale Auto Auction 
has been established here by Brax- 
ton C. McDow and C. H. Gibson, 
owners of the firm. 

McDow and Gibson will auction 
cars every Wednesday only to li- 
censed dealers. The auction will 
be located at 13203 E, Central, eight 
miles east on US 66. 

* + + 


NUCDA Legal Counsel Joins 
Firm’s Washington Office 


DALLAS.—Joseph P. McCarthy, | 


general counsel for the National 
Used Car Dealers Assn., will head 
the new Washington office of the 
Dallas law firm of Irion, Cain, Berg- 
man and Dickson. His headquar- 











Ford's Midwest Council Meets— 


Auto men and women representing I! states in Ford's midwest region met recently in 
Chicago for their annual Dealers’ council to discuss product and planning for 1951. The 


| two-day meeting, presided over by W. K, Edmunds, regional sales manager, was climaxed 
| with a dinner. 





Domseth, Brockway Buy 

Assets of Ford Motor Sales, Inc. 
(Ford), Grand Forks, N. D., have 
been sold by Edgar A. Berg to a 
new firm headed by Leonard Dom- 
seth and P. W. Brockway. Dom- 
seth is president and general man- 
ager. 


ters will be in the National Press 


The law firm, which specializes 
in dealership problems, has also 
opened a new office in Houston, 
with Lewis Dickson in charge. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 





| 

| 

TORONTO.—A receiving order in 

bankruptcy has been made against 

Tony Jacobs, local used-car dealer, 

according to official notice given 

here, 
* > * 
Church Motors Expands 

TORONTO.—Church Motors, Ltd., 

Bloor St. W. and Indian Rd., is 

building an extension to its show- 

room and service station. 

* . * 

Zumbahlen Elected Head 
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N. Y. Vehicle Take 
Up 188 Percent 
In 25 Years 


ALBANY, N. Y. — New York 
state’s revenue receipts from motor 
vehicle operations have increased 
188 percent in the last 25 years, 
according to figures made public 
by the state bureau of motor 
vehicles. 

State receipts, mainly from regis- 
trations and driver license fees, 
totaled $73,614,381 in 1949, as 
against $25,506,245 in 1925. These 
figures do not include the huge 


|sums collected in gasoline taxes. 


Motor vehicle accident fatalities 
declined 8 percent in the state in 
the 25-year period despite a 115 per- 
cent increase in the number of li- 
censed vehicles. Traffic injuries, 
however, increased 126 percent. 


The pedestrian death toll dropped 
22 percent, from 1,116 in 1925 to 
909 last year. All traffic fatalities 
declined from 2,120 in 1925 to 1,947 
in 1949. 

Registrations gained from 1,655,- 
171 to 3,566,644. The number of li- 
censed drivers rose from 1,953,988 
to 5,299,595. 


FASTER 





OWENS- 


salability, with AEROCOR! 


AEROCOR... 


fibers. 


quilted or cemented. 
@ won't burn, rot, 


WITH 


CORNING 


corrode, 


FIBERGLAS 





° 


Ask the makers of most of the leading cars. 
They will tell you: Fiberglas AEROCOR glass 
fiber insulation applies quickly, easily. It die- 
cuts “like a breeze”; it cuts readily with knife 
or scissors; it is readily wrapped, sewn, quilted, 
taped, tacked, pasted or cemented. 


Simplify your production, improve your car's 


For details and 


samples, phone or write Owens-Corning 
Fiberglas Corporation, Dept. 32-K2, 516-517 New 
Center Building, Detroit 2. Phone Trinity 3-4400. 


@ is made of soft, resilient, superfine glass 


e has highest acoustical and thermal values. 


@ cuts easily with knife, scissors, or die. Can 
be wrapped, sewn, taped, tacked, pasted, 


shrink, swell, 


stretch, or absorb odor or moisture. 


AEROCOR is used in these locations to control 


sound and temperature. Ask for samples for 


experimental use. 





or with glass fibers. 


KIBERGLAS IS IN YOUR LIFE...FOR GOOD! 





*Fiberglas (Reg. U. S. Pat. Oft.) and AEROCOR are trade-marks 
of Owens-Corning Fiberglas Corporation for products made of 
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"yer |New Models Planned for Spring... 


German Auto Scene Brightens 


By George L. Glaser 


Special to Automotive News 


ANSBACH, Germany. — With the | 
relaxation of several restrictions in | 
the past few months, Germany’s | 
automotive industry has entered its 
brightest postwar period. 


Last month’s automobile pro- | 











duction topped the 20,000 mark, 
which is a new record here. How- 
ever, a shortage of sheet metal | 
which has been developing lately | 
may hamper further increases. 


But, another cheering note is the | 
resumption of synthetic gasoline | 
production, which had been out- 
lawed at the end of the war. 


While the car and truck business | 
has been excellent within Germany | 
and in the export field, new model | 





Motor on Movable Shelf— 


This truck, manufactured by the Faun Works near Nuremberg, has its engine installed on 
a platform which can be pulled out of the truck for servicing. 





SAE Spokesman 
Censures Design 


Of Modern Cars 


NEW YORK.—“Whimsical” is the 
word for some of the latest car 
designs that impose unnecessary 
expenses on motorists’ pocketbooks, 
according to Randolph Whitfield, a 
member of the transportation and 
maintenance committee of the So- 
ciety of Automotive Engineers, 
which held a three-day convention 
here. 

“Streamlining has been carried to 
such whimsical extremes that re- 
pairs required after an accident or 
other causes soar into excessive 
costs,” said Whitfield. 

“As an example, take dented or 
crumpled fenders. In prewar mod- 


els these could be taken off the 
vehicle and rejuvenated. Now the 
side of the car usually has to be 
removed to do the same job. 

“Damage to a grille often neces- 
sitates replacement with a whole 
new front. This is a costly proced- 
ure. Where wheel guards and body 
are unified, there is extra labor 
required to remove a tire. These 
are a few of the objectionable fea- 
tures that plague motorists.” 


Pontiac Deal Changes Hands 


Blue Ribbon Garage, Marysville, 
Kans., has been purchased by Hurl- 
but H. Sender and W. B. Duke from 
Mr. and Mrs. Charles E. Quantz. 
New name of the firm will be 
Sender Pontiac Co., Inc. Sender 
will be in charge of the business. 
Duke has interests in other Pontiac 
dealerships. 


activities have been limited, due | View of Tempo Matador's Chassis— 
Manufactured by the Tempo Works in Hamburg, the Matador has an electrically-welded 
tubular frame, front-wheel drive, and its engine is mounted directly behind the front axle 


mostly to the uncertain political 


situation and the backlog of orders | 
Whatever new) 


at the factories. 


models there are, will be introduced | xjasse, a two-cylinder car with 
at Frankfort’s international auto) front-wheel drive. 


show in April, 1951. 

At present, only GM’s Opel has 
@ six-cylinder stock car in pro- 
duction. But it can safely be pre- 
dicted that Daimler-Benz will 
have a new Mercedes six ready 
by spring and that the Bavarian 
Motor Works in Munich will be 
back on the market with their 
lightweight sixes. 

Down on Lake Bodenese, across 
from Switzerland, Mayback is said 
to be testing a new luxury car. 
The company used to produce the 
German Rolls Royce. 

A postwar appearance was made 
recently by Auto-Union, formerly of 
Saxonia, but now in the western 
zone. It builds the DKW Meister 


of all the people who 
bought the new Pontiac in 1949 
were LIFE readers 


Return Postage Guaranteed 


(see page 54) 


COMFORT SPECIALTY CO. 


200 South Seventh s 


Ain'tcha gonna pick me up? 


nei llc 3 


St. Louis 2, Missouri 


we MOOPLAR 


Jones Motors 


Everywhere, 


U. S. A. 


arene: 


WATCH YOUR MAIL FOR THIS ENVELOPE 
COMFORT SPECIALTY NOVEMBER SALE sg 





Volkswagen Works, most active 
German car manufacturer, has 
exported over 5,000 vehicles to 
Switzerland. Daimler-Benz has 
upped its 170V model to 45 horse- 
power from 38. It is also making 
@ small diesel engine-powered car 
for people who are willing to 
take its greater noise along with 
improved fuel economy. 

The company celebrated its 50th 
anniversary by staging a big festi- 
val in Schorndorf, and by introduc- 
ing the truck-trailer to Germany, 
something not seen here before the 
U.S. Army arrived. 

One place where new ideas are 
being presented is in the light- 
weight delivery vehicle field. 

A leading innovater is the 
Tempo Works of Hamburg, for 
years builders of small three- 

wheeled trucks. The company has 
introduced a light, four-wheeled 
truck with an electrically welded 
tubular frame. 


The vehicle, known as the Mata- 
dor, has front-wheel drive, engine 
located behind the front axle, and 
independent front and rear wheel 
suspension. 

Also featuring something new is 
the Faun truck, made in Nurem- 
berg. Its engine is mounted on an 
auxiliary frame which can be pulled 
out from under the hood for in- 
spection. 

New model one-ton trucks have 
been introduced by Volkswagen, 
DKW-Auto Union, and the Gut- 
brod Works. 


What is called the world’s oldest 
running automobile, a Benz Velozi- 
ped, is now driving on the roads 
of western Germany. A few months 
ago its owner fled from the Soviet 
zone, smuggling the vehicle out in 
small, individual packages which he 
declared as household goods. The 
car, built in 1892, is in its original 


Auto Rally Set 
For Jan. 23-31 
In Monte Carlo 


MONTE CARLO.—The 21st run- 
ning of Europe’s top midwinter 
road race, the Monte Carlo Auto- 
mobile Rally, will be staged Jan. 
23-31. 

Restricted to standard passenger 
cars, more than 420 contestants are 
expected to begin the race from 
one of six starting points—Glas- 
gow, Lisbon, Palermo, Monte Carlo, 
Oslo and Stockholm. After reach- 
ing Reims, all must continue 
through Paris, Bourges, Clermont 
Ferrand, Le Puy, Valence, Gap, 
Digne, Grasse and Monte Carlo. 


Applications for entries must be 
addressed between Oct. 1-31 to the 
National Automobile Club of the 
candidate’s country. Because of the 
large number of applications each 
year, a quota of entries has been 
set for each nation. The U. §S. is 
allowed five entries, to be picked by 
the American Automobile Assn. 

Top number of entries goes to 
France, which is allowed 90. Eng- 
land can enter 70 contestants; 
Netherlands, 60; Sweden, 40; Italy, 
20; Belgium, Denmark, Germany, 
Monaco, Switzerland, Portugal and 
Spain, 15; Czechoslovakia, Finland 
and Norway, 10. All other coun- 
tries are allowed five entries. 










condition with the exception of a 
new carburetor. 

There was not a weekend all 
summer without at least one major 
motor sporting event in Germany. 
Attendance records were smashed 
almost everywhere with over 400,- 
000 people on hand for the Nurem- 
berg Ring race in the Eifel moun- 
tain section. 

Professor Porsche, creator of the 
Volkswagen and famed racing car 
designer, recently celebrated his 
75th birthday. He now owns a fac- 
tory near Stuttgart where he pro- 
duces custom-built sport cars. 
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STARTS CARS, TRUCKS ro 


a(t) Seu Oey TV 


MAKE $4.00 PROFIT ON 
EVERY $10.20 SALE! 


This proven engine Heater heats 
water in engine block in 30-60 4 4 
minutes... for SURE START- 

ING no matter what the tem- 
perature. Simple, permanent in- 
stallation—remove one headbolt, 
replace with Heater. Cord ex- 
tends through grill, plugs into 





any 110 volt outlet. Models for 

all passenger cars, trucks, and | 
farm tractors. 

NATIONALLY ADVERTISED 
SINCE 1948... THOUSANDS 
OF SATISFIED USERS! 
Over a quarter million sat- 
isfied users—22 million po- \%\ 
tential sales in the northern 
half of the United States. 
Contact your nearest jobber. 


FIVE STAR MANUFACTURING CO. 


EAST GRAND FORKS, MINNESOTA 
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PLUGIN! 


. » . Used Car Lot or Showroom, 
or on your ROOF, for a 
BIG Used Car Sale SIGN 


Write for Details and 
New Low Price 


BRUNNER’S, INC. 
358 E. Center St., Manchester, Conn. 





get in on a 
good thing 


AUTO COMPASS 


Vigorously promoted .. . 
nationally advertised; 
motorists want it! It 
sells fast... brings 
even bigger pro- 
fits through king —. 

; DINS. 
sized discounts. INSTRU Manne Cone ANY 
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MEWA Claims 
30 New Firms 


In Membership 


SHICAGO. — The Motor and 
Equipment Wholesalers Assn. last 
w-ek announced 30 additional mem- 
bers who have joined the associa- 
tion recently. This makes a total 
of 80 during 1950, it was said. 

All are wholesalers, since only 
automotive wholesalers are eligible 
to MEWA membership. The 30 new 
members and their official repre- 
sentatives in MEWA are: 

Automotive Supply Co. (R. L. 
Sanders), Amarillo, Tex.; Belpark 
Auto Parts Co. (Max N. Newman), 





Seerwerers a anaes alco 





Eat 


Chicago Olds Dealers Visit Lansing— 
Five of seven transport planes are seen from the air at Lansing airport after landing in 
Chicago; Casey Motor Parts (F.| "Operation Sky Rocket,"’ the largest mass movement of civilians in the history of U. S. 
Roger Casey), San Diego, Calif.; | commercial aviation. The planes carried more than 350 Oldsmobile dealers and members 
Commercial Auto Maintenance (N. | of their sales staffs from Chicago to Lansing and back for a one-day affair, Members of 
R. Borden), New York; W. L. Cro-| the party toured three plants. They were guests of Oldsmobile at a luncheon and dinner. 
nin Co. (W. L. Cronin), Houston; |-—-—-@-—-—— 
D & H Auto Parts, Inc. (Henry 
Horenstein), Brooklyn; Dalton Auto 
Supply Co. (O. B. Dalton), Ama- 








Bros. (Henry C. Nichols), Chick- 
asha, Okla.; R. W. Norris & Sons, 


Tex.; Strout Automotive Supply 
(Omar Strout), San Bernardino, 
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lly-welded rillo, Tex.; Goddin & Cayton, Inc.|Inc. (W. Oster Norris), Baltimore; |Calif.; Sturm Auto Parts, Inc. 

ront axle (G. W. Goddin), Richmond, Va. Perry Shankle Co. (W. M. Yancy),/ (Robert A. Smith), Huntington, 

Gray Equipment Co., Inc. (George|San Antonio; Shapiro Automotive|Ind.; Texas Parts & Supply Co. 

nm of a Shortmeier), New York; Grindle|(Harold Soffin), Owosso, Mich.;| (Louis M. Landa), Houston, Tex., 

leas ne oe > J. ‘eo Har-/Spence Battery & Electrical Co.J/and Truck Suppliers, Inc. (C. A. 

2 major | (Bruce Jones), Albany, Ga; Kin.| Hafod F. Bean), Port Arthur, |Getzendanner), Winchester, Va. 

rmany. naugh Co. (W. S. Kinnaugh), En- 
mashed glewood, N. J.; Kline Co. (J, A. 
er 400,- Kline jr.), Richmond, Va.; L. Man- 
Nurem- delberg & Sons (J. P. Mandel- 
moun- berg), Alliance, Neb.; Melbourn & 
Ritter (C. Herbert Melbourn), Perth 
of the Amboy, N. J.; Miller Auto Replace- 
ing car ment Parts Co. (Harold F. Miller), 
ed his Watertown, Wis.; Miller Co. (J. H. 
a fac- Taylor), Waco, Tex.; Motor Parts 
ne pro- | Co. (Alfred E. LeBrun), Inglewood, 
i Calif.; Motor Car Supply Co. (W. 


(i 


S. Reed), Winchester, Ky. 

Motor Parts & Machine Co. (B. 
A. Wodehouse), New Brunswick, 
N. J.; Motor Parts Service (K, W. 
Ritenour), Lafayette, Ind.; Nichols 








Dollar Race 
British Autos Out-Earn 


Scotch Whiskey 


LONDON. — Britain’s top dollar 
earning commodity is the automo- 
bile, William Welsh, the industry’s 
“ambassador” to the dollar mar- 
kets, told a press conference here. 


He said British autos have 
earned more than $54,000,000 since 
January. That is more than Scotch 
whiskey and cotton yarn combined 
have taken from the U. S. and 
Canada. 

Welsh disclosed that England is 
selling more than two cars in Can- 
ada for every one sold in the U. S., 
and is well ahead of the total for 
the first eight months of 1949, when 
it sold 23,345 vehicles to dollar 
buyers. 

British production, only 10 per- 
cent of American, has totaled 337,- 
000 cars from January through 
August. 





Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 
Valuable to car owners, 
and profitable to car | 
dealers. 


GET IT FROM YOUR JOBBER 


ASK FOR IT BY NAME- GENUINE 


LT 
Lh LL 4 
PROTECTION 


PRODUCT OF WITCO CHEMICAL CO., CHICAGO 











primer 

and water resistance. Ss 
plied without waiting 
off. Saves you time..- 


NEW YORK.—For the fifth con- 
secutive year, U.S. oil firms have 
scheduled the investment of more 
than $2 Billion for development, 
modernization and expansion of 
their facilities in this country, ac- 
cording to the American Petroleum 
Institute. 

This is equal to $14.50 for every 
man, woman and child in the U.S. 

Reporting on a survey, Frank M. 
Porter, API president, estimated 
that capital expenditures of oil 
companies during 1950 would total 
$2,400,000,000. Of this, he said, all 
but $228,000,000 is earmarked for 
domestic facilities. 

He said the domestic capital ex- 
penditure scheduled for this year 
was only slightly less than the oil 
industry’s record-breaking outlay of 
$2,300,000,000 in 1948. 

“The high level of investments 
maintained by the oil industry dur- 
ing the postwar years,” said Porter, 
“has brought the nation’s ability to 
produce and manufacture gasoline, 


Dollars for More Oil 


Industry Will Spend More Than $2 Billion 
This Year on U. S. Facilities 
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ucts to their highest points in 
history. 

“While this indicates that the 
oil industry is better prepared 
now than ever before to meet 
military and essential civilian de- 
mands, it must be recognized that 
military requirements fluctuate 
from day to day, and that un- 
predictable international events 
can change this picture rapidly. 
Adequate peacetime transporta- 
tion, for example, does not neces- 
sarily mean adequate wartime 
transportation.” 

Porter boasted that the oil indus- 
try, “as it has done historically,” 
is generating the major part of its 
financial requirements from its own 
operations by plowing back earn- 
ings. 

As in the past, he explained, the 
expenditure for production opera- 

tions—searching for and developing 
necessary oil and natural gas re- 
serves and supplies—will account 
for more than half of the capital 






Du Pont PREPARAKOTE 
the primer that fills as it 
primes...does two jobs at once 
Especially formulated tc 


ith DULUX Enamels, t 
PARAKOTE is a quick-drying 


fuel oil and other petroleum prod-| outlay. 






Rugged DULUX Enamel provides maximum protection 
... Makes used cars and trucks look new - 






» work 
PRE- 






with maximum adhesion 
uccessive coats can be ap- 
for each coat to “flash 

saves you money! 


Du Pont DULUX Enamel stands up to weathering and 
hard knocks . . . gives long-lasting protection and good 
looks. DULUX can boost your truck-refinishing busi- 
ness because it has the kind of durability truck owners 
demand. And DULUX can boost used-car business, 
too, by doing a beautiful and economical job that helps 
sell the car at the asking price. DULUX has high initial 
lustre that needs no rubbing or polishing . . . saves you 
time, cuts costs. Order it from your Du Pont jobber 
today. E. I. du Pont de Nemours & Co. 
(Inc.), Refinish Sales, Wilmington 98, 
Delaware. 











REG. U.S. PaT. OFF 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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~ Duffers' Delight 


Jeeps Haul Golfers 
Up Steep Hills 


TOLEDO.—There are at least two 
golf courses in the country provid- 
ing transportation up those steep 
hills that have ended the golfing 
days of many aged or infirm 
duffers. 

Willys-Overland Motors, Inc., re- 
ports that Jeeps are in use at the 
Hawthorne Valley country club in 
Cleveland and the Hillcrest country 
club in Los Angeles. Their function 
is to transport golfers up a pair 
of steep hills on those courses. 


The Cleveland club had a “car- 
diac hill” between the ninth and 
tenth holes, while the Los Angeles 
course had an 
between nine and ten, plus a long 
steep climb from the 18th green to 
the clubhouse. 

Both courses report the use of 
a Jeep to negotiate the hills has 
resulted in more complete rounds 
being played. 





Nelson Opens Home 
Nelson Motor Co. (Ford), War- 


“arthritis mount” | 
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Donated by Bellevue Lincoln-Mercury— 


J. P. Coen (left), president of the Bellevue (Pa.) dealership, turns a dual-control Mercury 


over to Bellevue high school for driver training. Left to right are: Coen; E. B. Long, super- | 


visor of schools; V. J. Campbell, American Automobile Assn.; G. E. Breitwieser, of the | 


dealership, and Robert Ruthart, principal. 


x evening |Olds Ups Porter 
At Oklahoma City — 


LANSING.—John W. Porter has | 


Edward Nelson, has held opening 
ceremonies in its new 115-by-120- 
foot building, marking the 25th 
business anniversary for the Nel- 
son brothers. Started from a serv- 
ice station, the concern now em- 
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Highways & Safety... 





Driver Training Costs 
$34 Per Student 


By Bernard Brown 
Staff Correspondent 
,,OR less than the cost of one 
broken car fender, a high school 
student can be completely trained 


practices. 

This fact was 
revealed by the 
American Auto- 
mobile Assn. at 
its 48th annual 
meeting in New 
York. 





| It was reported that the train- 


ing cost per student is now $34.02, 


| but that the figure could be re- 
| duced to $29 by making maximum 


use of dual-control cars now in 
use and of instructors’ time. That 
figure includes car-operating ex- 
penses and the instructor's salary. 


Sharp disagreement on AAA's 


in safe-driving| 


ren, Minn., owned by Cliff and 


ploys 21 persons, 



















BON-MONOXIDE REMOVAL System 


The Complete, Safe CAR 


So simple to install, so S 
quick and effective to use, : 
so completely concealed, ¥ . 
CAR-MON Exhaust System \ 
is the most practical, efficient 
way of removing dangerous carbon monoxide gas fumes, 
for any number of cars. Simplified installation permits the 
flexible and underfloor ducts to be easily and economically 
i lied anywhere. Floor plates conceal and protect tube 
m damage. No tripping or handling heavy tubes. Entire 
tube disappears within duct. Permits exhaust testing while 
in operation. Employees work better, feel better! Leading car 
dealers depend upon CAR-MON. 


WRITE FOR 
DETAILS 
TODAY! 


552 Broadway, Chicago ria 


CAR-MON PRODUCTS Pe 


been appointed Oldsmobile zone : : ae 
manager in Oklahoma City, it is | Policy favoring compulsory periodic 


ion survey among his members 
showed that 94 percent favored a 
|compulsory inspection program, 
| + * * 
“IN VIEW of the low cost of 
driver training,” said J. E 
O’Neil, chairman of the organiza- 
tion’s traffic safety committee, “it 
is no longer a question whether 
schools can afford to provide this 
type of education. Rather, it has 
become clear that we cannot afford 
the cost of failure to provide such 
training for our youths.” 

O'Neil said studies have shown 
|that properly-trained drivers have 
lonly half as many accidents as 
|non-trained motorists. - 

It is in this field of highway 
safety that auto dealers and manu- 
facturers deserve a vote of thanks. 
At present there are 4,500 training 
cars in use, all of which have been 
donated by them. 


* * + 


announced by G. |inspection of motor vehicles was 
y voiced by delegates. A motion was | 

adopted that the matter be turned | fic 

over to a special committee. 
« + * 


HILE some motorists felt the 


R. Jones, general 
sales manager. 
He succeeds 
Thomas M. Hager, 
who resigned to 
take another busi- 
ness position. 

Porter has been 
with Oldsmobile 
nearly 14 years, 
joining the organ- 
ization in 1936 as - 
a sales and serv- 70h" W- Porter | 
ice representative in Dallas. He 
advanced to district manager at 
Kansas City in 1944. 


GM’s Boyd Sees 
Big Increase 


In Fuel Value 


BARTLESVILLE, Okla. Mile- | 
age savings from _ higher-octane | 
fuels will outweigh the cost of such | 
improvements, in the opinion of a/| 
General Motors consultant. 


T. A. Boyd, attached to the GM 
Research Laboratories, made this 
statement at regional technical 
meetings here of the American | 
Chemical Society. 

“Even in our depreciated 59-cent | 
dollars today,” Boyd said, “gaso- 
line costs no more in cents per 
gallon than it did in 1925, Chem- 
istry and chemical engineering, | 
through such developments as the 
cracking processes, have been ma- 








gasoline down.” 

Through chemical improvement 
of fuels and mechanical improve- | 
ment in engines, he went on, auto- | 
motive compression ratios have | 
risen in 20 years from an average 
of 5 to 1 to an average of 7 to 1.| 
This rise parallels the rise in oc- | 
tane numbers of fuels over the | 
same period. 





of all the people who 


bought the new Mercury 


in 1949 | 


were LIFE readers 


(see page 54) 





jhe acts the same way when be- 
jor factors in keeping the cost of|hind the driver’s wheel, according 

to Carl G. Seashore, of Pennsylva-|pension of licenses, have reduced 
nia State college. 





HE AAA convention was told 
that lack of road building, traf- 
congestion and mounting auto- 
motive taxation are blights on 
motor travel. 
More than $41,000,000,000 and 30 
inspection program in their|years’ construction would be re- 
states has resulted in consistent | quired to put the nation’s roads in 
reduction of accidents, others ar-|the condition to handle present-day 


gued that compulsory inspection in|requirements, said Wilfred Owen, 
their communities has not been|of the Brookings Institution of 
worth the time and money it costs. | Washington. 


Traffic congestion in cities has 
added more than _ $1,000,000,000 
annually to the cost of operating 
cars, stated William A. Stinch- 
comb, chairman of AAA’s high- 
| way committee. 
| A forecast that special taxes paid 
|by vehicle owners would reach a 
jnew peak of $4,000,000, i is 
club, felt that accident preven- ‘ eoameny by &, end ar a — 
tion programs should place em- | made by Russell E. Singer, AAA 
phasis on the driver rather than | oxecutive vice-president. 7 
the vehicle. “Even this staggering burden of 

On the other side, W. T. Davis, |taxation might not be so bad if 
head of the St. Petersburg (Fla.)|motorists were getting full value 
Motor club, reported that an opin- | for the tax cash paid in,” Singer 

- oe | nid. 

“They are getting short-changed. 
They are paying more and getting 
less and less in return.” He was 


Driving Habits 
, ; doubted] ferring to diversi 
Mirror Life ef vehicle’ tases to” non highway 


Driving habits are a mirror of | purposes. 


Some argued, as did G. Wise 
Wescott, secretary-manager of the | 
Automobile club of Richmond, Va., | 
that only inspection of cars in-| 
volved in violations or accidents 
should be required. 


James T. Haviland, president 
of the Philadelphia Automobile 











daily life—a man drives a car as| oe 

he lives — a safety educator has} JUDGE JOHN D. WATTS, of the 
told the vehicle fleet supervisors Detroit Recorder’s court told 
course at the University of Minne-|the convention how automobile 


sota. |fatalities have been cut sharply in 
If a man shows no respect for | Detroit. 

rights of others in his daily life, Strict enforcement of laws 

against speeding and drunken driv- 

ing, with jail sentences and sus- 


(Continued on Page 49, Col, 1) 


MAKE IT A REAL PICKUP! 


© SAVE TIME 
© SAVE LABOR 
© STOP ACCIDENTS 


at half the cost of comparable loading equipment 


with VENCO the one-man loader 


The Venco original tailgate loader really puts the 
“pickup” in your Y, % and 1 Then 
one man can handie heavy objects in complete 
safety to merchandise and personnel. For your shop 


ton trucks. 


and a sure sale to your next pickup customer. 


DISTRIBUTORSHIPS OPEN IN SOME AREAS 


© At your truck equipment dealer or write: 


THE VEN corp., Dept. A 


2828 Newell St. Los Angeles, Calif. 


| 


GT 





aauacm @ 
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of all lawbreakers, American pe- 
destrians have been termed “al- 
most perfect” in their attention and 
response to traffic signals by visit- 
ing automobile club officials from 


Highways & Safety 





(Continued from Page 48) England. 
fetal accidents in that city by one-|the influence of alcohol is incap-| “In England,” said Sir Frank 
third, he said. able of safe driving. | Newson-Smith, lord mayor of Lon- 

“Since May 8, 1050, when the Alcohol releases the driver’s in-|don during World War II and pres- 
bers Detroit policy went into effect,” |hibitions and makes him feel that|/ent vice-chairman of Great Brit- 


he can drive his car at 90 miles gin’s million-member Automobile || 
an hour and stop on a dime; his| Assn. “virtually no one pays any 


dia he declared, 1,800 people have 
; brain tells him to step on_ the/| attention whatever to traffic lights. 


gone to jail for flagrant traffic 


























of a a ne oo ae ro brake, but his body motor functions |Imagine our surprise, then, when 

E persons less have ween med 'n \are impaired by drink and action|we saw nearly all pedestrians in| ™ ; 
iza- Detroit than in the 166 days be- is delayed, he said. the many American cities we vis- 

“it fore the policy went into effect. That’s how many accidents oc-|ited obeying the signals. Wonderful, New Italian Model— 
ther Judge Watts also lashed out|cur, according to Dr. Dubowski. | really.” Alfa Romeo of Milan, Italy, has placed this new four-door car on the market. It has four 
this against ticket fixing and setting * * #* | The Britons, guests of Philadel- | ¢v'inders in line. Fuel consumption is said to be 10/2 liters per 100 km. Head of engine is 
has quotas for tickets, because these 5 hia’s Keystone Automobile Club, | 2" @!uminum alloy and includes both the explosion chambers, the valves and camshafts. 
ane —s we se i Nod to Pedestrians ie Sieh lenpreseod with the white 7 mont ee iearsettiainlenieniies 
uch of the public on traffic matters.” | ° \lines designed to keep motorists in ‘ |- ; Z. 

“The success or failure of a traf- Britons Are Impressed line at dangerous spots, crossings Pay as You Drive “safest driver of the day” by the 
wn fic policy,” he declared, “stands or| With U. S. Walkers and intersections. They plan to| It really pays to drive safely in|Junior chamber of commerce. Un- 
ee falls on the support you get from| Despite prevailing motorist opin-|recommend painting of similar|Oneida, N. Y. The payoff is $4|identified checkers select the win- 

as the public. It requires a partner-/jon that pedestrians are the worst |lines on Britain’s roads. which is awarded daily to Oneida’s | ners. 
ship between drivers, pedestrians, | ——— - . - oe 
vay the courts, prosecutor and the po-| 
nu- lice department.” 
ks. ’& «= & 
a MR. KURT M. DUBOWSKI, bio- 
; chemist at Norwalk (Conn.) ‘ 
~ 4 


hospital, described the effects of 


old alcohol on the behavior of drivers. bl SES 
af- He explained how grain alcohol ex- : 
to. erts an influence on the central (AL la 4 FW B34 ies 





on nervous system — the brain and 
. large nerves of the body — and| _— . : 
— demonstrated how a driver under | 
a F GEARED TO QUANTITY PRODUCTION 
on, orum 
of (Continued from Page 4) a , 
as he is not the “so and so” you 
0 imagined him to be but that he is 
iz just a fellow trying to make a liv- 
1- ing for his employes and himself. 
1- * * * 
. GTATE—to have a strong lobby 
ue \’ to watch legislative matters and 
= the many other services which a} 
~ good state association can give. To 
ie mention just a few various insur- 
ance coverages at substantial sav- 
of ings for the members, automobile 
if registration lists, bulletins on cur- 
a. 4 rent problems and laws concerning 
| your operation. 
er 
National—It is essential that D ABOVE ALL OTHERS! 
d. we have a vigorous national or- 
ng ganization to guard against leg- * 
a ietiem nich cumini, th com ily suggests, however, that Hydrovac wer brak- 
arity. ing might very profitably be included as 


fe detrimental to the best interests ae 5. ; 
uy of the entire automotive group. s that one original equipment by most manufacturers. If 
There seems to be a nationwide d above a// _—you are interested in taking advantage of this 

btance by the or pre-sold market, write the factory direct 


1e public opinion that all of the auto- ee eee 
id mobile dealers have made an ex- sts Sbwn the nation’s or details on Hydrovac—the undisputed leadey 


; horbitant profit during the past five a 2 . : 
le sents Aa Uhasaiees caeaen Gs cee in itself. It further in power braking. *REG. U.S. PAT. 0 
accordingly. In some isolated in- 
stances, a few unscrupulous dealers 
ra have amassed huge profits, but the | BENDIX 
. asd’ pay mone Senpite Sana ae] ne a 
a his investment and efforts than)! SOUTH BEND 20, 
dealers in other commodities per- | : 
centagewise. feet Coent Se 
. * . 

/ }‘ROM a taxation standpoint, we) 
vitally need a strong state and| 
national group to protect us against 
this trend of thought. Constant | 
vigilance on the part of associa-| 
tion officers will be required or'| 
many dealers will be legislated out 
of business by exhorbitant taxes 

and government controls. 

A healthy dealer organization 
presents a united front against 
the whims and unsound policies 
which some of the automotive 
factories try to thrust upon their 
dealers. Dealers who were in 
business in the thirties will re- | 
member how many dealers went 
broke. During my 23 years in 

5 business in Burlington (popula- 
tion 4,774), I have seen eight local 
dealers close the doors of their 
establishments due to unscrupu- 
lous legislation and unsound fac- 
tory coercion, and the average is 
about the same in other cities. 
Let’s hold a strong dealer asso- 
ciation together and prevent a 


in 


reoccurrance of these conditions , 
in the future. : BUILDERS 
Th t credit control of 15 , : 

Agni Freire 2 oF OF THE BASICS 


months on installment contracts is | 
a good example of the type of leg- | A 
islation which demands the atten-| OF BETTER 
tion of the national association. It 
is high time that the dealers have 
something to say about the ad-! 
ministration of their business, in-| 
Stead of being controlled by : 


MOTOR VEHICLES 


\ board of white-collared bank offi- 
cers who could not operate an au- 
tomotive dealership six months 
without going bankrupt. 








RS 


A ATU ANS 


ain SR ee A a 


AAG ARR en 





PHILADELPHIA. 


phia area may be heralding in a 
new day for the man at the pump, 
according to many industry spokes- 
men. 

Some see a_ revolutionary 
change in business methods while 
others claim that the old style 
gasoline station will be able to 
live side by side with the new 
super stations, 

Almost everyone agrees that the 
price war, which has seen a drop 
of more than three cents a gallon, 
will simmer down into an uneasy 
armistice. 

The price war forced many serv- 
ice stations out of business and 
“tempted” others to cheat on the 
measure and grade of the fuel they 
sell. 

The drop in prices forced many 
dealers against the wall. Some of 
the service station owners con- 
tended that they were operating 
at so small a profit that they 
could not afford to provide the 


“A USED TRUCK 


The current | 
gasoline price war in the Philadel- | 
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Dawn of New Gas Era? 


Super-Stations Prospering on Price War; 


Small Philadelphia Outlets May Close 


“free” services formerly expected 
by customers. 

The dealers succeeded in having 
|city council pass an ordinance pro- 
| hibiting the posting of signs larger 
|than 12 by 12 inches advertising 
jtheir prices. Council President 
|Frederic D. Garman, who cast the 


| 


lonly vote against the ordinance, | 


|said he thought it was unconstitu- | 


tional. 

There is some conflict as to the 
|spark that set the price war ablaze. 
|Howard Drager, president of the 
| Petroleum Retailers of Philadel- 
phia, Inc., which asked for the spe- 
|ecial ordinance, told council that 
|“various supplier companies” are 
responsible for the plight of the 
|dealers. He contended that some 
|major oil companies grant “sub- 
|sidies” to a few retailers in a com- 
|munity in the form of prices be- 
low their competitors. 

Other industry officials believe 
that the gasoline super market 


—the multi-pump station—preci- 


| BOUGHT LAST 


YEAR ALREADY HAD BENDIX- 






WESTINGHOUSE 


Savings on that 


AIR BRAKES... 


Running a small fleet of trucks calls for some 
mighty close figuring if you are going to realize 
the maximum profit on every job. That’s why 


old hands in 


the trucking business install 


Bendix-Westinghouse Air Brakes—they know 
they can depend on extra savings. When you 
total up those savings in maintenance and 
parts replacement costs, plus the value of the 


THE BEST BRAKE IS 


ONE Truck CONVINCED ME!” 


1950 





Heads Pennsylvania Dealers— 
Paul Ruch (left), City Auto Sales (Dodge) 
president of the Pennsylvania Automotive Assn 
meeting during the Tri-State convention, receives the gavel from Harry J. Williams, Williams | 


Clearfield, Pa 
by directors observing the 30th annual 


who was unanimously elected 


& Appel (Dodge-Plymouth), Erie, Pa., the retiring president 


super station is here to stay. 
fact, these stations will expand and 


pitated the price war when it en- 
tered this area, 


Almost everyone agrees that the probably will cause a big ie > aif ; 
. ~—|\their business is different from the 
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added time on the job, you realize what a 
good business investment Bendix-Westing- 
house Air Brakes can be. Drivers prefer 
them, too, because the added confidence and 
reduced physical and mental strain mean 
better road time. Whether for old or new 
trucks, be sure of the best — always specify 
Bendix-Westinghouse Air Brakes. 


THE BEST AIR BRAKE IS 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
ELYRIA, OHIO 





In| 


lin the number of stations and the 
design, according to some. 


Other people contend that th 
|super stations will have little effe: 
jon established “gasoline alleys 
These oil men believe that the pat 
terns of sales and service are to: 
well established to be greatly af 
fected. 

These oil men base their opinior 
jon the fact that similar station: 
|have been operating in Californi: 
without, they claim, influencing th« 
| trade generally. 


However, the Philadelphia su- 
per stations are larger and have 
| some new refinements Over the 
California super-dupers, 
| Some oil men think that the “su 
|per market” tag on the new sta 
|tions is apt. They point out thai 
|}super market grocery stores hav: 
revolutionized that business withir 
|the last two decades. 

Oil men believe that there will 
be a period of readjustment neces 
sary so that the small stations and 
|super stations can both adopt a 
|policy of “live and let live.” 

It is pointed out that the small 
stations will probably have to 
charge a little more than the 
supers because of a smaller vol- 
ume of business. 
| However, some oil men say that 
grocery field where housewives have 
sometimes stuck to their neighbor- 
hood grocer while a super market 
is located across the street. The 
housewives shop on foot and are 
usually in a hurry. 

Car owners are willing to drive 
out of their way to pick up a bar- 
gain in gasoline. That is why the 
few super gasoline stations in this 
area have been able to cause a 
price drop all over. 

When a super gasoline station 
first located on Hunting Park 
Ave. at Clarissa St. on July 18. 
conventional gasoline’ stations 
dropped their prices to meet the 
competition. The supply com- 
panies helped out by giving un- 
official reductions. 

Within the last few days, Atlantic 
announced an official cut of one 
cent a gallon “due to local com- 
petitive conditions.” Twenty-three 
stations are involved in the Hunt- 
ing Park section of the war. 


Some dealers were unable to sell 
gas at the old price and had to 
close shop. So what the motorists 
considered a bonanza, many dealers 
believe to be a plague. 

And the plague spread. 

An official for a super gasoline 
station contended that economies 
in this operation make it possible 
for one such station to sell 40 
times as much gasoline as a con- 
ventional station for less cost per 
gallon. Also, these stations usually 
own their own equipment while 
many smaller stations lease it. 


MEMA Parley 
Set for Dee. 5 
In Chicago 


CHICAGO.—A members’ informal 
reception and dinner meeting of 
the Motor & Equipment Manufac- 
turers Assn. will be held Dec. 5 in 
the Drake hotel, in conjunction 
with the Automotive Service Indus- 
tries show of Dec. 4-8. 


New directors of the association 
will be introduced at the affair 
They are W. J. Greene, L. S. Star 
rett Co., Athol, Mass.: D. L. Milli 
kin, Rust Master Chemical Co 
Boston; R. L. Smith, Pyrene Mfg 
Co., Newark, N. J., and F. G 
Wacker jr. Ammco Tools, Inc 
North Chicago, III. 


Guest speaker will be Thomas J 
Donegan, special assistant to the 
U.S. attorney-general, who will dis- 
cuss “Communism’s Contribution to 
Russian Espionage.” 

Schedule of other connected 
meetings follows: Dec. 1, officers of 
Automotive Affiliated Representa- 
tives, Sheraton hotel; Dec. 2, AAR 
directors, Sheraton; Dec. 3, MEMA 
directors, Drake hotel. 

Dec. 5, MEMA export credit 
group, Sherman hotel; Dec. 6 
MEMA credit group CJ, Sherman 
hotel; MEMA credit department ex- 
ecutive committee, Sherman; OAC 
reception and dinner, LaSalle hotel: 
Dec. 7, MEMA credit group CRP 





Sherman; AAR annual meeting 
Sheraton hotel. and AAR dinner 
Sheraton 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry. read by everyone who counts 
in America’s No. 1 Industry an esti 
mated more than 100,000 readers weekly! 
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A Postwar Dealer Tells How .. . 
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From Loss to Profit in Shop 


By George Deery 
Associate Editor |twice a year to all the customers | 

OT THE LEAST of the multiple |0n his books will bring them in. 

1% problems facing dealers who} * * # 

started in business after V-J day pus folder carries an_ illustra- 
was that of breaking the ice in the| tion of the firm’s service facil-| 
accumulation of service customers. | ities and a picture of Bauervic, plus 
The habits of drivers of going |a message telling customers: “Ours 
to already established dealerships jis a community, not a transient 


: business . . . our success depends | 
and independent repairmen and | 
filling stations had to be broken. jon what we do for car owners in| 

. : }our own neighborhood, and how} 
Arlington Motors, 17800 W. — |we do it. 
Mile Rd., Detroit, licked this prob-| ,, ‘ ‘ ‘ . 
jem by concentrating on advertis- | Everybody in this organization, | 
, ; |\from the boys on the wash racks 
ing, a direct-mail followup plan |; If. tak ‘ 
. ideas cooked up by Arlington’s o myself, takes a personal inter- 
and ideas est in your automotive problems, 


si ‘ vi for 
president, uae “anginal oun because we want you to come back | 
warmer relations be P }again, and again.” 


lube prospects and his firm. 


. s ‘ | When a customer has not been 


: heard from in three months, he is 
oe a postwar-restricted quota/certain to get a call from Arling- 
of 250 cars and trucks and 500/ton to learn the reason. Bauervic 
names of service clients on his|likes to know if there is a possi- | 
books to the tune of a $17,000 loss| bility of dissatisfaction over the | 
in 1947, Bauervic says that through; work and follows up such com-| 
August this year he can point tO) plaints personally. 
about 4,500 service customers with His contention to the client 
new vehicles held down to 275 due| who has stayed away because of 
to the Chrysler strike. ~- —— lala 
The profit picture is a different 
one, too, because the service and | 
parts end of the business shows | 
a net income of $1,500 for that | 
period. The record for other | 
years is shown in the accompany- | 
ing table. 
Bauervic believes that other deal- | 
ers, who started since the war, | 
would benefit from the methods he | 
has used to melt down the losses | 
that are accepted in the pioneer- 
ing stages of any business. 
* ~ . 


T MIGHT be added that older 

dealers with service departments 
that are making money for the red- | 
ink manufacturers could find pay 
dirt for themselves in adopting the 
Arlington angles or variations suit- 
able to their particular operations, 
Bauervic believes. 

He now counts 165 customers 
in other zones among his service 
customers. He put them on 
his books by direct mail to names 
garnered from registration lists. 
About 50 percent of Arlington’s 

service business is done between | 
six in the evening and midnight. | 
The dealership attributes a large | 
part of this business, in addition 
to an attempt to give satisfactory 
work, to the television facilities 
available to customers who care 
to wait while their work is being 
done. 


* * * 


‘THEN he opened his deal in Oc- 
tober, 1946, Bauervic says he 
had a firm conviction that he| 
wanted to stay in the business per- 
manently rather than take tempo- 
rary advantage of the postwar new- 
car shortage. His business philos- 


Brigh 


“D. P. (displeased persons) mailing! dissatisfaction is that this is un- 


fair to him and to the client be- 
cause Arlington wants to make 
right any jobs that do not come 
up to the dealership’s standards. 

The dealership also uses outdoor 
boards, bus and trolley cards, daily 
and community newspapers, spend- 
ing about 5 percent of its service 
sales dollar for promotion. 

+ * * 

AUERVIC uses a monthly fol- 

lowup system. 

An example of an Arlington 
mailing follows: 

“Would you spend two bucks now 
to save 25 or 50 later on? 

“Sure you would! 

“We've got a new machine in 
our shop. (One of the first in 
Detroit.) It scours out your en- 
gine oil pan just the way a 
woman scours her roaster after 
baking a ham. It cleans out the 
dust and dirt and bits of metal 
that accumulate in an engine 
after a year’s driving. (Some- 
times these cause more wear and 
tear than months of running.) 

“This is just one of a dozen pieces 


4 
‘ 


the fir: 





A New Dealer’s 
Shop History 


Customers Number of Net Profit or 
Buying Service New Trucks, Loss on Service 
and Parts Cars Sold and Parts 

1947 500 250 $17,000 Loss 
1948 2,000 300 12,000 Loss 
1949 4,500 300 9,000 Loss 
1950*.. 4,875 275 1,500 Profit 





*Through August. 





Gift Certificate is = 
ophy from the start was to plow 
back into the service end the profits 
from the sale of cars. 

As cars were sold he set up a 
file of the buyers and started a| 
monthly barrage of mailings whose 
target was to get his car custom- 
ers back to the firm through money- 


ment for November. 


saving specials on wheel align- 
ments, tuneups and seasonal 
changeovers. The monthly service 


offers meant an average saving of 
20 percent to clients. 


Checking the cars for other de- 
fects that could be remedied in 
Arlington’s shop, plus the sale 
of accessories, resulted in the av- 
erage service charge being three 
times the amount of the charge | 
for the monthly bargain. 
If the monthly mailings have not | 

jolted service prospects out of any | 
possible complacency about Arling- | 
ton, Bauervic believes that the 


illustrated and described 
in consumer advertise- 


Fink » 
That's 
plastic ‘ 
ccufling. 
like a gk 
Howard , 


Saturday Evening 


as advertised in 





a gt 
veel a 


| 
| Reynolds & Reynolds Expands in L. A. — 

| R. H. Grant jr., president of Reynolds & Reynolds, producers of auto dealer accounting 
systems and forms, recently announced the purchase of a new and larger plant in Los 
| Angeles to supply Arizona, California, Idaho, Oregon, Nevada, Washington and Utah. 


community —all of you. In the long 
run, you'll be richer, and so will 
we, if We can save money for a 
lot of you now. 

“Come in and see us! We aren't 
parts changers. We won't sell you 


of shop equipment Arlington Mo- 
tors has bought to do a good job 
quickly and save you money. 

| * * * 


E MEAN just that. We'd 

rather have a hundred people 
like you come in and spend two 
bucks with us than to have 10|new spark plugs if your old ones 
jleave us $20 each. are good. In fact, we won't sell 
| “You see we're here to serve this| you anything you don’t need.” 





Gift Certificate is fea- 
tured in consumer ad- 
verlisement appearing 


e in early December. 
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HOWARD ZINK SEAT COVERS 


7 


with the Dest wishes of 


Redeemable of 


Sty + 0° Covers Selected 


SEAT COVERS 


... or Cprisinas Gifts 


ar 
CMI ts 


Post 





During November and early December The 


Post and Holiday will carry 


full color advertisements promoting the use of 
Howard Zink Seat Covers as Christmas Gifts. 


Each will describe the Gift Certificates which 
permit the recipients to choose their own covers. 


Get your supply of 


Howard Zink Gift Certificates 


and feature them in your local advertising. 


P. S. 


need them! 





Be sure to order an 
adequate stock of Howard 
Zink Seat Covers. You'll 
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Future of Jet Autos? 


Details of Two Experimental Engines 
Revealed in Dallas, Buffalo 


AUTOMOTIVE NEWS, NOVEMBER 6, 1950 


_ auto makers are dubious|ing of the Texas Mid-Continent Oil 


about the near-future applica- 
tion of jet engines to cars, such 
engines came in for discussion in 
Buffalo and Dallas the other day. 

At Buffalo, Anthony T. Balint, 
engineering professor of the Uni- 
versity of Buffalo, said the auto- 
mobile of the future probably will 
be powered by a “baby brother” 
of the motor in today’s jet pro- 
pulsion airplane. 

A 100-horsepower motor, Balint 
said, need be only five feet long, 
two feet in diameter and weigh less 
than 200 pounds. In an auto it 
would operate with a simple trans- 
mission and no gearshift, he said. 

> + * 


T DALLAS, details of a new in- 
£% ternal combustion engine which 
reportedly runs just as well on 
kerosene jet engine fuel or domestic 
furnace oil as on modern gasoline 
were revealed at the annual meet- 





& Gas Assn. 

William T. Tierney, Texas Co. 
scientist, told the Dallas parley that 
the engine takes its fuel flow 
through a jet which swirls the fuel 
past the spark plug. 

The fuel is fed into the cylinder 
head only as fast as it is burned, 
thereby preventing the knock 
which occurs in ordinary engines 
when the fuel load is exploded at 
once, according to Tierney. 

Tierney said that the engine was 
still in the “laboratory stage,” but 
that his firm plans tests of multi- 
cylinder engines utilizing the new 
principle within a year. 

Tierney predicted that the new 
engine would mean “more miles per 
gallon” and go a long way toward 
helping preserve the nation’s oil 
reserves. 

* * * 
N HIS discussion, Balint said: 

“Fuel consumption would be the 





















UhY 3 
BERGER 
LONG PARTS 
ALLE 


@ Long and bulky parts both are 
safely and conveniently stored in 
space-saving Berger Steel Automo- 
tive Bins and Shelving. They're 
strong, durable, easy to alter and 
adjust with changing needs. 


Your local Berger Representative 
offers an exclusive parts department 
PLANOGRAPHING service that 
scientifically lays out your depart- 
ment to bring all parts into true 
sequence with your stocklist. He 
will furnish the factory-approved 
economical Berger standard steel 
units you need, and handle all in- 





Viewing New Mercury in Cincinnati— 

Lincoln-Mercury dealers of metropolitan Cincinnati hosted the press and radio at a 
special preview of the 1951 Mercury. Dealers and factory officials, left to right, are: 
C. G. Hess, L-M sales representative; H. L. Browder; W. P. Foster; A. W. Gorman, assistant 
district sales manager; Howard Hively; Rudy Booth, and P. D. Warren, L-M district sales 
manager. 





same or lower than with conven-|period will be devoted to panel 
tional reciprocating engines. For| discussions by members covering 
repairs the entire motor could be|major problems faced by install- 
lifted out and another packaged| ment finance companies. 
power plant slipped into place,| General sessions will be held in 
much as a weak battery is replaced.|the Palmer House grand ballroom 
The engine is built on the same |and luncheon meetings in the ho- 
| principles as today’s aircraft jet |tel’s Red Lacquer room. 
| engine. Air is sucked into a com- Meetings of the board and exec- 
pressor and heated to 1500 Fahr- | utive committee, followed by a get- 
enheit in a combustion _— together for early arrivals, are set 
Staleecientiy diet "Even > for Nov. 15, the day preceding the 
turbine wheel much as the wind |°°"veMtion opening. 
| revolves the blades of a windmill. its - ca 
| “The air jet is #0 hot it turns Indianapolis Boosters 
| steel cherry red,” explained Balint, . 
| a research engineer for Stewart- Name Foster President } 
| Warner Corp. during the war. INDIANAPOLIS.—The Indianap- | 
“The basic engineering principles olis Automotive Boosters Club No. 
have been known for 40 years but/28 has elected Roger G. Foster as/| 
it wasn’t possible to build such an| president. 
engine until high temperature al- Others chosen we | 
; fs re Gene Roeger, | 
loys capable of resisting such tem first vice-president; Monte Revie | 





peratures were developed during 2 : 
the war.” second vice-president; Thomas 
Goldsmith, secretary, and Gordon 


Injunction Held 
Best Solution 
For Big Strikes 


DETROIT. — Court injunction 
should be revived as the “faires 
and most effective implement” fo: 
dealing with strikes in critical in 
dustries. 

That was the proposal last week 
of Walter Gordon Merritt, noted 
New York attorney, who addressed 
the Economic Club of Detroit. 

In order to insure enforcement 
of any legislation affecting coa! 
railroad and maritime strikes, th: 
“injunction phobia” will have to b« 
overcome, Merritt contended. 


He pointed out that the injunc 
tive process is used in enforcement 
of key provisions of the Taft 
Hartley and Wage-Hour laws. 

The speaker argued against ap- 
plication of antitrust legislation to 
such industries as automotive, elec 
trical and textile. 

“The public,” he stated, “can for 
a long time use old cars, old clothes 
and old refrigerators.” 

Other proposals made by Merritt 
included: 

1. Outlawing of violent interfer- 
ence with interstate commerce. 

2. Regulation of railroad and pub- 
lic utility wages either by compul- 
sory arbitration or by the Inter- 
state Commerce Commission, which 
sets rail rates. 

3. Enactment of a National Coal 
Act outlawing nationwide stoppages 
and requiring the parties to return 
to the regional bargaining scheme 

“Restrictive regulations against 
nationwide stoppages should be 
limited to cases of outstanding pub- 
lic need where the losses suffered 


|by society far outweigh the losses 


suffered directly by the disputants,” 
Merritt declared. 





Anderson Buick, Inc. 
Bob Anderson Buick, Inc., Cof- 




























US 


stallation details. Call him in, or 
write for full information. 


This Berger Steel 
Automotive Shelving 
neatly disposes of tail- 
pipe and bulky parts 
storage problems. It 
keeps pipes off the floor, 
out of the way, yet 
readily accessible. Ex- 
tra large bins are just 
right for bulky parts. 


BERGER MANUFACTURING DIVISION 





REPUBLIC STEEL 


CORPORATION ° 


CANTON 5, OHIO 


of all the people who 
bought the new Dodge in 1949 
were LIFE readers 


(see page 54) 


fifths of the two-day convention 





Gilmer, treasurer. Club directors |feyville, Kans., has incorporated 
jare Arthur G. Slifer, Larry Cor-|with an authorized capitalization 


Snyder to Speak 
lette, Reid Sharum, Wayne Smith | of $50,000. Incorporators were R, J. 
and Donald Gille. Slifer is retiring | and Arline H. Anderson and Clem- 


To Finance Men: i 
president. jent H. Hall. 


1,000 Expected | : 


CHICAGO. — Secretary of Com- |} 


merce John W. Snyder will be the ane: pA citron 
principal speaker at the 17th an-|]! — oy PY, SER VICE = 


nual American Finance Conference 
IS ALL WE NEED TO MAKE UP AND SHIP YOUR ORDER 


CUSTOM TAILORED SEAT COVERS 


House here, it was announced last 
| week. 

FOR ALL CARS 1940 TO 1951. SEMI-TAILORED BACK TO 1929. 
GUARANTEED FIT AND WORKMANSHIP 


| More than 1,000 sales finance 
PLASTIC FIBRE RAYON 


company executives, a new alltime 

| high, from all parts of the U.S. 

and Canada are expected to attend 
ithe convention. 

Made of LUMITE or ~ Premium vinyl-coated heavy Heavy water repellant 

KANA (candy-stripe = fibre. Deluxe construction treated durable rayon in 

ge. jae eenate = with Leatherette front rest 4 colors —bliue. maroon. 

side panels on most mod- green and gray. 
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record was attributed to “height- 
ened interest in consumer credit 
control” by Thomas W. Rodgers, 
AFC executive vice-president. 

Others who will address the meet- | 
|ings are Fred L. Haller, president 


of the National Automobile Dealers 















The anticipated new attendance 
boxed with heavy rayon. ei, 4 colors. 












Assn.; Dr. Leo Wolman, noted/]) 15 patterns. 
economist of Columbia university; 5 Sets | to 4 x00 9.50 came 10.98 
Elmer E. Schmus, vice-president 17.95 18.95 ’ ' 2 ? 


Tax Included Tax Included Tax Included 


EXTRAS: 2.00 FOR CENTER ARM CARS. 1.00 FOR K-F, 50 BUICKS 
50 OLDS 98, 50 CADILLACS AND 48-50 HUDSONS 


WHOLESALE SHIPMENTS ONLY 
Send for Sample Book 


DAVIS SEAT COVER MFG. CO. | 
“Depend-a-fit" 


BOX 2316 





and cashier of the First National 

Bank of Chicago, and Rodgers. 
Fred Chew, convention manager, 

said that approximately three- 









Seat Covers 


JACKSONVILLE 3, FLA. 


Mfrs. of 
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| 1200 W. ADAMS ST. 











AUTO TURNTABLES 


The Finest at Low Cost 
No Wiring—No Foundation—No 
Anchorage—No Assembly —No 







Installation 
Macton Turntables consist of only 
¢ 2 parts—the base holding the 





Griving mechanism and the runway. Anyone can put it 
together in a jiffy. All you do is plug in—turn on the 
switch —and Macton starts working for you with motion 
that means affraction and more sales action. 


Many Other ATTRACTIVE Features: 
@ Collector Rings make possi- @ Interchangeable steei top 
ble lighting inside the car. 4 ft. dia. at slight addi- 
@Takes 300 Watts to tional cost for chan of 
motors, accessories, parts, 
@ Unconditionally Guaran- 
teed 1 year. 







Only $495.00 


F.0.8. Port Chester 
Order Today or Write © Al 


utely Safe. 
@ Capacity 4500 Ibs. 


for Literature ? 
Representatives wanted, exclusive territories open 


MACTON MACHINERY Co., INC. 217 locust Avenue * Port Chester, N. Y. 
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Milestone for Pontiac's Chicago Zone Head— 
J. E. Dickens, celebrating his 25th anniversary with the division, receives a wrist watch | Humphreys spoke before a group | make steady inroads on the natural | Ford’s new five-year contract, 


from E. J. Chapman, assistant general sales manager of Pontiac. 






| ONDON.—(UTPS)—Britain’s na- 
4 tionalized transportation has ad- 
mitted losing $68,240,000 in the last 
fiscal year. This is $44,000,000 more 
than the 1948 loss. 


Nor does the present picture offer 
a happier prospect, although Lord 
Hurcomb, chairman of the British 
Transport Commission, expects to} 
reach equilibrium in 1951—provid- | 
ing that there is no substantial | 
increase in costs. 


Commission operated vehicles 
rose from 8,000 in 1949 to 35,000 | 
this year. 
Passenger transport authorities 

linked to the nationalized transport 
services are placing applications | 
before the various tribunals for in- 
creased fares. The tribunals have} 
been stressing the need to keep 
passenger fares down if they are 
not to be followed by demands 
from all workers for increased 
wages to compensate for the in- 
flated rates. 
Rising cost of materials and serv- | 
ices also make road haulage rate | 
hikes inevitable, observers say. 
& > * 


YSANWHILS, the Road Haulage 
Assn., representing the un-| 
nationalized operators, are explor- | 
ing the prospect of developing a| 
system of “inter-working.” Firms) 
limited by governmental bans to 25) 
miles would cooperate to pass loads 
to members in an adjoining area} 
who could also travel 25 miles. | 
Some 200 sub-areas are being or- 
ganized to work under the system. 


The independent haulers fear that 
the government may limit still fur- 
ther the number of permits issued 
next year. This would force more} 
traffic onto the _ state-controlled 
services. 

Independent operators feel that 
the BTC may soon come to grief 
because of lack of skilled per- 
sonnel. A loss of top executives, 
through frustration, disappoint- 
ment and movement to other 
types of work would create a 
major problem for the commis- 
sion, they claim. 

Expansion of “C” licenses, which 
permit private firms to undertake 
their own internal business trans- 
portation, is worrying nationaliza- 
tion enthusiasts and is thought to} 
be a factor in the losses reported 
by the state-controlled transporta- 
tion setup. 

Figures issued by the Traders 
Road Transport Assn. show that 
the number of “C” licenses has 
jumped from about 380,000 before 
nationalization to 699,350 at the end 
of June, 1950. 

The inference is obvious, TRTA 
says—firms prefer to undertake 
their own transport work in their 
own vehicles rather than use na- 
tionalized services. 

Because of this, it is feared the 
government may eliminate “C” li- 
censes. 














* * * | 

Scotland Attracts 

ANCO, Ltd., a _ subsidiary of 

Nash-Kelvinator, is taking over 

a 36,000-square-foot factory in the 

Newhouse Industrial Estate in 

Scotland. Ranco makes _ thermo- 

static controls for the auto and 
refrigeration industries. 


Its advent here adds to the 
large number of American pre- 
cision engineering and scientific 
equipment firms which have lo- 
cated branches in the west of 
Scotland since the end of the war. 
Expansion programs have been| 


Humphreys Sees 


Texas as Future | 
Rubber Capital | of more and more synthetic. Syn- 


PORT NECHES, Tex.—Synthetic 
rubber, once a wartime substitute, | 
is fast becoming the preferred raw | 
material for the rubber industry | 
with its use promising to surpass | 
natural rubber both in the imme- | 
diate and long-term future, Harry | 
E. Humphreys jr., president of U.S. | 
Rubber Co., declared here. 

As such, we may well see the 
center of rubber production shift 





|is buying large tonnages of natural 
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duction will increase gradually until 
it reaches capacity by Dec. 1. 

“The outlook for the remainder 
of 1950 and the entire year 1951,” 
| Humphreys said, “is toward the use 


thetic rubber will account for about 
48 percent of the country’s total 
consumption in the remaining 2% 
months of this year. Next year it 
may rise to more than 60 percent. 


“The immediate reason for the 
transition is that the government 
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} 

lations manager, debunked fears 
|that the company’s decentraliza- 
|tion program would materially re- 
duce the number of Rouge jobs. 
Local 600 of the UAW-CIO has or- 
ganized a committee to fight job 
runaway. 

“Of course,” Cummins declared, 
“less production would mean a 
smaller working force, but the prob- 
lem of employment in the Rouge 
need not be handled by laying off 
employes. It could be handled by 
simply not hiring new employes.” 








rubber for stockpile to insure na- 


from Far East plantations are cut | 
off. 


He explained that the average 


| tional security in the event supplies |t¥rnover at the Rouge amounts to 


6,000 jobs a year. Replacements for 
departing employes would not be 
|rehired in the event of a produc- 


from the plantations of the Far| «Over the long term, however, | 


East to Texas, he forecast. ‘tion cutback at Dearborn, he added. 


synthetic rubber will continue to | 


Auto News from Britain 


Nationalized Transportation Loses $68 Million; 
Independents Solve One Hurdle 


announced by Veedor-Root, .,|mance Corp., was modernized to 


which manufactures counting ma- 
chinery units, and by the Albion 
Light Metal Products, Ltd. Both | 5 year. It will produce 1,500 long 
are tocated | in _Dundee. 


|of business and civic leaders from 
southeast Texas communities gath- 
ered to mark the reopening of the 
Port Neches synthetic rubber plant, 
the first of the all-purpose rubber 
plants to start production under the 
government’s expanded program. 

| The plant, which U. S. Rubber| 
|operates for Reconstruction Fi- 


increase its production capacity 
from 60,000 to 72,000 long tons of 
|GR-S all-purpose synthetic rubber 








| tons of rubber during October. Pro- | 


product because its capabilities are 
limited only by the scientist's in- 
genuity. Natural rubber depends, in 
large part, on the whim of nature.” 


‘Fear of ‘Ghost Penge’ 


Slapped by Ford Aide 


WYANDOTTE, Mich.—The huge 
Rouge plant will permanently re- 
tain its status as the heart of Ford 
Motor Co., the Wyandotte Exchange 
club was told last week. 

M. M. Cummins, Ford’s labor re- 











STOPS QUICKER ON SNOW 
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STOPS QUICKER ON ICE 
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MUD-SNOW TIRE B 
SKIDDED 12% FARTHER 






















B.E Goodrich 


NEW MUD-SNOW TIRE OUTSTOPS, 
OUTPULLS OTHER LEADING MAKES 


Here’s proof from Pittsburgh Testing Laboratory! 


Cummins forecast, will bring great- 
er productivity, a better working 
relationship between management 
|and labor and a “very great stabil- 
| izing influence” on company long- 
|range planning. 


Kircher Brothers Buy 
Bud and Larry Kircher have pur- 
chased Ludowese-Steeleman Co. 
(Ford), Graceville, Minn. Movies 
and demonstrations marked the 
opening of the new firm, known 

}as Kircher Brothers Motor Co. 









PULLS BETTER ON SNOW 





GIVES 12 TO 64% MARGIN OF SAFETY OVER OTHER TIRES 


..- UP TO 24% GREATER PULLING POWER 


S shown in the charts above, the new 

B. F. Goodrich mud-snow tire 
stops you on slippery ice or snow in 
from 12 to 64% less distance than other 
leading makes of tires—a margin of 
safety that can make the difference be- 
tween a safe stop and a collision! And, 
the BFG tire gives you up to 24% more 
pulling power to get you through deep 
snow. Even on ice, where traction is most 
difficult, the BFG tire showed up to 20% 
greater pulling power. It’s been proved— 
by tests with major brands of tires, under 
the supervision of Pittsburgh Testing 
Laboratory, famous independent testing 
organization. Tests were conducted in 
mid-winter on a frozen lake in Wisconsin. 


The new mud-snow tire is not just 
an “‘improved"’ tire—not just a “‘new 
model” tire. It has a radically different, 
scientifically designed tread. The new 
flex-lug cleat acts as a lug to penetrate 
mud and snow and to give windshield 
wiper action on ice, packed snow and 
wet pavement. It combines tremendous 
traction with long wearability. Yet it 
runs quietly on paved roads. 


The BFG mud-snow tire digs into mud 
like a tractor tire. Helps you get through 
on bad roads or open fields. Tests we 
have made show that it has up to 25% 
better traction in mud than other leading 
brands of tires, 


OPENS THE WAY TO NEW 
PROFITS FOR CAR DEALERS 


When a customer buys a car, sell him 
a pair of BFG mud-snow tires, too. It’s 
an extra sale for you—with a high-profit 
item. A B. F. Goodrich salesman will be 
glad to give you full information on the 
B. F. Goodrich franchise for car dealers. 


The B. F. Goodrich Company, Akron, Ohio. 
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More new HUDSON buyers 
read LIFE than any other magazine! 


More new PACKARD buyers 
read LIFE than any other magazine! 


More new PLYMOUTH buyers 
read LIFE than any other magazine! 


More new DODGE buyers 


read LIFE than any other magazine! 





More new MERCURY buyers 
read LIFE than any other magazine! 


More new PONTIAC buyers 
read LIFE than any other magazine! 


More new NASH buyers 
read LIFE than any other magazine! 


More new CHEVROLET buyers 
read LIFE than any other magazine! 
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More new BUICK buyers More new FORD buyers 
read LIFE than any other magazine! read LIFE than any other magazine! 





Among the people who bought 
these new cars... 


More read LIFE than any other magazine! 


Advertising in LIFE reaches more new car buyers than Company, answered this question: ‘‘What magazine or 
any other magazine! magazines do you read regularly?”’ 
This valuable fact came out of a nationwide survey 44.6% said LIFE. Yes, almost half of all new car 


of the buyers of 10 makes of new 1949 cars. 31,897 peo- buyers read LIFE. Can anybody who is selling new 
ple, selected on a geographical basis by the R. L. Polk cars put his dollars in a better place? 


arene rn ne rec | ne en omen 






PER CENT 


MAGAZINE READING 


LIFE 14.6 
Saturday Evening Post 29.0% 
Time 18.7% 
Collier's 16.9% 


Look 12.6% 


First in magazine circulation... 
First in advertising ... First in audience... 


FIRST WITH NEW CAR BUYERS! 
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German Presses Bared 


At Air Force Test Plant 


By Jerry Barry 
Staff Writer 


ADRIAN, Mich.—-A preview of | 
what may be future automotive in- | 
dustry manufacturing methods was | 
given to more than 900 Society of 
Automotive Engineers’ members 
here last week. 

They came to the Air Forces 
manufacturing methods pilot 
plant outside of Adrian, 60 miles 
from Detroit, to see some of the 
world’s largest hydraulic presses. 
The engineers were guests of the 
Gerity-Michigan Mfg. Co., which 
runs the plant for the Air Force. 

Models of the mammoth presses, 
built in Germany and brought to 
the U. S. as war reparations, may 
some day stamp out crankshaft 
forgings, axle shafts, brake drums, 
wheels, truck frames and panels, 
some of the visiting engineers said. 

Lt.-Gen. K. B. Wolfe said he 
thought the presses could be ap- | 
plied to the auto industry. Gen. 
Wolfe is deputy chief of staff of the | 
Air Force material headquarters. 

Three of the vertical forging 











WHOLESALE 
12 or more|Less than 12 
perdz. units} per unit 


Combination $19.80 
Kleenex 200 sheet 854” x 934” 1.62 
18.18 


Auto-Serv Dispenser 













WHOLESALE 





Auto-Serv Dispenser 


Combination $23.40 
Kleenex 200 sheet 8%” x 9%” 1.62 | 
21.78 | 


If retailed in odd multiples, the unit price 
for the odd unit must E 


o the single unit 


ice. 
Elsewhere, prices shown are suggested 
minimum prices. 
Minimum retail prices shown must be 
increased by the amounts of toxes re- 
quired by applicable law to be added 
to retail selling prices. 





AUTO-SERV Dispenser 
All-Metal with Kleenex Tissues 


AUTO-SERV Dispenser 
Plastic with Kleenex Tissues 


$2.17 | $3.25 


presses range in size from 7,000 
to 15,000 metric tons. But the 
largest German press of all, a 
30,000-ton monster, is now work- 
ing in Russia. Heavyweight 

American presses run about 5,000 
tons, 

Gen, Wolfe said a $200,000,000 pro- 
gram for construction of 25 presses 
modeled after the German giants 
would get under way in about six 
months. These presses, intended 


primarily fer the light metals in- J 


dustry, will be distributed through- 
out the country. 

“Great savings of materials, time, 
money and manpower will result 
from use of these presses,” Wolfe 
said. 

“In many cases production of 
airplane parts, including forg- 
ings, paid for the cost of dies 
with production of only a few 
parts,” he added. 


Maj.-Gen. O. R. Cooke, director 
of precurement and __ industrial 
planning for the Air Force, said: 

“Recent experiments proved most 
efficient in production of airplane 


and 
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World's Largest— 


A 15,000-ton edition of this 30,000-ton Ger- 


man-built hydraulic press, now situated in 

Russia, is being erected at an Air Force pilot 

plant in Adrian, Mich. Presses of much larger 

capacity are being planned in this country. 
. * * 


parts, particularly propellers from 
steel. Heretofore, the presses were 
used successfully with aluminum 
magnesium which required 
only slight finishing operations.” 








[| NEW YORK.—Plans for a na- 

tionwide inventory of small busi- 
ness firms to assure their maximum 
utilization in the nation’s mobili- 
zation program have been an- 
nounced here by Secretary of Com- 
merce Charles Sawyer. 

Speaking before the 48th an- 
nual convention of the American 
Automobile Assn., Sawyer ex- 
pressed a determination not to 
repeat the mistake made during 
World War II of major depen- 
dence upon big business alone to 
meet defense production require- 
ments. 





To Speed Arms 


Nationwide Inventory of Small Business Set 
As Part of Mobilization Program 


ernment contracts did not need t» 
deal with “five percenters.” Warn- 
ing businesses not to “dive at an. 
such sucker bait,” he pointed ou 
that the Department of Commerce 
through regional and district of 
fices, provides a wealth of procure 
ment information. 

However, he added that business 
men who wish to deal with the gov 
ernment must not expect contract 
to be “handed them on a silken 
pillow.” 

Said Sawyer: “Ingenuity is stil! 
essential even though government 
agencies are willing to help. Busi 


“In preparation for that struggle,” | nessmen must go after government 
he pointed out, “the resources of | business as they go after any other 


small business were for 


many | business. They must be prepared 


months overlooked. As a result of |to meet a need and to convince 
this concentration, war orders back-|the proper official that the job can 
logged, and many small plants were | be well done.” 


forced to the wall. Between De- 
cember, 1941, and December, 1943, 
nearly a million enterprises closed 
shop.” 

To avoid making the same error 
again, the National Production Au- 
thority is making an inventory of 


New wholesale 


RETAIL 


per unit 





$1.83 | $2.75 
4 18 
1.69 | 2.57 


and retail Fair Trade 


Minimum Prices of 


AUTO-SERV Dispensers 
for KLEENEX* tissues 


@ Effective Nov. 1, 1950, International 
Cellucotton Products Company, Chicago, 
Illinois, amends its Schedules of Products 
and Wholesale and Retail 
Prices, issued pursuant to Wholesale and 
Retail Fair Trade Contracts in effect in 
all states having Fair Trade Lawst to 
establish these minimum prices. 








Minimum 


AUTO-SERV DISPENSER FOR 


KLEENEX TISSUES FITS ALL PURPOSES 


“TM, Reg. US. Pat. OF. by LCP. Co. 


DISPENSER 
Potent No, 2270914 





RETAIL 


Combination 
we | oe 
2.03 3.07 


Kleenex Pocket Pkg. 


Distributed for International Cellucotton Products Company 


Auto, home, 
office, shop, 
stockroom, 
store, hospital 


and institution. 





AUTO-SERV Dispenser 
Plastic with Kleenex Pocket Pack Tissues 








Auto-Serv Dispenser 


WHOLESALE _—_—s«RETAIL 
24 or more re 24) arse 
per dz. units} per unit 
$7.74 | $0.72 '$1.10—2for $2.15 
42 | .04 .05—2 for 


7.32 | -68 


GANTNER INDUSTRIES, INC. 


5726 Dempster Road ° 


Morton Grove, Illinois 


Tr. M. REG. U.S. PAT. OFF, 


| 1.05— 2 for 2.05 


all small firms engaged in manu- 
| facturing, he said. The survey will 
determine where the firms are, what 
| they make, what they made during 
| World War II, and their present 
capacity to produce. 

“Having a list of small firms,” 
{Secretary Sawyer told the AAA 
| delegates, “will make it easier to 
| Spread the benefits and burdens of 
| defense contracts throughout the 
| 230,000 manufacturing enterprises 
|of this country. This inventory of 
| small business will enable the larg- 
‘er firms to find sub-contractors 
more quickly and more easily and 
|to avoid the habit of World War 
|II, when large firms sub-contract- 
ed much of their war orders with 
other large firms.” 

Sawyer said that good progress 
had been made in the industrial 
segment of the mobilization pro- 
gram. “By close attention to the 
history of our previous mobiliza- 
tion effort,” he said, “and a con- 
scious desire to avoid the errors 
made in connection with that en- 
deavor, we have, I believe, made 
definite progress. 

“To some it may appear that we 
are moving slowly and to others 
that we are moving too fast. We 
can safely say, however, by an ac- 
curate historic comparison, that 
our program is further along to- 
day—six weeks after the establish- 
|ment of the National Production 
|Authority—than it was the first 
year after the establishment of the 
|defense activity which started in 
| 1941.” 

Sawyer stressed that small busi- 
nessmen interested in getting gov- 


'Thermoid Places 


Blume in Detroit | 


TRENTON, N. J.—Directors of 
| Thermoid Co. have elected William 
A. Blume a vice-president of the 
Co. Blume will 
be in charge of 
Thermoid’s _orig- 
inal equipment 
business for the 
automotive indus- 
try in Detroit. 

He was previ- 
ously president of 
the American 
Brake - blok divi- 
sion of American 
Brake Shoe Co. 
and a vice-presi- 
dent of the parent company. He 
had joined that company in 1915. 
Blume is the inventor of numerous 
friction materials and braking de- 
vices on which patents have been | 
issued. 





W. A. Blume 


Auxiliary Transmission 


Increases Tractor’s Use 


ROYAL OAK, Mich.—An auxil- 
iary tractor transmission that is 
said to enable a farmer to expand 


|productive capacity of his tractor 


is announced by Sherman Products, 
Inc., 3200 W. 14 Mile Rd. 
President George B. Sherman de- 
scribed the new transmission as 
a “step-up and step-down” combi- 
nation that gives a tractor 12 for- 
ward speeds, from creeper to “step- 
up” high, plus three reverse gears 
and three power-take-off speeds. 


Family Night 
Pontiac Plant Tours 


Are ‘Sellouts’ 

PONTIAC.—Thursday nights are 
“family nights” in Pontiac plants 
and are proving popular with the 
employes’ families, the company 
reports. 

Plant visitors are taken on an 
hour-long tour of the plants in 
the Chieftain tour train, with the 
passengers sitting back comfort- 
ably while their guide describes 
the manufacturing operations over 
a public address system, 

So popular are the tours that 
reservations are necessary, says 
Pontiac. 
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WHISTLING TANK FILL SIGNAL 


Provides 
temperature 


‘Just fill ‘till the whistle stops’ 


1,000,000 cars, buses and trucks 
enjoy VENTALARM Signal 
protection today. 


Write for details 


SCULLY SIGNAL COMPANY 


92_First Street, memecmn - Mass. 
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Not a Maker's Secret Model— 

Gracing the Miami (Fla.) showroom of T. 
and Plymouths, is this snappy “'Alexspecial,"’ a custom body job by Doray, Inc., of Miami. 
Doray, headed by H. R. Jenks, built this car for C, C. Alexander, a Miami automobile 


dealer for whom it was named. 


DeSoto Starts Dealer Conference .. . 


Packard Dealers Get 


Vote on Council 


(Continued from Page 1) 


tions in the zones represented by 
these seven will take place next 
year. 

Dealers in the following zones 
have cast ballots for council dele- 
gates: Boston, Chicago, Cincinnati, 
Detroit, Kansas City, Los Angeles, 
Philadelphia, Pittsburgh, Syracuse, 
St. Louis and Portland, Ore. 

“This pioneer move by Packard 
signals a new era in dealer-fac- 
tory relationships,” Greiner said. 
“With so thoroughly a representa- 
tive and expanded advisory coun- 
cil, we look forward to a closer 
liaison than ever before between 
field and factory.” 

. . . 

REINER declared that “the 

highly successful procedure of 
past dealer advisory council] meet- 
ings will continue to be followed.” 
These include concentration on 
matters of policy and personal at- 
tendance of top factory executives 
as required by subjects under dis- 
cussion, 

Outside the sphere of policy, 
Greiner said, individual dealer 
problems, as before, will be handled 
at the zone office level. 

Council ballots sent dealers in 
the 11 zones last week allowed 
for listing of first, second and 
third delegate choices. The zone 
offices in their tabulations gave 
each first choice three points, 
second choice two points and 
third choice one point. 

The high point man in each zone 


Soreide Buys Out Poplau 


Jack Soreide, Madelia, Minn., has 
purchased the interest held by his 
partner, Ruben Poplau, in Soreide- 
Poplau Pontiac and will continue 
operations under his name as sole 
owner. Jim Hansen is shop fore- 
man. 


The $6,500 job was built over a ‘49 Ford chassis. The 
engine is a 1950 Mercury, with clutch and overdrive from a ‘50 Ford. 


AUTOMOTIVE NEWS, NOVEMBER 6, 195v 
| Convention Opens Wednesday dhs 


Curbs Bolster NUCDA Parley 


(Continued from Page 1) 
question was flashed: “How Can 
You Stay in Business with Con- 
trols?” 

Wilson said arrivals of the mail- 
ing piece in various regions re- 
mote from Dallas would be timed 
easily with the acceleration of 
wired and telephoned inquiries 
from the respective areas. 

* o * 

HE Texas Used Car Dealers 

Assn., which, with the Dallas 
body, will merge their annual meet- 
ings with the national association, 
will hold its annual business ses- 
sion for election of officers and 
other annual matters at the con- 
clusion of the general program 
meeting at 3 p.m, Thursday. 

Here is the program for the 
NUCDA convention: 

Wednesday 

Registration at Baker hotel be- 
ginning at 2 p.m. 

“King for a Night” party—Crys- 
tal ballroom, Baker hotel. 

Thursday 

Registration at Baker hotel be- 
ginning 8:30 a.m. 

Opening of convention 9:30 a.m. 

Invocation—Rev. Luther Holcomb, 
pastor of the Lakewood Baptist 
church, 

Welcome to Dallas—Mayor Wal- 
lace H. Savage. 

Call to Order—President McCol- 
lum. 

10 a.m.—“The Salesman, the Man 
Who Gets the Order,” by J. Emory 
Clark, sales counselor, Dallas. 

10:45 a.m.—‘How Important Is 
the Independent Automobile Deal- 
er?” by William J. Cheyney, exec- 

















B. McGahey Motor Co., alongside Chryslers 


was named that area’s councilman. 
Ties, if any, were broken by award- 
ing the post to the dealer with 
more first-choice listings. 

Greiner said that over 90 percent 
of the recommendations made by 
Packard dealer councils were “eith- 
er now in effect or under further 
development.” The Packard setup 
was first established on an appoin- 
tive basis in June, 1945. 

Industrywide acceptance of elec- 
tive factory-dealer councils was ad- 
vocated by the NADA Industry Re- 


lations committee 
program formulated last summer. 


260 Dealers Hear 
01 Chrysler Plans 


DETROIT. — Chrysler division's 
president, David A. Wallace, and 
Joseph A. O’Malley, general sales 
manager, met with representatives 
from 260 western and northwestern 
Chrysler- Plymouth dealers last 
week to discuss 1951 Chrysler divi- 
sion plans. 

During the week the Chrysler 
executives addressed dealers from 
Alaska, California, Idaho, Montana, 
Oregon, North Dakota, South Da- 
kota and Washington. 


Correction 


In its Oct, 23 issue, Automotive 
News gave an incorrect weight 
comparison for the 1951 and 1950 
Mercury cars, The shipping weight 
of the 1951 four-door sedan, which 
is 3,625 pounds, was compared 
with the “curb” weight of 3,470 
pounds for the 1950 four-door se- 
dan, which does not include gas, 
oil, water, etc. The ’50 model’s 
shipping weight, which is 3,590 
pounds, should have been used. 





in a 10-point 






Advertising,” E. S. (Ned) Jordan, 


utive director, Retail Credit Insti- 
tute of America, Washington. 

11:30 a.m.—Announcements and 
adjournment for luncheon and vis- 
its to exhibits. 

Noon—Meeting of legislative com- 
mittee, Dick Wiley, chairman; pres- 
ident’s luncheon, NUCDA board of 
directors. 

For the Ladies—Book review at 
the Mercantile Bank Bldg. by Eve- 
lyn Oppenheimer. 

1:30 p.m.—‘“Financing Problems 
of the Independent Automobile 
Dealer,” by R. Earl O’Keefe, presi- 
dent, Southwestern Investment Co., 
Amarillo, Tex. 

2:15 p.m.—“Hot Cars and How to 
Avoid Them,” by Basil R. Creigh- 
ton, assistant executive director of 
American Assn. of Motor Vehicle 
Administrators, Washington. 

3 p.m.—Adjournment; open time 
for visits to exhibits and business 
meetings. 

6:30 p.m.—Cocktail party, 
cock Terrace, Baker hotel. 

7:30 p.m.—Texas “Round-Up,” 
Peacock Terrace, Baker hotel. 

Friday 

9:30 a.m.—“‘Management Facts,” 
by Richard A. Koch, C.P.A., of 
Richard A. Koch & Co., Milwaukee. 
10:15 a.m.—“Adam and Eve and 


Pea- 





builder of the Jordan car (1916- 
1931), of New York City. 

10:45 a.m.—Announcements and 
adjournment for lunch. 

11:15 a.m.—Meeting of NUCDA 
1951 board of directors for election 
of officers, 

12:30 p.m.—Ladies luncheon, Mu- 
ral room, Baker hotel, followed by 





Tire Firms Blame 
Materials Cost 
For Price Hikes 


AKRON.—Seiberling Rubber Co. 
became the fourth tire manufac- 
turer to boost prices in the past 
week. 

Following the pattern set by 
Goodyear Tire & Rubber Co., Sei- 
berling hiked white sidewall tires 
10 percent and all other casings 
7% percent. Natural rubber tubes 
were increased 7% percent. 

Mohawk Rubber Co. and Gen- 
eral Tire & Rubber Co. also an- 
nounced similar increases. Trade 
circles expected that all companies 
would follow the same pattern. 

Blaming the rising costs of ma- 
terials, tire makers pointed out that 
natural rubber had gone up 300 
percent in a year and that previous 
prices did not reflect the true cost 
of a tire. 

Rayon, cotton and certain chem- 
icals also have gone up consider- 
ably in price in recent months, the 
companies said. 

Their announcements made no 
mention of labor costs, but most 
of the major producers have re- 
cently granted rubber workers a 
pay raise averaging 12 cents an 
hour. : 








Now Ready! The ONE and ONLY 
FACT BOOK ON NEW TRUCKS 
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fashion parade through courtesy of 
Neiman-Marcus of Dallas. 

1:30 p.m.—Clinic sessions, ques- 
tion and answer period. Joseph 
Danzansky, of NUCDA’s legal firm, 
will discuss controls. 

4:30 p.m.—Adjournment. 

6:30 p.m.—Cocktail party, Texas 
room, Baker hotel. 

7:30 p.m.—NUCDA banquet, Crys- 
tal ballroom, Baker hotel. 

8:45 p.m.—‘Independent Automo- 
bile Dealers and the National Econ- 
omy,” by Arthur C. Horrocks, pub- 
lic relations counsel of the Good- 
year Tire & Rubber Co., Akron 

Entertainment and dancing. 


Saturday 
9:30 a.m.—Meeting of NUCDA 
board of directors. 


10 a.m.—“Federal Regulations 
and Protection of Small Business- 
men,” by Frank Cain of Irion, Cain, 
Bergman and Hickerson, Dallas. 


11:45 a.m.—Industry program for 
1951—_Incoming President of 
NUCDA. Meeting adjourned. 


Exhibit booths will be open Nov. 
9, 10 and 11 from 9 a.m. to 6 p.m. 
daily. 

Exhibitors at the NUCDA show 
include Norick Bros., Gulf Auction. 
Porter Burgess, Arndt Palmer Lab- 
oratories, Terry Automotive, The 
Southwestern Co., Shaw & Slavsky. 
Windshield Glass Mfg. Co., Schoell- 
kopf Co., Better Monkey Grip Co., 
Circle Overhead Car Wash, Lumi- 
dor Co. of Texas, American Gear 
& Parts, Alemite Co. of North 
Texas, Dallas Auto Wholesale Auc- 
tion, Dr. Pepper Co., Newman Asso- 
ciates, Pencil Advertising, H. H. 
Whelan Co., Standard Service 
Parts, Stewart Office Supply, O. K. 
Jackson Specialty, G. F. C. Corp. 
























Note: Do not confuse with any 
used truck appraisal book. 


TRUCK 
INDEX 


Gives you UNBIASED 
FACTUAL Information 
on CURRENT MODEL 
CHEVROLET, FORD, 
GMC, INTERNATIONAL 
DODGE, STUDE, ETC. 


From Pickups to 23,000 Lb. G.V.W. 


Each model covered with 4 pages of information on G.V.W., 
payload, tires, engine and chassis specifications, dimensions, body 





I2% 


of all the people who 
bought the new Buick in 1949 
were LIFE readers 







(see page 54) 



























types, standard and optional equipment. Data compiled from 
original factory sources and presented in uniform, condensed style 
for quick, easy, factual comparisons. Information is up-to-date 
when you get the book, and we send you additional data sheets 
on new models and changes for 12 full months from date of your 
subscription without extra charge. 


The TRUCK INDEX consists of more than 300 pages of sales-making 
information contained in a durable handbook-size looseleaf binder. 
Send in your subscriptions now, to avoid delay and get this 
powerful sales builder working for you at once. A midwest dealer 
association bought 300 subscriptions for its members. A large 
dealer bought 50 subscriptions and gave some of them to his 
fleet customers and prospects. 


Fill in the order form below and send it with your check to The 
Automotive Index, P. O. Box 204, Vernon Branch, Los Angeles 58, 


: 
California. SOLD ON A MONEY-BACK GUARANTEE. ( 
The AUTOMOTIVE INDEX, P. ©. Box 204, Vernon Branch, Los Angeles 58, Calif 
TS kh eee subscriptions to The TRUCK INDEX, including !2 months Data Revision 


Service, at the following rates: 


| or 2 subscriptions $12.50 each 
3 or 4 subscriptions $11.00 each 


CHECK ENCLOSED for $...........-+ 
12 months’ service. If not satisfied, 
refund of the price paid. 


PLEASE PRINT OR TYPE 


5 to 9 subscriptions $10.00 each 
10 or more subscriptions $9.50 each 


to cover above subscriptions and 
| may return the books within 10 days for ful! 


Makes Handled............... 0 
i Ree ccincnscninnnscabnnspntanaibnnbennnntes snes: sabpnnncttondendaanobeebibihetintnc ansansadpnanahanbh cashshnsnhsibedussahseeaeiaaaeeaeen 
My Name 
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Expanded Program Studied .. . 





NADA Weighs Industry Plan 


(Continued from Page 1) 


tinuing contract, maintenance of 
the historic discount, formation of 
state industry relations committees, 
interpretive legislation clarifying 
legality of territorial security 
clauses in dealer contracts, elim- 
ination of new-car bootlegging, and 
periodic surveys to obtain informa- 
tion for needed projects. 
+ * . 

HE discussions will be a part 

of an open forum at the Miami 

convention. 

Ziesmer declared that advance 
registrations for the Miami conven- 
tion are the greatest in history. 
Thus far, he said, delegates have 
been assigned to 151 hotels in the 
Miami area. 

It was also revealed that the 
following entertainment has been 
arranged thus far: Phil Spitalny’s 
Hour of Charm, Water Show at 
Indiana Creek, Orange Bowl Pa- 
geant in the Orange Bowl sta- 


meeting will 


dium, and a Night Club party at 
Dinner Key, Miami. 

The three principal speakers for 
the main business session have not 


yet been announced. 
+ * * 





| 


ERE is the tentatively approved 
program for NADA’s conven- 
tion, as of Oct. 26: 

Thursday, Jan. 4, 2:30 p.m.—All 
newly elected directors who have 
not previously served on the board 
are requested to attend a meeting 
for the purpose of familiarizing 
them with their duties and all 
things involved in NADA’s opera- 
tion, with which they should be 
more familiar. Washington head- 
quarters will supply further infor- 
mation. 

Friday, Jan. 5, 9:30 a.m.—Meet- 
ing of 1950 Executive committee 
at Roney Plaza hotel. 

12 noon—Board of directors lunch- 
eon at Roney Plaza hotel. This 
be recessed about 5 








Quantity 


p.m., until the following morning. 

12:15—A luncheon will be ten- 
dered to the wives of directors at 
some yet to be determined loca- 
tion, under the auspices of Mrs. 
| Fred Haller. 

Friday evening—Universal Under- 
writers is planning to invite all 
directors and their wives to a din- 
ner party. 

Saturday, Jan. 6, 9:30 a.m.—Con- 
tinuation of board of directors 
meeting which will continue in ses- 
sion until concluded, even if it is 


necessary to hold over into the 
afternoon. 
8 p.m.— The annual President’s 


dinner at the Surf club. (This is 
a formal dinner, restricted to mem- 
bers of the board of directors, their 
wives, the managing director and 
his wife.) 





* * * 


UNDAY, Jan. 7, 10 a.m.—Regis- 
tration opens at Miami Beach 
Municipal auditorium. 

2 p.m.—Formal opening of exhi- 
bition adjacent to the Miami Beach 
Municipal auditorium. 

8 p.m.—Phil Spitalny’s Hour of 
Charm, Miami Beach Municipal 
auditorium. 

Monday, Jan. 8, 9 a.m.—Regis- 
tration, Miami Beach auditorium. 

10 a.m.—Industry Relations clinic, 
conducted by the NADA Industry 
Relations committee; George Zies- 
mer, chairman. 

12 noon—Inter-Industry Highway 
Safety committee luncheon for the 





® 
Teen-Agers Discuss Driver Training— 

A special panel at the 48th annual parley of the American Automobile Assn., held in 
New York, was a group of six high schoo! students who gave their views on youths’ driving 


problems. 


Expense Control clinic, presented 
by NADA Dealers Business Man- 
agement committee. 

4 p.m.—Special Water Show, In- 
|dian Creek. Special transportation 
| will be provided. (Note: No enter- 
|tainment is provided during the 
levening of this day in order to 
make room for activities of various 
manufacturers, finance companies, 
|banks, etc., who may wish to make 
such plans.) 

+ * * 
||NUESDAY, Jan. 9, 9 a.m.—Regis- 
| tration, Miami Beach audi- 
| torium. 

10 a.m.—Dealer Customer Rela- 
| tions clinic, presented by NADA 
| Dealer Customer Relations commit- 
|tee; J. E. Wolfington, chairman. 

| 12 noon—NADA Area Chairman 
luncheon. 


2 p.m. Government Relations 


| 


state chairmen, presidents of state |the NADA staff; M. Robert Deo, 


iclinic, presented and conducted by | 


ing. Invocation. President's report. 
Report of Resolutions committee, 
three speakers to be announced 
Introduction of new officers. 

8:45 p.m.—Orange Bowl pageant, 
Orange Bowl stadium, Miami. Bus 
transportation will be provided. 


Texaco Completes Unit 


‘In Research Program 


BEACON, N. Y. The newest 
major unit in Texas Co.’s research 
expansion program has been com- 
| pleted at the company’s laboratories 
|here, it was announced last week 
|by Michael Halpern, refining vice- 
| president. 
| The brick-faced building affords 
| 55,000 square feet of added research 
area and increases by approxi- 
|mately 40 percent the facilities of 
| Texaco’s main research center, the 
| Beacon Laboratories, Halpern said. 

According to Dr. W. E. Kuhn, 
manager of Texaco’s technical and 





PRODUCTION 
aj 
GREY IRON CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
THE WHELAND COMPANY 


FOUNDRY DIVISION 


eet eet ae 


I)FFICE AND MANUFACTURING PLANT 


CHATTANOOGA 2, TENNESSEE 








IMMEDIATE SHIPMENT— 
Hollingshead Exchange assures a guaranteed 
Hydra-Matic unit shipped the same day — 
ready for installation, with full instructions. 
GUARANTEED PERFORMANCE 
Completely reconditioned, run-in and block 
tested—guaranteed 90 days or 4000 miles. 
SAVINGS IN COST— 


Perfectly overhauled Hydra-Matic Transmis- 
sion (any model) costs just $95. No worry, 
no trouble, no waiting. 


Write, Wire or Phone Today for Details 


“ HOLLINGSHEAD 
MOTORS CO. 


Authorized Oldsmobile Dealer 
2550 S. Michigan Ave., Chicago 16 


Telephone: CAlumet 5-2000 
Largest Stock of Oldsmobile Parts 
in the Middle West 





If you wish shipment of 
an exchange transmission 
before your old unit is 
received, a deposit of $65 
will be added to your in- 
voice. (To avoid C.O.D. 
charges, send $160 in 
advance). Upon receipt 
of your unit the deposit 
will be refunded immed- 
iately. Freight f.o0.b. 
Chicago. 


































| 


|; accessory 


|No-Mar Mfg. Co. and Allen Prod- 


associations and state association 
managers. 
2 p.m.—Business Management and 


Ford Establishes 
Defense Office 
Under Krafve 


executive vice-president, has an- 
nounced that the office of defense 
products has been established as a| 
staff activity with R. E. Krafve 
as director. 

Krafve formerly was general 
manager of the Defense Production 
division. Because of expansion of 
the company’s participation in the 
national defense program, it was 
necessary to realign the organiza- 
tional responsibilities for defense 
production, Breech said. According- 
ly, the Defense Production division, 
as such, was discontinued. 

Operating responsibilities for de- 
fense products will be assigned to 
existing divisions or by establish- 
ment of new divisions, such as the 
Aircraft Engine division, Chicago. 

The office of defense products 
will be responsible for planning and 
coordinating the company’s de- 
fense production program, and will 
have primary responsibility for 


| wish to discuss this matter with 
DEARBORN.—E. R. Breech, Ford 


|managing director, chairman. ‘research division, the building i 
: ‘ g is 
RA gg egy Sag hm oy Gn? | part of Texaco’s 10-year research 
| transportation will be provided. see which will re- 
Setanta in & 8 a~ | sult in expanded or modernized 
B kf, st di at ineek ot |facilities at all of the company’s 

reakiast meeting Of Doard of! |28 research and quality control 
| directors. (This meeting is held laboratories. 

for the purpose of electing new 
officers and is scheduled at this 
time to give those members who 


Keep W. Reg Waugh 

KAMLOOPS, B. C.—W. Reg 
the Nominating committee ample |Waugh has been reelected presi- 
opportunity to do so.) dent of the Garage and Service 

10 a.m.— Manpower clinic, con-|Station Operators Assn. here. Wil- 
ducted and presented by the NADA| liam Louie has been reappointed as 
Employer-Employe Relations com-|secretary-treasurer. Neil W. Mc- 
mittee; George M. Berry, chairman.|Cannel was elected vice-president. 

2 p.m.—Annual meeting of NADA, | Elected to the executive committee 
Miami Beach auditorium, J. Saxton| were J. N. Schreifels, J. Krausher 
Lloyd, convention chairman, presid-'and J. Wodlinger. 





xthe PRACTICAL Accessory * the IDEAL Christmas Gift 
LIFETIME CONSTRUCTION 





conducting contract negotiations. 
Gerald J. Lynch, formerly of the 
finance staff, has been appointed 
assistant director, finance and con- 
tract administration, and Harold 
R. Foss, formerly of the manufac- 
turing engineering staff, as assis- 
tant director, production and fa-| 
cilities. | 


Made of heavy gauge steel, rubber 
mounted, no rattles, no holes to drill, in- 
stalled in a few minutes. The ORIGINAL 
Autotray, ideal for 10! uses. 

NATIONALLY ADVERTISED 
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Better Homes and Gardens, The Ameri- 
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John F. Cooney has been named | 
Washington representative and W. 
A. Moriarty as Dayton representa- 
tive. James L, Cameron jr. has 
been named by William T. Gossett, 
general counsel, to assist on legal | 
matters, 


Patent Verdict 


Won by Budd Barr 


DETROIT.—A judgment in an| 
suit has been won by | 
Budd Barr Industries in the U. S.| 
District court here. A patent in- 
fringement suit had been brought 
against the firm because of the| 
gasoline door guards it manufac- 
tures. 

The 


plaintiffs, Perry E. Allen, 


ucts Co., claimed that Barr in- 
fringed upon a gas door guard 
patented by Allen. But the judge 
ruled the Allen patent invalid be- 
cause its product was substantially 
the same as the device previously 
manufactured by the Budd Barr 
Industries. 





the ORIGINAL Autotray—on market 
over one and one-half years. 

400 DISTRIBUTORS 
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No. 200 
Gray fabric combined with vinyl 
plastic in maroon — tan — blue — 


green or gray. Sheet metal screws 
provided for easy installation on 
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Davis Strategy 
Leaned on Paint, 
Ex-Aide Testifies 


LOS ANGELES. — Paint played 
a major role in colorful Gary Davis’ 
attempts to sell his bantam three- 
wheeled car, it was revealed in 
court here last week. 

On trial for grand theft, Davis 
heard his former chief engineer, 
Joseph Charipar, tell the jury that 
he “personally had counted 17 lay- 
ers of paint” on “Baby”—the name 
Davis gave his first hand-built 
model. 

Charipar testified that the multi- 
paint job was given while Davis 
was displaying “Baby” to prospec- 
tive dealers throughout the coun- 
try. This, said Charipar, impressed 
them with the fact that Davis had 
more than one car already produced. 

Such strategy helped land Davis 
in court, charged with 28 counts of 
grand theft. The state is trying to 
prove that he obtained more than 
$1,000,000 for franchises on false 
promises that his car was ready 
for mass production. 

Charipar previously testified that 
the Davis plant in Van Nuys was 
never equipped for large-scale pro- 
duction and had turned out only 12 
or 13 hand-built models. 

The former tricycle-car engineer 
said that Baby had never been 
tested. 

“It was driven a lot but never 
tested,” Charipar said, “unless con- 
stant driving by salesmen, would- 
be purchasers and Davis could be 
called tseting.” 


DeVilbiss Ups 


Three in Sales 


TOLEDO.—Advancement of three 
sales executives of the DeVilbiss Co. 
is announced by Roy A. Guyer, 
sales vice-president. 

Emil F. Frey, now in his 34th 
year of DeVilbiss sales, moves from 





Emil F. Frey Henry M. Kidd 


his former post of assistant sales 
manager to director of sales pro- 
motion and ad- 
vertising. 

At the same 
time, Henry M. 
Kidd becomes 
sales manager of 
spray equipment 
sales. Kidd has 
been with the 
firm for 16 years. 

John M. Ehni, 
with 28 years at 





DeVilbiss, now 
John M. Ehni assumes the joint 
duties of export manager and 


branch plant coordinator. 









Tops All Plymouth Saiesmen— 


P. J. Hogan (center), 


receives a diamond pin from R. C. Somerville (right), 


salesman for Goldhar-Zimner, Inc. 


(Chrysler-Plymouth), Detroit, 
Plymouth general sales manager, 


for selling more Plymouths this year than any other salesman in the U. S. At left is Ben 


Zimner, secretary-treasurer of the dealership. 


Plymouth plans to give two-week all-expense 


trips next spring to its 200 to 300 top retail salesmen. 


“Sold Short on Steel? 


Wilson Figures on Industry’s Expansion 
Stir Up a Debate 








(Continued from Page 2) 


hard-headed view of criticism. In 
the early postwar years, some 
claimed in off-the-cuff statements 
that they were saving the auto 
industry from burning up its mar- 
ket by too-high production. 


ae ae Wilson’ s remarks in 

Chicago, Ryerson said: 

“T will call attention to the fact 
that the automotive industry’s 
growth of 2,000 times and the oil 
industry of 30 times, or whatever 
the figures are, has been made pos- 
sible because of the steel industry. 

“The automotive industry would 
not have grown without the steel 
industry having grown to make 
that possible, and I think that 
will always be the case.” 

Wilson said that the steel leaders 
had made two basic mistakes in 
underestimating the demand. They 
overlooked these facts: 

1. Those gainfully employed rose 
from 45 million before the war to 
60 million now. 

2. With our improving technology 


it takes more and more steel to} 
|new refrigerators, 25,000,000 autos 


keep a man working. 
* * * 


N THE ssteel industry, in most} 


cases,” Wilson said, “the same 
men are responsible now that had 
the tough going in the 1930s, when 
a lot of those blast furnaces were 
shut down and were cold. 

“If you ever want to have a dis- 
couraging experience, go through a 
steel mill when it is shut down... 

“So these men were all worry- 
ing about when they were going 
to shut down again, and they 
didn’t have enough confidence, 
from my point of view, in our 
country and its growth.” 

He pointed out, too, that the steel 
industry does not have the flexi- 
bility of other industries, due to 
the fact that blast furnaces run 





around the clock, while others who 
underestimate the demand can put 
on extra shifts to catch up. 

7” * * 

HE steel institute said that since 

1939 America’s steel production 
has increased by more than 42,000,- 
000 tons, a gain of 80 percent in 
11 years. 

“At the present time the indus- 
try has a production capacity of 
more than 100,000,000 tons, which 
is as much as all the rest of the 
world combined,” it was added. 
“Plans recently announced by 
various steel companies call for 
a further increase in capacity of 
nearly 10,000,000 tons by the end 
of 1952. 

“This is no fixed ‘goal.’ It could 
be exceeded if the country requires 


/it and if the raw materials, man- 


power and transportation are avail- 
able for the production and fabri- 
cation of more steel. 

“It is interesting to note that 
since 1946 the country’s steel com- 
panies have made the steel to build 
over 4,500,000 new homes, 19,000,000 


and trucks and 54,000 miles of pipe 
lines. 

“Anyone with the cash or credit 
who wanted to buy an automobile, 
a house, a bathroom or any other 
product made of steel had no seri- 
ous difficulty in doing so,” it was 
stated. 

“Korea brought a wave of ‘scare 
buying’ for steel and many other 
materials. The result has been the 
tightening of the market which ex- 
ists today. 

“The steel companies have faith 
in the future of America now, just 
as they always have had, even in 
the ’30s when they persisted in 
improving and expanding their 


| plants in the face of violent charges 


of ‘reckless _ over- "-expansion. 


of all the people who 
bought the new Hudson in 1949 
were LIFE readers 


(see page 54) 





Obituaries 





































Sam J. Jackson 


CORSICANA, Tex.—-Sam J. Jackson, 81, SI TL LAN 
pioneer Texas automobile dealer, died Oct. 


22 at his home here. He had been a 

dealer in Mexia, Corsicana, Orange, Beau- 

mont and — for — years. 
* 


Robert. Byron Pahner 
SWEETWATER, Tex. Robert 
Palmer, 39, car dealer here, died Oct. 26 
of injuries sustained when his car left the 
highway and overturned. 
* * * 
Remi St. Germain 
NASHUA, N, H. (UTPS) — Remi St. 
Germain, 42, president of St. Germain Mo- 
tors and manager of the Wheeler & Nutter 
Taxi Co. of this city, was fatally injured 
in a hit-run accident in Flint, Oct. 22. Mr. 
St. Germain, who had flown to Flint to 
attend a GMC diesel school, was alighting 
from a bus when he was struck by a pass- 
ing car. He died without regaining con- 
sciousness. 


Byron 


* * 


* 

Conrad Albracht 
CLEVELAND.—Conrad Albracht, 66, for- 
mer sales manager of K-W Ignition Co., 
died here Oct. 25. Mr. Albracht was an 
associate of the late Henry Ford, with 
whom he collaborated in the development 
of ignition equipment for Ford cars and 
tractors. 


Wh ed 


+ +. * 
George W. Timkey 


LOCKPORT, N. Y.—George W. Timkey, FO "4 I 
65, veteran Lockport automobile dealer, Y @) Tt 
ee oe 


died unexpectedly Oct. 20. He was the 

oldest auto dealer in Lockport in years of 

service, having entered the field in 1917. 

He was a member of the state and national 

automobile dealers’ associations 
* 


Harold J. Jones 
DETROIT.—Harold J. Jones, 54, died 
here following a heart attack Oct. 21. At 
the time of his death, Mr. Jones was chair- 
man of the claims committee of the 
National Automobile Transporters Assn., 
and of its national roadeo committee; gen- 
eral manager of the Square Deal Trucking 
Co. and a member of the claims division 
of the American taht wa Assns. 
* 


Luther F. Amora 

ELKIN, N. C.—Luther F. Amburn, 64, 

who was in the automobile business here 

for about 20 years, serving as president 

of Yadkin Auto Sales Co., died Oct. 24 in 
Chatham memorial hospital. 
* * * 

Clifford Hill Shaw 

SOUTH HILL, Va.—Clifford Hill Shaw, 

57, a South Hill automobile dealer, died 

Oct. 29 in a Baltimore hospital. 
* * 
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Percy R. Francis 
IRVINGTON, N. J.—Percy R, Francis, 
77, president of Francis Chevrolet Co., 
Irvington, and Norris Chevrolet and Olds- 
mobile Co., Westfield, died Oct. 28. He 
was vice-president of the Hudson and Essex 
Chevrolet Dealers Assn. and a member of 
the New Jersey Automotive Trade Assn. 
* * 


Archelaus Southard 
VANCOUVER, B. C.—Archelaus South- 
ard, 77, retired automobile dealer died at 
his home here recently. He founded and 
operated Southard Motors. 


CLAMPS ON 


quickly without 
bolts, screws or nuts! Fits 
any flareboard. Won't slip 
slide or sway. Cne man can 
install. 
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Spark Plug 


(Continued from Page 2) 


of any prohibition against func- 
tional prices. 


“Such a procedure is not open to 
the independent automobile manu- 
facturers, for they do not possess 
the financial resources necessary 
for any substantial integration. 


“Although the exact dollar in- 
crease in cost which would result 
from the prohibition of functional 
prices cannot be stated with accu- 
racy, it is a fact that the increase 
in cost of producing automobiles 
by the independent automobile 
manufacturers resulting from this 
prohibition would be substantial.” 

It was pointed out that any in- 
crease in cost would have to be 
reflected in increased prices for 
automobiles assembled by the in- 
| dependents. 

“Similar increases in prices,” the 
brief stated, “would not have to be 
|made by the major automobile pro- 
|ducers. The effect of this situation 
;}upon the independent automobile 
manufacturers in a competitive 
|market might well prove to be 
|ruinous, and might result in their 
|elimination from the field.” 

The Auto-Lite brief points out 
that in 1936 when it entered the 
| spark plug business, Champion and 
| AC had 90 percent of the business; 
that now Champion, AC and Auto- 
Lite have 90 percent of the business 
and that substantially all of the 
Auto-Lite business has come out 
of Champion and AC, which estab- 
lished the practice of charging less 
for equipment plugs than replace- 
ment plugs and that the so-called 
small manufacturers have remained 
fairly constant in numbers and still 
| enjoy about 10 percent of the busi- 
| ness. plus tax) 
| “It is obvious,” the brief states, 

“that Auto-Lite’s entry into the 4a 
business has increased competition, a 
not lessened it.” 

The company also says that no 
order should issue as to resale price 
maintenance practices which it vol- 
untarily discontinued in 1944, more 
than four years before the com- 
mission issued its complaint against 
Auto-Lite. 
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Dealer Doings in Pictures 


Hearing to Start Nov. 13... 





Congress Probe Spurs 
Reg. W Relief Hopes 


(Continued from Page 1) 


been on used-car prices is indi- 
cated in Automotive News’ cur- 

rent index of wholesale auction 

prices. 

The overall average for the first 
week of this month was down $46 
from the October average, but the 
average price of 1950 models last 
week was $136 under the October 
average and $230 below the aver- 
age in the first week of October. 

. * * 


—— the National Automobile 
Dealers Assn. and the National 
Used Car Dealers Assn. are pre- 
paring testimony for the commit- 
tee. 

A meeting of the NADA’s Pub- 
lic Affairs committee was called 
last week to make plans for the 
hearing, while the NUCDA re- 
vealed that it has retained the 
Washington law firm of Buckley 
and Danzansky “as counsel to 
represent us at the hearing.” 

The NADA meeting also produced 
a new questionnaire which is being 
sent to all members. It seeks in- 
formation concerning sales both 
before and after Sept. 18, and par- 
ticularly since Oct. 16. The NADA 
said there is a “vital need” for the 
information before the Senate- 
House hearing. 

On the heels of the Maybank an- 
nouncement came a disclosure from 
Senator A. Willis Robertson of Vir- 
ginia, a member of the Banking 
Committee and chairman of its 
Federal Reserve subcommittee, that 
he had suggested to the FRB two 
steps for “temporarily easing” auto 
credit terms. 

* aa * 

€ SAID FRB officials had prom- 

ised careful consideration of 
his proposals to: 

1, Allow longer than 15 months 
credit for car purchasers where 
the balance to be financed is more 
than $1,000. ' 

2. Where a man owns his home 
without obligations and needs a 
car, let the banks lend him money 
on his home for longer than 15 
months to make the car purchase. 


Despite the burgeoning hopes of 
dealers and their continued deluge 
of protests, there has been little 
indication that the FRB has any 
disposition to relax the tight terms 
it laid down Oct. 16. 


+ * * 


[om was apparent in a letter 
received by Rep. Frank L. 
Chelf of Lebanon, Ky., from S. R. 
Carpenter, FRB secretary. Carpen- 
ter’s letter, printed in a bulletin of 
the Kentucky Automobile Dealers 
Assn., pointed out that “all aspects 
of Regulation W were thoroughly 
explored with representatives of 
various industries before the orig- 
inal regulation was issued effective 
Sept. 18. 

“As a result of these consulta- 
tions, the board also was well 
aware that many sellers and lend- 
ers would not be in sympathy 
with the recent amendment (cut- 
ting the time payment limit to 
15 months).” 

Carpenter added that “the board 
was also faced with the fact that, 
in the period prior to the Sept. 18 
effective date of the original regu- 
lation, there had been a large ex- 
pansion of credit as a result of 
forward buying and high-pressure 


Show Committee 


Named in Seattle 


SEATTLE.—With the naming of 
a general committee in charge of 
staging the Seattle Auto Show, to 
be held in the Field Artillery 
armory next March 10-18, work has 
begun toward the securing appro- 
priate entertainment and factory 
exhibits, according to W. G. Powell, 
president of the Seattle Automobile 
Dealers Assn. 

Lee Moran (Lincoln-Mercury) is 
chairman of the committee. Other 
members are: Ralph Ostrander 
(Ford), Dale Huling (Chrysler- 
Plymouth), Gene Fiedler (Chevro- 
let) and L. E. Belcourt (Stude- 
baker). 






































selling based on the anticipated 
terms of the new regulation. 


“Further consultation with indus- 
try representatives in addition to 
that already held not only would 
have failed to contribute addition- 
al information in the board’s con- 
sideration of the question; it would 
also have raised serious danger of 
further expansion of credit similar 
to that which had preceded the 
Sept. 18 effective date,” Carpenter 
said. 

. * . 

bene only consoling statement in 

the Carpenter letter was a men- 
tion that the FRB’s “study of the 
consumer credit field as a whole 
and of such important industries 
as the automobile business in par- 
ticular is continuing, and we are 
glad to have expressions from the 
public to include in the study.” 


There wasn’t any good news 
either from Alan Valentine, admin- 
istrator of the Economic Stabiliza- 
tion Agency. Speaking in Wash- 
ington, Valentine intimated that 
economic controls will probably be 
around for a long time. 


Noting that controls during the 
last war were expected to be in 
use only a few years, Valentine 
said: “But this time we need to 
formulate a program for defense 
production, not for four years, 
but possibly for much longer. 

“We must formulate programs 
and controls which can, if neces- 
sary, endure over more years and 
which yet will leave our economy 
at the end of that time stable, 
productive and free.” 

* - * 


T° RETURN to the brighter side 
again, dealers could take hope 
that the FRB might see the light 
and emulate the credit curbs an- 
nounced last week in Canada. 


The Canadian _ government’s 
credit regulation specifies a one- 
third down payment on new and 
used cars, but allows 18 months to 
pay off the balance. 

The drastic effect of the 15- 
month limit of Regulation W in 
this country continued to unfold 
last week. A report on new-car 
sales in Flint, Mich., showed that 
the daily average for two weeks 
under the 15-month rule was 49 
units, compared with a daily av- 
erage Of about 100 units in the 
period from June 1 to Oct, 15. 

The county tax collector in Fort 

Worth, Tex., reported new-car reg- 
istrations down 40 percent. New- 
car sales in Cleveland for the week 
ended Oct. 21 totaled 1,451 units, 
against 2,038 in the preceding week, 
the week before Regulation W was 
tightened. 


* * * 


N A SPECIAL bulletin, the NADA 

again urged dealers to collect 
facts and figures to show the de- 
crease in business since credit con- 
trols were imposed. 

The national association also 
repeated its recommendation that 
dealers protest to their bankers 
and to local Federal Reserve banks 
and branch banks. 

Local and state associations 
were reporting success in con- 
tacting senators and congressmen 
and in getting them to protest 
to the FRB. 

The associations were also re- 
vealing the bad news on the effects 
of the new Regulation W on busi- 
ness as determined from surveys 
of members. 

* * = 

HE Kansas Motor Car Dealers 

Assn., for instance, revealed 
that under the 21-month version of 
Regulation W, new-car installment 
sales had dropped 20 to 30 percent 
and used-car sales 30 to 50 per- 
cent, 

The survey noted that unless 
the 15-month amendment is re- 
laxed, it is feared installment 
sales will drop over 50 percent 
and result in a majority of Kan- 
sas dealers having to quit busi- 
ness, 

The Arizona Automobile Dealers 
Assn, said that a check of regis- 
trations showed that sales in the 
three weeks following Sept. 18 were 


| 








* 


Florida Industry Relations Group— 

Members of the Florida industry relations committee, Florida Automobile Dealers Assn., 
are (from left to right, first row seated): Alton Costley, NADA director, East Point, Ga. 
(member of the NADA Industry Relations committee); Fred L. Haller, NADA president, 
Washington; Joe Blank, committee chairman, West Palm Beach; Charles S. Brooking. Second 
row standing: William Catlin, Jacksonville; R. B. Ingman, Miami; Cal Lado, Tampa; Sam 
Murray, Miami; Eugene R. Elkes, Tampa, secretary-treasurer of FADA; C. R. Bonnett, St. 
Petersburg. Third row standing: J. A. Boyle, Tampa; E. O. Clifton, Miami; H. C. Eppert, 
Jacksonville, representing Quinn R. Bartow; W. P. Turnipseed, Ocala; Stanley Peeler, West 
Palm Beach, president of FADA. Not shown but are members of the committee: L. B. 
Giles, Tampa; T. B. McGahey, Miami; H. C. Holmes, Tampa; R. A. Heptinstall, DeLand; 





~— 


T. B. Slade jr., Jacksonville; Quinn R. Barton, Jacksonville. 





Ala. Dealers Cited for Safety Drive— 


A Jury of Awards made up of five national authorities on commerce and industry has 
selected the traffic safety educational work of the Automobile Dealers Assn. of Alabama, 
Inc., for an “award of merit.'' The award is made by the American Trade Assn. Executives. 
Reuel W. Elton, right, is shown as he presented the award to Frank R. Broadway, left, 
executive vice-president of the Alabama association, at its annual meeting at Biloxi, Miss. 
George W. Cox, of Boaz, retiring president of ADAA, stands to receive the commendations 


of Elton for his leadership in association affairs during the past year. 


eg 


Idaho's 4th District Dealers Meet— 


E. A. Bogert (left), Pocatello, NADA director, outlined benefits to be derived by dealers 








through membership in NADA when he spoke at the annual meeting of the fourth district, 
Idaho group, recently in Twin Falls. With Bogert are (left to right): Leon Weeks, Boise, 


secretary-manager of the Idaho association; J. C. Ashworth, Twin Falls, fourth district vice- 


president, and Loren Maxwell, Boise, Idaho association vice-president. 


50 percent below those in the three/|cancelled because of credit restric- 


weeks preceding that date. 
A preliminary report of the sur- 


vey by the Missouri Automobile 
Dealers Assn. revealed that used- 
car prices dropped 21 percent 


since Regulation W was imposed, 
while new-car sales fell 38 percent 
and used-car sales 40 percent. 
* * * 

N ADDITION, the Missouri sur- 

vey revealed that the average 
dealer in the state has had 10 new- 
car orders and 12 used-car orders 


Overload Martyr 
Employer Fails to Aid; 


Jailed Driver Quits 

PHILADELPHIA.—Charging 
that his employer failed to come 
to his aid when he was sentenced 
to five years in jail for driving an 
overloaded truck through Goshen, 
Ind., Frank Di Donatis quit his job 
on being released from jail. 

Di Donatis arrived back home 
here after serving eight days. He 
was released on orders of Circuit 
Judge William E. Wider. Wider 
told the driver to change his plea 
from guilty to innocent and set 
him free pending a jury trial. 

Di Donatis knew his truck was 
overloaded, but said: “If I refused 
to take the truck out, I would be 
fired.” 





tions. 

Stocks were beginning to 
plague both new and used-car 
dealers. Boston used-car dealers 
reported unsold units piling up. 
In Dallas, a survey of 25 dealers 
revealed they have 225 percent 
more unsold cars on hand now 
than they had on April 1. 

While many dealers had their 
hopes pinned on an amendment to 
Regulation W that would allow at 
least 18 months to pay, there were 
several groups seeking more than 
that, and some asking outright 
repeal, 

+ * +. 
CGF such group was the South- 
ern California Automobile 
Dealers Assn., a used-car group, 
which demanded complete repeal 
of credit curbs. 

Rep. Aime J. Forand of Rhode 
Island informed the Rhode Island 
Automobile Dealers Assn. that he 
had “filed a vigorous protest” with 
the FRB asking that terms revert 
to the 21-month limit. 

An example is the postcard mailed 
out by Jimmy Vann, San Fernan- 
do (Calif.) Lincoln-Mercury dealer. 
His postcard, headed “Let’s Clip 
the Wings of the FRB,” urges cus- 
tomers to take “immediate action” 
to force Congress to order the 
FRB to rescind its credit curbs. 


| ciated with it for 











Canada Imposes 
18-Month Terms 
On Credit Buying 


OTTAWA.—The Canadian gov 
ernment has announced a length: 
list of restrictions on consumer 
credit, providing that car buyer 
must pay one-third of the tota! 
price down and the balance withir 
18 months. This compares with a 
15-month period in the U. S. 

Trucks, buses and demonstratior 


-j|cars are exempt from the regula 


tion, 

The new ruling also forbids ob 
taining loans from banks or loan 
companies for down payments, un 
less the loans are partly secured 
by a mortgage on real estate or 
fully secured by collateral in the 
form of stocks, bonds, cash surren- 
der values on insurance, etc. 

Dealers are giving the new credit 
curbs a mixed reception so far 
Authorized new-car dealers insist 
that the curbs will not greatly re- 
duce their sales volume since about 
only one-third of new-car sales 
have been on a credit basis, At 
most, approximately a 20 percent 
decline in credit buying of new 
cars is expected. 

Such dealers have been insisting 
on a one-third down payment in 
most sales of new cars, though 
terms had been extended up to 24 
months instead of the new 18- 


‘|month limit. 


However, used-car dealers gener- 
ally expect a slump in_ business. 
Buyers have been allowed as much 


!}as 36 to 40 months to pay for used 


models. 


Struble Named 
Reo Sales Chief; 
Hilty Retires 


LANSING. — A. L. Struble has 
been appointed general sales man- 
ager of Reo Motors, Inc. He suc- 
ceeds R. D. Hilty, 
who is retiring 
from the trucking 
industry after 
having been asso- 


44 years. Joseph 
S. Sherer jr., Reo 
president, said 
that Struble took 
over active duties 
of general sales 
manager on Nov. < 
1. Hilty will con- A. L. Struble 
tinue with the company until the 
end of the year. 

Struble held executive positions 
with Reo from 1928 to 1937. His 
current associations with the Lan- 
sing truck, bus and lawn mower 
manufacturer dates to October, 
1949, when he was appointed man- 
ager of branches. 


He has been identified with the 
truck industry since 1917. He was 
merchandising manager for Reo 
and manager of the company’s 
truck division before joining Frue- 
hauf Trailer Co. as sales vice-presi- 
dent in 1937. From 1942 to 1947 
he was with Trailmobile Co., also 
as sales vice-president. 

From 1947 to 1949 Struble was 
engaged in special research work in 
connection with postwar problems 
in the automotive industry, 


Top Trucks 


New-truck registrations for 
eight months, plus 42 states for 


September: 
1950 Pos. Make 1949 Pos. 
1—304,021 Chev. 252,334— 1 
2—228,327 Ford 132,242— 2 
38— 77,342 Inter’l 67,580— 4 
4— 638,081 GMC 59,2387— 5 
5— 65,456 Dodge 84,8389— 3 
6— 35,041 Stude. 41,336— 6 
7— 17,079 Willys 26,193— 7 
8— 7,982 White 5,916— 8 
9— 6,612 Mack 4,665— 9 
10— 4,068 Diam. T 3,931—10 
ll— 2,892 Divco 2,669—12 
12— 2,485 Reo 2,999—11 
183— 1,525 Brockway 1,069—14 
14— 1,476 Autocar 1,224—13 
15— 1,179 Pontiac 331—17 
16— 1,010 Federal 928—15 
17— 428 Kenworth 2384—18 
18— 324 Crosley 713—16 
19— 249 Sterling 168—20 
20— 219 FWD 248—19 
Total All Makes 
$27,055 691,087 


For further details see page 
84, today’s issue. 
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‘Continued from Page 4: 


be sold two cars and many 
car” 


car.” 


The following engineering and 
“made 
it possible to meet customer pref- 
erences with a ‘smaller’ car that is 


styling advances, he went on, 


still not a ‘small’ car: 


“1. Replacement of front axles 
by independent front-wheel suspen- 


sion, making it possible: 


“A. To move the radiator for- 


ward. 
“B. To move the engine fur- 
ther ahead in the chassis. 


“2. To establish an entirely new 


trend in front-end styling. 


“3. To move the passenger com- 
into the com- 


fort zone between front and rear 


partment forward 


wheels. 
“4. To combine fenders 


widen seats sufficiently to accom- 
modate an additional passenger. 

“5. To provide luggage space at 

the rear part of the car body, re- 
placing the old-fashioned trunk.” 

2 as * 

RBIB contended that the ‘“mid- 

get-car look” can be minimized 

with a unit-type body construction, 


employment of a “neat and com- 
pact” effect and concentration on 


four-seaters. 


“Those extra two, questionable 
seat places have, it seems, cost us 
in terms of weight and 


dearly 
style achievements,” Arbib said. 

Romney related that Nash “cut 
no corners” in introducing the 
Rambler. The merchandising ap- 
proach “was to offer all of the 
quality of the finest, fully-equipped 
larger cars,” he said. 

“All windows that operate on 
most cars operate on the Rambler; 
it has adjustable window ventilat- 





Michigan Dealers 
Name Industry 


Relations Panel 


LANSING.—The Michigan Auto- 
mobile Dealers Assn. has appointed 
an industry relations committee. Its 
chairman is Floyd Brown, MADA 
president. 

Members of the committee are: 
Roland Lorenz (Buick), Lansing; 
W. L. Burns (Cadillac), Ironwood; 
Arthur Summerfield (Chevrolet), 
Flint; Harold Keegan (Chrysler), 
Kalamazoo; James Mason (Dodge), 
Ferndale; Jack Rose (DeSoto), De- 
troit; Ralph Holmes (Ford), Battle 
Creek, and G. M. Ordway (Hudson), 


Jackson. 
Also appointed: Richard Cobb 
Kalamazoo; Ed 


(Kaiser - Frazer), 
Schroeder (Lincoln-Mercury), Sagi- 
naw; Laverne P. Marshall (Nash), 
Flint; H. A. Trevellyan (Oldsmo- 
bile), Lansing; Ted Booth (Pack- 
ard), Grand Rapids; George Row- 
ley (Pontiac), Lansing, and Ralph 
E. Lewis (Studebaker), Jackson. 

The committee will act as counsel 
for dealers who have problems with 
the factories and will cooperate 
with NADA’s dealer-factory indus- 
try relations counsel. 


i Want to Make Si aoe ia 

























“no- 
families might be sold one 


with 
body panels, making it possible to 
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body Engineers Hear Prejudices Are Ebbing . . . 
Smaller Cars Coming Into Own 


ors, it had a glove compartment, 
it has trunk space with a lid and 
a lock. Literally,” he stated, “the 
customer who buys one has nothing 
essential to add.” 

Romney disclosed that additional 
models of the Rambler “are tooled 
and ready for production.” He 
classified the Nash NXI experimen- 
tal sportabout, which is still in de- 
velopment, as a true “small” car. 

* cf * 
hip following exhibitors took 
part in a display held in con- 
junction with the technical ses- 
sions: 

American-Bosch, American Metal 
Products, Anderson Co., Atwood 
Vacuum Machine, Bridgeport Fab- 
rics, Detroit Harvester, Douglas & 
Lomason, Engineering Reproduc- 
tion, Inc., Gehringer & Forsyth, 


New Book Offers 
Understanding of 


Fleet Business 


CHICAGO.—Dealers interested in 
the fleet business and car and 
truck leasing may get an insight 
into the business through “Automo- 
tive Transportation in Industry,” 
by Samuel J. Lee, who is a con- 
sultant on fleet management here. 

Lee, who has been in the auto 
business for 20 years and who was 
formerly fleet manager for Ruby’s 
in Chicago, makes an analysis of 
all forms of auto transportation 
for business. 

Many dealers, Lee says, have a 
misconception of the normal profits 
available in the leasing business. 

Basically, he says, it is a used- 
car operation in which the profit is 
determined by the retail value of 
the car after the leasing period 
is up. 

In the postwar years, used-car 
values have been abnormally high. 
As a result, profits have been far 
above normal. 

Various forms of fleet use are 
discussed — salesman ownership, 
company ownership and leasing. 

Lee says the leasing company 









“Automotive Transportation in 
Industry,” by Samuel J. Lee, may 
be obtained through the book de- 
partment of Automotive News, 
2666 Penobscot Building, Detroit 
26, at $5 per copy, postpaid. 





has a good cost argument in sell- 
ing against salesman ownership, 
but not against a well-run com- 
pany fleet. 

A portion of the book is devoted 
to giving fleet owners and agents 
a look at how the auto dealer fits 
into the fleet picture. 

Fleet business strictly on a price 
basis may be ruinous. The idea, 
Lee says, is to sell on the basis of 
service. 

Lee claims that this book is the 
first to provide an understanding 
of the fleet business. 


Fleet Business Profitable? | 


Then read . 


“Automotive Transportation in Industry 


A Book Designed to Explain the Fleet User to the 
Auto Dealer and the Auto Dealer to the Fleet User 


By Samuel J. Lee 


Lee asserts that the fleet business can be profitable to the auto | 
dealer if he understands the business and sells—not on price— 
but on the basis of service. The author has worked in both the 
dealer and the fleet fields, and presents a clear picture of each. 
Get this book if you are interested in a profitable phase of the 


| auto business 










$5.00 per copy, Postpaid 
BOOK DEPARTMENT 
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Libbey - Owens - Ford, Motor Prod- 
ucts, Owens-Corning-Fiberglas. 
Also, Presstite Engineering, 
Prestole Corp., Randall Co., Red- 
mond Co., Robin Products, Shake- 
proof, Inc., Soss Mfg., Standard 
Products, Stubnitz- Greene Spring 
Corp., Swift Mfg., Tinnerman 
Products, Trico Products, United- 
Carr Fastener, Wood Conversion 
and L. A. Young Spring & Wire. 
—Mac Gorvon 


Detroit Uncovers 
New Automobile 


Bootlegging Ring 


DETROIT. — AvtTomotive News 
learned Thursday that another 
huge auto bootlegging ring, one 
which also allegedly sold mortgaged 
vehicles to buyers in  non-title 
states, has been uncovered here. 

Assistant Wayne County Prose- 
cutor Joseph Rashid was expected 
to ask warrants for as many as 
seven persons by week’s end. He 
said the warrants would describe 
activities involving hundreds of 
cars, thousands of dollars and pos- 
sible Michigan state sales tax vio- 
lations. 

He indicated that finance firms 
and banks in Detroit may have 
been left holding the bag for up- 
wards of $100,000. Out of the ring’s 
investigation, he said, will come an 
official plan to “wholly prevent the 
bootlegging of cars in Michigan.” 

Leaders of the ring are described 
as the principals in a cooperative 
transportation organization, who 
started laying the groundwork for 
questionable operations many 
months ago. 

According to signed statements 
made to Rashid, the ring acquired 
vehicles from dealers on fleet or- 
ders, involving discounts, approved 
by factories. Major goal in the 
scheme was to establish a good 
credit rating. 

The vehicles were financed by the 
ring, and payments made on them 
with more than necessary prompt- 
ness. The transport firm replaced 
its fleets time and again, sup- 
posedly in its role as a provider 
of public transportation. 

This went on until the factories 
discovered that some of their vehi- 
cles were turning up in Southern 
states shortly after they were de- 
livered in Detroit. 

All the manufacturers ordered 
fleet deliveries to the ring stopped. 
However, one dealer is known to 
have continued making deliveries 
anyway. 

In that dealer’s case, authorities 
say, cash in full was paid for cars 
delivered after July this year. How- 
ever, the ring continued to sell the 
vehicles to buyers in non-title 
states. 

Then, authorities say, the ring 
used titles as issued by the state 
of Michigan in order to negotiate 
loans on the vehicles from Detroit 
banks and finance firms. 

What the banks and finance 
firms didn’t know was that many 
of the vehicles had been sold to 
buyers in other states. In other 
words, they were loaning money on 
mere slips of paper. 

According to Rashid, everything 
worked fine as long as the ring 
continued to make payments 
promptly. But there came a time 
when it didn’t. 

That was when one finance firm 
sent out an investigator to check 
up. In the investigator’s own words: 

“The more I looked, the less col- 
lateral] I found.” 

—Bernit THOMAS 


Chicago Show 
Drawings Made 


CHICAGO.—An important chap- 
ter in the story of preparations for 
the 43rd annual Chicago automo- 
bile show was written last week 
when representatives of 20 passen- 
ger car makes drew spaces for the 
classic to be held next Feb. 17-25 
at the International Amphitheater. 

The makes and order of drawings 
were: 

Chevrolet, Ford, Buick, P’ mouth, 
Pontiac, Oldsmobile, Mercury, 
Dodge, Studebaker, Chrysler, Nash, 
Hudson, Cadillac, DeSoto, Packard, 
Kaiser, Lincoln, Willys, Frazer. and 
Henry J. 
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Drawn by Studebaker Debut 





Midwest Dealers See ‘51 Stedebeher— 

An event at Studebaker's preview dealer showings of the 195! models was the announce- 
ment of a new 120-horsepower V-8 engine for Commanders and Land Cruisers. Photo shows 
the stage in Chicago, as midwestern dealers got their first chance to see the ‘51 Com- 


mander with its new powerplant. 





Dixie Dealers Fly to Debut— 


Studebaker dealers from the New Orleans 


1951 line. Left to right, 
Denver Tullos, Bogalusa; 
Back row: P. Williams, 
Shirley Jean Chive, New Orleans; 


Lake Charles; 


area flew to Chicago for the preview of the 


front row: J. D. Gooch, Abbeville; Roy Kennedy, Franklinton; 
R. A. Bourque, Jeanerette, 
L. Bordelon, 
Stanley Muller, 


and Peter Gagliano, New Orleans. 
Bunkie; A. Darby, New Iberia; Miss 
New Orleans; Pierre Chive jr., New 


Orleans; J. Moore, Crowley; L. H. Sargent, of Studebaker; J. Hareford, Bunkie; S. Miller, 


Ville Platte, and L. Ligon, Clinton. 





George Sees Excess Profits 
Taxed by Christmas 


WASHINGTON.—A top congres- 
sional manager of tax legislation 
put the nation on notice the other 
day to expect further multi-billion 
dollar increases in taxes, irrespec- 
tive of the improved outlook in 
Korea. 

Sen. George, of Georgia, chair- 
man of the Senate Finance com- 
mittee, was speaking. He fore- 
saw: 

1, Enactment of a corporation 
excess-profits tax by Christmas—or 

at least “very early in 1951”—to be 
effective retroactive as of last July 
1 or Oct. 1. This bill will be con- 
fined strictly to a super tax on ex- 
cess profits or “war profits.” 

2. The possibility of another gen- 
eral tax bill next year. He did not 
elaborate on what this next bill 
would do. 

“The successes in Korea,” 
George said, “do not remove the 
necessity for additional taxes. 
We cannot afford not to go ahead 
with strengthening our defenses 
—and that costs money.” 

Some lawmakers feel there is 
not much likelihood of another 
general increase in normal] indi- 
vidual taxes, unless the world situ- 
ation becomes worse. 

Congress will reconvene Nov, 27 
—perhaps earlier—and the House 
Ways and Means committee and 
the Senate Finance committee are 
under instruction to present an ex- 
cess profits tax bill, ready for ac- 
tion at that time. 

This bill, along with the $4,700,- 
000,000 increase voted just before 

Jongress quit in September, is 


likely to boost federal tax col- 


lections to the highest level on 
record—even surpassing the top 
collection of any World War II 
year, which was $44,800,000,000 in 
1945. 

George set a target for action on 
the corporation excess profits tax 
by Christmas. He said this bill 
must be confined strictly to an 
excess profits tax in the interest 
of speed. 

Also, in the interest of quick 
action, George said that members 
of the Senate finance group prob- 
ably will sit with the House tax 





committee, if invited to do so, dur- 
ing the public hearings on the bill 
which begins Nov. 15. 

Meanwhile, the staffs of ex- 
perts employed by Congress and 
the Treasury department, are in 
a dither trying to find a sound 
and acceptable formula for an 
excess profits levy. 

The big problems are: 

1. To get at “abnormal” profits 
arising from the defense effort, 
without stifling many industries, 
impairing incentives to produce, 
and encouraging monopoly. 

2. Prevent wasteful spending by 
corporations. 


Priority System 
Taking Shape 


On Scarce Metals 


WASHINGTON.—Steel and alu- 
minum priorities in the national 
defense program took shape here 
last week. 

An NPA order—M-5—gave rules 
for handling defense orders for 
aluminum. Purpose of the order is 
to maintain aluminum output by 
providing equitable distribution of 
defense orders among aluminum 
producers, fabricators and jobbers; 
thus, NPA said, keeping to a mini- 
mum possible disruption of distri- 
bution to other aluminum users. 

Members of the Steel Products 
Industry advisory committee to 
NPA met with Director D. B. 
Carson to discuss a proposed plan 
for maintaining steel warehouse 
inventories to meet the needs of 
small business firms who are de- 
pendent on the warehouses for 
their supplies of steel. 

The industry group emphasized 
the importance of the impact on 
the civilian economy of defense 
supporting programs such as the 
one announced last week, estab- 
lishing a steel allocations plan for 
the building of at least 10,000 new 
freight cars a month as well as 
for maintenance and repair of ex- 
isting cars 
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With Two Months to Go... 





7-Millionth ’50 Vehicle Due 


(Continued from Page 1) 

great production letup for the rest 
of the year, other than by those 
makers who still have to make 
model changeovers. In that connec- 
tion, Ford assembly lines will be- 
gin grinding to a stop soon with 
full resumption slated as early as 
possible. Plymouth will run present 
models through Dec. 1. 

It was evident last week, in 
view of the effect credit regula- 
tions reportedly were having on 
sales, that the volume of produc- 
tion still being sustained was not 
ealled for in industry planning a 
few months ago. 

+ * + 


BSERVERS said it was appar- 
ent that many plants are shift- 
ing as much potential January and 
February production back to No- 
vember and December as possible. 
For example, it is widely report- 
ed that General Motors’ car-produc- 
ing divisions will account for 100,- 
000 more units in the next two 
months than was once planned. 
Other plants are said to be carry- 
ing out similar scheduling. 
All of this extra production, of 
course, is going to come at the 
expense of supplies that might 





Lincoln-Mercury Moves 


Detroit Sales Offices 


DETROIT.—Offices of the central 
sales region and Detroit district of 
Lincoln-Mercury have been moved 
to the division’s new parts depot 
at 12723 Telegraph Rd. The regional 
and district offices have been lo- 
cated in downtown Detroit in the 
Union Guardian Bldg. since July, 
1949. 








otherwise be available for final 

assembly in the first quarter of 

1951. 

Some observers think the indus- 
try may be gambling on what the 
government will order to speed re- 
armament in 1951. 

They are certain that prices are 
a major factor in the situation, 
pointing out that recent wage in- 
crease and higher material costs 
have placed a terrific burden on 
priee structures, especially where 
manufacturers have not increased 
retail sales tags as yet. 

+ + * 

T IS felt that the only way 

Ford, Chrysler and General Mo- 
tors will be able to hold the line 
is through high production sched- 
ules. 

There is little doubt that most 
auto makers have been hit hard 
by the economy’s inflationary spiral. 
Prices of copper, lead, zinc, tin and 
aluminum have literally soared 
over levels prevailing at the end 
of 1949. 

The greatest threat of all still 
remains to be faced—higher steel 
prices, probably as much as $10 a 
ton. 


Although they were even then| 


producing vehicles in_ relatively 
high volume, the independent mak- 
ers who have already raised 1951 
prices pointed out at the time that 
the increases didn’t take all their 
higher operational expenses into 
account. 
* * * 


| IX OTHER words, they were hop- 


ing that still higher production 
would bridge the gap. Higher steel 
prices will dampen such hopes. 

The feeling grows throughout 


@ the auto industry that the gov- 


Car Production Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 


Total Cars, U. S. 





ernment won’t, if it can help it, 
let masses of workers stand 
around idle during any change- 
over from civilian to military 
production. 

But it is also felt that the gov- 
ernment is determined to get this 
nation’s military might in top shape 
as soon as possible, and that this 
means a flock of defense orders 
right after the first of the year. 

These orders, it is believed, will 
probably mean some sizeable cuts 
in automobile production, perhaps 
as high as 40 percent, at a time 
when the government won’t look 
too bad in the eyes of the public 
if sizeable stocks of new cars are 
in the hands of dealers around the 
country. 

Right now, some manufactur- 
ers can sense a flood of layoffs, 
due to the imposition of credit 
reins, and they wonder how fast 
the government will act in award- 
ing defense contracts after that. 

A good many manufacturers 
don’t think there will be any ac- 
tion fast enough to prevent at least 
a short period of mass unemploy- 
ment. 

C. of C. Names Barnett 


James L. Barnett, automobile 
dealer in Savannah, Ga., has becn 











L-M Starts New Plant— 





Turning the first spadeful to mark the beginning of construction on its new assembiy 


plant at Wayne, Mich., is Benson 


Ford, general manager of Lincoln-Mercury. 


Left to 


right: Lindsay Gay, plant engineer; Earle Williams, manager of manufacturing engineering; 
Ford: N. S. Brown, general manufacturing manager; S. W. Ostrander, operations manager; 
H. H. Foster, general purchasing agent; C. C. Bostedor, manager of production program. 
ming and control; R. P. Powers, manager of quality control; and Morgan Collins, divisional 


controller. 


Henry J Wins 
Takes First in Race 


at Ladonia, Tex. 


ARLINGTON, Tex.—A Henry J 
driven by Orville Mills of Ladonia, 
Tex., won the 250-mile Southwest- 
ern stock car race title and $1,000 
top prize at Arlington Downs dirt 
track here Oct, 29. A crowd esti- 
mated at more than 11,000 saw 
Mills cover the distance in four 


elected presicent of that city’s|hours, 25 minutes and 27 seconds, 


chamber of commerce. 


for an average speed of 56.7 miles 





per hour. A 1950 Chevrolet driven 
by Cotton Whitworth, Fort Worth, 
was second. A 1949 Dodge driven by 
Jimmy Day, Fort Worth, finished 
third. 

Ben Harleman of Kansas City, 
who was leading until his 1950 
Plymouth overturned four times on 
a curve, came in fourth. Harle- 
man righted his car, wired down 
the smashed hood and continued 
on immediately. 

Other top winners were: Ed 
Scheeler, Chicago, driving a 1950 
Hudson, fifth, and Harvey Swan- 
son, in a 1950 Ford, sixth. 
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ic coet ae 1,265 2,247 9,665 75,409 92,238| satisfactory. Box 4605, c/o Automotive 
INTERNATIONAL .... 12 1,268 10 45 102,447 83,060) News, Detroit 26. 
SE aictirc ncaa ceed nasesgussenshonave 390 72 380 1,284 6,196 9,565 
| See ; 402 718 444 1,704 8,219 7,018 
STUDEBAKER ......... 1,048 1,048 1,000 3,772 57,390 42,536 — ts - Opportunity for on 
MII kissisccrssonssosesuncese 405 204 8871657 7,212 12,187 ggressive Truck Salesman 
WILLYS-OVERLAND 1,372 1,563 1,288 5,492 45,028 39,000 We are a fast growing GMC truck deal- 
MISCELLANEOUS ..... 369 32 317 1,326 16,583 12,926/| ership with a large untouched potential 
ceases ‘eheesiaminda’ sasimmaaiboaa — tagdaiee . a + ta wore ae peaoun. 
Total Trucks, U. S. .... 25,859 17,008 25,875 110,986 1,006,052 1,134,218 || fience. "Must “hace” trading ‘tmcwledee 


Above average 
income to the ent man, with room for 
advancement. Only qualified need apply. 
In replying, furnish the following: age, 
martial status, years of experience and 
other pertinent data; also a recent 
photograph. 


on light and heavy units. 


8,168 34,343 247,540 331,721 


Box 4620 
c/o Automotive News, 
Detroit 26. 
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for the benefit of our employing readers 


One Dollar ($1) per 
Display Ads 


PENOBSCOT 


Mich add 
$9.80 
ae) 


branches of the automotive 


col Title da) 


regular rates 
insertion for 

per inch, per 

BUILDING 


industry from Maine to California. low 
Wanted Ads accepted at half 
Count initials and groups of numbers 
but if signed “Box No Th 


address and extra service 


insertion 


DETROIT 26, MICH 


HELP WANTED 


AUTO (FORD). Assistant service man- 
ager. If you have mechanical experience 
on Fords and wish more pay with a 
chance for advancement, here is your 
opportunity. $80 per week salary plus 
incentive bonus. Excellent working con- 
ditions. Write qualifications in full, Box 
4580, c/o Automotive News, Detroit 26. 


WANTED 
SERVICE MANAGER 


with Chevrolet background, who can really 
perform. Excellent opportunity in pleasant 
surroundings. Southern California, Chevrolet 
dealer doing $8,000 C.L. with $12,000 po- 
tential. Don't waste your time and mine 
unless you are tops. 

Box 4615, c/o Automotive News, Detroit 26 












POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 





EXPERIENCED GM ACCOUNTANT-Busi- 
ness Manager, under 30, married, family. 
Familiar with all problems in 135-car 
Chevrolet-Oldsmobile dual deal. Can set 
up systems, accept responsibility, Avail- 
able after January 1, 1951, when present 
committment expires. Have advanced to 
limit due to size of deal; would like 
larger deal and change of climate, prefer- 
ably south. College transcript, personal 
history available on request. Box 4606, 
c/o Automotive News, Detroit 26. 


AUTOMOTIVE EXECUTIVE — for your 
business! Dealer or manufacturer. Ex- 
perienced business management, systems, 
accounting, controls; familiar new, used, 
parts sales. Ambitious, competent, re- 
liable. Interested real opportunity U. 8. 
or abroad. Please address Box 4596, c/o 
Automotive News, Detroit 26. 








GENERAL MOTORS SERVICE MANAGER. 


labor relations and produc- 
Doing 
$26,000 customer labor monthly, Looking 
for an aggressive dealer and $10,000 
yearly. Box 4607, c/o Automotive News, 
Detroit 26. 


USED CAR MANAGER. Excellent refer- 
ences; with three dealers for 20 years. 
Vicinity of New York City. Mack Good- 
rich, 175 W. 79th St., New York, N. Y. 


MANAGER OR OWNER’S ASSISTANT. 25 
years’ new and used car experience in 
Detroit. College education, honest, sober, 
dependable; desires connection with deal- 
er in medium-sized town. South or south- 
west preferred. Box 4616, c/o Auto- 
motive News, Detroit 26. 


Expert on 
tion. Present dealer too satisfied. 





EXPERIENCED SALES MANAGER, 20 


years’ experience General Motors and 
Chrysler products, wishes connection re- 
tail capacity in Los Angeles area. Box 
4612, c/o Automotive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER. thor- 


oughly experienced all phases of dealer 
operation. Capable of taking charge of 
any size dealership, New York area. 
Available now. Box 4613, c/o Automo- 
tive News, Detroit 26. 









DEALERSHIP, 





DEALERSHIP AVAILABLE 


WISCONSIN 
DEALERSHIP 


| have one of the finest automobile deal- 
erships that only the moderate volume 
operator would be interested in. | sell a 
leading independent product in a wealthy 
city of 45,000 that also has a large and 
lucrative trading area. 1949 new car 
sales and used car sales over 750 units 
and 1950 is going to be even better. 
| get a good, healthy new car allot- 
ment each month and 75% of our mer- 
chandise is sold for the next 3 or more 
months, during which period we will get 
more than 100 new units. All of my facil- 
ities are less than 6 years old. Large 
parts and service volume. Excellent used 
car location and layout. This is a ‘'sweet- 
heart deal'' and can be handled with 
$30,000 to $40,000 and will take balance 
as @ percentage of your monthly profits. 
You may rent or purchase all building 
and used car facilities from me on good 
terms. Please reply to Box 4604, c/o 
Automotive News, Detroit 26. 





ONE OF THE MOST compact dealerships 


in New England, doing better than $350, - 
000 a year business. Located in the 
heart of Connecticut with a prosperous 
territory to draw from. Can be pur 
chased or leased for 10-year period, with 
three-year-old building, including latest 
shop equipment and beautiful showroom 
Selling because of health. Address Box 
4618, c/o Automotive News, Detroit 26 


RSS ; 
DEALERSHIP, now handling one of the 


fastest selling, independent lines in a 
40,000 town population plus additional 
trading area of 90,000. Must sell due 
to wife’s health. Located in eastern 
part of Washington—rich wheat, stock 
and pea area. Ideal climate, little or no 
winter. Near the atomic energy plant 
at Richland, Washington, and area of 
the government dams that are being 
built. Sold 505 new and used cars in 
1949, will do better this year. Nice 
service business and downtown location 
Good used car lot. Will take $20,000 
approximately to handle at book value 
Must qualify with factory. Box 4520 
c/o Automotive News, Detroit 26. 





now handling one of tl 
fastest selling, independent lines, Ex 
cellent service and repair business wit! 
practically unlimited potential. Servic: 
station approximately 200,000 gallonage 
Complete line parts and equipment. Situ 
ated in commercial city—no strikes—n: 
lay-offs. Long lease on buildings, lov 
rental. $28,500. Box 4610, c/o Autom 
tive News, Detroit 26. 


siamese i 
FOR SALE, dealership, now selling 10: 


G.M. cars per year in town of 9,000 i 
northern Virginia. Also enjoying exce! 
lent tire business. Good building avai 
able on long term lease. Selling becaus: 
of bad health. Write Box 4600, c, 
Automotive News, Detroit 26. 
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DEALERSHIP AVAILABLE 


FOR SALE. Well established, dual deal- 
ership, one of the ‘‘Big Three.’’ In 
Colorado, prosperous town and commu- 
nity. Good building, plenty of room for 
used cars and well equipped shop. En- 
joying good business but have. valid 
reason for selling. Box 4619, c/o Auto- 
notive News, Detroit 26. 

FOR SALE. Building and dealership for 
Kaiser-Frazer, in city with population 
»f 30,000, Payroll of county—-$50,000,000. 
Reason for selling, retired. J. R,. Por- 
erfield, Box 36, Burlington, N. C. 


DEALERSHIP WANTED 


HAVE $100,000 CASH to invest in General 
Motors car dealership. Prefer midwest 
or southwest in town of 25.000 population 











or more. Can qualify with any G.M. 
division. All correspondence held in 
strictest confidence. Box 4597, c/o Auto- 


motive News, Detroit 26. 


WILL PURCHASE General Motors deal- 
ership in California — 200 to 350 car 
quota. Factory approval assured. Re- 
plies held in strictest confidence. Address 
Box 4608, c/o Automotive News, De- 
troit 26. 


DEALERSHIP WANTED — prefer GM or 
Ford. Will consider other makes in de- 
sirable city in the southeast. Ex-dealer, 
positively can qualify. Will pay cash. 
Box 4598, c/o Automotive News, De- 
troit 26. 

GENERAL MOTORS DEALERSHIP—150- 
200 units yearly. Buy inventory and 
equipment. Rent buildings or buy con- 
trolling interest and assume manage- 
ment. Box 4586, c/o Automotive News, 
Detroit 26. 

BIG THREE within 50 miles of metro- 
politan New York. Will buy outright, 
realty or lease. Fifteen years’ experience 
in field. Replies confidential. Box 4609, 
c/o Automotive News, Detroit 26. 











CHRYSLER PRODUCTS DEALERSHIP, 
Dodge preferred. 150-200 units yearly. 
Will buy controlling interest or total. 
Experience, age 40. Box 4585, c/o Auto- 
motive News, Detroit 26. 


GENERAL MOTORS FRANCHISE wanted. | 


Preferably Chevrolet, with or without real 
estate, anywhere in east. Confidential. 
Write Box 4617, c/o Automotive News, 
Detroit 26. 


BUSINESS OPPORTUNITIES 


COMPLETE ENGINE REBUILDERS 
SHOP. In good location, all good equip- 
ment. Doing wonderful business. Has 
jobbers or authorized rebuilders posso- 
bilities. This can be bought cheap due 
to owner's illness. Contact Lewis Engine 
Rebuilders, 1133 Poplar St., Terre 
Haute, Ind. 

AUTOMOBILE FRAME and front end 
alignment garage. Well established, mod- 
ern Bear equipment, over $35,000 annual 
business. Building available for sale or 
lease. Located Central Illinois, city of 








100,000. Must be sold to settle estate. 
M. E. Morris, Admr., 1350 N, Grand 
Ave., West, Springfield, Il. 


FOR SALE 
Completely New and Modern 
MANUFACTURING PLANT 


Located in southeastern state. Private 
main line railroad siding and freight 


dock. Fireproof construction of steel 


and concrete. One story with 30,000 square 
feet production space and 4,336 square 
and miscellaneous 


feet office space. 
Abundance local skilled and unskilled 
labor at reasonable wages. Ideal for 
production automobile and aircraft parts 
and accessories. Can be easily converted 
to defense contract production. Now 
equipped to manufacture sheet metal 
heating system grills. Equipment in ex- 
cellent condition. Priced far below orig- 
inal cost. Write for particulars. Box 4621, 
c/o Automotive News, Detroit 26. 





DEALER SERVICES 


INVENTORY SERVICE 


PARTS—ACCESSORIES 
SHOP and OFFICE EQUIPMENT 


COAST to COAST 

@ Accurate 
@ Confidential 
@ Counted by Expert Partsmen 
@ Accepted by Government 
@ Cow ted in One Day 
@ Complete With Automatic 

Stock Control System 
@ Priced With Authorized Publications 
@ Used to Buy-Sell Dealerships 
@ Quality at Low Cost 


Talbot's Automobile Dealers 
Inventory Service 


4690 Newport—Detroit 13, Michigan 
Valley 2-9377—Valley 1-7765 














INVENTORY SERVICE 
Parts and Accessories Depts. 





USED CARS FOR SALE 








THE TUESDAY SALE—11:30 A. M. 


FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E :3h 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 








AUTOMOBILE 
AUCTION 


28 Miles from Chicago Loop 
Yq Mile East of Iilinois State 


EVERY FRIDAY—11 A.M. 
200 Cars Average 
75% Actually Selling 


Cars guaranteed against cracked blocks, 
bad transmissions and differentials. 


STRICTLY WHOLESALE 
Dealers Buy - - - Dealers Sell 


George Lawson and Bud Fennema 
OWNERS 


Automobile Auctioneers 


DYER AUTO AUCTION 
Phone 2361 & 4051|—Dyer, Ind. 
Res. Lansing, Ill. 730 & 107R 








ATTENTION 
| DEALERS 


FOR SALE 
Large Selection of Used Cars 
ALL MAKES ALL MODELS 
Including 
DODGE FORD 


PLYMOUTH CHEVROLET 


Drop in to see us or call 
Jim Campbell—Collingswood 5-5300 


FISHER MOTOR COMPANY 


100 Crescent Bivd. 
Collingswood (Suburb of Camden, N. J.) 








USED 
CARS TRUCKS 
PICKUPS 


WHOLESALE 
Current Models 


Contact us for fast selling units at low 
prices that guarantee you bigger profits. 


DEALERS’ AUTO CO. 


3626 N. Cicero Avenue, Chicago, Illinois 
Phone—Kildare 5-6741 








Sess 


USED 1950 
Cars - Trucks 


WHOLESALE 


Tremendous Discounts on 
Some Models 
Large Selections 


Rooseveli Motors, Inc. 


4156 W. Roosevelt Road 
CHICAGO, ILLINOIS 


| Established 25 Years 
| Wire or Phone Sacramento 2-7850 








Full-time experts. No pickup, part-time help;|} ATTENTION DEALERSI1! 


confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 


on request. Call or write for service details. 


Automotive inventory Service . 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





USED CARS FOR SALE 


Philadelphia’s 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY 
12 NOON 12 NOON 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 








At Greatly Reduced Prices 


1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 
Excellent Bodies Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. e PHILA., PENNA 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


- 








KEN SCHAEFFER'S 
The Only Indiana 


AUTO AUCTION 


in Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Dutch Stuart, Auctioneer 


915 N. Illinois St. Phone Lincoin 5383 





ine on Route 30 Jos. E. Johnson 








USED CARS FOR SALE 


—AUTO— 
AUCTION 


aunfijua» 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop 


Tex Rickard 
Auctioneers 










AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY . . . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





USED CARS WANTED 





JOE NEWELL 


Nationally known as the 
King of the Cadillacs 


has just sold and delivered retail over 


$2,000,000 


worth of Cadillacs. He is now in the market 


for another 
$1,000,000 
worth of 1946 to 1950 used Cadillacs. 


Wire or Write 


JOE NEWELL 
6145 Hollywood Bivd., Hollywood, California 
or Phone Hollywood 9-3607 





PARTS FOR SALE 






_ AUTOMOTIVE NEWS, NOVEMBER 6, 1950 





MISCELLANEOUS 
1950 MARK V JAGUAR sedan, new con- 


__ SHOP EQUIPMENT FOR SALE 
GMC DEALER LIQUIDATION. Shop and 














office equipment, including $900 Van dition, 1,600 miles. Selling due to illness. 
Norman surface grinder, $575; Kwik-way Original cost over $4,000. For immedi- 
wet valve machine (used 5 months), ate sale, $3,200. Richard H, Haynes, 
$275; $350 Van Norman cylinder bore, 2139 Book Blidg., Detroit 26. 

$150; $500 Ammeo line bore (used 5 

months), $375; Barrett reliner and riv- 

ets, $125; Lee power head, $45; IBM 

automatic time clock, $75; $775 Bur- INTRODUCING 


roughs split posting and billing machine, 
$525. All in perfect condition. General 
Truck Sales, Grand Rapids, Mich. 9-6264. 


FOR SALE 


One Hydraulic Hoist with heavy, 12-foot, 
18-ton body—$500. 

One Hydraulic Hoist with 9-foot body— 
$200. 


PAK-JAK 


A new and Ingenious 
ALL-PURPOSE SERVICE 
JACK with DETACHABLE 
ADAPTORS for transmis- 

sions and differentials 





HAMRIC MOTOR COMPANY 

















GRAFTON, W. VA. Phone 1176 From Hydramatic thru Gyromatic to 
Ultramatic including Dynaflow and 
SHOP EQUIPMENT WANTED pickup to Diesel. 
WANT TO BUY “Bear” or ‘Beeline’ “ ” 
frame and axle machine. Give price, age IT CRADLES THEM ALL 
and condition. Albert Spangler, Shelby, 
8 eeiereeone Fiera ONLY $49.95 
ANTIQUE CARS WANTED ONE man does the work of TWO 
WANTED. Any model Buick 1910 thru Eliminates costly comebacks! 


1915. Specify condition and price. Rorick 
Buick, O. Box 330, Oceanside, 


Calif. 


Inc., 


TOW BAR SALES CO. 


DE 2-0700 — AN 3-8888 
Nites: MU 4-840! — DO 3-8373 
40 South Clinton St. Chicago 6, Illinois 





NEW LINES WANTED 
MANUFACTURERS’ AGENT, specializing 
automotive trade, desires sounc, repeti- 
tive items for eastern half Ohio. Box 
4611, c/o Automotive News, Detroit 26. 


MISCELLANEOUS 


AQUA-VAC CAR WASH 


and complete reconditioning units as 
shown on page 48, Automotive News, 
September Iith. 

Latest model, brand new in original crat- 
ing. Priced for quick sale at less than 

















The NEW V Type 
MOTO-MATIC 


TOW-GUIDE 


Tows and Guides Motor Cars 


Twin Leaf Chain Couplers 
No Adapters Are Necessary 


Complies With Strength Requirements 





half of nationally advertised price. Write 


for descriptive literature. Box 4622, c/o 


Automotive News, Detroit 26. 


ee... 1950 ae eg land — Up to 5,000 Lb. Vehicles 

(Bermuda green color), motor 0. 

H411324, serial 4433941, license No. HV- FACTORY $32 50 EXCISE 
7474, that was stolen off the streets here NET o TAX INCL. 
in Ennis, Texas, on October 2, 1950. If 
this car is discovered, please notify the FACTORY SALES DIVISION 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


local police and then the Frankie Davis 
Motor Co., Ennis, Texas. 


REWARD. Information as to location of 
1948, red Dodge convertible coupe. Li- 
cense number, VA-423-784; motor num- 
ber, 124612531; titled name, Maxwell 
Eugene Steele. Wire Commonwealth Dis- 
count Corporation, Roanoke, Va. 











AUTO SCHOOL SUPPLIES 
— Everything — 








BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Ports. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 


OLDSMOBILE PARTS 


Write - Phone - Wire 


Jordan 4-6618 
GAGE and DRUMMY, INC. 


21710 Woodward Ave. 
DETROIT 20, MICHIGAN 


24 Hours Service on Shipments 
All Parts Shipped C.O.D. 


OLDSMOBILE PARTS 





BUSES FOR SALE 
ONE 1947 FORD 8-cylinder, 46-passenger 
school bus with Hicks body. Seats per- 
fect, 1948 motor. This bus is like new. 
Price—$2,195. Rad-Mer Motor Co., Cen- 
tralia, Ill. 


ONE 1942 








DODGE, 46-passenger school 
bus, completely repainted and mechan- 
ically overhauled. Will pass strictest 
specifications. Priced low, only $1,095. 
Rad-Mor Motor Co., Centralia, Ill, 
: BUSES WANTED 

CHEVROLET, FORD or DODGE school bus 


chassis wanted. Advise fully. Box 4602, 
c/o Automotive News, Detroit 26. 


TRUCKS FOR SALE 


FOR SALE. Four car automobile trans- 
port with 1946 Chevrolet cab over engine 
and Whitehead and Cowe trailer. Com- 
plete with ramps, chains and necessary 
gear. Will sacrifice for $700. Call, write 
or wire Lee Motors Queens Corporation, 
89-46 Queens Blvd., Elmhurst, New York, 
HI 6-7900. 

FOR SALE. Automobile transport, 1946 
Dodge 2-ton Bailer (Clipper type). Can 
haul 4 pickups. $1,000. Ready to go. 
Box 4623, c/o Automotive News, De- 
troit 26. 

TRUCKS WANTED 

WANTED. Used beer truck bodies and/or 
truck with beer bodies—beer warehouse 
handling equipment. State full descrip- 
tion and prices. Box 4550, c/o Auto- 
motive News, Detroit 26. 

















AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 








DOUBLESEAL insulates under overhead for the auto driver training school 
doors. Stops drafts, dirt, snow, driving Dual Steeri Wheel 
rain. Edwards Industries, Dept. 262, ual steering jeots 


Books, Forms, Equipment, etc. 


SAFE DRIVING INSTITUTE 
119 Snow Street Providence, R. |. 


4268 Shenandoah Ave., St. Louis 10, Mo. 

ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 








WHOLESALE USED-CAR-DEALERS 


If you want good used cars . . . cars that are mostly 
one owner low mileage trade-ins on fine new cars... 
STEP LIVELY 


WRITE, WIRE, PHONE, OR COME IN AND SEE 


Howard Hively 


Trinity 1122 


2105 Grandin Rd. Cincinnati, Ohio 














Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Murfreesboro, Tenn. Huntsville, Ala. 


Every Thursday Every Friday 
Phone 111 11 A. M. Phone 3188-J 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 








New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [|] or Two Years $14 (_] 
for which check is attached C) or send bill CL] es 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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